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AnHa Hedsinkosa' FoavHa XV, 2006, 1

I''IOBAJIHN ACHHEKTH HA UKOHOMMWYECKUSA PACTEX

Cmydusma e nmnoceemeHa Ha 6pb3kama Ha UKOHOMUYECKUSI pacmex ¢
enobanusayuoHHusi ripouec. [IpednoxeHu ca pasnuyHu OeguHuyuu Ha
enobanusayusma. WMHmeprnpemupaHu ca 6pb3KUMme: UHMepHayuoHanu3ayus,
CB8EMOBHO CMONaHCMeo, peeuoHanusayusi, anobanusayus. nobanusayusma Ha
UKOHOMUKama ce mpemupa Kamo cmpaHa Ha 2nobanusayuoHHoOmo passumue.
OnpedeneHo mscmo e omdeneHo Ha npobrema 3a 8pb3kama Mexoy
asmoHOMHOCmMMa Ha a/106anu3ayuoHHUS MPoUec, MosiokeHUemo Ha obpxxasume
U Ha Hayuume, 8 m.4. U Ha MarKkume cmparu. Paszanexda ce ompaxeHuemo Ha
2robanu3ayuoHHUSI Mpoyec e8bpxy npedMema Ha meopemuyHama UKOHOMUKA,
8bpXy HellHama MoHsmuliHa cucmema, 8bpxy Heobxodumocmma om u3MepeaHe
Ha enobanu3ayuoHHUsi ecbekm. Hakpasi ce obpbla HUMaHUe Ha ghopmMupaHemo
Ha obw; mModes1 Ha pa3sumuemo U Ha UKOHOMUYECKUS pacmex, Kakmo U Ha
peauoHanu3sayusima Kkamo Hog ¢hopmam Ha obujecmeomo.

JEL: FO2, O11

B Hauanoto Ha gBageceT M MbpBW BEK HaykaTta BCe MNO-0Ce3aeMo ce
aHraxumpa c TeoOpeTM4HOTO OCMMUCIIsIHEe Ha HOBUTe TeHOAeHUUU U siBJieHus B
CBeTOBHaTa MKOHOMMKA W aAeKBaTHOTO MM OTpa3siBaHe B M3NON3BaHUSA
KkaTeropuaneH anapar. HesaBucumo oT nybnukyBaHaTa Beye obeMHa
nutepatypa W HanpaBeHUTEe 3HauyuMTenHW u3crneaBaHus, efBa NvM MoXe [a ce
TBbPAW, Ye ca HaMepeHU OTroBOpUTE Ha MHOXECTBOTO BbMPOCU, KOUTO CTOAT
npen o6uwiata MKOHOMUYecka Teopus. TbkMo 06paTHO. XKMBOTBT €XeLHEBHO HU
nogHacs HOBM Mpefu3BMKaTencTBa, KOMTO BCe MO-TPYOHO MOXEM Ja BMECTUM B
no3HaTUTE HW WMKOHOMWMYECKM DOPMYNK, guarpaMmum U MHCTpymMeHTapuym. bes
€[HO3Ha4YeH OTroBOp, MOPaan KOETO M ODEKT Ha 3aCUieH UHTEpec NpoabinkaBaT
Aa ObOaTt TakvBa CbLUECTBEHN BBMPOCU KaToO:

e Kou ca HoBute npouecn n XxapakTepuctukm Ha pas3BUTUeTo, U3SMeHALLN
CBETOBHUAT nanawadpT M no cblecTBO ca Oene3nm Ha paguKanHo
NpoOMeHsiLlia ce CBeTOBHa AeMCTBUTENTHOCT?

e B kakBa cTeneH uKoHOMMYeckaTa Hayka OTpa3siBa Te3u Mpouecu wu
TeHgeHuumn?

e [lokonko M Kak rnobanu3auuoHHUAT  NoAxo4  BAUsSiE  BbPXY
MKOHOMMKaTa M BHACA NPOMEHU B YCTaHOBEHUS Beye Kamez2opuasieH
arnapam Ha UKOHOMUYecKama meopusi?

e Kom ca opakmopume Ha UKOHOMUYECKUS pacmex W KakBa e
Bpb3KaTa UM ¢ ¢hakmopume Ha 2robanu3ayuoHHUS npouec?

e Kak ce nposiBABa W wu3aMepBa enobanu3ayuoHHUSM egekm u
KakBu ca mocrneguumute My 3a CBETOBHOTO CTOMAHCTBO, PErMOHArHUTE 1
HaUWOHaNHNTE UKOHOMWKMN?

" AHHa Hedsinkosa e npoghecop Ha BapHeHUCKUst c80609eH yHusepcumem, O.UK.H.



e [lo KakbB HauuH Masikume cmpaHu U UKOHOMUKU Ca MNOAOJSIOXEHU
Ha Bb3AENCTBMETO Ha rmobanusauusaTa U kak ToBa NMPOMEHST xapakrepa
Ha MKOHOMMYecKaTa aKTMBHOCT Ha TexHUTe obLlecTea?

Tes3n BbNPOCKM MMaT OTHOLLUEHWE KbM HaW-BaXKHWUS acnekT Ha pasBUTMETO —
MKOHOMMUYECKUAT pacTex U cBbp3aHaTa C Hero MKOHOMu4yecka akTUBHOCT Ha
obwecTtBOTO. [pobnemaTtmkata uma npsika Bpb3ka M CbC CbLUIHOCTTA 1 XapakTepa
Ha pernoHanHWTe WHTErpaLMoOHHU MpPOLECU, KaTo edHa OT CbBPEMEHHUTE
rnobanusaunoHHN TeHAEeHUMN, MNpPOsiBABALLUM Ce B KOHKPETHO MCTopuyeckata
peanHocT u mawab.

Mpean oa ce NOTbPCKU OTFOBOP Ha TE3M BBNPOCU, OT NPUHLIUMHO 3HAYEHME €
Ja ce oThenexm, 4Ye NPOMEHUTE, Ha KOUTO OHEC CMe CBUAETENN ca 3arnoXeHW KaTo
JafeHOCT B npupoaaTta Ha KanuTtana, KOWTO e [BuratenHara cuna 3a
OCbLUEeCTBABAHETO UM B KanuTanuctuyeckata cuctema. Ouwe B cpegarta Ha XIX
Bek K. Mapkc koHcTaTupa, Yye "TeHAeHuusaTa Ja ce cb3[aBa CBETOBEH nasap ce
CbObpXa HENOCPEACTBEHHO B CAMOTO MOHATME KanwuTarn. ... BCAKa rpaHuua ce
sBSIBa MOANeXawo Ha npeBb3MorsaHe orpaHuyeHue”. [ak B T03n peg Ha Mucnm
Mapkc oTbenssea, ye "KanuTanbT NpekpayvBa KakTo HaUMOHarHUTE OrpaHnYeHus,
Taka M 0DOXeCcTBABAHETO Ha npupodarta, TPaaWLUMOHHOTO, 3aTBOPEHOTO B
onpefeneHn rpaHMuM  CamMOfOBOJSIHO  33J0BOMsIBAHE Ha  CblUeCTByBaLU
noTpebHOCTM 1 Bb3NPOU3BOACTBO HA CTapUs HAYUH Ha KUBOT."?

OueBugHoO e, 4e owe B cpegata Ha XIX Bek paHHOTO pasBuTME Ha
WHOYCTPUanHoOTO NPOU3BOACTBO BEYE CbAbpKa TEHAEHLUATa 3a BCEOOLHOCT U
YHUBepcanHocT. B To3n cMuCbn CBETOBHOTO CTOMAHCTBO € MOACTbN KbM
rno6anHoToO CTOMaHCTBO M eCTECTBEHO, MO HeobXxoouMocCT, ro nopaxga. To ce
Bb3MNpou3BeXaa B HEro Kato Mo-BuUCLIA CTEMEH Ha pas3BuTMeto. VIMeHHOo Tyk
MOXEeM [a OTKPMEM efdHa OT CbLUECTBEHUTE MPUYMHM 3a NpPOMeHsiaTa ce
CBLLHOCT Ha MKOHOMMYECKaTa akTMBHOCT Ha 0OLecTBOTO.

Opyr acnekt Ha pa3rmexgaHeTo Ha MocTaBeHMTe BBLMOPOCUM €
06CTOATENCTBOTO, 4Ye rnobanusaumATa Ha WMKOHOMMKATa € OpraHU4ecku
cBbp3aHa C rnobanusauusaTa Ha pas3BuTueTo. MIKOHOMMKaTa He e npocTo
BbB B3aMMOOENCTBME C OCTaHanuTe cdepu Ha coumanHus XMBOT. Ta € vacT
OT Hero. To3anm HOB XapakTep Ha WKOHOMMYEecKaTa  aKTUBHOCT  Ha
o0LecTBOTO, KOATO HEe MOXe [fa Cce u3pasum camoO C Karteropusta 3a
B3aUMOJENCTBME M B3aUMO3aBUCUMOCT, 0OCOOeHO penedHo ce 3abenssBa B
OHewHaTa pasa Ha nposiBrieHne Ha rnobanusauusaTta. [MpouecbT o3Ha4vaBa
BeYe YHMBEPCANHOCT Ha pasBUTUETO M HEOTAENIMMOCT Ha OCHOBHUTE
cdepn Ha KuBoTa epgHa oOT gpyra. [lHec MHOro gokasartencrsa nogkpensaT
Te3ata, 4Ye HUTO edHa cdepa Ha XMBOTA, BKMN. M camaTa MKOHOMUKA, He €
n3onvpaHa M He € Bb3MOXHO da [dewcTBa aBTOHOMHO. [lopagu ToBa camMoOTO
n3passiBaHe Ha WKOHOMMYECKMTE Mpouecu npeanoniara pasrnexgaHeTo um B
MaKCUMarHO LWMPOK COLMAIHO-UKOHOMUYECKN KOHTEKCT. Haykata cBOEeBpEMEHO
pearvpa Ha Ta3n 0CoBGEHOCT Ha pas3BUTUETO. HAKOM aBTOpW BeYe U3NoXxnxa CBOU
BWXKOAHUS 332  UCTOPUYECKUTE MpPOSIBNIEHWST Ha  yHMBEpcanusauudara w
KOHCTaTMpaxa LUMKIWYHOCTTA Ha HeWHOTO npo;uaneHwe.3 B cnyyas ce
npuckbegnHsiBame Kbm pasbrpaHeTo 3a ToBa, Ye rnobanusauymsaTa e cBbp3aHa C

2 Mapkc, K, ®p. EHrenc. Cby. T. 46, u. |, c. 333, 335.
® Bx. MpoagaHos, B. MMobanHute npomexun n cbabarta Ha benrapus. C, 1999, c. 31.



YCTOWUYMBOTO NposiBlieHNe Ha TeHAeHUuuTe Ha YHuBepcanusauusa. Oule npes
70-Te  rogMHM Ha MUHanNUs Bek Oelle OTXBBbPJiIeH WKOHOMMWUYECKUAT
PeAyKLMOHU3BM KaTo CTpeMEX (hakTopuTe U CbAbpPXKaHUETO HA MKOHOMUYECKMS
pacTex Ja ce u3crnefBart camo B pamMKMTE Ha MKOHOMMKaTa. HayyHo-TexHM4eckaTa
PEBOIOLMS, OCBEH BCMYKO OPYro, MPUBEXAA B aKTMBHOCT CUNUTE 32 €AUHCTBO Ha
*uBoTa. V/IKOHOMUKaTa 3aBWCM He camMO OT Haykata W TexXHOMoruuTe, HO ce
nposiBsiBa Be4Ye N Kato eQHOBPEMEHHOCT U e4HO3HA4YHOCT Ha pas3BUTMETO Ha
KOMYHMKaUUW, WHopMaTmka, Meaunm, Kyntypa u obpas3oBaHue, HalMoHanHa
MOEHTUYHOCT M cneuudmka. Hanumue e TACHOTO 06Bbp3BaHE Ha HaUMOHAIHO
cneumdpuyHOTO C ODWOoNNaHeTapHOTO, Ha HauuoHanHaTa crneuuduka ¢
obuoyoBewkoto passutne. CammaTt rnobanusauynoHeH npouec TpsbBa ga ce
pa3bupa kOTO HoBa hopmMa M CbabpKaHMe Ha ABMKEHMETO Ha MKOHOMMKaTa BbB
B3aMMOAEWNCTBME C  OCTaHanuTe cdepu  Ha  KM3HeHaTa  OeWHOCT.
Memodonozauyecku moea npednonaza wW3cnegBaHe Ha MWMKOHOMUKaTa B
KOHTEKCTa Ha pa3BuTmeTo wu obsacHABa noa4vyepTtaHnUA WUHTepeC KbM
UKOHOMUYeCKUs1 acrneKkm Ha eanobanusayuoHHume npoyecu. CbliecTBeH
MEeTOO0JIOMMYECKM N CbabpXKaTENEH acnekT Ha U3crneABaHeTO Ha MKOHOMMYeckaTa
aKTMBHOCT Ha obLLecTBOTO 3acsra coyuasiHume cybekmu Ha 2i06unu3ayusma.
lMocnegHaTa B peguua cnydaum ce nposiBABa KaTo CMOHTAHHOCT Ha pasBUTMETO U
Ha MKOHOMWYECKMS1 pacTex, pasfiMyiHM 3a BCEKU eTan Ha 3pSsiocT Ha obLLecTBOTO.
Ho 19 He ce mM3BbpLUBaA HE3ABMCUMO OT COLMAaNHWTE areHTu, M3BbH dupmarTa,
MKOHOMWUYECKUTE CTPYKTYpU, ObPXaBHO OpraHu3mpaHute ob6wHocTn. CbBCceEM
04YeBUAHO e, Ye rmobanusaumsaTta e PYHKLMSA KaKTo Ha TsIX, Taka U Ha rnmobanHuTte
M TpaHCHauuoHamnHW Kopropauun, Ha BoelinTe WHOYCTpuanHu Abp)KasBu, Ha
pernoHanHuTe OBLLHOCTM U CBETOBHUTE MHCTUTYUU. 30UrHEB BXXeXUHCKM roBopu
3a rnobanHa amepukaHcka cuctema. CBbp3Ba s, OCBEH C MKOHOMMYECKaTa M
BOEHHaTa MOLY, a U C MacuMpaHOTO, HEBUOMMO Bb3OENCTBME Ha amMepUKaHCKUTe
rno6anHu KoOMyHuKauum1, cpeacTeaTta 3a MacoBO pasBrieveHne, MacoBarta KynTypa.
Ton obobuiaBa, 4e "Tasnm OesnpelLedeHTHA amMepuKaHCKa XereMoHusi e 6es
l<0H|<ype|-||_|,|/|;|".4 Bacwun lNpogaHoB Ha cBown pen onpegens nepuoga cned Bropata
CBETOBHa BOWHA M ocobeHo cren kpas Ha CTygeHata BOWHA KaTo "4eTBbPTU
UMKBbI1 B Pa3BUTMETO Ha KanuTanmMaMa WM pPaBHULLETO Ha YHMBepcanm3auus Ha
MKOHOMUYECKUTE, KYNTYPHWU, NONTNTUYHECKN B3aMMOBPB3KU, Mpe3 KOUTO CBETOBEH
XereMoH ctaeart CALI_I,."5 Pasbupa ce, camunat BxexxnHckn noctaBst BbNpoca Kaksu
ca peanHuTe waHcoBe Ha CALL B 6nm3ka nepcnekTnBa U AOKOra amepukaHckaTa
XereMoHust we 6bae 6escnopHa. Ho TSAXHOTO MOMEHTHO NPEBL3XOACTBO HE
Nnoanexu Ha CbMHeHWe. ToBa Hamnara Aa CBbpXeM BbMNpoca 3a MKOHOMUYECKMS
pacTex U MKOHOMMYecKaTa aKTMBHOCT Ha OOLLECTBOTO C peguua opyrm dakrtopu,
MeXOy KOUTO Ha MbPBO MACTO AMHAMMUKaTa Ha CpaBHUTEINTHUTe NpeauMCcTBa Ha
pernoHnTe. He e 6e3 3Ha4yeHne pakTbT, Ye EBponeickMaT cbio3d pasnosara Beve ¢
OFPOMEH KOHKYPEHTOCMOCOOEH MOTeHUMar, KOMTO ce pasBuBa M Ha rnobdarnHo
paBHuWe. Habnopgatenute cnegdatr BHUMATENHO KOHKYPEHTHMSI MOTeHuuMan Ha
Kutan, Nhgus, a B 6nnska nepcnektnBa — Ha Pycusa 1 Ha permoHanHute rpynu ot
pooa Ha EBpasua wnm LlaHxanckaTa acoumaumss 3a CbTpygHUYECTBO. M3BBHH
CbMHEHME e, 4Ye Te3n CTpaHU U UKOHOMUYECKU Trpynn uwe urpadatr Bce no-

4 BxexuHckn, 3. lonsmata waxmatHa [Abcka. AMEpUKaHCKOTO MNPEeBBL3XOACTBO U Herosute

reoctparernyeckn nmnepatusu. C, 1997, c. 35, 38.
5 MpoaaHos, B. LuT. cby., c. 25.



3HauMTenHa pons B rmobanusaumoHHMTe npouecn. Ho kakea we 6bae ponsta um
OT rfnedHa Todka Ha ucmopuyeckume nompebHocmu Ha enobanusauusima v B
KakBa CTefleH Te e ca B CbCTOosiHME [Oda peanuanpaTt MNoNoXUTenHuTe
noTpebHOCTM 1 TeHAeHUUN, € ApYr BbNPOC, KOMTO M3UCKBA CneuuaneH aHanma.
Bnpoyem, TOBa € u pyHOameHTaneH BBNPOC — Kakeu ca UHMepecume u
ueslume Ha couyuanHume cybekmu, Ha UKOHOMUYecKume ¢hopmayuu U
HayuoHasiIHUmMe Obpxasu 8 enobanusayuoHHUmMe npouecu. Kakto coun 3SurmyHT
BaymaH: "3a Hsikom "rnobanusauusata’ e ToBa, KOETO CMe 3aab/PKEeHN Aa npaBuM,
ako uckame ga obaoem LWactnveu; 3a Opyru "rmobanusauuaTta” e npuumHaTta 3a
HaweTo Hewactne. 3a Bceku obaye, T e HenogaTnMBaTta ydacT Ha CcBeTa,
HeobpaTuM Mpouec; TS € CbLLUO NpoLec, KOWTO 3acdra BCUYKM HE B edHa U CbLiya
CTerneH 1 No e4uH M Cbly, HauuH. Hue BcuykM cme B npoueca Ha "rmobanuanpaHe”
— a ga 6bgem rnobanuanpaHn o3HayaBa Aa ObpPXUM CMEeTKa Hal-Marnko 3a aBe
Hellla -MHTerpaLMoHHN Bb3MOXHOCTU U MHTErpauMoHHU NOTPEeOGHOCTN.

HoB HiaHC Ha MKOHOMMYEcKaTa aKTMBHOCT Ha OOLIEecTBOTO npuaasa wu
dakTa, Ye CbBPEMEHHUST CBAT € NpeKaneHo pasHONMK 1 NpoTuBopeYnB. BmecTto
ovakBaHaTa Koxesus, obliecTBaTa TbpnsaT cepuosHa gesarperaums. ObocobsiBaTt
ce Bce noBeve couunanHu rpynu, 6ensssaHn ¢ ocTpu pasnumumst Ha noTpebHocTn u
UHTepecu. CoumanHmMAT Npoodriem, KaTo M3pa3 Ha NPOTUBOPEYMSITA B MHTEpPecuTe
Ha pasnU4yHMTE NO CBOETO OBLLECTBEHO MOJIOXKEHUE COLManHu cybekTn, JoOMMHUpa
Ha ceralHus eTan B XUBOTa M NOpaau ToBa He Moxe Aa 6bae npeHebpereaH nog
KakbBTO M Aa 6uno "onTMMMCTUYEH" NpeTekcT.

Bpb3kaTa 1 B3aMMO3aBUCUMOCTTa MeX4y UKOHOMUKaTa u apyrute cdepn Ha
XMBOTa €CTEeCTBEHO Hanara u npegnonara M YHUBEPCANHOTO pasBuMTUE Ha
rnobanusauusta B cneundpuyHn dpopmn. HecbobpassiBaHETO Ha MKOHOMUKaTA U
coumanHarta nonuTuka C M3UCKBAHWATaA Ha rnobanusaumsata kato ODEKTUBEH U
HensbeXxeH MCTOPUYECKN MPOLEC Mopaxda U CbOTBETHW CEPUO3HM CMYLLEHUS B
pasBuUTMETO.

B ocHoBaTa Ha Te3u mpouecu CToM TEHAEHUUSATA 3a YHMBEpPCanHOCT Ha
YOBELKUTE NOTPEOHOCTU 1 CTPEMEXDBT KbM TAXHOTO 3a[0BOJISIBAHE.

EOvH OT ueHTpanHuTe BbLMNPOCKU, Ha KOWTO B CbBPEMEHHATa OUCKYCUSI C
MbJIHO OCHOBaHUE Ce OTAENsI NoAYEPTAaHO BHUMAHNE, € 3a CbOTHOLUEHNETO MeXay
rnob6anHoCcT U B3aMMO3aBMCUMOCT, IMOGANHOCT M WHTEepHaUMoHanM3auus Ha
NPOM3BOACTBOTO UMM CBETOBHO CTOMAHCTBO. ToBa 6e3cnopHO e cbluo Gener Ha
NPOMEHEeHUA Xapaktep Ha WKOHOMUYEeCKaTa aKTUBHOCT. B ToBa HanpaBleHne
MoraT Ja ce Noco4vaT HSIKOSIKO OCHOBHU CbObpaXeHust.

Mpean Bcuuko enobanu3ayusima € Hoea, [1o-eucwa cmerneH Ha
g83aumodelicmgue U 83auMO03asUCUMOCM, KOATO Ce nMposiBAsBa He camMo B
MKOHOMWYECKUTE MPOLECU, HO N BbB BCUYKM OCHOBHWM ccepu Ha obLuecTBeHUs
XnBOT. Tasn nNo-BMcOKa CTEMeH ce npegonpeaens oT HanMuYMeTO Ha BCe MoBeYe
ABNeHna n akTn, KOUTO HE3ABMCUMO OT MSICTOTO Ha Bb3HWKBAHETO UM 3acdrat
XMBOTA W OENHOCTTA Ha BCEKM 4YOBEK Ha nnaHetata. BaxeH MOMEHT, KOUTOo
NMOHsIKOra ce Mponycka B TeopeTuyHaTa MHTenpetTauus e, ve enobanusayusma Ha
UKOHOMUKama € caMo cmpaHa Ha enobarnusayusima Ha pa3gumuemo U He MOXe
Oa 6b0e 3ameopeHa 8 egpaHuUuume Ha CMornaHCcKusi xugom. Ts n3obwo He e
Bb3MOXHa 6e3 BCeOOWHOCT Ha pasBUTMETO Ha Haykata, obpasoBaHMETo,
KynTypaTta, KOMyHuKauuute, nHdopmaTtukata m ynpasrneHneto. IMeHHO 3apagu
TOBa TS € NPOAYKT HE CaMO Ha MKOHOMMUYECKUTE CUIK, @ Ha USANOCTHOTO pasButme



Ha obwecTBeHns opraHu3bM. [rni0banHocmma e  83aumosasucumocm U
g3aumodelicmeue Mex0y 8CUYKU OCHOBHU erleMeHmu u ¢hopmu Ha obuiecmeeHusi
JKUBom U ¢ moea cu CbObpXXaHUe € CbB8bPLWEHO HOBO SI8/IEHUE 3a UCMOPUYECKUS
npouec.

Mobanu3aunaTa e HOB TUN UHTepPHaUMOHanNu3MpaHe Ha UKOHOMUKaTa U
*uBoTa. CbLUEeCTBEHOTO € He pas3BUTMeTO Ha  MEeXOyAbpXaBHUTE,
WHTEPHaUMOHaNHUTe BPb3KW, a Bb3HMKBAHETO Ha HOB XapaKTep Ha BCeOobLLHOCT,
obwonnaHeTapHocT. B ToBa oTHOoWweHne rmobanu3aunsita BNu3a B NpoTUBOpeYmne
C 4actHuTe ¢opMM U CcbabpXKaHue Ha pasBuTneTo. BceobwHocm, a He
ogpaHuU4YeHocm, e 3aKOHbM Ha ariobanu3ayuUoHHUs Mpouec.

N Hakpas, rnobanHocTTa He € MpoCTO CBETOBHO CTOMAHCTBO. T8 €
rnobanHo cTonaHCTBO W rnobanHo o6uwecTBo. CBETOBHOTO CTOMAHCTBO
npegxoxaa rnobanHoTo KaTto CTbhano oT pas3BuTMeTo My. B TeopetuyHaTta
ONCKYCUS HenpekbCHaATO Ce noBaura BbMPOCbT 3a aBTOHOMHOCTTA Ha
rno6anusaunoHnTe npouecu 1 rnobanHOTo CTONaHCTBO M NPOU3TUYALLOTO OTTYK
NnorioXeHne Ha AbpXKaBaTa M HauusTa. 3aeQHO C eBOJIOLMSTA Ha CBETOBHOTO
CTOMNAHCTBO B xofa Ha rnobanu3aunsta CbLECTBEHO CE NMPOMEHS U CbBKyMNHaTa
pons Ha gbpxkaBaTta. Kakto B peauua HanpaBneHus Ha CoLUMarHus XXuMBoT, Taka U
B WMKOHOMMKaTa pofsiTa Ha ObpXaBaTa He CaMO He HamarnsBa, a HanpoTuB ce
yBenu4yasa. [1psko CBbp3aHM C MKOHOMUYECKUS pacTex ca Han-Marnko neT acrnekra
Ha OTrOBOPHOCTTA W Aa 6bae perynatop Ha rnobanu3aumMoHHUTE NPoLEecu:

1. OcurypsiBaHe Ha [JoCcTbN OO MNasapHUM pecypcu, afekBaTHO Ha

HauMOHalnnHUTe MHTepecCu;

2. OcurypsiBaHe Ha npaswuna 3a PYHKUNOHNPAHETO Ha
yYyXXaecTpaHHUTe  Kanutanu nNpu  NPUHUUNATE Ha  YCTOMYMBOTO
pasBuTue;

3. dopmmpaHe 1 ocbllecTBABaHe Ha cneuuduyHa 3a CTpaHaTa
WHOyCTpManHa nonutMka MpuM SCHM TMpaBuna 3a onepupaHe Ha
MECTHWS KanuTan 1 HauMoHanHaTta uHaycrpyanHa cuctema;

4. WN3paboTBaHe Ha COOCTBEHM MEXaHU3MKU 3a MPOTUBOAENCTBME Ha
rnobanHus puck.

PeanvaupaHe Ha Mepkum 3a noOCTUraHe Ha CbMNOAYUMHEHOCT MexXay

MKOHOMWYECKN, EKONIOrMYEH U coumaneH edekT.

Bcekn nctopuyeckn Heobxoaum npouec, KakbBTO € 1 rnobanusaumsaTta, ce
peanuaupa nocpeacTtsoM AeNHOCTTa Ha XxopaTa, CbC Cb3HaTENHU U LeneHacoyeHu
OEeVCTBUSA, KOMTO MoraT Aa onocpeAcTBaT M cnomMarar 3a peanu3npaHeTo My, HO U
obpaTHoTO — Aa My npeyar. Ma3apbT U NazapHUTe MeXaHM3MK camu no cebe cu
ca Oe3scunHu 3a yTBbpXKAaBaHeTO Ha rnobanHuTe OTHOWeHWsA. Bceobulo
KOHCTaTUPaHOTO apxausvpaHe Ha nasapHUTE OTHOLUEHMS Ce ObIMKM OO0 ronsama
cTeneH n Ha NoTpebHOCTUTE, Bb3HUKHANM c rnobanusaunoHHuTe npouecu. 3atosa
N yyeHun kato P. Xeu7u'|6p0Hep6 roBopsAT 3a "UCTOPUYECKO KOMMpOMeEeTMpaHe" Ha
nasapa. To ce n3passiBa B HEBB3MOXHOCT MOCMEOHUSAT CaM M aBTOHOMHO Aa
U3MbIHSABa perynatmBHata Ccv (QYHKUMS U Oa Bb3OeWCTBa BbpPXy OCHOBHUTE
nponopum1 B MKOHOMUKaTa, Aa CbAEeNCTBa 3a pa3pellaBaHeTO Ha Npobnemu, kaTto
OespaboTuuata, MexayHapoaHWTE BanyTHW  Chekynauuu, MpecTbhHOCTTA,

6 XannbpoHbp, P. KanutanuamsT Ha 21 Bek. C, 1997, c. 37.



HapkomaHuaTa U apyru counantu Hegbaun. Oule no-ocesaTenHo Tosa bescunuve ce
nposiBsiBa B cdpepaTta Ha eKonorunsra.

OcbuwecmssisaHemo Ha enobanusayussima kamo obekmusHa MmeHOeHuuUs
Moxe Oa ce rocmueHe camMo Mpu akmugHomo ydyacmue Ha Obpxasama U rpu
KOOpOuHUpaHU U CcbernacysaHu Oelicmeusi Ha npasumesicmeama. CbluecTByBa
CKIMOHHOCT fa ce abconTv3vpa ponATa Ha KanuTana M Ha rnobanHurte
Kopnopauuu. A npakTMkaTa Ha CBETOBHUTE OTHOLLUEHMS, U MO-CreumanHo Ha
CALl, nokasea, 4e uUenuAT [ObpXaBeH anapat W  MexayHapogHaTta
annnomaTnyecka OEenNHOCT, JOPU N HEMKOHOMUWYECKUTE JNTOCTOBE, Ca BMperHaTtu 3a
nognomMaraHe M cb3gaBaHe Ha GnaronpUSTHU YCIOBUSI 3@ TAXHOTO OnepupaHe.
Camarta [OerHOCT Ha Kopropauusita U KOHKypeHTHaTa 6opba B CbLUHOCTTa Cu ce
nposiesiBa kaTo 6opba Mexay AbpXaBuTe W WUKOHOMUYECKUTE  PEFMOHW.
MHCTpyMeHTUTE Ha [ObpXaBHUS anapaT Cce wu3nonseaT 3a oOkasBaHe Ha
Bb3JEVNCTBME BbPXY Ma3apHUTE OTHOLLUEHUS, KOUTO BEYE He ca B CbCTOSIHUE C
OencTBneTo cu Ha "HeBMaMMa pbka" aa nognomorHaT gopu Han-ronemute THK.

MpOMEHEHMAT XapakTep Ha WMKOHOMMYECKaTa aKTMBHOCT Ha OOLEecTBOTO
NPOBOKMPA Hay4yHa OWCKYCWUsi 3a TOBA, OOKOSIKO HOBWUTE MPOLIECUM U SIBMEHUS ce
BKIOYBAT M MPUCHLCTBAT BeYe HEMOCPEACTBEHO KaTO €fleMEHT Ha nmpegmMeTa Ha
obwara UWKOHOMMYEcKa TeopuAa. M nopagn ToBa — [OKOSIKO camarta
MKOHOMMYECKA Teopusa € MOASIOKEHA Ha CbLUECTBEHM MPOMEHU B KaTeropuaneH
W KOHUeNTyaneH nfaH, ako He AOpUM M Ha CbluecTBeHa TpaHcdopmaumsa. Tyk
Hay4yHUTE Te3n ca pasnosioKeHN B ABETe KpahHW AMcrnosvuum Ha pasbupaHeTo —
OT PEBHOCTHa 3alyMTa Ha CTaTyKBOTO B MKOHOMUYECKUTE TEOPUU OO OTKPOBEHOTO
npu3HaHMe, Ye MHOro OT TSIX BeYye ca « TsCHa Apeluka» 3a peanHocTute Ha XXI
BeKk M rrnobanHu M3MepeHMst Ha CcBeToBHaTa WKOHOMMKA. [lopagn ToBa e
€CTEeCTBEHO [a Cce O4YakBaT W CbLUECTBEHW MPOMEHW B TeopeTuyHata um 6asa,
KOUTO TpsibBa Aa HaMepsT MSICTO M B CbOTBETHUSA KaTeropmnaneH anapar.

Y6eneHn cme, Ye UMEHHO MKOHOMMKCBHT KaTO "Hayka 3a pauuoHanHus
n3bop nNpM M3NON3BAHETO Ha OCKbOHUTE pPecypcu B _ NPOM3BOACTBOTO,
pasnpeaeneHneTo, pasmsaHata U noTpedrneHMeTo Ha Gnarata"’ e namexagy Ham-
noBnusiHUTe OT rnobanns3aumoHHUTE npouecu Hayku. [pomeHunTe MmoraTt pga ce
KOHCTaTMpaT Haln-mMarnko B Tpu acnekTa:

¢ OtuutaHe ecpekta Ha maLLaba;

e CbobpassBaHe CbC CUHEpPrnsaTa, KOATO  B3aMMOCBBbP3aHOCTTA,

B3aMMO3aB1CUMOCTTa U YHUBEPCANHOCTTa reHepupar;
e CovbniogaBaHe Ha penaTtuBUCTUYHATA 3aBMCUMOCT MeXAy CTOMHOCT U
NnonesHocCT.

HoBute npouecn u sBReHWss BKNOYMXa B npegMeta Ha obwaTta
MKOHOMMYECKa Teopusi TakuMBa KaTeropuMm KaTo MOSNIMLEHTPU3BLM, YCTOMYMBO
pasBuTMe, reononuTuka, U T.H. B 6e3amMepHO LUIMPOKOTO nosne 3a uscnenBaHus Ha
rmobanusauusata KaTto CroXeH, MHOroakTopeH M C BUCOKA CTeneH Ha
HeornpeaeneHocT MNpouec ce MPOMEHST M MaKpPOUMKOHOMMKCA, KOWTO TpeTupa
noBedeHMETO U AMHaMMKaTa Ha usinata MKoHoMuka. EaBa nv moxe ga ce crnopu
no ToBa, Ye roBOPENKM 3a ,MKOHOMMKATa KaTo Usno" Beye nmame npeasug MMeHHO
rnobanHus 1 mawabd. MNMogobHo pasdbupaHe ce OoTHAca M 3a Me3OMKOHOMMKCa,
KOMTO aKLeHTUpa BbpPXy NOBEAEHNETO Ha TPAHCHALUMOHANHUTE KOMMaHUKN, KOUTO

" MupkoBuy, K. MexayHapoaHa ukoHomuka. C, 2000, c. 28.



no BceobWO npu3HaHMe ca rnaBHUTe cybekTn Ha rnobanusaumara.
MeramkoHOMMKCBLT, KOWTO aHanuavMpa B3aMMOLEWCTBMETO Ha HauuoHanHute
CTOMAHCKN KOMMJIEKCK, CPaBHUTENHUST aHanu3 Ha pasfiuyHUTE WKOHOMUYECKU
CUCTEMM HEe MoraT Ja UrHopupaT BAMSHUETO Ha Lenus KOMMNEKC OT hakTopu Ha
rnobanusauusita u ga oTpas3AT HoBaTa CTPYKTypa Ha CBETa U HoBaTta reorpadus
Ha WKOHOMMYECKMTE areHTM Ha passutueTo. Cnopen KameH MwupkoBu4y HaykaTta
MexayHapoOHa MKOHOMMKA MMa MHOMO MO-LUIMPOK W akTyaneH npeamet.’ Ts
"m3yyaBa npegnocTtaBkMTe, YCMOBUSTA M MEXaHM3MUTE 33 Bb3HUKBAHETO W
(PYHKUMOHNPAHETO, HapyLlaBaHETO M Bb3CTAHOBABAHETO, LENeHaco4YeHoTo
perynupaHe u noaabpXaHe Ha PaBHOBECMETO B MeXAyHapoaHUTe mnasapw,
(PYHKLMOHNPAHETO Ha HaLMOHANHUTE MKOHOMUKN U B3aMMOLENCTBMETO MOMeEXay
UM B YCIOBUSITA HA MEXAyHapogHaTa MKOHOMMYecka cpefa M oyHKUMOHMPaHETO
Ha CBETOBHOTO CTOMAHCTBO B HEroeata usnoct". Ho gopu u ToBa onpegeneHve Hy
[aBa OCHOBaHMe [a CcMsiTaMe, Ye U3BbH HerHWs nornes ocrasaTt ouwle peauua
acnekty Ha MHoro no-mawabuus rnobanu3aumoHeH npouec.  3alloTo
MeXxayHapogHaTa MKOHOMMYECKa cpepa Ha MpakTuka Be4ve e rnobanHarta
cpepa, a B3auMO3aBUCUMOCTTa MexAy HauMOHarHATE MKOHOMMKA € mno-
CUJIHa OT TAXHOTO B3aumopgemncTBue. ToBa OCODEHO SICHO Ce MposBsiBA B
npouecuTe Ha perMoHanHa uHTerpaums. Heka npunomHum, ye T. JleBuH npes3 1983
r. BbBege B HayyeH 00OpoT TepMuHa rnobanusaums UMEHHO MNpy aHanmus Ha
npouecuTe, CBbP3aHU CbC CMMBaHWATA Ha TepuTopuanHUTe NPoAyKTOBM Masapw.
PervoHanHute o6eouMHEHUss OHEC ca OPWEHTMPaHU KbM MNPEUMYLLECTBEHO
cbCpegoToyaBaHe aKTUMBHOCTTa Ha KanuTana B MO-XOMOFeHHa CTomaHcka W
coumanHa cpepa. VimeHHo nopagum ToBa Te Beve ca NOABNACTHU Ha efuHHa
KOHUEenuMsi 3a WKOHOMMYEecKaTa CM aKTMBHOCT, KOATO € OpWeHTMpaHa KbM
dopmmpaHe Ha cBoeoOpa3eH MKOHOMUYECKM mopgen 3a pas3Butue. HoBu
acnekTu Ha To3u Mofen ca:
e [locTuraHe Ha eQHOTUMHOCT HA UKOHOMWYECKOTO Pa3BUTHE;
e /sBexgaHe Ha oOWM nNpuvopuTETM MO OCHOBHUTE (pakTopu Ha
pactexa u pa3BuTUETO;
e [locturaHe Ha pernoHamHa KOHKYPEHTOCMOCOOHOCT W CpaBHUTENHU
npegumcTea B rnobaneH mailab;
o (OOwa peakunsi Ha pUCKOBETE U LWAHCOBETE Ha rmobanHaTta cpeaa;
e OTuutaHe  pasHoObpasMeTo Ha  HEeMKOHOMWYeckuTe  dhakTopw,
nony4YeHo B pe3ynTtaT Ha MynTUKyNTypanusma.
o CKWCTEMHO-CTPYKTYpHa peakuus Ha YHMBepcanHata WKOHOMMYecKa
OCKBAHOCT.
lMpouecbT Ha pervoHanHata WMKOHOMMYECKA WHTEerpauus € eduvHeH no
CBOETO CbAbpXaHWe, HO BbpPXYy HEroBOTO PasBUTME B OTAENHUTE TepUTOpMaliHU
CEKTOpM Ha CBETOBHOTO CTOMAHCTBO OKa3BaT BNMsHME (hakTopu OT MCTOPUYECKO,
WKOHOMWYECKO, KYNTYpPHO, COLMAariHO, eKOoNorMyecko u T.H. ecTecTBO. ToBa € oLle
€[HO OCHOBaHWe ga npuemame, Ye MKOHOMMYecKaTa akTUBHOCT Ha OOLLEeCTBOTO He
MOXe [a Ce OrpaHuyn camo B pamKuTe Ha MOHOMUKAaTa, a TpsibBa Aa ce pasrneaa
B TSICHA BPb3Ka C OCHOBHWTE HaMpaBrieHWs Ha XW3HeHaTa AeWHOCT U cucTemaTa
Ha CBETOBHWTE OTHOLLUEHWUS, T.€. B KOHTEKCTA Ha rnobanusauusaTa.

8 MNak Tam.



M. Onbpoy 3aknioyaBa, Ye "... cxBallaHudATa 3a rnobanusaumsta NpocTo
KaToO MKOHOMMYECKM Nnpouec nsgasaT TECHOrpb MKOHOMUYECKU Bb3rnen, AoKaTo
BCbLUHOCT CMe BbBfEeYeHM BbB BCEOOXBATHO couMariHo npeo6pa3y|3aHe".9
loBopenkn camo 3a "coumanHo npeobpasyBaHe" BMOUMO TOW HEOOOLEHsIBA
ponsiTa Ha MKOHOMMKaTa B UCTOPUMYECKMS MPOLEC WU HEroBOTO M3cregBaHe uma
nogyepTaHo coumornormyeckn xapakrep. MKOHOMUYECKUAT noaxopn € M e cu
OoCTaHe O0COGEHO BaXeH WHCTPYMEHT Ha Hay4yHOTO MO3HaHue. Ho HeroBoTo
edeKTUBHO NpunaraHe npegnonara HanMyne Ha Bb3MOXHOCTU 3a pasrnexgaHe Ha
pa3HOCTPAHHUTE acrnekT Ha MKOHOMWYecKaTa akTMBHOCT KaTO OTHOLUEHWEe WU
Bpb3Ka Ha MKOHOMMKaTa ¢ ocTaHanuTe ccepu Ha XKMBOTA.

3a pa oTpasn HOBUTE peanHoCTM, CbBpeMeHaTa KoHuenuus 3a
WMKOHOMMYECKUSA pacTex TpsibBa oa paspeLln HAKOJSIKO OCHOBHU npobnema:

e PasrmexpgaHe Ha rnobanusauMoHHMS Npouec B KOHTEKCTa Ha
USANOCTHOTO CbBPEMEHHO CBbCTOSIHAE Ha CBETOBHATa WKOHOMUKA W
cuctemMata  Ha  OOWECTBEHUTE  OTHOLUEHWS,, C  W3SICHABAHE Ha
Bb34ENCTBUMETO HA OCHOBHUTE (DOPMW Ha UCTOPMYECKUS Mpouec U Ha
rmaBHUTE CcybekTn, Kato ce vMmaT npegBua CbliecTByBaliMTe cera
BPb3KM Ha B3aMMO3aBMCMMOCT 1 B3aMOAENCTBYE.

e /3AcHsBaHe Ha OCHOBHUTE MPOTUBOPEYNS HA CLBPEMEHHUSI CBAT
M Ha HauyMHa, No KONTO Te BNUSAAT BbPXY MCTOPUYECKUTE NOTPEOHOCTM Ha
rnobanusaunoHHata TenaeHuus. CneumanHo BHMMaHue TpsbBa pfa
ce OoTAenu Ha OonUTUTE C HOBWM CPeAcTBa M MO HOB NbT [a Ce Hanoxart
METOAM 3a U3MON3BaHEeTO Ha rnobann3aunMoHHUTE TEHOEHLUMM 3a TACHO
ObPXaBHU U KOPMOPATUBHU MHTEPECHK.

e l3acHsABaHe Ha KOHKPETHO ucTopudeckute dopmMm M Mawabu Ha
nposerneHne Ha rnobanusaumsata M TAxXHaTa Bpb3Ka C pervoHanHuTe
cTpaTerum.

BrnexxgaHeTo B perMoHanHuTe ctpaterMm U TEXHUAT CPaBHUTENEH aHanm3
coyart, Ye UMEHHO perMoHuMTe ca HoBus cbopmaTt Ha OOLLECTBOTO, B KOWTO ce
peanuaupa HOBUSI XapakTep Ha MKOHOMMYecKaTa akTMBHOCT. B nose4veTo crniyyam
T € OpueHTWpaHa KbM OrpaHuvyaBaHe nubepanusauuaTa Ha KanutaroBuTe
nasapuM M1 [MOCTaBAHETO MM TMOA KOHTpONMa Ha peruoHa, u3rpaxgaHe Ha
OOMbMHUTENHN OFPaHUYEeHNst CpeLly BHOCa Ha HecTabunHoct. PervoHanHute
cTpaTterMm ca cBoeoOpa3eH MogeNn Ha MpuraraHeTo Ha CUCTEMHO-CTPYKTYPHUS
noaxo4 Mpu oOueHkaTa Ha WKOHOMMKMTE Ha yyacTBawmte B o6eauMHEeHMEeTo
abpxaBu. Peanuanpa ce ofwa nonvTuka 3a perynvpaHe UMKIMYHOCTTa Ha
Om3Heca 1 Masapa Ha pervoHanHoO paBHMLLE, TbPCUM ce cBoeobpaseH mogen 3a
NPOTMBOMOCTaBsAHE Ha KpWU3WUTE, afdeKkBaTeH Ha peanHocTute. PervoHanHute
cTpaTerMm ca JocTaTb4YyHO CUITHO [0Ka3aTesncTBO 3a TOBa, Ye € Hamnuvue HOB eTan
Ha KOHBEpreHuus mexay nasapa v nnada. lNpaktnkata n3obuncrea oT npumepu
3a BbBeXJaHe Ha HOBU MHCTPYMEHTW 3a MMaHOBO yrpaBrieHune Ha UKOHOMUKaTa 1
3apoBonisiBaHe Ha obulecTBeHUTe noTpebHocTU. HOB Xxapaktep uma camoTo
MKOHOMMYECKO CaMoperynupaHe n caMmopasBUTUETO Ha TepPUTOpUanHUTe CUCTEMU.
PervoHannaMbT € 0OEKTMBHO, peanHo M CcouuanHo 3Ha4YUMO WCTOPUYECKO
ABWKeHVe. B Hero JommHmMpaTt MKOHOMUYECKUTE cbobpaxkeHus. Ho Te 3aBnagsisat

° On6poy, M. FnoGanHaTa enoxa. C, 2001, c. 14.
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nonuTukaTa, oTpassdBaT Ce Ha KynTtypaTta u obpasoBaHMeTOo, Cb3gaBaT HOB TuM
MeXayHapOaHN OTHOLLEHUS.

OcobeH wHTepec npeacTtaBnsBaT (OPMaUUMOHHUTE acMeKTM Ha
MKOHOMMYECKaTa akTUBHOCT. Crieq paspyllaBaHEeTO Ha CouManmcTU4eckuss GIioK,
KanMTanMaMbT CTaHa OOMWHMpaLL obwecTBeH CTpon. Ha cerawHus etan obade
KanuTanucTmyeckata dopmauuss e 6ensisdaHa Cc  peguua  acuMeTpumM  m
aedopmaumm, KOUTO CbLUECTBEHO MPOMEHAT Mo3HaTaTa HU  JMHMA  Ha
MKOHOMMYECKO pa3Butne. Mexagy TAX Ha MNbpBO MSACTO LUWEe OTOEenexum
M30CTpeHaTa A0 KpaeH npenesl KOHKYPeHUMs Mexay Koprnopauumte u
BogewmTte abpxasu. B CALL, MNepmanns, ®paHuma nnn EC kaTto usano, B AnoHus
HaUWOHaNHWAT kanutan ce npeacTtaes OT orpaHnyeH 6pon THK. MNpasHaTa ypeaba
Ha Te3n ObpKaBu € OPUEHTMpPaHa KbM YreCHABaHe AEeNHOCTTa Ha KopropauuuTte,
0cobeHO Lo ce oTHacs A0 onepupaHeTo UM Ha rnobanHus nasap. CneundumyeH
BapMaHT Ha [auBaTa KOHKYpeHUMss e TexXHOoJiorMyHata HagnpesBapa.
N3cnepoBaTtenu npusHaeaT, Ye HMKOra gocera CBeTbT He e 6un ,B nanute” Ha
TONKOBa SPOCTHA HaanpeBapa, KakBaTO € Hanuue AHecC B TeXHOSNOMMYHOTO
pa3BuTMe. TS u3TNackBa Ha Bbpxa Manbk Opor AbpxaBu M Kopnopauuw,
pasnonarawy ¢ 4OCTATbYHO Kanutan U pecypc 3a TEXHONOMMYHWM MHOBauun. Ha
npakTvka 3a cBOGOOHO OBMXEHME Ha TEXHONMOIMMM He MOXe Ada cTaBa gyma. A Te
MmaT NpsKo OTHOLLEHME KbM KOHKYPEHTHWTE NMpeavMMcTBa Ha nasapa. Mawabure,
KOUTO B3e 4BIEeHMETO ,upmeHa TavHa M UHdOPMaLMOHHA u3onauusa”
[OoKas3BaT, Ye Makap HaykaTa fa He Mpu3HaBa rpaHuuu, TO KopropauuuTe ca
CKIMOHHM Ja s 3aTBOPAT 3a4 CTeHuTe cu. [MnaHeTapHOTO pas3npocTpaHeHue Ha
KanuTanuctmyeckata ¢opMaumsi orpaHnyM Bb3MOXHOCTUTE Ha AbpXaBute 3a
M36op Ha Mopen Ha pa3BUTMETO, KOMTO OMNpedens uenute u xapakrepa Ha
MKOHOMMYECKUA pactex. Ha npaktuka Tyk rmobanmsaumsta € HeCcbBMeCcTUMa C
AeMoKpauusaTa, 3aWoTo pelleHnaTa no To3n BBLMNPOC Ce B3emMaT Han-Beye OT
ueHTpanute Ha rnobanHute n THK. B omarbocaH Kpbr nonaga wuaesdta 3a
€AHOBPEMEHHOTO MNPOBEXOaHEe Ha Taswn MonnTuka B cdepaTa Ha MKOHOMMUKAaTA,
nonvTukaTa, KynTtyparta, obpasoBaHueTo M T.H. Owe Mo-CNoXeH € BbMPOCHLT C
peanuanpaHeTo Ha KOHUenuusTa 3a couuanHa nasapHa MKOHOMMKa. [danu u B
KakBa CTEMNeH Le ce oTAenv BHMMaHue Ha couunanHute npobnemu, He e NpocTo
XyMaHeH BbMApoc. B ObnrocpoyeH acnekT TOWM OMPEKTHO 3acsira ycrnoBusiTa U
Bb3MOXHOCTUTE 3a CaMOTO MKOHOMMYECKO paseutne. OcobeHo BaxkHa € Bpb3kaTta
MeXay NpPOu3BOACTBOTO, MOTPEBNEHMETO M KaYeCTBOTO Ha XXMBOT, a OTTaM M Ha
YOBELLKNTE pecypcu.

JInbepanunsauusita Ha nKOHOMMKKaTa K oTcnabeHnTe OyHKUMM Ha ObpaBaTa
No OTHOLLUEHWE Ha Hes MOCTaBAT CEPUMO3HO Mo BLMPOC uaesaTa 3a Koxe3us Ha
obwecTBoTo. He cnyyaiHO vHOWKaTOpuUTE 3a KOXE3us 3aexa 4YeriHoO MSACTO B
cnucbka Ha rnobanHuTe WMKOHOMWMYECKM MHOuKaTopu. Bce no-aktyanHuu ctaBat
TakMBa WHOWKATOPM KaTO >XM3HEH cTaHgapT v npar Ha 6egHocTTa. lNMosiBuxa ce
HOBM HanpaBsfieHUsi B MKOHOMMYECKaTa TEOpus, OPMEHTUPAHW KbM MapuTET Ha
nokynartenHaTa cnocobHOCT 1 Bpb3kaTa Mexay CTOMHOCT M MOJIe3HOCT.

[o HeoToaBHa MKOHOMMKaTa WM KynTypaTa Cce TpeTupaxa kaTo [ABe
HanmbMHO He3aBucuMK cdepu. MkoHomuKkaTa kaTo CBAT Ha nparmaTusma, a
KynTypaTa KaTo Bb3BULUEH CBAT Ha KpacoTaTa. 3Ha4yeHMeTO Ha KynTypata AHec
HapacHa HEMMOBEPHO MHOrO MMEHHO Mopaan HenocpeacTBeHaTa M Bpb3ka C
MKOHOMMKaTa. TS NOCTENEHHO ce npeBpblUua B €4AUH OT OCHOBHUTE hbakTopu Ha
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WKOHOMWYECKNST pacTex U HOB CTpaTerMyeckum pecypc Ha obwecTtBoTo. 3aedHo ¢
HaykaTa, 0Opa3oBaHMETO M MHOpPMaUUATa KynTypata € akTUBEH Y4acTHUK BbB
dopmMMpaHeTo Ha ,HOoBaTa WKOHOMUKA" M CaMOCTOATENHO Mofne 3a u3siBa Ha
npeanpuemayecTBoTo. Hapeg ¢ ToBa TS OHEC € CbMpPOBOAEHA OT HEraTuBHU
TeHOEeHUMN, KOUTO ca pes3yntaT npeaMmHo Ha obcebBaHeTo W 3a uenute Ha
WMKOHOMMKATa M MONuUTMKaTa M MEXaHWYHOTO MPEHACSHEe Ha TEXHWUTE 3aKOHW B
ayxoBHaTta cdepa. Kyntypata BCe noBeye nonaga no4d Yyoapute Ha
Komepcumanuama W nasapHuTe Cunu. VIKOHOMWYECKUTE MNPOTUBOPEYMST Ha
Kopnopauumute ce npeHacaT B KynTypata. T8 noHacs ygapuTe U Ha
MKOHOMUYeckuTe Kpmsun. [lyxoBHOTO NpOU3BOACTBO BUHArM € ckbno. Pasxogute my
ca HenocunHM 3a oTAenHWs TBOpel, a OTTYK Ce paxaaT [BeTe HeratuBHU
TEHOEHUMM — Ha XedoHu3ma, unM Ha dmHaHcoBaTa 3aBUCMMOCT OT OumsHeca.
[MpoTnBOpEUMETO MEXOY ECTETUKO-XYOOXEeCTBeHaTa CbLIHOCT Ha KynTypaTta wu
MKOHOMMYeckaTa popma Ha peanusaumsita U MMa MHOTOCTPAHHO BRUSIHUE BbpXY
MKOHOMMYECcKaTa akTMBHOCT Ha 06LLeCTBOTO.

MmobaneH wn yHuBepcaneH ¢akTop Ha pasBUTMETO, a OTTaM U Ha
MKOHOMUYECKNST pacTex ca MeaunTe W KOMyHukauuuTe. MeaunHaTta
rnobanusauus e cuna, KoATo NMPOHUKBA BbB BCUMYKM Chepu Ha XMBOTa U Bruse
TAXHOTO pa3sutme. OcBeH ToOBa TS € YHMBEPCANHO MNpOsiBNiEHME Ha
KopnopaTtuBHaTa rnobanusauus v peanuanpa HewHuTe cTpaTermdecku Lenu.
ObegnHEHMETO B OrPOMHM MEOUNHM U KOMYHUKaLMOHHN KOMMIEKCH MO CbLLECTBO
€ KOHLUEHTpaunsa Ha AeVHOCTM U KanuTanu, hakTMYecko Bb3HUKBAHE Ha rpamagHu
WMHOYCTpManHo-pMHaHCOBM Kopnopauuu, KOUTO BKIKYBAT M cpeacTBata Ha
KOMYHMKaLMOHHOTO M MegMMHOTO Bb3gencTeue. MNMogobeH poa cnuBaHus popuxa
npe3 90-Te roanHn Ha XX BeK MHOroMununapaHu cTpyktypu. Megumte Bce noseve
ca CpeACTBO 3a peanusvpaHe Ha KopropaTUBHUTE MHTEpecu Ha COBCTBEHMKA CU.
PeanHOTO MM yHKUMOHMPaAHE W CbAbpXaHWe Ha wHdopMauuaTa ca nog
KOHTpona Ha cybekTuTe Ha rnobanu3aumsTa U Hal-Beye Ha Koprnopauuute.
MobanHuaT kanutan npeBbpHa MeaunTe B yHMBepcarHa cuna Ha obLecTBoTO,
HO M B CBOW npepaH cnyra. Ha ceBon peg rnobanHute meamm ce onuTBaTt ga
MOAYMHAT Ha CBOSATa BOMs ObpKaBHWSA anapaTt 1 nonutmnyeckuTe cunu. Kato TpaeH
pesynTtaT TOBa Bb3AeWUCTBME opMMpa MOBEAEHME Ha Npou3BOaUTENN U
notpebutenu, Bnuse Bbpxy MKOHOMMYECKaTa akTUBHOCT Ha JIMYHOCTTA U T.H.

JoTyk pasrnegaxme camo HSKOM dhakTopu Ha rnobanusaumsTa, KouTo Ao
CKOpPO OTCbCTBaxa OT MPeAMETHOTO NMorfe Ha obLuiata uKkoHoMuyecka Teopud. Ha
npakTvka rrno6annsauMoHHUAT edeKkT e pe3yntaTr OT €4HOBPEMEHHOTO MU
B3aVMO3aBUCMMO [EeNCTBME Ha MHOXeCTBO cunu n daktopu. CbBKynHoOCTTa OT
BCUYKM hAKTOPU CbLLECTBEHO NPOMEHS OYaKBaHUTE NUHUN Ha pa3BuUTUE, B T.4. U
MKOHOMUYECKMA pacTex. B peguua cnydam npouecute ca MNpPOTUBOPEYUBU U
HenpeackasyemMu, a camaTa rnobanusaums ce u3sBsBa KaTto acuMeTpusi U
nopaxxga 4opy aHTMCOLManHn SBNEHUS.

B 0606LleHre moxem ga KoHCTaTupame, Yye npouecute, KOMTo CbnbTCTBaT
rnobanusauusita, onpedensit HOBUSA XapaKTep WMKOHOMWYEecKaTa akTUMBHOCT Ha
00LecTBOTO 1M NPOMEHST NpeAcTaBuUTE HU 3@ UKOHOMUKaTa. Mexay Tax Ha MbpBO
MACTO Le oTbenexnm npomsiHata B CTPYKTYpUTe, B YCIIOBUSITA Ha XUBOT U
c¢hakTopuTe Ha pasBuTMe. TexHonornmyHaTa peBONOUUS, XecTokaTa M guBa
KOHKYpeHLMs, BnacTTa Ha MeauuTe U KOMyHWKauuuTe, U30CTPeHuUTe [0 Kpau
npotuBopeunss Mexagy ©OegHu w OoraTtv, [OemoKpauusitTa npeBbpHata B
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nocrnyLUHULA Ha MHTEPECUTE Ha KoprnopaTUBHUS KanuTan Ha NpakTuka pesyntupar
B HOBOTO OOLlecCTBEHO pa3gerieHMe Ha TpyAa, HoBaTa reorpadwmsi Ha
Npou3BOACTBEHMA aKTop UM HOBO pa3bupaHe Ha MKOHOMMYECKa
ecekTBHOCT. Kato fo6aBum 1 dakTa, 4e KpU3MCcHUTE cuTyaumm ca ¢ TeHAeHUMs
3a NepMaHeHTHOCT, TO HaAMa ga 6bae NpecurneHo ga OTYEeTEM BMCOKA CTEMEH Ha
€HTPONMsi B CbCTOSIHMETO Ha OBLLECTBOTO M Aa 3aKMio4muM, Ye AOMUHUPALLMAT KbM
MOMEHTa MOAeN Ha opraHM3auusi Ha OOLLEeCTBEHOTO MPOM3BOACTBO MHOIMO CKOpPO
LLIe n34epnu NoTeHumana cu 3a NpoMsiHa U UKOHOMUYECKUN pacTex.

3a Hac cneuanHo 3HayeHvne npeacTaBnsaBaT MACTOTO W pOfsTa Ha MarnkaTa
W cpegHaTa cTpaHa B rnobanmMsauMoHHUTE npouecn n 0ocobeHO ToBa Ha
Bbnrapusa. Cumatame, 4e T4 € B MOSNOXKEHWETO Ha CKPOMEH Geray Ha ObNMm
pasCTosHMS M eAMHCTBEeHaTa Len € camo [a BHMMaBa Aa He 6bae cbbopeHa Ha
3emdTta oT paBoputuTe. bbnrapusa pasnonara ¢ MIKOHOMUYECKU, UHTENEKTYaneH U
coumaneH mnoTeHUMan W rnaBHMAT nNpobneM e Kak HaW-paumMoHanHoO gda ro
M3rnon3ea, OTYMTaNKN CINOXHOCTTa " arpecusaTa Ha rnobanHuTe
npegussukatencTea. Bbnpoc Ha o0ekTMBHa nNpeanocTaBeHOCT, HO U  Ha
HaLUMOHaneH N LMBMNM3aLMOHEH M360p € KoM OT Bb3MOXHOCTUTE Ha CbBPEMEHHUS
rmobanuaupall ce CBAT LWe ce Wu3nonseaT, 3a [da MW3Bfevye cTpaHaTa Hu
MakcuMMariHa nossa 3a MKOHOMUYECKNS CU U colmaneH Hanpeabk.
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Baiko Baikov* Fonura XV, 2006, 1

APPLICABILITY OF BRANDING PRINCIPLES AND LAWS IN
POLITICS

Lately branding has experienced fast development as an individual part of
commercial marketing, whose object of knowledge is the creation, maintaining
and protection of the trade mark. Gradually it turned into the main marketing
instrument and main goal of commercial marketing. We can easily say that it is
the main focus, gradually replacing everything else.

In parallel with the development of branding there are realized the first attempts
with respect to its principles and methods in the creation, maintenance and
protection of the trade mark to be used also in other areas of public life and
mostly in politics. Contemporary politics in the conditions of a democratic
transition and market organization of society is oriented towards rational political
and the connected with those economic programs. The creation and the lasting
presence in the minds of people require stability, transparency and
predictability. Contemporary political marketing originates from the same
principle of new consumer culture, trying through branding to form in society or
certain segments of it a stable and heightened interest in political parties as in a
“group of homonymous goods” and this is understandable since it is easier to
raise and impose a whole party (or rather its brand) than each separate
candidate for a position of authority. Branding is not only a modern word in the
vocabulary of marketeers, but an activity, which prospering companies do every
day in order to keep their competitiveness. The same also goes for political
subjects which in time turn into sustainable political brands through the creation
of trust between their own brand and its supporters.

The object of this study is to reveal how the principles and laws of branding in
the creation, affirmation and protection of the trade mark can also be applied in
politics or at least to find specific similarities between the trade mark and the
political brand. The main objective is to initiate an academic discussion on the
applicability of the laws and principles of branding in politics as a specific area
of public life.

JEL: M39

The only major difference between running a
political campaign and creating a brand is that
with the brand the campaign is never over ...
David F. D'Alessandro

Branding as a specific area, whose object of cognition is building and maintaining
the trade mark, has developed very fast in modern marketing. There have
appeared a number of research works, which developed the theory and laid the
foundations of the practical and applied nature of brandmg

! Baiko Baikov is an Associate Professor at the University of Veliko Turnovo, Dean of the Faculty of
Economics.

2 See Puiic, An, J1.Pwiic, 22 HEeU3MEeHHW 3akoHa Ha 6peHguHra. C., “Knacuka u Ctun” 00[, 2000;
Onneyn, A, 100 npuemoB edpekTvBHOro 6peHaguHra. CI6, Mutep, 2002; Temnopan, I,
EddekTrBHbIN Bpera MeHnmkMbHT. CankT MNeTepbypr, 2003; Aaker, D., Managing Brand Equity. Free
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In recent years many Bulgarian authors, namely Dimitar Doganov, Boyan
Dourankev, Hristo Katrandjiyev, Lilyana Mencheva, Oleg Lozanov, Velko Avramov,
working on the issues of marketing communications and the communication policy
of the company, have also devoted part of their publications to some branding
issues.

In most publications we already spot the idea that it is time branding established
itself as an independent discipline within the field of marketing. There can be found
even more courageous statements such as those of Al and Laura Ries, who
believe that "marketing constitutes the building of a trade mark"*, that "it won't be
long before the concept of marketing itself is replaced by a new concept called
branding"s. Naturally, such an affirmation at the present stage of the development
of marketing sounds almost like heresy and will definitely be confronted with fierce
opposition, however, only time will tell. What is more important is that at the
present moment branding has affirmed itself as a differentiated part of marketing
and relates to it as a part to the whole. It is a matter of future developments and the
subject of numerous scientific disputes whether it will be established as an
independent academic subject or will keep its close relationship with marketing.
There are a great number of definitions of branding, but nearly all authors agree
that its principal subject is the trade mark - its creation, support and protection. The
American Marketing Association defines the trade mark as a name, term, sign,
symbol or design, or their combination, whose aim is to identify the goods and
services of a manufacturer or a group of manufacturers and to distinguish them
from those of the competition. The contemporary coryphaeus of marketing Philip
Kotler points out that "irrespective of whether it is a name, trade mark, logo or
another symbol, the brand is essentially the promise of the seller to deliver
consistently a fixed set of characteristics, benefits and services to buyers"®.
Branding is now not just an element of the marketing mix, but rather one of the
major marketing tools. In a sense the evolution of marketing in the direction
towards branding is best expressed in the concept of "brand value", created as
early as the middle of the 1980s.” There have appeared a great number of

press, 1991; Crawford, M., New products management. IRWIN, Boston, 1991; Cunningham, I., A.
Hardy, G. Imperia, Generic Brands versus National Brands and Store Brands. - Journal of Advertising
Research, October/November 1982; Farquhar, P., Managing Brand Equity. - Marketing Research,
September 1989; Gardner, B., S. Levy, The Product and the Brand. - Harvard Business Review, vol. 33,
March—April 1955; Joachimsthaler, E., D. Aaker, Building Brands Without Mass Media. - Harvard
Business Review, January-February 1997; Keller, K., Conceptualising , Measuring and Managing
Customer-Based Brand Equity. - Journal of Marketing, January 1993; Kohli, Ch., D. La Bachn, Creating
Effective Brand Names: A Study of the Naming Process. - Journal of Advertising Research,
January/February 1997; Miller, S., L. Berry, Brand Salience versus Brand Image: Two Theories of
Advertising Effectiveness. - Journal of Advertising Research, September/October 1998; Murphy, J,
Brand Strategy. Director Books, 1990; Park, C., B. Jaworski, D. Maclnnis, Strategic Brand Concept-
Image Management. - Journal of Marketing, Vol. 50, October 1985.

Horanos, [., B. [ypaHkeB, Xp. KatpaHmxues, WHTerpupaHn MapKeTUHIOBM KOMYHUKaLWW.
YHuBepcuteTcko usgatenctso “CrtonaHcteo”, C., 2003; MeHueBa, J1., O. JlosaHoB, MapkeTuHrosm
KoMyHukaumu. Tpakma-M, C., 2003; Aspamos, B., KomyHukauuoHHa nonutuka Ha doupmata. Cuena, C.,
2005.

* Puiic, An, J.Puiic, 22 HeuamMeHHW 3akoHa Ha 6peHauHra. p. 7.

® Ibid., p. 8.

6 Kotnbp, ®., YnpaBneHue Ha mapkeTuHra. C., 1996, pp. 356-357.

"'Swann, J., D. Aaker, M. Reback, Trademarks and Marketing. - The Trademark Reporter, Vol. 91, July-
August 2001.
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publications dealing with the issues of the creation, support and the protection of
the trade mark.®

In the course of time, along with the development of branding there appeared the
first attempts for its principles and approaches in the creation, support and
protection of the trade mark to be used also in other spheres of social life and
above all in politics. A pioneer in those first attempts is the eminent French political
consultant Jacques Segela who in his book "Hollywood Launders Best", published
in this country as well, uses the notions "brand-object" and "brand-personality"g. In
the election campaign for president of France in 1981 there participated "the four
existing brands: Giscard, Chirac, Marchais and Mitterand"'® In that campaign
Jacques Segela and his team applied the laws of branding, however, they were
building a political brand, not a trade mark. "From that moment on we started
applying our approach item by item. At the initial stage it consisted in determining
the so-called by us physique of the brand - in that instance it was the programme;
then - its character, that is, its deep nature, and finally - its style."11 Segela skillfully
uses the analogies with building a trade mark, to formulate his theory of "brand-
personality". Each trade mark possesses a brand character, brand identity and
brand image, while Segela's "brand-personality" has physique, character and style.
It becomes immediately clear how close and nearly identical the concepts used
are. "Physique, character, style - that is our daily trilogy. The brand is nothing else
but the mysterious fusion of the three components".'?

The significant contribution of Segela is not just the introduction of the concept of
"brand-personality”, but also its turning into a "brand-star" not only in the area of
art, but also in politics. To support the development of his "star theory" the author

8 Kotnbp, ®., KoTmbp 3a MapkeTuHra. “Knacuka u Ctun” O0[, C., 2000, Kotnbp, ®., YnpasneHue Ha
mapkeTuHra. C., 2002; Mpang, Y., O. ®epen, MapkeTuHr: koHuenuun n ctpatermu. C., 1994; Mapwuotu,
., XutpuHute Ha GusHeca. 3a Tbproeckute mapku. C., ®okyc, 2001; O’Anecangpo, O, M.OyeHc,
BoriHata Ha mapkuTe. 10 npaBuna 3a cb3gaBaHe Ha Mapka nobeauten. “PorkoMioHukenwbH” EOOL,
2003; OoraHos, ., Peanusaun Ha Tbproeckata mapka. C., 1989; KapasHes, I1., TbproBckute mapku n
HavmMeHoBaHus 3a npomuaxod. C., TexHuka, 1989; MpuHrn, X., M.TOMNCOH, DHEpPrusi TOProBon Mapku.
Cn, Mutep, 2001; BuHceHT, J1., JlereHgapHute mapku. Kpbrosop, C., 2004; MNpernen Ha cuctemata 3a
3aKpuna Ha TbproBckuTe mapku Ha EBponeiickata obwHocT — cemunap Ha BTIM. C., 4-5 centemspu
2000 r.; MpepnoxeHne 3a patuduumpaHe Ha npucbeauHsiBaHeTto Ha EO kbm [MpoTokona kbMm
MappvackaTta cnorogba 3a MexagyHapodHa perucTpaums Ha Mapku. — cn. MiHTenektyanHa co6cTBeHOCT,
9-10/1998; Davies, |, R. Annand, European Court of Justice: Sable v. Puma. - Trademark World,
January 1998; Diamond, S., Trademark Problems and How to Avoid Them. Chicago, 1981; Dubois, P.,
Three Years Later: Canada and Trademark Licencing, - Trademark World, May 1996; Hines, J., The
Trademark Law Treaty, The Trademark Law Treaty Implementation Act, and Changes in United States
Trademark Practice, - The Trademark Reporter. Vol.90, May-June 2000; How to Protect your Trade
Mark and Design in the European Union. Seminar organized by Office for Harmonization in the Internal
Market, Sofia, June 2003; Jacoby, J., The Psychological Foundation of Trademark Low: Secondary
Meaning, Genericism, Fame, Confusion and Dilution. - The Trademark Reporter, Vol. 91, September-
October, 2001; Kelly, D., A. Mondini, Intend to Use It or Lose It. Useful tips for foreign applicants to
obtain and maintain US trademark registrations. - Trademark World, November 1995; Landes, W., R.
Posner, The Economics of Trademark Law. The Trademark Reporter, Vol. 78, 1988; Nette, Alexander,
The community Trade Mark: After its start. - Trademark World, June/Jully 1996; Squyres, M.,
Trademark Use on the Internet — A Global Analysis, - Trademark World, March 1996; Swann, J., D.
Aaker, M. Reback, Trademarks and Marketing. - The trademark Reporter, Vol. 91, July-August, 2001;
Zdatny, B., Current Promo Policies Miss the Mark. - Progressive Grocer, December 1982.

° Cerena, X., Xonueyga nepe Han-gobpe, MBUOWM, C., 2004.

% |bid., p. 21.

" Ibid., p. 22.

2 Ibid., p. 51.
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provides a multitude of examples from Hollywood - "the dream factory". In order to
turn the "brand-personality" into a "star", it must have the gift to sell dreams, to
make the public buy it. The principal characteristic of every "brand-star" is its
persuasiveness, durability, its ability to stir an uncontrollable desire to imitate,
communicate and fascinate.”> "Stars are not born, they are created. What is
needed is brains, perseverance, method, talent.

The same applies to brands."™

The contemporary politics in conditions of a democratic transition and market
organization of society gets oriented towards rational political programmes and the
connected with them economic ones. Its creation and the sustained presence in
people's minds requires stability, transparency and predictability. Most modern
goods, intended for the market, are mass produced, which increases commaodity
volume and reduces production costs. Mass production, however, has a major
drawback - the manufactured goods are identical, they are not unique and in order
to ensure their recognizability on the part of customers and create a system of
consumer preferences it is necessary to develop a complex of trade marks
(brands). (Note: the author of the present study perceives the concepts of "mark”
and "brand" as having the same meaning and uses them synonymously.) There
arises another factor of psychological nature, which is of considerable importance
in the formation of the territory of branding, noticed by one of the greatest
researchers of brands and brand culture - Laurence Vincent. In his recently
published book "Legendary Brands", he mentions a true fact: "more and more
consumers determine part of their identity by means of the brands they use.""
They crave for brands, which help them find purpose and order in their own life,
and that is a manifestation of a new consumer culture."® The principal
psychological task of branding in the creation of trade marks is to form a
permanent range of consumers with a new consumer culture with respect to a
particular good or group of goods, in order for them to make multiple repeat
purchases so that goods become favoured and preferred.

Contemporary political marketing is based on the same principle of consumer
culture, and by way of branding it is trying to shape in society as a whole, or in
certain social segments a steady, increased attention, a sustained interest towards
political parties as "groups of homonymous, homogeneous goods" and that is
perfectly understandable, since it is easier to promote and impose upon the social
consciousness an entire party (to be more precise its brand), rather than each
individual nominee for president, member of parliament or member of the municipal
council.

If we go back in time, we will find out that as early as in ancient times the classical
Hellenic and Roman civilizations, without being aware of branding in the modern
sense of that concept, made use of its principles and laws in the creation of original
political brands, coloured in the two contrasting colours - blue and red. A specific
field for manifestation of brands are also the renowned Olympic games, which for a
long period of time permanently impressed memorable sports brands in the minds
of spectators. In the area of ancient politics most characteristic is the case of the

¥ Ibid., p. 57-61.

 |bid., p. 61.

'® BuncenT, I1., NerengapHute mapku. Kpbrosop, C., 2004, p. 14.
' Ibid., p. 19.

17



"brand-personality" Cicero. In modern times, after the victory of the English
bourgeois revolution, those are the political brands of "whigs" and "tories"; in the
USA - the brands "democrats" and "republicans”, etc."” Laurence Vincent points
out that "political parties are brand cultures of conflicting, organized social
philosophies"'®. Nowadays there are created not only collective party brands, but
also personal, characteristic not only of the democratic, but also of totalitarian and
authoritarian regimes. Thus following the coming into power of Hitler there was
created not only the collective party brand of national socialism, but also the one-
man brand of the leader ("fuhrer"). In the former Soviet Union, along with the party
brand Communist Party of the Soviet Union (KINCC), there is also the brand of
"Stalin", which, during World War Il reached its apogee, finding an expression in
the device "for Stalin, for Motherland”. In Bulgarian political life, too, after 9 Sept
1944, there was the stable and persistent creation of the brand-personality
"Zhivkov", which, towards the end of socialism gradually grew into the brand-
personality "Tato”. There are numerous examples in that respect, which, by the
way, also pose the absolutely reasonable question: Where and in which sphere did
branding appear for the first time as a tool for creating a brand ? Was it politics,
sport, art, or should it (branding) be connected solely with marketing as a modern
science ? However, that is a question, which can be the subject of another study.
Our purpose here is more modest - to point out how in present times the principles
and laws of branding in the creation, establishment and protection of the trade
mark can be applied in politics as the object of study, or at least discover certain
similarities between the trade mark and the political brand. An ambitious task,
which requires the overcoming of an already established stereotype of research not
only in marketing, but also in political science. The stand expressed here and its
defense represents an attempt to present a new view and reading of branding in
the political sphere, to build a new model, in the centre of which is the creation,
establishment and protection of the political brand.

For the purpose of the present study we will discuss in greater detail the issues,
related with the creation and permanent establishment in the consciousness of
society of the political brand (mark), which wins the decisive battle for power in the
election marathon. And in order to convey a certain notion of that process, we will
repeatedly correlate the trade mark and the political brand, only we will do it in
various categories and on the basis of certain specific features between the
economy and politics.

In modern marketing branding is already turning into the main focus of the former,
gradually pushing everything else in the background. The eminent experts in the
area of marketing and branding Al and Laura Ries point out that the most important
purpose and major task of marketing "is the process of building the trade mark, or
the so-called branding."19 The promotion of the above bold thesis has its
supporters, as well as its opponents. However, the authors are undoubtedly right in
the assertion that marketing constitutes the building of the trade mark and that the
two concepts are so closely connected that it would be difficult to separate them. "If
you succeed in establishing a powerful trade mark, you will have a powerful

7 Ibid., p. 304.

'8 |bid., p. 304.

 Puiic, An, J1.Pwiic, 22 HEM3MEHHU 3aKoHa Ha 6peHauHra. Kak ga npeBbpHEM edvH NpoayKT vmu
ycnyra B Tbproscka Mapka. “Knacuka n Ctun” O0O[, C., 2000, p. 7.
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marketing programme. If you are unsuccessful, then all the world's advertising, all
the different packages, promotions and public relations will be unable to help you
achieve your goals."20 In recent years even the coryphaeus of modern marketing
Philip Kotler, in one of his works entitled "The Ten Deadly Sins of Marketing"?' is
willing to accept some of the views of Al and Laura Ries, especially with respect to
the priority of Public Relations over Advertising in the creation, support and
protection of the brand.?

Those claims of Al and Laura Ries are perfectly valid also for political marketing,
where, undoubtedly, in its focus there lies the creation and establishment of a
lasting impression of a particular political brand in the minds of voters. That subject
has not yet been discussed in publications in this country and abroad and in
marketing and political marketing studies. For its clarification there are required the
efforts of a broad circle of specialists - marketologists, politologists, scientologists,
sociologists, lawyers, psychologists, etc. That is why we will make a modest
attempt to open a discussion aimed at its clarification, without claiming that the
theses we put forward here are indisputable.

The Brand Concept

Most often in literature and marketing studies the notion of "brand" (mark) is
defined as the closest to the mind of the consumer image of the brand of a certain
good or service. The literal translation of brand from English into Bulgarian is
TbproBCcka Mapka, Bui, gamra, Jamrocsam, 3anedyatsam, nosopﬂ.23 The notion of
branding (marking, staining) originated from the practice of American farmers to
mark their livestock by means of branding, so that they could distinguish them from
those of other farmers. It acquired a new meaning with the advent of the railway. Its
development made possible the mass distribution of goods and raised the need for
producers to distinguish their products from those of the competition. The problem
is solved through placing patented marks on the packaging of products. That
practice began to be denoted by the term branding. There is no true translation of
the concepts of brand, branding in Bulgarian language. In the modern usage of the
concept of brand the negative nuance (xuroceam, gamrocsam, nosops) has
changed to positive one and the brand is already a "mark" of high quality, which
has found a lasting place in the minds of consumers or that of a certain consumer
segment. The brand (mark) - is something durable, which is known to everyone
and which has left a lasting trace ("brand") in people's minds.

The concept of mark (brand) came into wide circulation during the previous
century, after the end of the Second World War and is used mainly in the area of
trade. Then there appear some of the most popular trade marks, as well as the
science of their management expressed in the famous AIDA models (Awareness,
Interest, Desire, Action) and "the four P's" (product, price, promotion, place).
According to the first model, first of all we need to build in the mind of the consumer
Awareness of the trade mark, after that create Interest, further on stimulate a
Desire to buy and, finally, he must be urged into Action to make the purchase. In

2 |bid., p. 7.

2 By Kotnbp, ®., [leceTte CMbpPTHU rpsixa Ha MapkeTuHra. CuMnTomu u pewenns. Jlokyc MbonuwmHr,
C., 2005.

% Ibid., c. 93-97.

%% See AHIMUIICKO-GBNrapcku peyHiK. Xemyc, C., 1992.
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fact those four elements establish a comprehensive image of the trade mark in the
mind of the potential consumer. Each marketing programme, in order to be
successful, is first and foremost based upon a powerful trade mark, built and
maintained by means of ag)propriate advertising, luxurious packaging, promotional
sales and public relations.** That also applies fully to every party brand (a party or
party candidate), who, in order to win the confidence of voters, must engage in a
daily struggle for the confidence of the electorate, to try to keep it for a long period
of time by means of the appropriate campaigning and canvassing, public relations
and effective advertising. With the party brand, what makes parties or candidates
differ from each other is the Unique Political Proposition (UPP), aimed at the
voters.
With the second model, the correct, balanced combination of the four P's is turning
into a reliable guarantee for the success of trade marks. In conditions of keen
competition and decreasing profits only the most flexible management and
aggressive marketing are able to maintain the prices of goods and services at a
high level, which requires also changes in the management of the trade mark.
There is created a vast field for the development and establishment of a new area -
branding. The four whales, on which the latter builds its foundation and reveals the
character and the nature of the trade mark are:
e it should be different (differ from the other brands, something, which makes it
unique);
e be appropriate (in terms of price, packaging, form, etc.);
e be appreciated (to meet the expectations of the consumer, to be special for
him/her);
e be familiar (be well-known to consumers)®°.
Those principles are fully applicable to the building and establishment of the mark
in the political spectrum (brand-party, brand-politician). It should be different from
the others and the basis of that difference should be the UPP, with which it will win
the loyalty of its supporters and the voters in a campaign. "The choice teaches
consumers, D'Alessandro points out, to make ever finer distinctions between what
they like and what they don't like. In the course of time that raises the bar for
everyone who tries to sell something to them - from a political idea to a bottle of
shampoo."26 It is good for the mark to be appreciated on the political market and
above all in time of elections, when it is the principal issue that is at stake - the
question of political power. That can be achieved only if a given political brand (a
party, leader, candidate running for member of parliament) meets the expectations
of the electorate supporting it, if it is more special than the others.
Branding is not just a fashionable word in the vocabulary of marketologists, rather it
is something, which prospering companies do on a daily basis in order to maintain
their competitiveness. The same also applies to political parties and their leaders,
who, as time goes by, turn into steady political brands, through establishing a
relationship of trust between their own mark and its followers. The trade mark or
the political brand represent a set of associations, connected with them. Those
associations are in the minds of consumers or supporters and help them to

% Pyiic, An, J1.Puiic, 22 HeM3MEHHM 3aKoHa Ha 6peHaunHra ..., p. 7.
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understand what the mark stands for, why it is potentially beneficial for them, what
makes it different from or similar to competing brands. The associations
themselves are built as a result of various actions on the part of the firm or the
political subject, such as media communications, PR and advertising, distribution,
promotions, and also as a result of the characteristics of the brand itself (including
the name, logo, slogan, the emotional impact of colours). Branding is trying to
conquer people's hearts also through the experience they have with a certain
brand and to turn them into loyal customers or supporters, who would preach in
favor of the mark and make multiple, repeat buys. Branding is above all an
emotion. It is building the value of a mark in the mind of the consumer in the case
of the trade mark and that of the voter in the case of the political mark.

Here is a simple example from our recent political past: the Bulgarian Communist
Party (BCP) is a stable political brand in Bulgaria, regardless of the ratings of the
differing colours of people's political awareness. In the course of time, however, the
political brand of BCP gradually fades away, it ceases to exist in the minds of the
young generation, who have no memories of it (or rather memories of the myth of
BCP). Then in the place of that faded memory (myth) there comes a new political
brand - the Bulgarian Socialist Party (BSP), which, too, is trying to form a lasting
impression in the minds of a certain electoral segment of hard-line supporters of
the old brand as well as win new ones. That happens in various ways and with the
use of different means and approaches. The formation of such firmly impressed in
people's minds brands (connected with certain mythology) is one of the
untraditional mechanisms of psychological influence in politics. Probably the most
fundamental among them is the mythology of marks, which "affects the cognitive
centres of orientation of the mind in the same way as does religion and the other
philosophical beliefs"?’. According to Laurence Vincent, mythology as a type of
narrative connects the consumer with the mark and builds the power of the latter by
means of a set of mental constructs (or what he calls "sacred beliefs"), providing
the opportunity for existential orientation.?® "Sacred beliefs" exist in a multitude of
forms and are at the basis of the rise of myths. "Western mythology of ancient
civilizations serves to explain the mysterious development of the natural world by
way of stories about the battles and conquests of Gods and heroes. Nowadays the
mythology of marks serves a similar purpose."?

In terms of psychological impact the political brand greatly resembles the myth.
Unlike the purely virtual myth, however, the brand is the kind of myth, which can be
acquired and used at a later stage. One particular instance: Simeon Saxe-Coburg
Gotha - prime-minister of Bulgaria of the recent past. Naturally, image-makers
create various images of him, on the basis of which in the minds of the public there
is created the myth of "the Tsar”. But even before that those images are integrated
into a brand, promptly used by politicians and journalists in the expression: "When
the time comes". There can be given more examples of political brands: party
brands - The National Movement "Simeon II" (NMSS), the BSP, the United
Democratic Forces (UDF), the Movement for Rights and Liberties (MRL), etc.;
brands of political figures - Simeon, President Parvanov, the eccentric brand
Georges Ganchev, the Commander - lvan Kostov, etc. In the above cases the well-

" BunceHT, J1., lereHpapHuTe Mapki..., p. 27.
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positioned political mark confirms the classic rule of marketing that the good
positioning of the trade mark of a new a product exhausts the name of an entire
commodity group. Thus, for instance, NMSS is identified with Simeon I, DPB with
Ivan Kostov, MRL with Ahmed Dogan, etc.

A classical example of a brand in commercial marketing is the name of the Xerox
company. The company no longer exists, but the name has become a brand,
designating an entire commodity group. Now all copiers are called "Xerox". It is the
same with politics. Lenin, Stalin and Hitler all died a long time ago, however, they
have turned into brands through political mythology.

Frequently there is put a sign of equality between the mark and its image.
However, they are not the same. The concept of "image" in political marketing
reflects the external aspect, it is created by someone and is perceived by people's
minds, but it does not exist by itself. As an object of perception the image is
transformed into other psychological formations - the very myths of Lenin, Stalin,
Hitler, etc. The brand (mark) does not exist outside the mind. Every politician may
create a new image for himself/herself, but his/her name will only become a brand
when it begins to live in the minds of people, notwithstanding external
manipulations, connected with the formation of the image, or, in other words: the
image is an inseparable part (one of the most important ones) of each brand,
irrespective of whether it is commercial or political. Another example once again
from our not too distant political past: as a politician, Todor Zhivkov had various
images and frequently changed them very skillfully, depending on the particular
situation and the commitment to the policy of the former Union of Soviet Socialist
Republics (USSR) and the CPSU. However, the name Zhivkov (including its
derivatives, such as e.g. "Zhivkovism") becomes a brand outside the dependency
on manipulations, while the various "Tato" images, perceived by the people, are
expressed in one myth - "Tato". To this day that myth is still firmly embedded in the
minds of certain people. The established political brands possess one important
characteristic - they are able to live for decades after their bearers have
disappeared, even when nobody is interested in their images any more. What is left
is the myth. Actually the image and the brand go hand-in-hand in politics - so tight
is their connection, but they correlate as parts of the whole.

In "Marketing Management" P. Kotler emphasizes that "probably the most
distinguishing skill of professional experts in marketing is their ability to create,
support, protect and promote the mark”.® In answering the question what is a
mark, Philip Kotler gives six levels of significance the mark possesses: properties,
benefits, values, culture, individuality, consumer. Each mark evokes in the mind of
consumers certain properties, which need to be "transformed" into functional and
emotional benefits. The mark must be associated with certain values of its
producer, it should represent a certain culture and convey certain individuality,
distinguishing it from the competition. At the same time it should hint at the kind of
consumer it has been intended for.*' The greatest art and challenge "is to create
deep positive associations with the mark"*2.

% Kotnbp, ®., YnpaBneHue Ha mapkeTuHra. CTpyKTypa Ha ynpaBrneHMeTO Ha NasapHOTO npeanaraHe.
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In real life there are no eternal marks - neither political, nor commercial and the
term of their existence is connected with a merciless fight in order to win the
confidence of consumers (voters) and keep it in their minds. It won't be long before
both in commercial and in political marketing "the very concept of marketing will
become outdated and will be replaced by a new concept, called branding".33

The building of a brand (mark) in business and in politics (brand of the party, the
coalition, the leader) begins with the choice of a name - for instance: Union of
Democratic Forces (UDF), UdDF, BSP, MRL, NMSS, DPB. The political mark is a
brief way of expressing the complicated mixture of ideological and political value
and the registered sign (the little lion, the rose, the hedgehog, etc.). In order to
determine the importance and the functions of a given commercial or political mark,
there is an emphasis on its character (brand character), its identity (brand identity)
and image (brand image). These concepts are related to the associations, which
the use or mentioning of a commercial or political mark may create among
consumers (voters).

After establishing the character, identity and image of the trade mark or the political
mark (in an election campaign), there arises the question: how can we sell it (win
the greatest number of votes in the campaign) and guarantee a long life cycle to it
? It is supposed to attract the consumer (voter), so that he prefers it to the other
competitive marks and "buys" it. In order to win the loyalty of voters, the party or its
election nominees should offer what the political brand has promised. It is no
accident that Philip Kotler in "Marketing Management" emphasizes that "the most
appropriate direction of marketing planning is towards expanding the life-long
loyalty of the consumer, for which brand management serves as the principal
marketing tool".** In commercial marketing the brand equity shows the combined
value of the awareness, loyalty, perception and associations of the consumer. One
of the greatest specialists in the area of branding David F. D'Alessandro points out
that "the mark is all you would like to tell consumers and all it tells them in spite of
you. By definition the mark is evergthing the consumer thinks of, whenever he/she
hears the name of your company". ®In political marketing the mark is assessed by
the voter and its real (fundamental) value is the number of votes the political brand
wins at the election. When speaking of trade marks, P. Kotler points out that "the
fundamental value in the basis of brand value is the consumer value".*® The same
also applies to the political mark. It should form a consumer value with the voters,
in order to be preferred to the others and "bought".

On the analogy of creating the trade mark, the political should also be protected
from emulation, cheap imitation and theft. And that is the next step in its affirmation
in the minds of voters. The last stage in the political marketing process is the skillful
management of the mark, turning it into a "star", so that it becomes profitable.37
Just like trade marks, political brands are of great importance, especially on the
eve of the elections, when the electorate is faced with an entire universe of
propositions and they as consumers of a particular type of good - the political good
- have to make their choice. The well-established mark usually gains the choice of
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the consumer both in the commercial and political marketing, unless its owners act
foolishly and ruin it, the way things worked with the UDF during the last
parliamentary elections. The only way in political marketing to facilitate voters in
their decision for who they should vote is the offering of famous and trustworthy
political marks. The best of them develop in time and acquire their own individuality
along with the loyalty of their supporters and sympathizers. "The high value of the
mark refers to its wide appreciation, high perceived quality, powerful association
and other important assets."® And that becomes possible through "the birth of
brand culture, creating a sense of involvement and the feeling of unified
community. Brand culture is created by people possessing a very strong emotional
and personal attachment to the mark - commercial or political. The real nature and
dynamics of brand culture cannot be understood, "if you do not dive into the crowd
and join its narrative journey. That is the best way to understand the live cinema
that is acted out among people."*
In business the most popular trade marks are arranged in 15 sectors of industry -
fashion and luxury goods, automobiles and oil, foodstuffs, financial services,
technologies, wholesale, retail sale and media. In the drawing up of the list, each
trade mark is evaluated according to four criteria:
e impact of the trade mark on the market (influence or excellence over the
competition);
e scope of action of the trade mark (over which market segments does it have
any effect and how it is expanding towards others);
e coverage of the trade mark (regardless of age, religion, nationality, ethnicity
etc.);
e penetration of the trade mark into the minds of consumers and the electorate.*
If we use this methodology for assessment of the political marks (parties,
organizations, coalitions, unions, leaders), we could also make an approximately
true assessment of each one of them and develop the adequate winning marketing
strategy in the course of the election campaign in order to realize maximum
"sales". In the actual political practice in the preelection period as well as during the
campaign itself when determining his/her own choice the voter also builds in
his/her mind a sort of a "list" of his/her political preferences. His/her decision is also
affected by a number of factors such as: prestige of the mark, fidelity and loyalty to
it, etc.*’ Whether he/she should vote for the BSP, NMSS, MRL, DPB or another
political party - that is the principal issue that bothers him/her. And then he/she
inevitably realizes the weight of a certain political mark, its scope and influence, its
dedication to the preferences of the electorate. However, the choice is sometimes
irrational and defies logic. A typical example in that aspect is the "Ataka". The
consumer (in the case of the trade mark) and the voter (in the case of the political
mark) sometimes does not study the qualities of the mark, but rather just "buys" it,
because they already prefer it to the rest. "Therefore the success in sales is
already in focusing on the mind of the purchaser, rather than on the qualities of the
product."42 Brand culture plays a tremendous role in that process.
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In view of the lack of time nowadays it is common for habits or the formulation of a
counterpoint to decide the choice of the consumer (voter). Having chosen a given
mark (whether commercial or political), he/she usually remains loyal to it (provided
it does not ruin itself). And it is precisely his/her loyalty that boosts the value of the
mark, which in politics is measured by the number of votes won in a particular
election campaign or by the number of multiple repeat buys (with the trade mark).
As David F. D'Alessandro points out "brandmania is in no way restricted to
business only. It is more than any other modern business concept that the idea of
the brand penetrates culture."®® The marketing activity does not end with the
choice itself, rather it continues in the postelection period. There has to be
established the degree of satisfaction of voters, which is expressed as the ratio of
their expectations over their ratings of the political production during or after the
elections.

In marketing the concept of "trade mark" (brand) is usually understood as a brief,
"shorthand" description of a package of values, which the consumer can be certain
will remain unaltered for a long period of time. In The Law on Marks and
Geographical Symbols of Republic of Bulgaria it is defined and characterized as
follows: "the mark is a sign that is capable of distinguishing the goods or services
of one person from those of other persons and can be presented graphically. Such
signs may be words, including names of persons, characters, digits, designs,
figures, the shape of the good or its packaging, a set of colours, sound signs, or
any combination thereof.”* Further on the law specifies the kinds of marks: "the
mark %?n be a trade mark, a service mark, a collective mark and a certificate
mark."

Upon registration the political party acquires the statute of a legal entity and can
also be treated as a specific type of mark, connected with a particular type of
services - political services. However, its registration is not carried out in
accordance with the Law on Marks and Geographical Symbols, but rather in
accordance with the Law on Political Parties and is entered into the register of
Sofia City Court.*®

The mark distinguishes a product or service from competitive offers and "most
creators of marks have to engage in two wars simultaneously - to achieve victory
over the competing marks and to make their way through the corporate lianas in
their own organizations.“47 Correlated to political marketing, that concept is also
applicable, since it is a matter of the USP of a particular party or candidate,
whereby the consumer of the political "good" or "service" develops in
himself/herself an idea of its value and decides whether to "buy" it, giving his/her
vote for it in the elections or else to choose another political brand.

The political mark must be familiar, to be firmly established in the minds of voters
and to attract the highest possible percentage of them at election time. It should
rely not only on "its own", but also be attractive to "the others". In terms of
ideological platform, form and contents of the USP, it should be suitable for
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adoption by a maximum number of voters, who provide the political mark with a
fixed position in the ratings of authority.

The purpose of each trade mark is to distinguish its message to consumers (while
that of each political mark - the message to the voters) from that of the competition,
in the form of a UPP (for instance that of the NMSS - the 800 days of the change).
When talking about the powerful, unique message, D'Alessandro compares it to an
unbroken wild stallion, who will not stand still even for a moment; "it must be
constantly changed, along with time and the competition ... You had better hold on,
do not give up but ride that message before the cheering crowd, as long and as
steady as possible."*® That uniqueness should turn into a winning formula of the
mark. Through the promise for change, which made the NMSS different from the
other political players in the previous parliamentary elections, the Movement won
the minds and the loyalty of a greater number of Bulgarian voters, which made it
successful. It turned out to be a successful political brand. That marked the end of
the first period of its development. The next step is more difficult - to keep steadily
its place in the minds of those who already voted for it. That marks the second
period in "the life" of the political mark of the NMSS. In the recent parliamentary
elections of 2005 there appeared a new phenomenon - the "Ataka" Coalition, which
staked on extreme nationalism, opposing mainly the MRL and the other well-
established political marks. What will be the destiny of the coalition in its ambition
to impose itself as a political mark of nationalism, in denial of "the Bulgarian ethnic
model", only time and its activities will tell.

Talking about the strong competition among trade marks, D'Alessandro points out
that "more and more often consumers do not just want milk, they are looking for
milk of the "Horizon organic" brand, the price of which is almost twice as high. They
do not just drink plain water from the well or reservoir any more, rather they drink
"Evian" ... "* The mark is everything in the modern world of business and politics.
In this period, a crucial role for maintaining the popularity of the mark of NMSS, as
well as of any other political mark, is played by the political PR, the canvassing,
campaigning and political advertising. They are a powerful means of
communication for the definitive establishment of the political mark's own identity.
This is where the struggle to win the next elections starts. There are required even
greater efforts in order to keep not only our own identity, but to defend the USP, to
keep steady the attention and loyalty of the majority of the participants on the
political market. "Because consumers today have so many options to choose from
that they do not need to buy something which does not bring them pleasure.
Buying powerful brands is simply more enjoyable, so, if you hope to take part in the
competition, you had better have one of those."® That rule also applies fully to the
political sphere, where there meet competing political parties, coalitions,
movements and leaders.

In time political marks become more and more autonomous and turn into a tool
with which the electorate is manipulated. In order to keep its attention steady, they
use all communication channels and invest considerable amounts of capital in
advertising campaigns and promotional techniques. Persistency and frequent
appearances before the electorate make the political mark recognizable, which

“8 Ibid., p. 46.
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boosts its value on the political market. People prefer political products, which can
get them closer to what they want to be. Analyzing the trade mark, Al and Laura
Ries emphasize one important feature of the psychology of the consumer, which is
also valid for the political mark: in the mind of the potential customer there must be
created the feeling that on the market there is no other product that matches the
one on offer. "A successful branding program is based on the idea of
uniqueness."®’
The mark (commercial or political) is a promise to the consumer (elector) of quality,
benefit and value and "even the greatest mark remains great only thanks to the will
of consumers".*? In the political process it is an important asset of the party and its
leaders. It gets established in time and is proved by way of satisfying the interests
of its followers and sympathizers. The mark is a powerful visual, emotional, rational
and cultural image, which voters associate with the party, its candidates and the
USP. As Laurence Vincent points out, "the skillful and strategic positioning of brand
symbols is a powerful way of developing brand culture."® Symbols are the most
easily accepted connection between consumers or electors and the brand
message. They possess an enormous impact potential through a limited
vocabulary. "Nothing pleases the marketologist more than seeing consumers wear,
send or display his/her brand symbols. It is a clear sign that a culture is being
formed around the brand narrative."*

The mark through its symbols is the core of every strategy, its DNA. It embodies

the image of a certain subject, "defines marketing from the level of "concept" to the

level of "execution", it includes assets and liabilities and affects internal and
external customers."*® People all around the world recognize the symbols of the

Christian Cross, the Olympic circles, the Red Cross, the swastika, the pothook of

"Nike", the shape of "Shell", the golden arches of "McDonalds", etc. The symbolism

of the mark has the purpose of conveying messages and promising certain political

values to the electorate between or during elections. "The marks are simply the
production e%uivalent of stenography, which we use for interpretation of the world
as a whole."

The slogan is an important element of the commercial and the political mark. Often

it is an inseparable element of the mark and helps the manufacturer or the political

subject to express his/her identity, to achieve a more distinct positioning or to
emphasize differences. The slogan can play different roles in the overall
presentation of the trade mark or the political brand. With the latter it can:

e express the orientation of the mark to a particular target market more clearly
than the political brand itself ("Let's go ahead, in order to be proud of Bulgaria" -
NMSS; "For you" - the Coalition of the Rose);

¢ inform about the advantages over the competition - the slogan may serve as a
metaphor, synthesizing the advantages of a particular political mark in
comparison with the competition ("One for all - all for one" - the Coalition "For
Bulgaria");
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o affect the emotions - the slogan can express strong emotion or influence the
emotions of voters ("Be Respectable”, "Be a Winner", "Be Bulgarian" - Bulgarian
National Union (BNU); "Make Reason the Winner" - MRL; "Bulgaria - That's
You" - UDF; "Bulgarians, Let's Get Bulgaria Back" - the Coalition National
Alliance "Ataka"; "Bulgaria Can" - the Federation "Active Civil Society" (FACS);

e focus on a desired characteristic - by means of advertising slogans the political
parties, coalitions and leaders can emphasize the desired characteristics of
their own brand ("Hit the Bull's Eye. Strike Down Your Problems, Striking Down
Number 10" - the Euroroma; "For a Powerful Bulgaria in United Europe" - the
Democrats for Powerful Bulgaria (DPB);

e emphasize its difference and new style in brand policy ("Now's the Time" -"The
New Times"; "Strong Business, Wealthy People, Powerful Bulgaria" - the
Federation of Free Business "Bulgaria Union").

Despite its different roles in the overall presentation of the commercial or political
mark, the slogan must be short, easy to remember, it should not change in the
course of the campaign and should contain the principal characteristics of its
bearer.®’
The name of the mark and its main slogan personify it, while the logo is its key
visual element. The logo was used as early as in the ancient and classical
civilizations and it shows the origin or the ownership of the mark. Political
marketing uses the logo for the same purpose - to identify the political subject, to
build a high level of recognition and loyalty. In today's political reality there exist
several kinds of party Iogo:58

e name (title) of the political brand, written in a distinct manner - that is the
simplest type of logo, belonging to a political subject. The name of the political
brand is given an additional attribute by way of either font or colour. In this
version the denomination of the mark is the principal element of communication,
whereas the distinctive visual form in which the name is presented, serves as
an additional differentiation of the mark. In this version the political brand does
not contain a logo as a separate graphical element. But even so the brand
name turns into a distinguishing feature in itself. (the NMSS);

e a relatively independent graphical (image) logo, which can be used separately
from the brand name of the political subject itself. (In the previous campaign of
the UDF, before the splitting up, there was the little lion, and in the recent
campaign - the rose of the Coalition "For Bulgaria", the hedgehog of "the New
Times", the torch of the DPB, etc.);

e a combined (pictorial-verbal) - combines several elements of various types - a
name, image and colour, united in a general concept. ("the New Times").

The choice of colour is the finishing ornamental element of the brand identity. It is a

universally recognized fact that colours are noticed faster than the figures and

shapes in every advertisement and they keep the attention for a longer period.

Colours affect emotions in a different way and in the course of time they have

acquired traditional significance. Within a particular culture a given colour

symbolizes certain qualities and characteristics. Thus for example in Western
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cultures it has been established that colours affect peoples' minds in the followong
way:
e red is taken as a vigorous, passionate and extroverted colour, used to attract
the attention of the public;
¢ blue symbolizes power, responsibility, calmness, stability;
brown is the colour of the earth, suggesting respect and a sensation of strong
and powerful roots, virility;
green is a cold, refreshing, calm colour - gravitating to blue, rather than to red;
grey emanates confidence and dignity;
yellow is a friendly and amusing colour emanating a sense of happiness;
black and white, gold and silver are prestigious colours.*
The choice of colour for the trade mark or the political brand is a rather responsible
and complicated task, since the particular colour symbolism identifies itself with the
mark and leads to specific suggestions. Sometimes it is not just one colour that is
chosen, but a combination of colours, which would lead to achieving certain effect
on the minds of the electorate. The colour can even symbolize the mark on its own.
The most typical examples of our political reality with respect to the choice of
colour and the symbolism associated with that are the political brands of the BSP -
the red colour, the NMSS - the yellow colour, whereas the UDF and the DPB
"share" the blue colour, to which there are certain claims on the part of the MRL as
well. And while in real life the two contrasting colours are white and black, in
politics as early as in ancient times those were red and blue. That turned into a
tradition, which has endured time, circumstances and people.
The confrontation effect of choosing contrasting colours is very often used by
competing trade marks. A classical example are the brands of "Coca Cola" and
"Pepsi Cola". When choosing a colour for a trade mark or a political brand, the one
that symbolizes the category is best. So for instance Coca Cola is a reddish-brown
beverage and therefore the logical colour for its brand is red. The colour of the
other in the category of non-alcoholic beverages - "Pepsi Cola" - is blue, the exact
opposite of the colour of its main competitor.
At the dawn of Bulgarian democracy, the UDF arose as the real political opponent
of the BCP (later on BSP), it chose blue colour, in contrast to red, as a symbol of
radical change, corporativity, stability and denial of the main political rival. Blue
symbolizes the leadership positions the UDF hoped to get and believed it would
take in our political life. The BSP, as a successor of the former BCP, kept for itself
the red colour, symbol of blood and fire.
Both with the trade mark and the political brand, whenever a certain colour is used
invariably through the years and is imposed with the means of marketing and
branding, it may independently symbolize the mark. Red - Coca-Cola, blue - Pepsi-
Cola; red - BSP, blue - UDF and DPB. Actually, the choice of the blue colour by the
UDF and the DPB shows similar identity and a common electoral segment. There
arises the question: which one of those two political parties - the UDF or the DPB,
has the justified right to be coloured in blue ? The answer can be the following:
colours are not what they used to be any more ...

% On the issue of choosing the colour of the brand see especially: JoynuHr, I, Cb3gaBaHe Ha
kopropatuHa penyTtaumsi. “Poii komioHukehwbHe” EOO[, C., 2005, p. 196-197; BpecTHuyka, P.,
YnpaBneHue Ha Tbproeckute mapku. “CtonaHcteo”, C., 2004, p. 33-35.
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The principal factors, on account of which people prefer a certain mark over
another and make a real purchase, in the case of the trade mark, or give their vote
for it in the case of the political brand, are the following: quality, durability,
recognition, trust, acceptance (on the part of the consumer of the political product
or that of the customer with the trade mark). Those categories are interrelated and
function as a unified complex over the minds of people when choosing a particular
political brand (UDF or NMSS, NMSS or BSP, etc.)

The durability of a commercial or political mark is closely dependent on the
recognition and confidence of consumers or the electorate, won by means of high-
quality commercial or political products, accepted by the latter. It is no accident that
D'Alessandro, when talking about the devotion of consumers to brands,
emphasizes that "as time goes by the adherence of consumers to brands does not
seem to decrease, but rather to increase."®

The influence of each political mark lies in the importance it has to the voters. The
good marks (commercial or political) perform three particularly significant functions:
they save time, convey the right message, ensure identity.61 The principal criterion,
by which brands are divided into "good" and "bad" is the image each one of them
builds in the minds of consumers of merchandise or the political product. The good
mark saves their time, since it is equal to the best product and that equation is
unshakable. It conveys the right message to people, who will evaluate it, it gives
them its identity, which makes them feel secure, "as though they belong to a group
of voyagers having similar interests"®?, while in fact they belong to the same brand
culture. The good mark makes people feel as if they were members of one and the
same community, of the same brand culture, and the most inventive politicians
manage to make use of that intellectual and emotional attitude of the electorate.

Strategic planning and building the identity and image of the brand.

Political marks, like the commercial marks, are created intentionally or accidentally
and some of them bear the names of their founders (NMSS), suggest a certain
cause (UDF) or are deliberately "projected” (MRL, BSP), and sometimes are also
the result of "secession" from the former mark (DPB). The process of their
founding, registration, constitution, activity and termination is regulated by the Law
on Political Parties (Art. 1), and their statutes state the name of the party and its
symbols (Art. 14). According to the law it is forbidden to repeat the name or the
abbreviation of another party, or to add words, letters, digits, numbers or other
signs to it. (Art. 14, S. 12 (2)). A requirement at the registration itself is a name
uniqueness certificate (Art. 15 (9)). An accurately selected name is a mandatory
prerequisite for a successful political message. In politics it is not only the major
parties, but also the smaller ones that can have their own mark. Even if they do not
have the popularity, scale or efficiency of the large political parties, the small ones
("The New Times", FACS, etc.) are no less important in the context of their
electoral segment, no matter whether it is a tiny niche, a small settlement or a
group of followers and sympathizers in the Internet. The success of each political

60 I Anecangpo, [, M.OyeHc, BoliHaTa Ha mapkuTe, p. 17.
61 I’'Anecangpo, [, M.OyeHc, BoliHaTa Ha mapkuTe, p. 17.
®2 [’ AnecaHapo, [, M.OyeHc, BoitHaTa Ha mapkuTe, p. 19-20.
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mark is born in the correlation between its strategy, the advantages of its political
production and its brand culture.

The creation and development of the political brand needs to be integrated with the
development of political products and services and with the establishment of the
appropriate brand culture. If the development of the strategy does not precede or
coincide with the development of the political mark and the culture pertaining to it,
there is the real hazard of a negative outcome. A political marketing strategy, which
does not offer something different from what is already existing, would hardly lead
to the anticipated demand for a particular political brand. Behind each major action
undertaken by a political subject (identifying itself with a given political mark), there
has to be a strategic reason or goal. That rule is particularly important in the
creation, choice and promotion of each new mark (commercial or political) and if it
is underestimated, the result fails to meet the expectations of impact and relative
political or commercial weight. "The mark offers reassurance, trust, comfort and
identity in a rather complicated world. In return consumers provide the mark with
their predisposition and prefer to buy it to any other. That is a really enjoyable state
of interdependence, which every brand maker should try to achieve.®® That state of
involvement and interdependence is already a clear sign of an existing brand
culture.

The first stage in the development of the strategy of each mark (whether
commercial or political) is finding out what the already existing mark means to
consumers (voters) and how familiar it is to them. This stage usually includes a
precise sociological and statistical analysis. Laurence Vincent expresses that stage
with the greatest accuracy, stating: "listen, watch and participate".®* The weak or
wrong selection and study of the political market may lead to pointless investments
and wrong decisions, and hence affect the expected political or election results.
Very often "after a group of consumers has accepted the mark rather quickly, the
manager directs his entire attention towards it, instead of developing the mark also
in other segments, or study the kind of cultural aspect that has been activated."®
The specialists in political marketing should go beyond the various influences over
the voters and to look deeply into the question how voters actually make the
decisions regarding their choice. In particular, they should establish who it is that
makes the decision to choose, the kinds of decisions and the stages in the process
of making a choice. When Philip Kotler examines the process and stages of
making the decision to purchase, he greatly emphasizes that "far-sighted
companies carry out research also of the process of decision-making in their
product category. They ask consumers when they first met the product category
and the mark, what their convictions concerning the marks are, how tightly they are
bound by the product, how they make their choice of mark and how satisfied they
are after the purchase."ﬁ6

In 1980 Philip Kotler proposed as the basic model of behaviour of the consumer
the following diagram, which became widely known as "Kotler's black box":

% [’AnecaHapo, [, M.OyeHc, BoitHaTa Ha MapkuTe, p. 22.
% BuHceHT, J1., lereHpapHuTte Mapki..., p. 231.

% |bid., p. 220-221.

&6 Kotnbp, ®., YnpaBneHue Ha MapkeTuHra, p.185-186.
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Price Social » Choice of dealer
Placement Personal » Time of purchase
Promotion Psychological » Decision on purchase
Economic Identifying the problem volume

Technological
Political

Cultural

Gathering information
Decision to buy

After sale behaviour

The idea behind the model lies in that between the stimuli and advantages offered
by the producer to the consumer and the response of the latter in the form of a
decision to buy there exists a kind of "black box", which contains the principal
characteristics of the consumer and the major regularities of the process of making
the decision to buy. The behaviour of the consumer is affected by cultural, social,
personal and psychological factors and the main task of the marketologist is to
establish how "the black box" of the consumer's mind works between the moment
of entry of the external stimuli and the moment of making a decision.

That model of consumer behaviour is perfectly applicable in political marketing as
well. The principal task of the politologist is to establish all factors and
circumstances, which form the group of external stimuli, "their passing through the
black box" of the voter, in which they are refracted in a specific manner,
determined by the elements of its major characteristics and finding an external
expression in the decision to make a choice and the choice that is made.

In the analysis of consumer markets and the behaviour of the buyer, along with
Kotler's model, there should also be assessed and taken into consideration the
process of making the decision to buy. When clarifying it marketing specialists and
political consultants should look deeply into the way consumers (voters) make a
decision to buy (choose). According to Assail there are four types of shopping
behaviour, based on the degree of participation of consumers and brand
differences:

e complex shopping behaviour;

e shopping behaviour, decreasing disappointment;

e habitual shopping behaviour;

e behaviour seeking varie’(y.@7

" Quoted from: Kotnbp, ®., YnpaBneHne Ha MapkeTuHra, p. 184-185.
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With the complex shopping behaviour the consumer forms a conviction about the
product, after that an attitude towards it and finally makes a rational choice. With
the shopping behaviour decreasing disappointment, after the consumer has made
the purchase he may be disappointed after noticing some disturbing things or
hearing laudatory words of other marks, which he did not prefer when making a
choice. With the habitual shopping behaviour, consumers continue to buy the same
mark out of habit, not so much driven by loyalty towards it, but rather because they
are passive recipients of the information they gather through various
communication channels. And finally, with the behaviour seeking variety,
consumers frequently change marks because they desire and seek greater variety.
In spite of the differences in shopping behaviour, there is an almost universal five-
stage model of the purchasing process®:

Problem emergenee— Seeking Assessment of Buying Post-purschase

(identification) Information alternatives decision behaviour

The above model makes it clear that the shopping process begins far before the
proper purchase with the identification of the problem, goes through the stages of
gathering information, assessment of alternatives, the decision to buy and the
behaviour after the purchase. The model reflects not only the process of purchase
in the area of commercial marketing with trade marks, but it is also fully applicable
to political marks.

In politics the process of "shopping" (selection) begins at the moment in which the
voter identifies a certain problem or need, triggered by internal or external stimuli,
which turns into a motive power. And here, at this stage, the most important is that
the expert in political marketing should identify the most frequent stimuli, which
trigger the interest towards a given political mark, after which he/she should
develop a winning marketing strategy, provoking the interest of the voter, which, in
its turn, would lead to the process of a real "purchase".

The aroused interest of the voter (who has identified his/her problem or need) will
try to seek even more information about the mark, which is preferable to him/her.
The sources of information may be varied - personal, public, based on experience,
etc. Having gathered the required information, the voter already identifies the group
of marks from which he/she will make a choice.

&8 Kotnbp, ®., YnpaBneHne Ha MapkeTuHra, p. 187.
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Common group Familiar group Group for Selection group Choice
—> consideration
NMSS NMSS NMSS NMSS ?
Coalition "For Coalition "For Coalition "For Coalition "For
Bulgaria" Bulgaria" Bulgaria" Bulgaria"
MRL MRL MRL
UDF UDF
DPB DPB
BNU
Ataka
FACS
Coalition of the Rose

In the sample scheme given above we can see that the political party, coalition or
movement, their leaders and the team of consultants should strive to make their
own organizations part of the groups of familiar marks, so that the voter is able to
think about and make his/her choice. There must also be specified the competitive
marks in the selection group, so that the specific messages targeted at the voter
can be planned. After the latter has conducted his/her information research (which
may be influenced by various factors), he/she already forms his/her rating mainly
on deliberate and rational arguments. In the process of assessment the voter
builds his/her own convictions about the political marks, during which each one of
them stands out by a particular characteristic or features, making it different from
the competition. The conviction to give his/her preference to a political party, leader
or its candidates in an election campaign, who shape the image of the political
mark in one way or another in comparison with the competition, predetermines the
choice of the decision to "buy".

As early as the stage of evaluation, the voter forms his/her preferences on political
marks in the selection group and his/her own opinion concerning the choice of the
most preferable among them. His/her intention is influenced by the attitude of other
people, unexpected situational factors and the assumed risk.®® Along the way to
making the decision to choose a political mark the voter performs routine actions
aimed at reducing the risk, narrowing the focus of his/her preferences towards
political marks which have proven their character, identity and image. And finally
he/she makes a choice.

Having voted, the voter enters the last stage of the "shopping" process, during
which he/she feels a certain degree of satisfaction or disappointment. Depending
on that his subsequent behaviour is affected with respect to the chosen political
mark. If he/she is satisfied, at the following elections he/she will prefer it once
again, and if he/she is disappointed, he/she will choose another. For that reason,
the far-sighted political leaders of the well-established political marks try to ensure
the satisfaction of the electorate at every stage of the process of "purchasing" their
own mark.

The next stage that the political subject needs to carry out, is to specify what the
strategies of the party are (or those of its representatives in the election coalition)
as a whole and what should its marketing efforts constitute, particularly in respect
of the political mark and its management. A great number of political parties and

*bid., p. 190.
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their leaders skip that stage and go straight to political advertising, expecting quick

results from it. Completely wrong. If you don't pay the required attention to party

strategy and the marketing plan, the funds invested in political advertising and

public relations, may be wasted and surely will not lead to the desired and

expected effect.

Before developing their marketing plans the respective specialists and the political

parties and their leaders should use marketing research and procedures in order to

study the behaviour of voters, which is influenced by various factors. Their

research may hint at the key to achieving more effective results during the proper

elections.

The third stage is connected with the decision of a particular political party and its

leaders what should the political mark mean and suggest and whether that can be

achieved according to the results of the previous two stages. After that way has

been passed and in essence the strategy of the political mark has been developed,

there comes the building of a positive image and establishing the nature and the

character of the mark.

The realization of the outlined strategy with the political mark may include the

following model steps:

e development of a strategy for advertising and promotion;

e development of criteria on how, where and when the mark is to be used;

¢ development of a winning strategy for the "sale" of the UPP and winning a
maximum number of votes in election campaigns;

e development of additional materials for the realization of the strategy and
development of the criteria;

e distribution of "political products" by means of effective campaigning and
canvassing.

The next stage of the implementation of these steps is evaluation and adaptation:

e assessment of the initial results and opinions on the basis of the way of
perception of the mark by potential supporters and sympathizers;

e measurement of the degree of familiarity with the mark, assessment of the
response of competitors, supporters and sympathizers.

The mark has to go a long way in order to get established firmly in the minds of

people, to demonstrate its advantages and uniqueness, to build its image and trust,

in order to be favoured. David Ogilvy, one of the leading figures in contemporary

advertising put forward the idea that consumers are not just buying the product,

rather they are buying marks having their own personality7°. Successful marks,

according to David Ogilvy, are those, in which there is correspondence between

the image of the brand and the desired image of a certain target group. People in

that group buy many products and services not only because of the actual benefits,

but also because of what the mark means to the person and the group to which

he/she belongs, i.e. marks offer both functional and psychological benefits. The

image exists in the minds of people rather than being a fixed attribute of the mark

or organization, while its identity helps people to discover or recognize the mark.

The image of the brand (commercial or political), as well as that of its identity, can

be defined as the aspect of a product, organization, personality, symbol and the

" David Ogilvy’s book on his approach to advertising is worth reading: D.Ogilvy, “Ogilvy on Advertising”,
(London: Pan books, 1983)
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connected with them visual images and signs. The purpose of identifying symbols
is to be remembered, to cause the recognition of the company or organization and
to arouse its already existing image in the minds of people. The identity is more of
a tactical rather than a strategic tool. The semantics of the terms used (brand
image and brand identity) should not affect the interpretation of the indicators of
significance of the commercial or political mark - what it means to the potential
consumers or voters. Brand recognition is a powerful tool. As already emphasized,
the major constructive elements of the identity of each mark, by which it is
recognized and remembered are: the name, the writing style, the logo, the symbol,
the slogan and the colours. Each one of them is visual and it is not just the simple
sum total, but rather their comprehensive impact that leads to the formation of a
good corporate image. To the consumer of a good or a political product
"increasingly what is more important is the image, rather than the specific features
of its bearer."”

The brand identity and image are at the base of building of the superbrand (the
strong brand). In order to determine how the identity and image influence the
creation of the strong brand, we can use the following diagram:

Symbols of _ Brar_1d ‘ _ _ _Other

brand identity identification

identity marks
(name, slogan, logo) ¢ (color, color combin

Self-knowledge ations , script)

/

Recognition of
company or
organization n n

Remembering l E mphasis

B rand image
Suitab | e values, roles Regard and respect to
and behaviour for that the company or organization
comp or
organization
Superbrand
Trust Security Support

"™ Paitkos, 3ap., PR..., p. 142
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The creation of identity and brand image, which lie at the basis of the superbrand,
is achieved in a certain sequence.
First of all - self-knowledge of the mark. In order to build a strong brand message, it
is important to understand your own brand. In the best business structures (that is
also valid for the political parties) each employee (or party member) shares
instinctively the power of the brand message. After the self-knowledge and our own
idea of the mark, the focus is shifted to the consumers (the electorate).
Secondly - both the consumers and the voters should be acquainted with the mark,
after which they should develop a preference, based on personal favourable
experience, good reviews or a feeling, created by the various means or channels of
communication. Only after multiple purchases with the trade mark or satisfaction of
their expectations of a given political subject, do they become loyal to the mark and
begin to prefer it over the competition, i.e. there is satisfaction of the customer (the
electorate) - an attitude, ensuing from their expectations and the perception of the
actual outcome. When Al and Laura Ries formulate the basic laws of branding,
they stress out that "the power of a trade mark hides in its ability to influence the
behaviour of the buyer"’? (respectively the voter).

In order to get an idea of the recognizability of the mark (commercial or political)

there must be assessed the extent of its presence in the minds of consumers

(voters). Parallel with that there should be reached the correct understanding "How

well are people acquainted with your brand ? What makes it popular ? Does it have

to do with confidence ? Price ? Diligence ? Care ? What does it have to do with ?

What do people like about your brand ?""

With the trade mark there exist the following levels of awarenes, which can also be

applicable to the political brand:

e conscious familiarity - the first step which study participants remember, without
any additional hints or enumeration of other marks. That approach to
measurement in branding is also known as "brand excellence";

e unaided familiarity - one of the marks (commercial or political), mentioned in the
study, without any hints or mentioning of other brands. The term used is "brand
reminding";

¢ aided familiarity - recognition of the trade mark (or the political brand), after a list
of their names has been presented;

e brand emphasis - the order in which brands appear in the mind of the consumer
(the electorate).

The powerful marks (superbrands) are built gradually - first there is created the

"aided" familiarity, then there begins to increase the "unaided" familiarity and finally

there is the "dominant" familiarity, which is achieved in the slowest way. That

progression should be based on consecutive and constant advertisements and
promotions.

The achieved good brand identity can have two effects on the brand image. First of

all, people are able to make the correct associations between the company or

organization and its identifying symbols, i.e. to recognize and remember it.

Secondly - on the basis of the achieved effect of the recognition and remembering

there is created the effect of a certain uniqueness, by emphasizing the differences

2 Puiic, An, N.Puiic, 22 HeM3MEHHM 3aKoHa..., p. 10.
" [’AnecaHapo, [, M.OyeHc, BoitHaTa Ha MapkuTe, p. 33.
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from other firms or organizations, i.e. in the minds of people there is built a certain
idea of it (logical and emotional), which is actually the nature of the brand image.
When that idea is positive and has an emotional impact on people, around the
mark there are created positive attitudes and preferences, which may grow into
respect and esteem towards the firm or organization. Along with that there are
formed appropriate values, roles and behaviour for them, which is nothing else, but
the formed brand culture. With the interaction of all these factors in the human
mind there is built the idea of the powerful brand (the superbrand), suggesting
confidence, security and support, lying at the base of its choice by consumers.
They prefer it over other marks and make multiple, repeat purchases. In the case
of the political brand, those are the preferences of the electorate, who have voted
for it in the election campaign. Actually the road to the creation of a powerful brand
goes through the design of the desired image (as a set of opinions and feelings)
and its commitment to values, important to the target group, at which the
commercial or political mark is aimed. And that in its turn causes the loyalty of the
target groups.

Loyalty to the mark is achieved, when it also brings prestige to consumers. The
cause for the loyalty, based on the image, is the sum total of a small dose of higher
quality workmanship and a large dose of brand image, guaranteeing prestige.
Keeping the consumer is a major characteristic of brand loyalty. Loyalty means
making the consumer (the electorate), who has already made a preference for a
particular mark, keep choosing it in the future. As long as the marks of certain
political subjects keep their promises and are faithful to their image, preferences
towards them are high. The image of the brand is difficult to change, but if it is to be
kept in the foreground in the minds of consumers (the electorate), there must be
invested a great amount of funds in permanent advertising, campaigning and
public relations. We can not build familiarity with the trade mark and manifestation
of loyalty towards it, without providing information and creating specific impressions
of the mark. The idea of the mark is everything. Psychologists call it "configuration
and conditions", which work hand-in-hand. The configuration builds the model of
thinking, whereas the conditions give rise to the image, which is impressed in the
mind.

The electorate or a certain segment of it often like popular marks solely because of
their fame. When familiarity with the mark is connected with appropriate identity
and the created favourable image, it already turns into a mark with a specific
political identity. However, in countries where democracy is still in a process of
settling and establishing itself, very often it happens so that a duplicate is created
to substitute for a well-established mark. The political practice in this country also
offers such examples - DPB, which is a sort of a political replica of the UDF, and
also the National Movement for Rights and Liberties (NMRL) - a replica of the MRL,
etc.

In order to build a powerful brand (commercial or political) with a positive image, it
should suggest stability, trust and security, to carry information about its
production, to avoid negative imagery or identification. The popularity of each mark
(political or commercial) is connected above all with its image, based on a sense of
the market and carefully fed with public relations, campaigning, propaganda and
advertising through the various channels of communication. The consumers of
political products and services, however, cannot be cheated (or at least those who
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are more intelligent). Just like in real life, placing a "Mercedes" emblem on the old
"Moskvich" will not automatically turn the latter into a "Mercedes". We should never
forget what a particular mark means to consumers of material or political products.
"The truth is that consumers need marks - both good and bad in order to help them
get oriented in a world, in which the possibilities to choose are almost infinite.""
The difference between good and bad marks, however, is that the former remain
on the shelves, while the latter are bought. The same also applies to the strong
and weak political brands - the former enter Parliament and the executive and
determine the course and direction of politics, while the latter remain overboard.
The way to creating a superbrand goes through creating the desired image and the
confirmation that it is committed to the values of consumers or voters. There is
something else we should not forget - customers or voters buy or prefer only two
types of things from the company or political organization - advantages and/or
solutions to their problems.

That simple truth refers to both sales or service and political preferences. The
needs and values of the personality affect the advantages, which a particular
person or group of people expect of a given company or political organization, or
the problems, which they will be able to solve with their help. It is precisely that
circumstance that pushes the positioning of the mark or political brand in the
foreground.

Positioning of the Mark

The positioning is probably the most important decision in the preparation of the
communication strategy for a commercial or political mark. By it we determine what
the company or organization is, what its activity is and what advantages it offers. In
the 1980s, Al Ries and Jak Trout published the book "Positioning - the Battle for
Your Mind", in which they affirmed the principal idea that positioning is mainly
responsible for the creation of the trade mark.” Positioning is at the basis of the
creation and building of brand value and through it people perceive the product or
the service independently and in comparison with the competition. Then that
realized value actually describes "the position" in their minds. "Market success is
connected with the creation of an idea of the product, and not just with
emphasizing its innate characteristics.""®

In the same or similar way is also positioned in the minds of the electorate or a part

of it a certain political mark in the keen rivalry with other marks, especially in the

period of election campaigns. In the practice of trade marks there are several
approaches to positioning, which corresponds in essence to the positioning of the
political mark, namely:

e value positioning: used by trade marks, which can convince consumers that
they have a high ratio of extras in relation to the price. With the political mark
the value positioning aims at winning the confidence and conviction of voters
that a particular political mark by its ideological platform and political production
excels in comparison with the others and is adequate to their hopes and

74 :

Ibid., p. 23.
® Al Ries and Jak Trout, Positioning: The Battle for Your Mind (New York: Warner Books, 1982).
" paiikos, 3ap., PR..., p. 140
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preferences. Therefore they give it credit of confidence during elections and
vote for it;

e comparative positioning: when a trade mark is trying to convince the consumer
that it is the better choice than the other mark or group of comparable trade
marks. In politics value positioning and comparative positioning are the very
nature of the political mark on account of the ideological, not the material
character of the political product. The voter, in order to form in his mind the
conviction that he/she will vote for one political party or other, compares their
ideological platforms and real political activity, seeking a match to his/her own
idea of the future. Or, to paraphrase Jacques Se7gela: every voter "satisfies his
needs, but before that he quenches his desires".’

e positioning by unique property: the trade mark uses a specific or unique
property, in order to differentiate itself or make the consumer to prefer it to the
alternative marks, which either possess or do not possess this property. With
the political mark this specific or unique property is the UPP, which
distinguishes a party and its candidates from another in its battle to win the
votes of the electorate. The UPP is a concentrated expression of the ideology
and the programme of the party, the means whereby we aim at penetrating
deeply into the minds of the electorate and its manipulation in the interest of a
particular political party and its candidates in the election marathon. The UPP is
the core of the respective brand culture. For the purpose of that positioning
there are used various channels of communication for a suggestion of great
intensity and recurrence.

e positioning by fame or popularity: in this case the positions of the trade mark are
based on its relation to particular events or a popular personality. With political
positioning examples in that respect are the NMSS (the charisma of Simeon),
the UDF (as a movement, and later as a party of the change), the DPB (as a
party of "the Commander"), etc.

The successful positioning turns the marks into guides, which direct the consumers
of a particular product or service to the value they desire, as well as those, who can
offer it to them. Although not always clear, the most important assets of a political
party (movement, coalition, union) are the political mark, the symbols, the slogans,
the skills of the human resource and everything else, which builds the face of the
political subject and describes its positions in the minds of the electorate (the voter
in the election campaign). Those assets build the "brand value", which includes the
loyalty and familiarity with the political mark, the perceived quality, the associations
with it. The value of the political mark creates a "consumer value" on the political
market. It is achieved by means of aiding the process of processing the obtained
by the electorate "market information" and reaching the right decisions. The brand
value increases the level of satisfaction of the electorate while using the political
products and services.

Through increasing the effectiveness of marketing programmes the brand value of

the political subject causes a higher corporate value. The components of the value

of the political mark allow the party to develop a competitive advantage over the
other political subjects. "The best thing that can happen to a mark is for it to turn
into a sort of a stereotype in the eyes of the consumers - the embodiment of a mark

" Cerena, X., ... p. 80
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worthy of confidence, style, admiration or any other of that series of wonderful
qualities, which require their loyalty and respect."’® That eventually leads to higher
purchases or election results, caused by the loyalty of the customer, of the
supporters and sympathizers of the mark.
The brand value of a given political subject is a sum of assets (and liabilities),
connected with the name and the symbol of the political mark, which add to (or
lower) the characteristic of the respective political products or services value. That
value is directly proportionate to the familiarity with the name of the mark, the
perceived quality and character, the associations with the political mark, the loyalty
to it. Nothing dies faster than the incorrectly positioned and supported political
mark. The electorate has a short memory and it is also covered with new marks, to
which it can give its preferences and make the "political purchase" during the
elections. As the final outcome, the value of the political mark is the sum total of
the familiarity with it, the loyalty to it, the perceptions and associations of voters,
which are formed in their minds. "One of the rules of marketing is, - emphasizes
D'Alessandro - that there are only three ways to identify yourself - to become
better, to offer a lower price or to attack. In politics it is almost the same, with the
exception that you only have several months, rather than years, to identify your
mark.""®

*
The communication policy is a structured combination of all forms of
communication, used by the company or the political organization and its leaders to
inform, create an attitude, conviction or a reminder to people with reference to their
products, services, image, ideas, public activity or influence in society.
The main components of the communication policy during the building and support
of the trade marks are the popularization, the advertising campaign, the
promotions, the distribution and sales promotion, while the stability and the value of
the mark are determined by the proper realization of the processes of creation,
launching and support. That also applies fully to the building of the political mark.
Nowadays, in order to achieve success both in the economy and in politics there
must be created good marks.
Within the framework of the present work, however, the study of the
communication policy is not a principal objective, but rather plays an auxiliary role
in the context of the building, support and protection of the political mark. The study
of the former could be the object of a fully independent study.
Good marks take a long time to build and require skillful management. Each
subject, who wants to build a good mark, should first and foremost know himself
and his environment well. The good marks penetrate the emotions, they are
stories, which have never been told to the end. "These stories are passed on from
generation to generation through the tale, the myth, the legend and they almost
never disappear from the collective subconsciousness, they create to people a
sensible way to get oriented and to understand their world. Those are prototype
stories, hidden in the secret sphere of our cognitive abilities."® We should never
forget, however, that "it may take 100 years to build a good mark, but only 30 days

I I'Anecangpo, [, M.OyeHc, BoliHaTa Ha mapkuTe, p. 23.
™ |bid., pp. 109-110.
8 BuceHr, I., JlereHgapHuTe mMapku..., p. 73.
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of notoriety to destroy it".81 Nowadays consumers seek the marks (commercial or
political) they like and strive to get them by all means. It is hardly reasonable to
resist !

The building, management and the responsibility to the mark is a very responsible
task. That is all someone thinks of, when he sees the logo, the advertising slogan
and hears the name of the mark. The main responsibility for its building, protection
and establishment lies with managers and political leaders. A business or political
activity, focusing on maintaining the image, identity and quality of the mark, on the
understanding that its associates or party members, the present and future
customer or electorate, the partners in the actual and potential mergers or
acquisitions should be satisfied, is successful. In business those are the repeat
multiple purchases of the trade mark, whereas in politics - the success in the
election marathon and the acquisition of political power.

& ’Anecangpo..., p. 122.
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Rangelova, R., Y. Kalchev, K. Vladimirova FoauHa XV, 2006, 1
V. Minchev, V. Boshnakov, S. Blazheva®

GENDER DIMENSION OF BULGARIA'S NEW MIGRATION:
POLICY IMPLICATIONS

The article presents the main findings of the major paper contributors at the
workshop under the above title.? The aim was to increase gender awareness
and open channels of discussion on the new migration from Bulgaria by gender.
The authors have delivered papers on gender dimension issues of the
emigration process in Bulgaria since 1989 onwards and have discussed them
with representatives of the official (executive) institutions and relevant NGOs.
Data from the National Statistical Institute, in particular the last Population
Census (2001) and a sample survey in 2003 are used to shed light on patterns
of people's mobility in gender perspective in the last 15 years and in the years
to come - by age, reason for migration, education, ethnic group, geographical
destination of Bulgarian migrants, etc. Gender aspects of external migration
statistics, labour market performance and policy and social consequences are
considered. In conclusion implications are given in two aspects: concerning
improvement of migration statistics by gender and concerning building an
adequate national policy towards the ongoing migration processes, in particular
in view of the forthcoming integration of Bulgaria into the EU.

JEL: J16; J19; J61

1. Background
1.1. Why gender dimension?

Under the ‘natural’ assumptions what is typical of women and what is typical of
men stems from biology lies the conviction that biology is something that simply is
— it cannot and will not be changed. Nowadays researchers acknowledge that what
is female and what is male is socially constructed — the proof of this are the big
variations between women and men depending on time, space and class. These
female/male distinctions based on practice in society and in organisations are
given the name ‘gender’, even though what is most often discussed is sex.
Considering gender dimensions of the various social and economic phenomena
allows us to carry out more comprehensive and detailed analyses reflecting
modern perception of realities.

! The contribution of the individual authors is as follows: Dr. Rossitsa Rangelova — Section 1, 5 and 7;
Dr. Yordan Kalchev — Section 3; Dr. Vesselin Minchev and Dr. Venelin Boshnakov — Section 4; Prof. Dr.
Katia Vladimirova — Section 6 and Stefka Blazheva — Section 2. Section 8 summarises the implications
of the individual authors. The article was edited by Dr. R. Rangelova.

% The workshop was organised by the Institute of Economics at the Bulgarian Academy of Sciences with
the financial support of the Foundation "The Feminist Review Trust" — the UK. It took place on 31
January 2005 in Sofia.
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1.2. Legacy of the gender dimension from the past

Over the period 1945-1989 Bulgaria was in one of the first places by growth of
women employment rates, even among the Central and East European (CEE)
countries. It is a known fact that due mainly to ideological and political reasons
unemployment did not exist in the former centrally planned economies (if we do not
take into consideration hidden unemployment). The determination of the priority of
the labour function of women was due firstly to the economic needs during the last
decades, and secondly, to the oversimplified understanding of the equality
between men and women.

Some basic features of the labour conditions in Bulgaria were: excessive reliance on the
development of an industrial structure based upon large plants as the main units of
employment as well as over-industrialization and a comparative neglect of services.
These basic features reflected on the distribution of female labour force by economic
sector and activity.

A well-known fact is that Bulgarian women have got a high educational level and
intellectual potential. Referring to data from 1993, 52% of all university graduates and
68% of the young people with college education are women, and nearly 40% of all
research workers, including academics are women. At the beginning of the new century
the proportion of the latter is already 46%.

Regarding access to education, in general, women have the same rights as men.
Problems arise after graduation, on the labour market and in pursuing a
professional career for women.

In connection with the above-mentioned it is relevant to refer to a study of the
Population Crisis Committee in Washington, D.C. carried out in 1988 and titled
"Country Rankings of the Status of Women". In this study of 99 countries 2.3 billion
women are presented, which is 92% of the world's female population, and 20
indicators measure women's well-being in 5 sectors: health, marriage and children,
education, employment, and social equality. The highest ranked country is
Sweden, the lowest - Bangladesh. Bulgaria holds an advanced position, it is in the
ninth place after Sweden, Finland, the USA, ex-East Germany, Norway, Canada,
Denmark, Australia, but before Belgium, ex-Czechoslovakia, Hungary, ex-USSR,
France, ex-West Germany, Austria, Poland, the Netherlands, the UK, etc. The
profound analysis proved that the advanced position of Bulgaria is mainly due to
the strong involvement of women in education and employment to the detriment of
health, marriage and children, and especially of social equality.

In Bulgaria, like in many other countries, the public environment allows women's
promotion, in general, to the middle level of the hierarchical pyramid. In practice, a
woman has to exceed men's professional skills in order to be treated (recognized)
on equal terms. In addition, in the professional career, including business, women
meet hidden discrimination not only on the part of men, but also on the part of
other women.

What is important, however, is that the "gender dimension" of the economic and social
studies in Bulgaria has hardly developed over the years despite our self-confidence as
citizens of a modern country. We can begin with the lack of gender specific data on
different phenomena in the country and go on with different specific problems. One
reason for this situation could be the incapability of the researchers and experts in
Bulgaria to define adequatlely the gender dimension which allows us to enhance the
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analyses and discover interesting and important aspects of social life. This fact may be
combined with (or followed by) a reluctance of the executive and legislative powers to go
into the details of the gender problems.

1.3. Why is the considered topic migration?

The importance of the linkage between gender and migration could be explained
by the scale of new Bulgaria's migration.

To get a better idea why the current migration from Bulgaria is too impressive one
has to take into account that during over 40 years the country did not take part in
the free will movement of the population abroad. Since 1989 a massive external
migration has begun, which gradually decreased in the following years, but it is still
significant in comparison with those in the other former socialist countries.

The first emigration wave is of political character on ethnical basis and concerns
the Bulgarian Turks. According to data of the National Statistical Institute (NSI) 218
thousand people left the country in 1989 moving mainly to Turkey as a reaction to
the forcible change of their names in 1985 (Table 1).

After the collapse of the centrally planned economy a new type of emigration directed to the
developed industrial countries is observed. Since 1989 Bulgaria’s transition to a market
economy was accompanied by the consequences of a large-scale emigration of primarily
young and active people. The emigartion wave was the result of the lifing the administrative
barriers and restrictions, the very big difference in the living standards between Bulgaria and
the developed countries, the reticence of the regime of the period 1945-1989 etc. In the first
years extemal migration from Bulgaria was driven mainly by disparities in earnings and
unemployment. People were often willing to accept a job, which did not match their education
or qualification. In the following years emigration varied between 40 and 70 thousand people
per year. By official data from 1989 up to the present day nearly 716 thousand people
emigrated, which is about 9% of the total population in 1989.

Table 1
Scale of migration from Bulgaria, 1989-2005
Period —years Number of migrants
1989 218 000
1990 - 1992 252 000
1993 - 2000 221 000
1989 - 2000 691 000
Total 1989-2005 716 000

Source: National Statistical Institute, Sofia.

Seasonal emigration has also appeared. One of the new phenomena, which turned
into a serious problem for the post-communist society in CEE, is emigration of
scientists and highly-skilled experts, or the so-called 'brain drain'.

The purpose of the prevailing proportion of Bulgarian visitors - both men and
women - abroad is business - about 60%, followed by tourism — nearly 30% (Table
2).
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Table 2
Distribution of Bulgarian visitors abroad by purpose of visit, 2002-2003, %

Year Total Includin
Tourism As guests Business | Others*
2002 100.0 27.1 55 60.7 6.7
2003** 100.0 274 5.7 57.3 9.6
Source: National Statistical Institute, Sofia.
Legend:

* Including: education, work, medical treatment, marriage and others.

** For the period January-November inclusive.

Source: Statistical Journal. Monthly edition, National Statistical Institute. Sofia, Vol. 11, November 2003,
p. 54.

1.4. IOM's policy on gender issues of migration

According to data of the International Organization for Migration (IOM) in current
national estimates of permanent migration flows and numbers of foreign or foreign
born people in the traditional migration countries and Western Europe, women form
about 50% of the total humber and this phenomenon is called feminisation of
migration. For indistrialised countries as a whole, women costitute over half of the
migrants, and outnumber male migrants in a third of all receiving countries. The
proportion of women among migrants living in the developing world varies widely
from country to country. As a whole, more than 45% of migrants in developing
countries are women.

Considering the importance of the gender issues of migration IOM has made
efforts since 1995 to institutionalize and mainstream gender into its work. In
Fabruary 1995, a Working Group on Gender Issues (WGGI) was established
followed by Gender Focal Points and IOM Gender and Migration News Bulletin with
the task of institutionalising and mainstreaming exisiting measures and efforts, and
making further progress towards ensuring that gender issues are an integral part of
IOM's planning and actions. In November 1995, an IOM Staff and Programme
Policy was adopted by the IOM Council. The policy goals states that "IOM is
commited to ensuring that particular needs of all migrant women are identified,
taken into consideration and addressed by IOM projects and services" and that
"equality of opportunity and treatment of men and women is a guiding principle of
IOM". In 1996, Plans of Action on gender issues were approved. In 1998 a Gender
Mainstreaming Strategy was developed addressed the particular gender-related
needs of migrants and adequate gender policy. Since 2001 yearly reports on the
activity connected with this Strategy have been prepared.

Migrant women in general have historically been marginalised as members of the
societies in which they live and their needs have often been overlooked in
migration-related programmes. Their condition has been studied insufficiently. One
has to take into account that on a global scale the migrant flows are predominantly
directed from less developed to well-developed countries, which predetermines
considerable differences between people in terms of culture, religion, education,
etc.

Gender issues of the new migration from the CEE countries, including Bulgaria
have not yet been analysed.
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2. Gender specific data on migration

Since 1990 the National Statistical Institute (NSI) in Bulgaria uses the UNs
recommendations for classification of migration as a place of permanent residence,
"emigrant” as a person who leaves his/her country permanently or for a long time (more
than 1 year) and "immigrant" as a person who arrives in a given country for a long
residing (more than 1 year) as well as short-term emigrant who is absent from the
country within no longer than 3 months in one year.

Main information sources for external migration are: the population census, population
registers, administrative sources, border statistics, the centralised computer information
system set up on regional and national level as well as sociological surveys.

Official data on the profile of potential migtants can be obtained from two sources in
Bulgaria - the NSI's population census, when a representative sample study is carried out
(1992 and 2001) and the International Organisation for Migration (IOM) sample surveys
in 1992, 1996 and 2001. Both sources however present the potential but not actual (real)
migration, which means the responses represent only an approximation of the interest to
migrate. In addition the gender aspect is concerned very slightly.

External migration statistics regards cizenship as an important indirect characteristic of
migration. However, nowadays it is impossible to gather data on migration due to lack of
relevant legislation on declaring any leaving the country by Bulgarians or foreign citizens
living permanently in Bulgaria.

At present a special module (section) of the work programme of Eurostat 2003 is used
for deriving indicators on the gender dimension of external migration, as well as a
number of Eurostat publications, covering education, entrepreneurship, contracts for part-
time jobs, weekend workers, migration and ageing population by gender. Gender
statistics still faces serious difficulties in terms of creating relevant indicators in the
different spheres of political and socalil life on the national and international level.

3. Profile of potential migrants from Bulgaria - the gender perspective

3.1. Basic data

e Reasons for migration from Bulgaria since 1989:
= Lifting the administrative barriers and restrictions for traveling abroad
= Low living standards in the country
= Increasing unemployment
= Political and economic unstability
= Lack of legislation on business activity

e Purpose of migration - looking for:
= Labour activity
= Higher living standard
= Solving material problems
= Professional realization
= Education

e Nature of emigration:

| period — 1989-1992:
= Ethnic and political nature of migration
= Reestablishing family relations

47



Il period — since 1993:
= Unstable economic and political situation in the country forced the
economic nature of migration
= Selective functions of migration are observed in accordance with
restrictions undertaken by host countries
= Change in the social and demographic status of migrants is observed: a
tendency of lower age and increase in the educational level of migrants
e Geographical destination of Bulgarian migrants:
= At the beginning - neighbour countries (mainly Turkey), CIS and
countries in Central Europe
= Intensifying migration to Western European states (Germany, Austria,
Italy) and African countries
= At a later stage - intensifying the geography of migration - other Western
European countries, USA, Canada, Australia, South Africa
e  Structure of potential migrants by sex:
= Males are more likely to emigrate than females. The former have a bigger
scope in migration from Bulgaria
= The scope of female migration is highest in 1990 and 1991 (respectively
52% : 48% and 54% : 46% in favour of males)
= Since 1992 women constitute nearly 1/3 of the total number of migrants

3.2. Main results of the study on the potential migration from Bulgaria, 2001

A representative sample study on about 2 542 people aged from 15 to 60 was carried out
by the National Statistical Institute (NSI) during the Population Census in March
2001.This section presents the main results of the study.’

Intensity of the potential emigrants is different by gender. Male population is marked by
intensity that is nearly twice as high as (nearly 9%) that of female population (5%). As a
result of this difference nearly two thirds of the potential migrants are male.* Five basic
groups of potential migrants are formed depending on the willingness to travel, the
reason to stay abroad and the likelihood of realising migration in the following years
(Figure 1):

| group - potential settlers. It consists of people who plan or are "likely" to resettle in
another country (they represent 8.5% of the total number of respondents).

Il group - labour migrants. It includes people who want and are "very likely" or "likely to a
certain extent" to move to other country to work/study for more than a year (6.8% of
respondents).

Il group - short-term migrants. It covers people who are "likely" or "likely to a certain
extent" to go abroad to work/study for a shorter period - several months but not longer
than a year (4.5% of responents).

IV group - potential tourists. These are people who plan to travel abroad as toursits or as
guests of their realtives (10.9% of total respondents).

% Kalchev, Y. T. (2002), Sample Survey of Population Mobility. Population Census in Bulgaria 2001, Vol.
6, Book 3 "Territorial Mobility of Population”. National Statistical Institute, Sofia.

* Intensity of potential emigrants is measured by the coefficient of the potential emigrants (CPE), which
is the number of potential emigrants per 1,000 people - total and by category population. Scope of
emigration is measured by the percentage of the number of emigrants by different category potential
emigrants in total number potential emigrants.
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V group - people who do not travel abroad. These are people who express a definite
intention to travel abroad, but for one reason or another there is almost no chance to do
this "in the next few years" (69.3% of respondents).

Studying migration from a given country is particularly important regarding the first two
groups, which present the so called longterm potential migration. The absence of these
people from the country impacts the demographic development, human capital and
labour potential status, and in general the socio-economic development. Migrants from
these two groups are important for the relevant international organisations and different
states in view of the ongoing processes of globalisation and European integration (Table

3).°
Figure 1
Structure of the population sample in 2001 by group, %
@1 group - potential settlers (8,5%) [ !l group -labour migrants (6,8%) 1l group - short-term migrants (4,5%)
IV group - tourists (10,9%) WV group - peaople not travelling abroad (69,3)
Table 3
Number and distribution of potential migrants by sex
Group Number %
Sex Total | Sex Sex Total
Male | Female Male | Female | Male | Female
| 1243 926 | 2169 52.6 60.0 | 57.3 42.7 | 100.0
Il 1122 615 | 1737 | 474 399 | 64.6 35.4 | 100.0
Total | 2365 1541 | 3906 | 100.0 100.0 | 60.5 39.5 | 100.0

Source: National Statistical Institute, Population Census 2001, Sofia.

® There should be noted the decreasing share of these two groups over time. According to a similar
study in 1996 the scope of the first two groups was about 25%, while in 2001 it is nearly 15%.
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Findings:

e  Men prevail in the two groups of potential migrants under consideration

e  Women constitute nearly 40% of the total number

o  Women are more likely to resettle abroad than men

e Male migration is connected predominantly with labour activity/long-term migrants
(64.6% : 35.4% to women)

A further short presentation of the empirical results of the NSI 2001 survey

follows considering the potential gender migration by different categories.

Age structure:

Table 4
Age structure of potential migrants by sex, %
. Age (years)

S Migrant Total

ox 'grants 15- 29 30— 49 50 + oa
49.0 434 76 100.0
! group 53.6 51.6 51.6 526
471 451 78 100.0
Male Il group 46.4 48.4 48.4 47.4
281 44.2 77 100.0
Total 100.0 100.0 100.0 100.0
552 36.6 8.2 100.0
! group 62.2 571 60.8 60.1
50.6 415 8.0 100.0
Female Il group 37.8 42.9 39.2 39.9
Total 53.3 385 8.1 100.0
100.0 100.0 100.0 100.0

Source: National Statistical Institute, Population Census 2001, Sofia.

Findings:

o The potential female migrants at younger age (15-29) prevail over male migrants

e  The permanent migration (I group) has a higher scope at women

e The female level of permanent migration is highest for the youngest age group up to 29
years which is over 55%, i.e. one in every two women is going to resettle, and declines
over age - it is one in every three women for the age interval 30-40 years and only 8.2%
for women aged 50 and over.

Educational structure:

Table 5
Educational structure of the potential migrants by sex, %
. Education

Sex Migrants Higher High Less than high Ignorant Total
159 | 60.7 23.1 0.2 100.0
! group 633 | 533 46.0 18.8 524
Male | arou 102 | 587 30.0 12 100.0
group 36.7 | 467 54.0 81.3 47.6
Total 132 | 59.7 26.4 0.7 100.0
700.0 | 100.0 100.0 100.0 100.0
235 | 495 26.7 0.3 100.0
! group 61.1 59.8 61.3 25.0 60.2
226 | 503 25.6 15 100.0
Female Il group 389 | 402 38.7 75.0 39.8
Total 231 | 498 26.3 0.8 100.0
100.0 | 100.0 100.0 100.0 100.0

Source: National Statistical Institute, Population Census 2001, Sofia.
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Findings:

The scope of potential migrants with higher education among women is higher
than among men both in the totals (23.1% against 13.2%) and in the two
considered groups - 23.5% against 15.9% in the first group and 22.6% against
10.2% in the second group

The highest is the level of potential migrants to settle abroad among men with
higher education

For the potential permanent migrants-men there is outlined the following
tendency: the lower the degree of education the lower the scope of migration
The scope of men with high education is bigger than that of women in the two
considered groups - wishing to resettle and work for a long time abroad. In the
other three degrees of education women wishing to settle abroad prevail over
men

Ethnic structure:

Table 6
Ethnic structure of potential migrants by sex, %
. , Ethnic grou

Sex Mlgrroaunts Bulgari Turks | R ? pOth Not Total

group ulgarians | Turks oma e | identified
I group 82.4 12.8 2.0 2.1 0.6 | 100.0
54.8 491 22.7 54.2 53.3 52.5
Male Il group 75.1 14.7 7.6 2.0 0.6 | 100.0
45.2 50.9 77.3 45.8 46.7 47.5
Total 78.9 13.7 4.7 2.0 0.6 | 100.0
100.0 | 100.0 | 100.0 | 100.0 100.0 | 100.0
81.1 13.9 2.7 1.7 0.6 | 100.0
! group 60.7 | 70.3| 30.9 | 55.2 750 | 60.2
79.5 8.9 9.2 2.1 0.3 | 100.0
Female | Il group 39.3 | 29.7 | 69.1| 4438 25.0 | 39.8
Total 80.4 11.9 5.3 1.9 0.5 | 100.0
100.0 | 100.0 | 100.0 | 100.0 100.0 | 100.0

Source: National Statistical Institute, Population Census 2001, Sofia.

Findings:

No significant differences are observed in the distribution pattems of potential migrants by
sex if we consider them by etnical group

Typical of Bulgarians is a bigger scope of women in the first group (settlers) as
compared to men

Considering intensity amongst women-settles, the highest is the desire to move
abroad of women in the Turkish etnic group (70.3%), followed by the Bulgarian ethnic
group (60.7%) and lowest is the scope of the Roma community (30.9%)

The Roma people (both men and women) prefer long-term than permanent migration
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Economic activity:

Findings:

Economic activity structure of potential migrants by sex, %

Economic activity

Sex Group Yes No Total
| 28.0 52.0 100.0
55.0 50.4 525
434 56.6 100.0
Male . 450 496 475
Tota 45.8 542 100.0
100.0 100.0 100.0
| 21.0 59.0 100.0
586 61.1 60.0
435 565 100.0
Female . 414 38.9 40.0
42.0 58.0 100.0
Total 100.0 100.0 100.0

Source: National Statistical Institute, Population Census 2001, Sofia.

Table 7

e Economic activity among women-potential migrants is a little lower compared to
that of men (45.8% vs 42.0%)
e The scope of permanent migrants in the | group among the economically active
men and women (respectively 48.0% for men and 41.0% for women) is higher
than that in the Il group ( respectively 43.4% and 43.5%)
e Economic activity of men in the | group is higher than that of women
¢ Considering the long-term migrants (Il group) the economic activity is equal for
men and women

Country destination:

Table 8

Structure of the potential migrants by destination country and sex, %, Total=100

Country Sex Total Country Sex Total
Male Female Male Female

Germany 25.3 19.7 23.1 Austria 1.4 1.5 1.5
USA 20.3 221 21.0 Belgium 1.6 1.0 1.4
Spain 8.0 8.7 8.2 Netherlands 1.6 1.0 14
UK 6.7 7.3 6.9 Switzerland 1.2 1.5 1.3
Greece 54 8.1 6.4 Israel 1.2 0.8 1.1
Canada 5.7 5.6 5.6 New Zealand 1.1 0.7 1.0
Others 5.5 5.4 5.5 Portugal 0.6 0.3 0.5
Italy 4.5 5.7 5.0 Russia 0.7 0.2 0.5
Turkey 2.7 41 3.3 Cyprus 0.6 0.5 0.5
France 2.6 3.7 3.0 Sweden 0.7 0.3 0.5
Australia 2.1 1.6 1.9 South Africa 0.5 0.2 0.4

Source: National Statistical Institute

, Population Census 2001, Sofia.

Preferred country for migration:
Male: Germany, USA, Spain, the UK, Canada, Greece
Female: USA, Germany, Spain, Greece, Italy, Canada
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Purpose of migration:

Table 3
Structure of potential migrants by purpose of migration and sex, %
Purpose of migration
. Higher | Solving To obtain . Do not To gain
Sex [Migrants' livi terial | desired Professional want to experience To get Other Total
group ving ') materia red | realisation | live in [<Pe" married e
standard|problemsjeducation B .
ulgaria
| 56.4 20.3 3.0 23 | 10.2 1.6 0.4 | 5.8 | 100.0
64.5 31.6 47.4 48.3 | 85.2 42.2 | 62.5 52.90
Male Il 34.8 49.2 3.8 2.8 2.0 2.4 0.3 | 4.7 J100.00
35.5 68.4 52.6 51.7 | 14.8 57.8 | 375 471
Total 46.2 33.9 34 2.6 6.3 2.0 0.4 | 5.2 | 100.0
100.0 | 100.0 100.0 100.0 | 100.0 100.0 [100.0 100.0
| 51.5 18.2 6.3 2.2 8.2 2.2 0.9 |10.5 | 100.0
69.1 39.7 59.1 40.4 | 90.0 55.9 | 61.5 60.3
Female Il 35.0 42.1 6.6 4.9 14 2.6 0.9 | 6.5 | 100.0
30.9 60.3 40.9 59.6 | 10.0 441 | 38.5 39.7
Total 45.0 27.7 6.4 3.2 5.5 2.3 0.9 | 9.0 | 100.0
100.0 | 100.0 100.0 100.0 | 100.0 100.0 |100.0 100.0

Source: National Statistical Institute, Population Census 2001, Sofia.

Findings:

The distribution of potential migrants by purpose of migration is similar for the

two sexes; the biggest is the scope of people aimed at higher living standards
(46.2% of men and 45.0% of women), followed by those aimed at solving
material problems in which case men have a bigger scope than women
(respectively 33.9% vs 27.7%)

scope for women than that for men (3.4% for men and 6.4% for women)
Intention of labour activity:

The proportion of the purpose related to education has a nearly twice as big a

Table 10
Structure of the potential migrants by intention of labour activity and sex, %,
Total=100
Kind of activity Sex Total | Kind of activity Sex Total
Male | Female Male | Female

I do not know 42.5 41.3 | 42.0 | Health 1.3 55 29

exactly services

Crafts 17.3 6.7 | 13.1 | As guests at 22 3.5 2.7
relatives

Agriculture 7.8 6.2 7.2 | Entertainment and 1.9 3.6 26
tourism

Trade and 5.9 6.7 6.2 | Financial activity 1.7 3.0 2.2

Hotels

To continue 4.3 8.7 6.1 | Sport, arts 1.9 1.9 1.9

education

Other 5.9 4.9 5.5 | Research and 0.9 3.2 1.8
teaching

Industry 5.5 3.0 4.5 | Marriage 0.9 1.8 1.3

Source: National Statistical Institute, Population Census 2001, Sofia.
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Findings:

Over 40% among men and women have no idea what they would be engaged
in after their emigration abroad

Men expect to be engaged mainly in crafts, agriculture, trade and hotel
services, while the biggest proportion of females expect to continue their
education

The diversity of activity is broader with women: continuing education, trade and
hotel services, crafts, agriculture, health services, tourism, research and
teaching, etc.

Perception of realisation abroad:

Table 11

Structure of the potential migrants by perception of realisation of the purpose of

migration and by sex, %

Degree of Sex

conviction Male Female Total
How convinced are || am sure 69.7 69.3 69.6
you that you will | doubt it 7.6 6.0 7.0
realise your purpose .
of emigration? I have no idea 226 24.6 23.4
Total 100.0 100.0 100.0

Source: National Statistical Institute, Population Census 2001, Sofia.

Findings:

Nearly 70% of potential migrants are sure that they will realise their purpose
abroad, and the share of people who doubt it is 10 times lower (about 7%)

The share of potential migrants that have no idea wether they will realise their
purpose abroad is considerably high - one in every four persons

There is no difference between men and women in the perception how they will
realise their purpose in the host country

Parents' encouragement to migrate:

Table 12
Would you encourage your children to go and (structure of potential migrants by
sex)
Sex

Male Female Total
Yes 87.3 89.3 88.1
Study abroad No 12.7 10.7 11.9
Total 100.0 100.0 100.0
Yes 89.7 89.6 89.6
Work abroad No 10.3 10.4 10.4
Total 100.0 100.0 100.0
Yes 54.8 54.1 54.5
Settle abroad No 45.2 45.9 455
Total 100.0 100.0 100.0

Source: National Statistical Institute, Population Census 2001, Sofia.

Findings:
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e There is no substantial difference between men and women in the thendency
to encourage their own children to emigrate

e For both men and women the percentage of people encouraging their children
to study or work abroad is very high - nearly 90%

e The percentage of people encouraging their children to resettle abroad is lower
than with the first two activities (to study or work abroad), but it is also very
high - nearly 55 %

It was noted that the second source of data on the potential migration from

Bulgaria are the surveys of the IOM. In Box 1 there is presented the profile of

potential migrants, summarised by the results of the IOM 2001 study, which

confirms the described features of the profile of the NSI 2001 study and gives
additional information.

Box 1
The profile of potential migrants

"The average potential migrant is a highly mobile, well-educated young person, more often male than
female, single rather than married, and inhabiting the capital or some other large town in Bulgaria. This
reflects a significant shift in the social profile of the potential migrant since, during the last decade of
transition, it has been the poorly educated people who prevailed in the group of potential migrants. The
average potential Bulgarian migrant is a temporary labour migrant. He is most likely to stay abroad for a
shorter period of time than is usually thought. The survey showed that the majority of Bulgarians who
plan to migrate would not wish to spend more than 3 years in a foreign country and would rather work
there for a while than to settle permanently."

Source: Profile and Motives of Potential Migrants from Bulgaria. IOM study 2001, p.3.
3.3. Consequences of external migration for Bulgaria

A special question was put into the questionnaire within the Population census'
2001 about the probable consequences for Bulgaria as a result of the wide-scaled
external migration. The respondents could answer pointing out one and the same
reply in two variants - at the first place and at the second place. The given probable
consequences are not distinguished as positive or negative, although that is easy
to recognise (Table 13).

Table 13

Distribution of respondents' opinion on the consequences of external migration
from Bulgaria

Pointed out at the first place

Consequences Town | Village | Total
Further deterioration of the demographic situation in the 38.6 28.5 35.8
country — fertility rates, age structure

Declining labour resources 7.2 8.0 7.4
Declining share of skilled work force 11.5 8.6 10.7
Material problems of part of population will be solved 9.8 12.0 104
Emigrants will be useful for Bulgaria later on 6.0 5.9 6.0
Unemployment in Bulgaria will decrease 2.8 4.9 3.4
No consequences are expected 1.7 29 2.0
Every human being has the right to live/work wherever 17.0 18.7 17.5
he/she wants

Other 0.3 0.3 0.3
No opinion 5.2 10.3 6.6

Pointed out at the second place
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Consequences Town | Village | Total
Further deterioration of the demographic situation in 0.2 0.1 0.2
the country — fertility rates, age structure

Declining labour resources 8.5 7.5 8.2
Declining share of skilled work force 20.8 13.1 18.8
Material problems of part of population will be solved 5.9 7.5 6.3
Emigrants will be useful for Bulgaria later on 9.2 8.8 9.1
Unemployment in Bulgaria will decrease 6.3 11.8 7.7
No consequences are expected 0.9 1.8 1.1
Every human being has the right to live/work 47.3 48.5 | 476
wherever he/she wants

Other 1.0 0.8 1.0

Source: National Statistical Institute, Population Census 2001, Sofia.

Findings:

The respondents realise the negative impact of migration on the demographic
situation in the country (total 35.8% indicated at the first place), the decline in
the skilled work force (total 10.7% at the first place and 18.8% at the second
place), decline in the labour resources (7.4% and 8.2% respectively)

Among the positive consequences at the first place there is pointed out the
expected fact that material problems of part of the population would be solved
(total 10.4% indicated at the first place and 6.3% indicated at the second
place), followed by the argument that later on the emigrants would be useful for
Bulgaria, because they would obtain higher skills and wider business and
personal contacts (6.0% indicated at the first place and 9.1% at the second
place), and by the expectation that unemployment in Bulgaria would be
mitigated (respectively 3.4% and 7.7%)

The percentage of respondents who do not think there would be any
consequences is negligible (1-2%). Concerning the judgment that every human
being has the right to live/work wherever he/she wants, this hardly could be
treated as a consequence of migration, despite the comparatively high percent
of the answers.

On the whole a similarity between the given answers in the towns and the
villages is observed, although there are some differences. For example rural
people assess the deterioration of the demographic situation or decline in the
skilled work force as less likely than those living in towns.

3.4. Projections of the likely future real emigration from Bulgaria

According to a medium-term NSI projection, due to the insufficient economic and
social activity in the country, still underdeveloped labour market, insufficient trust in
the democratic potential at the present stage of the development of Bulgaria we
could not expect a decrease in migration in the near fututre, in particular with
respect to young people. The main reasons motivating people to emigrate are the
opportunity to find a job, which could guarantee higher living standards for
migrants. This motivation is strengthened by the pursiut of professional skills and a
personal career.
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Preliminary assumptions:

e The estimates are based on the migration behaviour of population aged from
15 to 60 years at the current conditions of economic and social life in Bulgaria

e Changes in the environment both in Bulgaria and other host countries will
contribute to changes in the scope and structure of migration flows

o Different restricting conditions are expected to influence the external migration
flows in the future: migration exhaustion of the country, decreased fertility and
forming of narrower cohorts of young population, ageing population, expected
positive changes in the economic and social life in Bulgaria as a result of the
country's integration into the European structures

Two variants of estimates are calculated - at an expected share of migrants of 12%
and 15% of the total population in Bulgaria (Table 14) respectively. The results
show that the likely number of the total emigrants from Bulgaria within the period
2001-2007 could be between 48 900 and 61 100.

Table 14
NSI projection for the real migration from Bulgaria, 2001-2007

Projection for the real number of migrants Level of realisation

12% 15%
Total 48 900 61100
Including labour emigrants 28 200 35 300
Of which in Europe 20700 25900
Period: 2001-2002 — total 12 500 15700
Including labour emigrants 7 400 9 300
Of which in Europe 5 500 6 800
Period: 2002-2005 — total 24 000 29 900
Including labour emigrants 13700 17 100
Of which in Europe 10 000 12 600
Period: 2005-2007 — total 12 400 15 500
Including labour emigrants 7 100 8 900
Of which in Europe 5200 6 500

Source: National Statistical Institute, Population Census 2001, Sofia.

4. Gender perspective of migration from Bulgaria at the beginning of the
21% century

Another sample study on the potential external migration from Bulgaria was carried out
in June-July 2003. It was conducted by the Centre for Comparative Studies - Sofia, the
ALPHA Research sociological agency with the financial support of GDN-CERGE-EI,
Prague. The survey used a questionnare similar to that of the NSI 2001 study. The
sample included approximately 1000 respondents aged from 17 to 65. Thus the survey
2003 could be treated as complementary to the NSI 2001 study.6

® Mintchev, V., V. Boshnakov, et al. (2004), External Migration from Bulgaria at the Beginning of the 21
Century. Estimates of Potential Emigrants' Attitudes and Profile. Economic Thought 2004 (journal).
Institute of Economics, Bulgarian Academy of Sciences, Year XIX, 137-161.
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According to the results of the 2003 survey nearly 20% of the population in
Bulgaria form the potential migration, as the proportion of men is about 26%, and of
women 15%, i.e. men exhibit a stronger tendency to emigrate (Table 15).
Table 15
Structure of population in Bulgaria by tendency to emigrate and sex, 2003, %

Respondents by category Female Male Total

Non-migrants 85.0 74.2 79.9
Potential migrants, including 15.0 25.8 20.1
Settlers 6.9 8.0 7.5
Long-term migrants 4.9 11.2 7.9
Short-term migrants 3.2 6.6 4.7

Source: Minchev, V. et al. (2003).

Amongst the most important reason for migration is low income, low living
standard, followed by the high rate of unemployment in Bulgaria (Table 16). We
should stress out that over half of the respondents (52% of men and 64% of
women) reply that they are employed at the time of the interview. A second
important group of reasons which should not be neglected, is connected with the
unclear perspective for the country's development (33% of the interviewed men
and 49% of the interviewed women), crime and corruption (30% for men and 38%
for women) and impossibility for professional realisation (nearly 30% for men and

38% for women).

Table 16

Distribution of potential migrants by reason to migrate, % of the given answers
Reason Female Male
Low income 75.0 87.7
High rate of unemployment in Bulgaria 67.5 84.4
Low living standard 85.0 76.2
Unclear perspective for Bulgaria's development 48.8 32.8
Impossibility for professional realisation 37.5 30.3
Crime and corruption 37.5 33.6
Bad public climate 28.8 24.6
Family reasons 17.5 9.0
Political climate in Bulgaria 10.0 11.5
Impossibility to study preferred educational discipline 12.5 8.2
Other 3.8 0.8

Source: Minchev, V. et al. (2003).

The reasons for migration predetermine the purpose to leave the country (Table

17).
Table 17
Distribution of potential migrants by purpose of migration, % of the given answers

Purpose Female Male

To solve my own (and my family) material problems 75.0 721
To live and work in conditions of higher living standards 66.3 68.0
To gain experience, to see life 27.5 18.0
To obtain the desired education for me (or my children) 20.0 18.9
To realise myself professionally 16.3 17.2
Excursion, tourism, guest to relatives 23.8 10.7
| do not wish to live in Bulgaria any more 20.0 9.0
To live at relatives' or friends' 10.0 4.9
To get married 6.3 3.3

Source: Minchev, V. et al. (2003).
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Findings:

There are two main purposes of migration: to solve material probles (72% of
the male respondents and 75% of female respontents) and to live and work at
higher living standards (respectively 68% of males and over 66% of females)
Nearly one fifth of the interviewed women have pointed out as a purpose
obtaining education and a little less of them want to realise themselves
professionaly, as the persentages of males in both cases are closer to those of
females

Females dominate among the people wishing to 'see life' - 27.5% against 18%
of males, and they are over twice as many as the males wishing to go on an
excurion - nearly 24% aganst 11% of males, to live at relatives - 10% against
5% of males, to get married - 6.3% against 3.3% of males. Similar is the
proportion betweem women and men not wishing to live in Bulgaria any more -
20% of females against 9% of males

An interesting and not studied aspect of potential migrants is to follow when they
are going to leave the country, i.e. the time horizon of their probable leaving (Table
18) and how they are going to organise the travel (Table 19).

Table 18
Distribution of the potential migrants by the planned time for migration, %

When do you plan to leave Bulgaria? Female Male Total

| plan to leave the country, 20.6 31.9 25.9
in particular

Within the current year 4.2 8.7 6.3
Within the next 2-3 years 8.3 15.4 11.6
In the further future 8.1 7.8 8.0
Do not plan to leave the country 79.4 68.1 74.1

Source: Minchev, V. et al. (2003).

Findings:

Every fourth of the interviewed people is going to migrate, and among females
they are every fifth anf among males every third
About 75% of the interviewed people are not going to migrate and the
tendency not to migrate of men is higher than that of women
The sooner the period of migration, the smaller the percentage of potential
migrants

Table 19

Distribution of potential migrants by way of organisation of their leaving, % of the

given answers

Way of organisation Female Male

Personal invitation from relatives 40.0 23.8
Under contracts with firms (organisations) 28.8 36.9
Individual labour contract 17.5 16.4
Application for a 'green' card 20.0 8.2
Application for education 11.3 8.2
Through travel agency 6.3 9.0
Marriage 2.5 -
| will organise my travel individually 38.8 36.9

Source: Minchev, V. et al. (2003).
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Findings:

e The biggest is the proportion of people who are going to organise their migration
individually (37-39%), followed by people going to join their relatives, where the
percentage of women (40%) is nearly twice higher than that of men (23.8%). The
latter fact indicates that it is women who more often than men follow their
husbands or children abroad

e Men dominate among those realising business (nearly 37% against 29% of
women), but women dominate in the application for a 'green’ card or education

5. Gender differences in labour realisation of the Bulgarian emigrants

The migration pattern of the past - mainly men go abroad for a certain time to make
a living and to return home - is radically changed. In the conditions of extending
transport and communication links all over the world as well as the easy
information exchange, the higher educational level of people etc., one can
comparatively easy move from one country to another and go back to his/her own
country more ofthen than in the past.

Considering migrants' realisation abroad by gender, we can identify three basic
groups:

(a) those, who are connected with the 'brain drain' phenomenon

(b) legal labour migrants

(c) illegal migrants

In Bulgaria, like in the other CEE countries, mobility of highly-qualified people is
regarded mainly as a personal choice. Many bright researchers and academics (be
they male or female) do their best to move and work at prestigeous scientific
centres or universities in developed countries in order to practice their profession in
a more productive manner. Economic factors, such as the researchers' poor salary
or threat of unempolyment are important, but could not be considered as the only
'push’ factors for their inclination to emigrate. It tells part of the story about the
exodus of highly-qualified people and their motivation for leaving the country. The
quality of the system ranks first as a priority factor, followed by the quality of life in
a broader sense. One of the reasons for scientists to leave their home country is
that they are fed up with local frustration and the complexities of the environment.”
It is easy to prove that the smallest difference in the migrants professional
realisation by gender could be met in the first group, where the main factor is the
educational level and high professional skills, but not gender identity. This group is
followed by the legal labour migrants, where the differences evolve mainly from the
professional specificity by gender (for example, cleaning or working in
construction). The illegal emigrants are in most unfavoured situation, particularly
women, who are lowest-skilled in this group in comparison with the two other
groups and have no choice in looking for a job. The most likely way for them to
move abroad is using the so-called traffic of women aimed in most cases at sexual
exploitation. This group is the smallest in comparison with the other two, and
among women those of the Roma ethnic group prevail. The differences in
realisation abroad for people in this group stand out in a drastic way in comparison

7 Sretenova, N. (2003), Scientific Mobility and 'Brain-Drain' Issues in the Higher Education Sector in
Bulgaria. Research Project No 2, CSLPE, University of Leeds. Symposium on Science Policy, Mobility
and Brain-Drain, July 26-28, Leeds, the UK.
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with the other two groups. But due to the lack of information, any consideration of
the problems would be limited to speculations on the basis of sporadic and scanty
information.®

The biggest group is that of the labour migrants, and this is why they are of great
interest for studying. Furthermore, labour migrants are important because they
affect the labour markets both in the host countries and countries of origin as well
as because of the sharpened sensitivity of the former due to the active mobility of
the population in the CEE countries, in particular Bulgaria.

We have available data on the labour realisation of Bulgarian emigrants in Greece
and Spain, countries which are similar in terms of labour suplly for immigrants,
mainly in the service sector (see Box 2).

Box 2
Similarities and differences between Bulgarian migrants in Greece and Spain by
gender

e The first and significant migrant outflow to Greece was as early as at the
beginning of the 1990s, while the migration to Spain began later on.

e In Greece women-emigrants from Bulgaria predominate, while in Spain
emigrants are mostly men.

e Migration in Greece is most likey individual, while in Spain - family migration.
The first is the husband arrives and afterwards the relatives join him.

e The market niches for Bulgarian newcomers in Greece and Spain are similar;
for women they are looking after old people and children (nursing); both for
men and women - cleaning; for men - working in construction and the
agricultural sector. Advertising and delivery of brochures for nightclubs,
restaurants, etc. are often a starting activity for Bulgarians in Spain.

e The interviewed Bulgarians claim there is no difference in pay for Spanish and
Bulgarian workers for the same work. This is not the case in Greece, where
Greek workers can be paid 40% higher than Bulgarian immigrants for the same
work.

Source: Markova, E. (2004), Legal Status and Migrant Economic Performance. The Case of Bulgarians
in Spain and Greece. Paper presented at the conference "To be European. Bulgaria and Europe in
Europe: Past, Present and Future". University College - London, 5 March 2004.

6. Labour markets and migration: gender perspective and policy

Main points:

e The increasing mobility of population all over the world is a natural result of the
ongoing globalisation, in particular the free movement of goods, services,
capital and information. The latter together with the labour market are more
and more functioning as interconnected vessels.

e The problems of migration from Bulgaria concern this country not only because
of the large percentage of migrants, representing the two sexes and labour
force both with higher and low education and professional qualification, but
mainly because migration is going on in the conditions of the European

8 See CABIRIA. Women and Migration in Europe. Strategies and Employment. DAPHNE Programme.
Co-financed by the European Commission, 2004.
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integration and working out common strategies and policies in the field of
immigration and employment. The studying of these problems is of great
importance in view of the pending membership of Bulgaria in the EU and later
the inclusion of the country in the common European labour market as well as
in the EU strategies for employment, social security, social cohesion, and
integration of immigrants into the labour market.

There are two opposite kind of factors for labour migration from Bulgaria:

= attractive — higher wages, possibility to find a job and to save money,
pursuing a professional career, etc.

= unfavourable — high insurance, illegal employment, seasonal or casual
work, job which does not match one's professional qualification or skills,
lack of social contacts, lack of relatives, friends, difficulties with the foreign
language or adaptation, etc.

e At present Bulgarian migrants find jobs at the European labour market mainly in
construction, agriculture, industry and services. Most often women ‘start’ in
household services, agriculture, cafés, restaurants, etc. In most cases they
work illegally, without employment contract and social security. In many cases
working hours are more than regulated by the national standard in the host
country, but payment is lower. There is a high discrimination - not only by
gender and age, but also by national and ethnic identity.

e Typical of migrants from CEE countries, including Bulgaria, is the comparatively
high percentage of women. This is connected with the economic urge in the
past, on the one hand, but another important factor is the changed status and
education of these women. In the past they were encouraged to take part in
paid work and education in the country, as well as to make a professional
career. Thus they cultivated in themselves economic self-dependence, skills
and tendency to cope with a given situation not worse than men. Women are
prepared more than men to work under conditions of high intensity and burden,
while in their case employment includes also care about the family. According to
surveys, it turns out that Bulgarian men abroad help more in housework and
care for children than they do in their home country.

¢ An interesting tendency is discovered, concerning the increased opportunity for
female migration from CEE, including Bulgaria in the context of the changes
observed in the pattern of women employment in Western European countries.

(a) In Western European countries there is observed the development of the so-
called nomadic life style. With regard to women the latter is in terms of work time:
widespread use of part-time (hourly) work, fractional working time over the day or
week. With regard to men, the nomadic life style is observed more often in terms of
space: replacement, construction work, frequently business travel abroad. Thus the
flexibility of modern work concerns the most stereotyped pattern of social
interrelations between men and women.
(b) Another change in the pattern of work is observed connected with polarisation
of female employment, which illustrate the crossing of social relations. Since the
beginning of the 1980s the share of employed women with higher education and
intellectual professions has significantly increased. As a consequence differences
between educated and low-skilled women at the labour market increased and it is
more expressed than that between men.
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(c) Together with the increasing female employment in the Western European one
can observe a new phenomenon - externalisation of the housework, i.e. its
inclusion in the labour market. Women in Western Europe invest more and more in
their professional career. In order to realise themselves professionally they hire
people to do their housework. For this purpose low-paid female immigrants are
very suitable. The latter is particularly relevant to women from CEE who are well
educated and are competitive with low-educated local women, and in addition they
are paid even lower. Thus a new type of labour interrelations emerges: for women
from the Western European countries in their capacity of employers and for women
from the CEE countries as a new dependent class.

7. Social consequences of migration

The social consequences of migration need to be considered from different
perspectives. The lack of information, however, limits a study of migration
processes. No doubt we can regard the development of professional skills abroad
and the realisation of a successful career as a positive consequence of migration.
Emigration corresponds to modern phenomena in the world — more contacts with
other people and cultures, more information, better professional realisation, etc.
Such people are closely confronting the problems of international integration, social
cohesion and modern life style. It is very important also that they have the
opportunity to expand their outlook and knowledge of other countries and other
cultures and participate in the modern processes of dynamic co-operation between
people all over the world, to lobby for Bulgaria, etc.

For parents

Living separately for a long time, each of the two partners in a family changes,
building in themselves a stronger feeling of self-dependence which could create
problems when they start living together again. This factor is expressed in different
ways for the partner who has left the country and the one who has stayed at home.
Often, these partners confront the different expectations, and even moral values,
concerning the family mainstay and bringing up of children. As a result, one could
expect disorder or even the upset of the family and the inter-generation equilibrium.

Impact on children

In many cases migrant parents leave their children to stay with relatives in the
country of origin. The consequences of this practice could lie in two directions:
positive: children have a better material status, they have the good example of their
active parents taking risks and facing challenges for the purpose of prosperity of
the family and children. These parents could take their children abroad to educate
them or just meet other realities and thus widen the new generation outlook;
negative: in the very important period of growing up, the children miss parental
care being far away from them.
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8. Policy implications
Concerning the necessity of information on external migration

e There is a lack of systematic data and information on migration due to the fact
that migration is a very important modern phenomenon. The latter will develop
in the future depending on factors and preconditions which are both external
and internal for a given country, including Bulgaria and it will continue to impact
the entire social, demographic and economic life in the country.

e Data on migration can be taken from several sources: population censuses,
population registers, administrative sources, border statistics, and sociological
surveys. There is not yet organised official regular statistics on real migration
from Bulgaria. The lack of reliable information, in particular by gender, strongly
hampers the studying of the migration process in Bulgaria in social and
economic perspective.

NSI is expected to increase the gender specific data on migrants providing the

necessary reliable statistics for better description of the profile of real (not only

potential) migration, based on monitoring of migration flows — by age, sex,
education, purpose of visit, destination country.

e Except the NSI, several other institutions gather information on migration as
well.

Most reliable is the information of the Agency for Bulgarians Abroad. The

Employment Agency at the Ministry of Labour and Social Policy gathers useful but

limited Information on labour migration. So there are still serious lapses in the

gathering of information on external migration, in particular on labour migration.

The practice of gathering statistics using the so-called 'statistical list' on Bulgarian

borders was cancelled in 2000 regarded as an act against human rights. It was

however a piecemeal job and not quite accurate.

No one source can give complete information on migration processes. Obviously

combinations of data from different sources should be made. Expectations for the

near future are connected with the setting up of a modern national information
network between the Ministry of the Interior (Passport Control), the National

Statistical Institute, The Agency of Customs at the Ministry of Finance, The Agency

for Bulgarians Abroad and other relevant institutions.

e At present however, it is impossible to count real migration due to lack of legal
framework for the declaration of leaving on the part of both Bulgarian and
foreign citizens living in this country. The Law on Foreign Citizens in Bulgaria
was voted in 1999, but The Law on Migration has not yet been prepared.

External migration statistics regards the citizenship of a given person as an indirect

characteristic of his/her migration.

In accordance with the current understanding and the real practice now gender

statistics is included in the laws and regulations and other kinds of equality - social,

economic, political. In order to overcome these difficulties specific laws on gender
statistics should be implemented in the country or at least gender statistics should
be included in the laws on statistics.

e Expectations for improvement of official statistics on external migration are
connected with the undergoing co-operation of the national statistical office and
international organisations like Eurostat, UN, in particular the Economic

64



Commission for Europe, The International Labour Organisation, Council of
Europe and others. In view of EU enlargement and the specificity of migration
within the continent, co-operation with Eurostat is organised, including
development of the so-called ‘mirror statistics’ between the countries involved in
migration.

Concerning the gender dimension of migration

¢ Main findings concerning one's tendency to emigrate:

(a) Men are more inclined to migrate, in particular concerning long-term migration,

women are more inclined to resettle

(b) Women are more demanding concerning the environment and to a higher

extent do not see any perspectives for themselves and their family to live in

Bulgaria

(d) Women are less informed about labour opportunities abroad which could be

one explanation for their weaker desire for migration in comparison with men

(e) There are ceratin conditions and circumstances allowing manipulation and

misuse of potential female migrants

e The labour realisation of migrants from Bulgaria, regardless of sex, is connected
first of all with their educational level and professional skills. The higher skills
are in favour of their professional realisation abroad both for men and women.

Labour market participation of migrants from Bulgaria is connected primarily with

their educational level and professional skills as the rule is the higher the level of

skills, the more likely the successful professional realisation is.

® There is evidence that Bulgaria is still likely to experience an outflow of skilled
labour when current EU members open their labour markets, unless an
economic catching up with current EU members occurs more quickly than
expected. Regarding migration trends by group, younger and better educated
individuals are more likely to move. Very well-paid workers are less likely to
emigrate and, in contrast, the youngest and most educated emigrants are the
least likely to return.

® The reasons for migration from Bulgaria give a hint for the ways of its limitation.
There are two basic reasons: the crisis of the transition to a market economy
and a lack of adequate national policy towards Bulgarians abroad. First of all
Bulgaria should achieve further significant economic progress. This will
contribute to decrease in migration, in particular labour migration (the biggest
share of the migrants) both male and female.

® Until now the policy of Bulgarian officials is rather (silent) encouraging
emigration, i.e. forcing the push factor, rather than attracting people to live in
their home country. This kind of policy could be acceptable in a short or medium
term, but not in the long term when a national strategy is demanded. Such a
complex strategy should be a result of joint work and successful coordination of
the different relevant institutions in Bulgaria - state and public institutions,
agencies, NGOs and society.

® The EU common strategy concerning migration give priority to policies of
immigrants' integration, i.e. of the foreign labour force at the Western European
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labour markets. Bulgaria's national policy should shift from a policy of neglecting
the migratory processes to regarding and effectively regulating them.
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pgecKH
[HoHOMHparHs

I

CmosiH Tomes' Foanna XV, 2006, 1

CPABHUTEJIEH AHAJIN3 HA ITPOLHECUTE HA PETTOHAJIHA
CIHIEHUAJIM3ALINA 1 KOHHEHTPALIUA B PAMKUTE HA EC

B cmydusima e OuckymupaHO pa3sumuemo Ha peauoHasiHume pasnuyus u
uHmeezpayuoHHUme npouecu 8 EC 8 3asucumocm om npomeHume Ha
peeuoHanHama crieyuanusayus U UHOycmpuanHama KOHUeHmpauusi —
meopemuyeH U eMmnupuyeH acriekm. Pasgsumuemo Ha me3u rnpouecu 8
bbrizapusi e aHanu3upaHo 8 KOHmMeKcma Ha CXO00HUMe fpoyecu, Mpomuyawju 8
HsiKou cmpaHu-4neHku Ha EC u PymbHus. Toea noseosnsiga Oa ce onpedesnsim
oyakeaHUmMe MeHOeHUUU 8 3a8UCUMOCM Om PasHUWEemo Ha UKOHOMUYECKO
passumue, ompacsio8ama cmpykmypama u peauoHanHume pasnu4usi. Ha
OCHogama Ha eMnupuyYyeH aHanu3 ca ofnpedesieHU rnomeHyuanHume
nevenuewu u usocmasawu (2ybewu) patoHu. HanpaeeHu ca HsKou u3800u
OMHOCHO B8b3MOXHOCMUME peauoHasHama UKOHOMuYecka ronumuka oa
mywupa He2amusHUmMe egekmu 8 pesyimam om HapacmeaHemo Ha
peauoHanHume pasnuyqusi.

JEL: F15; R12; R58

|. BbBegeHue

[MpexoabT U MKOHOMUYECKUTE MPOMEHU Ce npeaonpenensr oT ABe OCHOBHU
HacoKM B WKOHOMWKaTa — TMPOMEHM B MNPOU3BOACTBEHaTa CTPyKTypa MU
npeopueHTaums Ha BbHLUHOMKOHOMUYECKUTE OTHOLLEHMS. Tesn npouecu BoasAT A0
NpoMeHn B MHAyCTpuanHaTa crneuvanu3auus Ha perMoHuTe W KOHUeHTpauuaTa
(nokanusauusiTa) Ha onpeaeneHy NPON3BOACTBA MO OTAENHWN PEroHM.

CrtyansaTta uma 3a uen Aa oueHn M aHanusupa HacTbiunuTe M3MEHeHus B
cneumanusaumaTa M KoHueHTpauusita B bbnrapua B KOHTEKCTa Ha CxopHuTe
MPOLIECH MPOTUYALLN B HAKOU CTPaHU-UnieHkn Ha EC n PymbHus.” 3acerHaty ca u
pedvua cBbp3aHy BbNpOCK KaTo:

e HabniopaBa nn ce B bbnrapua npeHacoyBaHe Ha WKOHOMMYECKaTa
aKTUBHOCT KaKTO MO WKOHOMWYECKW CEKTOpW, Taka W B permoHarneH
acnekr?

e Moxe nu ga ce o4akea, Ye VKOHOMMYECKaTa MHTerpaums e goseae Ao
NPOMeEHN B UHAYCTpUanHarta cTpykrypa?

o [lpoTnyat nu HabnogasaHWTe NPOLECK NO Pas3nnyeH HauyvH B CpaBHEHUE
C Te3n B Opyrn eBponemnckn cTpaHm?

" CmosiH Tomeg e cm.H.c. 0-p 8 UkoHomuYecku uHcmumym Ha BAH, cekyusi PezuoHanHa UKOHOMUKaA.
Ten: 9875879, ¢hakc: 9882108, e-mail: s.totev@iki.bas.bg..

CTyaouata npeacTaBs HAKOM pesyntaTv OT NnaHoBaTa Tema “Bb3feiicTBue Ha eBponewckuTe
WHTErpaumoHHN NPOLECU Ha MHAYyCTpuanHaTta cneuvanusaums U koHueHTpauusi B Bbnrapus”, npueta
oT HayyHus cbBeT Ha MIkoHOMUYeckun MHCTUTYT Ha BAH.

67



e Moxe nu pa ce TbpCWM HsiKakBa 3aBMCMMOCT MeXZy pernoHanHa

crneunanunsauus 1 UKOHOMUYECKN pacTex?

e KakbB We e edekTbT OT MHTerpmpaHeto HM ¢ EC no oTHoweHne Ha

OTAENHUTE PErMoHn B CTpaHara, T.e. e uma nm ,ryéewmn” pamnoHu Hapep
C ,nevyenuBmnTE”?

B3aI/IMOBp'b3KVITe Mexay pernoHanHarta cneunanms3auna n nHgycrtpuanHarta
KOHLEHTpauuss B permoHarneH acnekT ce onpefensat Ha 6asaTta Ha mamepBaHe
BennmynHata n gnHaMumkKata Ha KOG(*)I/ILLI/IeHTVITe Ha abcontoTHa WU OTHOCUTENHA
MHOyCTpManHa cneumanu3aumsi No permoHn u koeduumeHTuTe Ha abcontoTHa U
OTHOCWUTENHA pEervoHanHa KOHLUEHTpauuMs Ha oOTpacnute Ha npepaboTBaliarta
npomuwneHocT.® OnpefensT ce o4aKkBaHUTE W3MEHEHUEe Ha TeaW mokasaTenu B
3aBMCMMOCT OT pPaBHULLETO Ha WKOHOMWYECKO pasBuTWe, oOTpacroBarta
CTpyKTypaTa v pa3nuuusita B permoHareH acrnekT.

Il. PermoHanHu pasnuuusa U MHTErpauMoHHUTE Npouecu — TeopeTUYeH
M eMNMpPUYEH acnekKT

1. TeopeTnyHU NOCTAaHOBKMU

MpobnembT C NPOCTPAHCTBEHOTO pasnpeferneHve Ha Mpou3BOACTBOTO,
pernoHanHata MKOHOMU4eCcka akTUBHOCT U Bb3MOXHOCTUTE 3a pa3BUTUE € BaXeH
TEopeTMyeH BbMPOC, OcobeHo cera nNpu OUMHAMWYHOTO pas3BuMTUE  Ha
WHTErpaumMoHHMTe npouecu. HesaBucumo 4Ye npeobnagaeawiata 4acTt OT
TEOpeTUYHUTE pa3paboTku CBbP3BAT MKOHOMMUYECKUS pacTeXx C MnpouecuTe Ha
HamansiBaHe Ha pervoHanHuTe pasnuuns  (NPoLecuTe Ha KOHBEpreHuus),
CbLLECTBYBAT CbLUO U HOBU CEPUMO3HU TEOPETUYHU U EMMUPUYHM M3CNeaBaHUsS,
kouto o6ocHoBaBaT pa3bupaHeTo, Ye pas3BUTUETO € OCHOBHA MpuYMHA 3a
HapacTBaHe Ha pas3nuunaTa (npouecute Ha AVBEPreHums ).

MpuBBbPXKEHULIUTE HA CXBALLAHETO, Ye pa3BMTUETO BOAM A0 HamansiBaHe Ha
pervoHanHuTe pasnumuusi — focrnejoBaTennTe Ha T. Hap. HeokKnacuyecka
napagurma (Solow, 1956), Gasupat cBouTe aHanM3M Ha pasbupaHeTo, 4e
pasnuMunsiTa orpaHu4YaBaT pacTexa nopagu HamansiBallata Bb3BpPbLUAEMOCT Ha
kanutana. B egHa KoHKypeHTHa cpefa, npegnonarawia MOGWMHOCT Ha Tpy4a M
Kanutana, ce cTura OO M3paBHSABAHETO Ha LIEHUTE, pecr. A0 HamansiBaHe Ha
pervoHanHuTe pasnuuma. Heoknacuumte cmsiTaT CbLO, Y€ HanMyneto Ha

% ABconioTHaTa creLnanusaums Ha AafeH PervoH (MHoekca Ha abconioTHa creLranuaaums) u3Mmepsa
CTeneHTa Ha paBHOMEPHOCT Ha yvacTue Ha oTpacnute Ha npepaboTBaliaTa MPOMMLLIIEHOCT B TO3MU
pervoH, a OTHoCMTEeNHaTa cneuvanusaums — pasnmumMeTo B OTHOCMTENHOTO ydYacTue Ha oTpacnuTe Ha
npepaboTBaliaTa NPOMULLNEHOCT B AaAE€H PEeryoH CrnpsMo CPefHOTO MM OTHOCWUTENHO yyacTue 3a
cTpaHaTa. CbOTBETHO WMHOEKCHT Ha abcontoTHaTa KOHUEHTpauus (nokanusauusl) — cTeneHTa Ha
pPaBHOMEPHOCT Ha Yy4acTMETO Ha pasnuMYHUTE PEervoHn B [afeHa MWHAOYCTpus, a OTHOocuUTenHaTa
KOHLeHTpauus pasnuuneTo B OTHOCUTENHOTO yvacTue Ha peruoHuTe B fJajeHa WHAYCTpUS -- BX.
MpunoxeHne 1 0OTHOCHO oLeHKaTa Ha Te3n KoedULNEHTU.

OueHkaTta Ha uHgekcuTe 3a bbnrapusi e HanpaBeHa Ha paBHuLle obnactn (NUTS 1l — 28 obnactu), Ha
6asaTta Ha cnepHaTta 15 — oTpacnoBa arperauuysi Ha obpaboTBaLiaTa NPOMULLNEHOCT: XpaHu, HaNUTKK
W TIOTIOHEBU u3genusi; Tekctun u TpukoTax; LUmBawkn nsgenus; Koxu, koxeHu nsgenusi n obysku;
M3penus ot abpBO; XapTus, u3patencks u nonurpad. msgenus;; Kokc, HedT M siAPEeHO ropuBo;
XumnyHu npoayktu M BnakHa; KaydykoBn M nnactmacoBu wusgenusi; Msgenuss oT  HemeTanHu
MWHEpanHU CypoBWHW; YepHn u uBeTHM Metanu; OTNMBKW, MeTanHW W3OENUS U MalUuHK;
EnekTtpuyeckn. mawwmHn, obopyasaHe 1 TexHuka; TpaHCNopTHY cpeacTBa; dpyru nsgenuvs.
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pasnuunsi B AOXOAMTE U NPOM3BOAUTENHOCTTA Ha Tpyaa TpsibBa ga ce cBbp3Ba C
HsKakBa (popmMa Ha [bpxaBHa WNW [Jpyra Hameca, KOATO Bb3NpenaTcTsa
Bb3OENCTBUMETO Ha (pakTopute, BOZAEWM [0 W3paBHSABAHE Ha pervoHanHuTe
pasnuunsi. Yecto nsnon3saH Mogen 3a OLeHKa Ha pasnuyusita B paMKuTe Ha efHa
CTpaHa unu mMexay OTAEeNHWTE CTpaHu € T. Hap. Heoknacuyeckn mogen (B-mopen
Ha KoHBepreHuusita), npegnoxeH ot Barro and Sala-i-Martin (1991), kouto Ha
OCHOBaTa Ha OUEHKa Ha B— koedUUMEHTa Ha KOHBepreHuust onpegensaTt 73
pervoHa Ha cegem eBpOMNeENCcKn CTpaHu B NPoLEeC Ha KOHBEPreHUusi Mo OTHOLLEHME
Ha BBIl (OpyteH BbTpelweH nNpoAyKT) Ha YOBEK OT HaceneHueTo MU
Npon3BOAMTENHOCTTA Ha Tpyaa.

OnoHeHTM Ha Heoknacuyeckata Teopusl 3a KOHBepreHuusita ca
nNpuBbLPXEHUUUTE Ha TesaTta, ussegeHa ot Myrdal (1957), koarto ce 6asupa Ha
pa3bvpaHeTo, 4Ye pacTeXxbT € Mpouec, BoAel, B TepuTopuaneH acnekt o
KymyrnumpaHe Ha pasnuuus. Te npenopbuyBaT 3aKMOYEHUsITA 3a KOHBEPreHumsi B
pamknte Ha EC pa 6bpgaT npeocMucrneHu, 3awoTo He BKMOYBAT CTpaHUTe OT
eBponevckmsa KOr, a MEHHO M30CTaBaLUUTE PEIMOHU, 33 KOUTO HE ca MPUCHLLM
npouecuTe Ha KoHBepreHums (Armstrong, 1995).

Tes3n OBe B3anMHO NPOTUBOPEYALLM CM TEYEHUS KapaT peauua MKOHOMUCTU
4a cTurHaT o ugesrta 3a QyanUCTUYHWUS XapaKTep Ha pasBUTMETO B pamMKuTe Ha
EC (pasnnune B pasBUTMETO MO OTHOLIEHWE Ha CEeBep-lor WM LEeHTbp-
nepucepus), T.e. OO0 pa3dbupaHeTo, 4Ye MpouecuTe Ha KOHBEPreHumst wu
OMBepreHumusl ce onpeaenst OT reonofiMTUYECKOTO Pa3nosioKeHWe Ha pPermoHuTe
unu ctpaHute (Puga, 2001; Petrakos, et al 2003). ToBa pa3bupaHe e B Cb3By4une C
TBbpAeHneTo Ha Williamson (1965), 4e HeoknacuyeckuaT Moden € NpUchblly, camo
3a OTHOCMTENHO [0Ope pa3BUTUTE CTPaHMW.

Mack and Jacobson (1996) sactbnBaT BWXOaHETO, Ye Te3n npouecu ca
3aBMCMMM M OT NPOCTPAHCTBEHATa cneumanm3aums No OTHOLEHNE Ha CTeNeHTa Ha
TEXHOMNOTMYHA 06paboTka — LEHTparHWTe PervoHu Mo oTHolleHne Ha EC?
nposiBABaT TeHOEHUMa ga cheuwanusvmpatr M ga u3HacaT KbM nepudepusita
BMCOKOTEXHONOMMYHA MpOMULLNIEHA MpPOAyKUMs, Jokato nepudepusta ce
cneuynanusmMpa B MNpPOM3BOACTBOTO HA MNPOAYKUMS C HWCKA TEXHOMOrMyHa
06paboTka nnmM NPoAYKTN Npeaun BCUYKO Ha MbPBUYHUS CEKTOP.

OCHOBHMAT BBLMNPOC, KONTO HE € HaMepwun Bce OLLe NPUEMINB OTTOBOP, € He
Janu aBaTa npoueca CblyecTByBaT napanenHo B pamkute Ha EC (koHBepreHums un
OMBepreHuusl), Hewlo KOeTo ce npuemMa Beye Kato pakT, a Ja ce W3ACHU
HapacTBaHETO Ha pa3nuuuaTa B KOM TOYHO eTanu Ha MKOHOMUYECKOTO PasBUTHE U
Kora 1 B KOV Nepuoaun ce peanuavnpa npuv pasnuyHuTe cTpaHu.

Cnopen mopena, 3acTbleH B HoOBaTa MKOHOMMKO-reorpadpcka Teopus,
npoLecuTe Ha MHTEerpauus ce xapakTepuaupaTt C pasBUTME, KOETO MOXe Ja ce
acouumpa c U-oOpasHo pasnpefeneHve No OTHOLIEHWE Ha KOHUEHTpauusi Ha
Npou3BOACTBaTa, NPean BCMYKO Ha Te3n C BUCOKa edeKTMBHOCT OT Mawaba Ha
npon3BOACTBOTO. B Hayanoto ce HabniogaBa pervoHanHOTO MM pasceriBaHe,
nocnegBaHoO OT MPOLEC Ha KOHLUEHTpauusta UM U OTHOBO OTMBAHE B MOCOKa KbM
pasceliBaHe Ha Te3n Npou3BOACTBA Beuve MpU efHo 3HaAYMTEeNHo 3aabnbovaBaHe

* MHOro 4ecTo 3a MKOHOMUYECKM ueHTbp Ha EBpona ce npuema rpag ®paHkdypT, FepmaHua —
HanpuMep Mnpu U3MNon3BaHETO Ha rPaBUTALMOHHN MOZENMN.
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Ha WHTerpauMoHHUTe npoleck.” CHOTBETHO NPOLECLT Ha WMHAYCTpUanHa
KOHLEeHTpauus BoAV OO0 HapacTBaHe Ha pervoHanHarta creuvanu3auus kato no
KbCHO MpU [AeKOHLUeHTpaumsiTa Ha NpPOW3BOACTBOTO HamansiBa M pernoHanHata
crneynanmnsauusi.

He3aBMCMMO KbM KO€ BWXZaHe ce MpuabpKaT UKOHOMWUCTUTE, LOMMUHUPA
BBb3rNeabT, Ye arfnomMepaLmoHHMTe NpoLecu ca NnpeanocTaBka 3a pactexa. Toea e
rnegve, KOeTo e NpMeTo ga ce acoumvpa C T. Hap. HOBa MKOHOMMKO-reorpadcka
Teopus (Fujita, Krugman and Venables, 1999; Thisse, 2000).

HeoknacnyeckaTta Teopusi 3a TbproBusita M HoBaTa MKOHOMUKO-reorpadcka
Teopuss Cce pasnuMyaBaT 3HAYUTENHO MO OTHOLWEHMe Ha pa3bupaHeTo 3a
pervoHanHa cneuvanusaums U MHAycTpuanHa KoHueHTpauusi. Heoknacuyeckata
Teopusi ce PoKycnpa BbPXY permoHanHuTe CpaBHUTENHU NPeaMMCcTBa (NpreManku
M KaTo AafeHoCT), HeMOBUNHOCT Ha hakTopuTe M NOCTOsiHEH edekT OT mawaba
Ha NpOW3BOACTBOTO, MpW [JOMyckaHe, 4e nNpoLecbT Ha HapacTBaHe Ha
pervoHanHuTe pasnuuus e npeanocTtaBka No-KbCHO 3a obpaTHaTa TeHAeHUMs Ha
KOHBEpreHuus B pe3yntar oT MHTErpauuoHHUTE NpoLiecu.

HoBaTta MKoHOMUKO-reorpadcka Teopusi OT CBOsi CTpaHa ce npuabpxa KbM
pa3bvpaHeTo 3a MOCTMraHe Ha CpaBHUTENHWM NPeaMMcTBa NpPeauM BCUYKO KaTo
pes3yntat OT pas3BWTMETO Ha WHAYCTpuMTEe C BUCOK edekT oT Mawaba Ha
Npon3BOACTBOTO (MHOYCTpMUTE C MNPOMEHNMB Mawab Ha npoM3BOACTBOTO),
npMeMankM MpouecuTe Ha perroHarHa KOHBEPreHUWsi He KaTo 3aabiDKuTerneH
pesynTaT OT UHTErpaLMoOHHUTE NPOLECH.

Bb3mMOXHUTE NPOMEHN B pernoHanHata cneuuanusauus u uHaycTpuanHara
KOHLEeHTpaumus B CBeTMNMHATa Ha Heoknacuyeckata Teopus 3a pas3BuTUE Ha
TbProBuUsiTa, KakTo M Ha HoBaTa WMKOHOMWKO-reorpadpcka Teopusi Mpu pasfuyHu
JonyckaHust 3a MOOUNHOCTTa Ha pecypcute  (kanuTanuM WM npeaM BCUYKO
paboTHaTa cuna) no3BonsBaT Aa ce Bu3upaT npubnmsvTenHo npouecuTe, KOMTO
LLle HacTbNBaT Cropes Te3u Teopuu.

lMpn HeoknacmnyeckaTa TEOPUst XMNOTE3NTE, KOUTO Ce U3guraTt, U CbOTBETHO
NpoOMeHUTe B creunanu3aumsta, KOHLUEHTpauusita W pervoHanHuTe pasnuuns
TpsbBa Oa ce npuemart KaTo TakvMBa, KOUTO Ce peanuaupat B Mo-ganeyHa
nepcrneKkTmMBa, pecrn. KOCBEHO 3aBWUCAT OT AOCTUraHeTo Ha onpefeneHa ¢asa Ha
MKoHOMUYecko passutme. [lpu HoBaTta  MKOHOMMKO-reorpadpcka  Teopus

® Crnopepn Pratten (1988) npoMulLneHUTe OTpacnu B 3aBUCMMOCT OT edekTa OT Malaba Ha
Npov3BOACTBOTO MOraT fa ce pasnpeaensT, KakTo cneaga:

C euUCOK eghekm om HapacmeaHemo Ha Mawjaba Ha npou3eodcmeomo (C HapacTBaHETO Ha
KOHLEHTpauusiTa Ha NPOU3BOACTBOTO Ce yBenMyaBa U HeroBaTa e(DEKTUBHOCT) — MHAYCTPUW, CBbP3aHU
C npupoaHUTE pecypcu, M TakMBa KaToO: XUMMYecKa WHOYCTPUSS U MPOU3BOACTBO Ha BrakKHa;
TPaHCMOPTHU CpeAcTBa; OoUC-TEXHUKA U KOMMOTbPHO obopyaBaHe; obopyaBaHe 3a CbOOLLEHUS U
npodecroHanHn UHCTPYMEHTU; MEAULMHCKO M ONTUYHO obopyaBaHe; usgartencka v nonurpadguyecka
AenHoCT;

Cc ymMepeH eghekm om HapacmeaHemo Ha Mawjaba Ha NPou3eo0CmMeomo — eneKTPOTEXHUYECKN
MaLvHK, oGopyaBaHe 1 TEXHMKA; NPOM3BOACTBO HA MalLUHK; padHMpaHe Ha ropuBa; YacT OT M3fenus
C HeMeTarnHM MWHeparnHW CYpOBMHM (CTbKnapcka, KepammyHa MpOMULLIIEHOCTH); NPOM3BOACTBA Ha
XapTusi; Kay4yyKoBUW 1 NNacTMacoBy U3genus;

Cc nocmosiHeH eghekm om Mawjaba Ha MPou3eodCMEOMO — XPaHUTENHO-BKYCOBa; TEKCTUN W
TPUKOTAX; LUMBALLKW U3AENNS; KOXWN, KOXKEHWN U3AeNuUs 1 00yBKW; n3genust ot AbpBO; YacT OT U3genus ¢
HeMeTarHu MUHeparnHu CYpOBWHM (CTPOUTENHU MaTepuanu); OTNMBKA WU MeTamnHW W3genusi; opyru
uspenvs.
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peanuavpaHeTo Ha efHa Unu gpyra xvunotesa e Npsiko CBbp3aHO CbC CTeneHTa
(cpazaTa) Ha uKoHOMMYECKO pasBuTUE (BX. cxema 1).

Cxema 1

MHTeraLI,VIOHHVI e(*)eKTVI N permoHarnHa cneuynanm3auna 1 nHayctpuanHa
KOHUEHTpauuna (XVII'IOTe3VI, 6a3Mpau_w| Ce Ha pasnn4yHun OonyckaHuA B CBETIIMHATA
Ha HeOoKIachn4yeckaTta Teopusa 3a TbproBudaTa n HoBata VIKOHOMVIKO-I'EOFpad)CKa

Teopwsi)
Xvnotesu OonyckaHus Cxema Ha nokanusauusi Cxema Ha Cxema Ha pasnpegerneHve
(KOHLIEHTpauus) cneuvanusaums Ha goxoauTe

Heoknacuyecka meopusi 3a mbpaosusima

H, Jlunca Ha mobunHocT PascenBaHe Ha Cneuwnanusauus TeHOeHUMs KbM
Ha pecypcuTe — VKOHOMMWYECKNTE AENHOCTU | Ha pervoHuTe n3paBHsIBaHe Ha [OXOAUTE
dakTopute OT pas3nuyHuTe dakTopun
(pecypcute) He ca
nioKanusnpaxu

H, EavH dpaktop e cunHo | PascenBaHe Ha Hskou pervonn ca | Hanuuue Ha pasnuuve B
TioKanusupax, nunca MKOHOMMWYECKNTE AEWHOCTU | M3Usmo poxoauTe oT chakTopuTe
Ha MOBUIHOCT Ha cneuuanuampanim
dakTopute

Hs Mo6unHocT Ha Pa3scenBaHe Ha Oueepcndukaumsa TeHaeHunst KbM
akTopute WKOHOMMWYECKUTE AENHOCTU | Ha pervoHuTe — n3paBHsIBaHe Ha foxoauTe

nunca Ha OT pasnuyHuTe akTopm
cneyuanusaums

Hoea ukoHomuKo-2eozpaghcka meopusi

MHaycTpum ¢ HapacTBaly edekT oT mawaba Ha npoussoacTeoTo (HEMI), MobunHocTt Ha Tpyaa

Ha MexaunHHa dasa Bucoka koHueHTpaums Ha Bucoka Bucoku pasnuunsa B

nHpyctpumte ¢ HEMIM B
LieHTpanHuTe obnactu

cneuvanunsauua
Ha permoHunTe

[IOXOQINTE MO OTHOLUEHUE Ha
LEeHTbP — nepudepus

MocnegHa dasa

Hs a) crnyyauv Ha CWUITHO PasceiBaHe Ha cektopa Ha | [AuBepcudumkaums | TeHOeHUUS KbM
arpervpaHe Ha HEMIM Ha perMoHuTe no M3paBHSABaHE Ha AoxoauTe
nHaycTpuanHata HEMIN
nenHoct

He (MHaycTpranHu KnbcTepu oT oTaenHn TeHaeHUUst KbM
KOHrromepatu); nHOYCTpUN n3paBHsIBaHE Ha [OXOAUTE
6) cnyyam Ha cunHa Bucoka
faesarperaums Ha cneuunanusaums
nenHocTute Ha pervoHvnTe

MHaycTpum ¢ HapacTBaly edekT oT Mawaba Ha npoussogcTeoTo (HEMIM), nunca Ha MoBMNHOCT Ha Tpyda

H7 MexaunHHa dasa Cnaba KoHUeHTpauusi Ha Hucka YMepeHo pasnuyve B

HEMTI1 geliHocTUTE KbM pernoHanHa [oXoamuTe Mo OTHOLWIEHME Ha
LeHTbpa cneuuanusaums B LEeHTBbP — nepudepus
HEMI nHgycTpun
Hs MocnegHa dasa Pa3scenBaHe Ha MbnHo M3paBHsBaHe Ha goxoauTe

nHAycTpuanHuTe
KOHrromepaTu U KibcTepm
Ha otaenHuTe HEMI
VHAYCTPUK

pascenBaHe no
pervonu Ha HEMI

ABTOpPBLT Ha NpeAcTaBeHaTa Cxema ce e onutan Aa oTpasu Tasn cneumduka
nocpeacTBOM AOMyCKaHMS 3a pas3BUTMETO Ha npouecuTe B pasnuyuHu ¢asu  Ha
WMKOHOMWYECKOTO pa3BuUTUE — pas3nuyHuTe (asum MMaT MpsSKO OTHOLUEHWE KbM
cunata Ha pervoHanHaTa crneuvanu3aumsi U MHAycTpuanHata KOHUeHTpauus
(Krieger-Boden, 2002). CxemaTa He uayeprnea pasHoobpa3neto Ha pa3BUTUETO Ha
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npouecuTe Ha crneunanMsauns n KoHUeHTpaums (flokanusaums), Ho No3Bonsea ga
ce 1n3BefaT HAKOM OCHOBHU HACOKM U B3aMMO3aBUCUMOCTH.

Mpun Heoknacu4yeckaTa TeOpUst 1 TpUTE XUMNOTE3N NpegnonaraT HamansiBaHe
Ha KOHUEeHTpauusita Ha npou3BoacTBoTo. Cheumanusauus Ha Npou3BOACTBOTO
MOXe [a Ce O4yakBa €AMHCTBEHO Korato nunceBa MOOWMHOCT Ha dhaktopute —
Hello, KOeTO MOXe [a € XapaKTepHO CaMO 3a HSKOM OTpaciyM CBbp3aHu C
MbPBUYHNS CEKTOP — MPUMPOAHM gadeHocTu. [axe v B TO3n cryyanm pasnuuve B
OOX0oauTe, KOUTO Ce peanuanpaT, € Hanuue camo KoraTto gageH haktop e CUmHo
fiokanuavpaH — Ha npakTMka nogobHa cuTyauuss OTroBaps Mo-CKOpO Ha efHo
TEOPETMYHO NPenonoXeHne.

Ako obLLonpreToTo AoNnyckaHe B Heoknacnyeckata Teopus 3a HeMobUnHoCT
Ha pervoHanHutTe akTopu ce OTXBbpPNW, OT NPeACTaBeHWTe BapuaHTKM Ha
Heoknacuyeckata Teopusi KaTo JornycTuma xunoTesa oOcTaBa nocriegHata —
xunotesa Hs.

dakT e, Yye B cTpaHuTe oT LleHTpanHa un M3TtoyHa EBpona ce Habnwogasa
npoLec Ha HapacTBaHe Ha pernoHanHUTe pasnuyunsg, KOeTo npeagnonara passutue,
no-6nn3ko 4O CBBbP3aHOTO C HOBaTa MKOHOMMKO-reorpadycka Teopusi. Onpegensy
dakTop Mpu NpoLecuTe Ha crneuuanusaums U KOHLEHTpauus Ha NpovM3BOACTBOTO
cropes  HOBaTa  WMKOHOMUWKO-reorpadcka Teopuss €  MpPOCTPaHCTBEHOTO
pasnpegeneHne Ha UMHOYCTpUMTE C HapacTBaw, edekt oT Mawaba Ha
NPOM3BOACTBOTO, KAaTO KOHLEHTpauMaTa u cneumnanm3aumsita Ha Tesm C NoCTOSIHEH
edekT OT Mmawaba Ha npouM3BOACTBOTO € MO-CKOpO  Ccneacrteme  oOT
pasnpefeneHneTo Ha UHAYCTPUMTE C HapacTBaLl, edekT.’

Mpn wmexguHHaTa asa (xunotesa H,;) ce HabnwogaBa BuUcCOKa
cneunanmsaumss U KOHUEHTpaUWUst U pasnuuMe Ha [oxXoauTe MO OTHOLIEHME Ha
LeHTbpa u nepudepusTa, Kato B criydas Te ca pe3yntar oT Bucokata MobunHocT
Ha Tpyda — arfioMepauvoHHUTE MNpouecyu OByCcnaBAT CUNHUTE pasnuuud. Tesu
npoLecn OTroBapsiT Ha eavH npexodeH (MeXOWHEH) Nepuog Ha MHTerpauus, npu
KOWUTO He ca ce 3ajencTBanyM oOule MNPOTMBOMONIOXHATE TEHAEHUMM Ha
LEeHTPOCTPEMUTENTHUTE, T.€. LEHTPOOEXHNTE CuUnu.

Cneppawiata ¢asa (xunotesan — Hs n Hg) ce xapaktepusmpa ¢ TeHAeHUMs
KbM mM3paBHABaHe Ha goxoguTe. Crneuwanusauusdta e HWcKa B CriyyauTe, KoraTto
NPOM3BOACTBOTO € CUMHO arpernpaHo (yeapeHo), U BUCOKAa, KoraTo TO e C HuCKa
arperauus. NMocnegHuTe ABe XUMNOTE3W Ca MO-CKOPO TEOPETMYHM MOCTAHOBKMW,
3aLloTo Te ce GasupaT Ha nunca Ha MOBUNHOCT Ha TpyAaa.

Cxema 1 e egHO BwXOaHe, KOETO He npegnonara oTAenHWTe CTpaHu Aa
cneaBaT HENPEMEHHO NopeaHoCcTTa Ha npefacrtaBeHuTe dasun. ChlleBpeEMEHHO ce
oT4MTa, 4Ye wuma MHoro Oapuepyn M YyCrnoBusl, KOUTO MoraT ga MNpPOMEHAT
NPOTUYAHETO Ha Te3W NPOoLECH 1 Aaxe ce OOoMyCcKa JafeHa CTpaHa 4a Cce BbpHE Ha
€OVH Mo-NpeaxodeH HadyaneH eTan — pasBuTMeTo Jda npuaodbue OTHOBO
XapaKTeEpPUCTUKKN, CbOTBETCTBALLM HA MNpeaxodeH ertan crnopep cxemara. ToBa,
KOEeTO € Han-CbLLECTBEHO TYK, € aKkTbT, Ye MexXaMHHaTa (pasa ce xapakrepusmpa
C BMCOKM pErvoHariHu pasnuunsi B goxogute, asa, B KOATO Ce HammpaTt BCUYKM
cTpaHu oT LlenTpanHa u M3TouHa EBpona, KakTo 1 HAKOWM OT ObpXaBuTe — cTapu
uneHkn Ha EC.

6 Mpn NHOYCTpUUTE C NOCTOAHEH edekt oT mMawaba Ha Npon3BOACTBOTO CblleCTByBa NbliHa

MOOBWNHOCT Ha dhakTopuTe M KaTo pe3ynTaT — MbfHa KOHKYPEHTOCMOCOBHOCT M HUCHK MOTeHuman Ha
nevan6uTte (goxoaute).
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2. EMnupuyHM uscnegBaHus 3a pasBUTMETO Ha CTPaHUTE B Npexon

Bcuukn emMnmpuyHM mnscnegBaHus BogAaT OO M3BOAA, Y€ MpouecuTe Ha
KOHBEPreHUns W OMBEPreHuus ce nposBsiBaT €OHOBPEMEHHO, KaTo 3acdrar
pas3nn4yHn rpynn OT pernoHun. OCHOBHUAT erneMeHT, KOWNTO onpepnena eanHUA nUnu
apyrna npouec, e npean BCUMYKO paBHULWLETO HA MKOHOMWUYECKO pa3BuUTue, KOeTo B
€BpONenckoTo MKOHOMUYECKO MPOCTPAHCTBO € 4O rofisiMa CTeneH pesynTtaT u oT
reorpadckoTo pasnonoxeHue. Ha 6asata Ha gaHHu 3a 8 cTpaHu Ha EC Petrakos
et al (2003) TecTupa Ta3u xunoTtesa, KaTo n3Bexaa PakTbT, Ye eHOBPEMEHHO ce
HabnogaBa HapacTBaHe Ha pasnuuusiTa B KpaTKOCPOYHA MepcrnekTnBa U NpoLecu
Ha KOHBepreHums B AbnrocpoyHa. CblLUieBpPEMEHHO KaTo 00La TEHAEHLUMS C HAKOW
N3KIIOYEeHNS TON N3THKBA, Ye J0KaTO KOHBEPreHunsa ce Habnogaea npeaym BCUYKO
Mexay oTAenHuTe AbpXasu, MpouecuTe Ha OuBepreHuMs ce HabnogasaT no-
YeCcTo MeXay PErMoHMTE Ha edHa cTpaHa.

Peguua nybnvkauumn otpasssaTt pa3bupaHeTo, Ye 3a npoueca Ha npexog u
acoummpaHe kbM EC e xapakTepHO HapacTBaHe Ha permoHanHute pasnuuums. lo-
HaTaTbK Ce 3acTbfBa CXBalLlaHETO, Ye MPOoLEecuTe Ha MKOHOMMUYECKa MHTErpaums
e 6naronpuaTcTBaT CcTpaHuTe, KOUTO rpaHmnyaT ¢ EC, n no-touHo Tesu, KouTto ce
HamMmupar no-6nmso 0o rpaButTauMoHHNUA UKOHOMMUYECKM LEeHTbp Ha Chblo3a
(Petrakos, 2000; Petrakos and Totev, 2000).

B cbLoTo Bpeme ce ycrtaHoBsiBa, Ye NouvTn 6e3 M3KMIYeHne npu BCUYKK
CTpaHM B npexoq ce HabniwogaBa HapacTBaHe Ha pervoHanHuTe pasnuuus B
pes3ynTtar OT pa3BMTUE Ha NpoLEecKH OT Tuna LeHTbp-nepudepus. OCHOBEH hakTop
3a TOBa ca nMo-ronsiMaTa aTpPaKTMBHOCT Ha MeTpornonuaTa WM pasBuUTUTe
ypbaHn3npaHn LEHTPOBE, KAKTO 3a MECTHUTE, Taka M 3a MpeKknTe YyXXOecTpaHHU
uHBecTnumn. EQHO cpaBHMTENHO u3cneaBaHe Ha KOromstouHa EBpona Ha Petrakos
and Economou (2002) paskpvBa HapacTBallM PervMoHanHu pasnuymsi npu BCUYKK
CTpaHW, TeHAEHUMst KbM HapacTBaHe Ha pasnuuMeTo Mexagy cTonuuaTta u
OCTaHanuMTe pPermoHM N CepuosHuM MNpobremMu Ha rpaHuvHuTEe K nepudepHuTe
obnactn. CoblieBpeMEHHO pasnuMunsTa, KOMTO Ce YCTaHOBsfBaT B CTpaHUTe B
NPexof, ca 3Ha4YUTENHO NO-BMCOKM OT Te3U, KOMTO ce HabntogaeaTt B 15-Te YneHku
Ha EC 0o 2004 .

lll. PermoHanHa cneymManusauusa U KOHUEHTpauusa B paMmkute Ha EC

MpocnegsBaHeTo Ha MpolLecuTe Ha chneuuanusauus U KOHLeHTpauus B
pamkute Ha EC nossonsiea fOa ce wu3BegaT onpedeneHn o6LLOBanuaHM
3aBWCMMOCTU, KaKTO W CrneuuduyHM 3a OTOENHW CTPaHW WNU rpyna CcTpaHu
XapakTepuctvku. Tyka ca MpeacTaBeHW HSAKOM  pes3ynTaTh  CBbp3aHu ¢
“3cnenBaHeTo Ha Te3n MPOLIECU 3a HSIKOWM EBPOMECKU AbpaBu.”

7 Pesyntatute oT Tesu u3cnegBaHusi ca npefctaBeHn B ‘The Impact of European Integration on
Regional Structural Change and Cohesion’, moHorpacusi nog pegakumsita Ha C. Krieger-Boden, E.
Morenroth n G. Petrakos. Routhledge Publishers (nog neuvar).
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1. Mpouecute Ha pernoHanHa cneuvanusauuss WU UHAYCTPUanHa
KOHLUEeHTpauuma Ha cTpaHuTte ot EC-15 (uneHkn npeau 2004 r.)

spyus (Fotopoulous, et al, nog nevar)

pbLKaTa MKOHOMMKA U3NUTBA 3HAYMTENEH MKOHOMMWYECKM LLOK B MbpPBUTE
roavHu cref npucbeauHsaBaHeTo kbM EC — mHaycTpusiTa ce cneumanusuvpa B
TPYOOEMKM NPOM3BOACTBA C HUCKA KanuTanoemMKoCT 1 ¢ Manka gobaBeHa CTOMHOCT
Ha NMPOMMLLNEHOTO NPON3BOACTBO. B TO31 cMmchn cneumanusaumsaTa Ha rpbukata
MKOHOMUKA € MO-CKOPO pa3BuTve MO MpWHYAA, OTKONKOTO MO3UTMBEH npoLec. Ton
npotvya 6aBHO BbB BPEMETO U € Mo-xapakTepeH 3a M3ocTaBawmTte nepudepHu
panoHu.

Mo-cunHo cneunanuamMpaHmMTe paioHn ca C HUCKa CTeneH Ha ypbaHusauus u
MKOHOMMWYECKN Mo-crnabo pas3BuTu (HUCKM 3HaveHnss Ha BBI1 Ha 4oBek oT
HaceneHmeTo), KaTo cneuuanu3aumMsita ce OCbLleCTBABa B TPyOOEMKUTE
npou3BoacTBa. PasButneTo Ha TpygoeMKuTe OTpaciv € XapaKTepHO 3a BCUYKM
obnactn B Mepums. CbLLOTO HE MOXe Aa Ce KaXe 3a KanuTaroemKuTe oTpacnw,
KOUTO KaToO MpaBuWMIO ca 3acTbMeHW B OBETe ronemu arriomepauum — ATvHA U
ConyH. C no-ronsaMo npou3BOACTBEHO pa3Hoobpasune (aveepcudukaumsi) ca
npeaum Bcu4ko ypbaHM3MpaHUTe panoHu U Tesn, KOUTO ca B BnmM3ocT Ao TsX.
CobliecTBeH (akTop 3a ouensBaHeTo Ha duUpMUTe urpae CcTeneHTa Ha
ypbaHusauus.

Mopmyzanus (Krieger-Boden, 2005)

MpouecbT Ha mHTerpaumsa npes nocnegHute 10 rogvHM He Moxe ga ce
CBbpPXe C HsKakBa TeHAEHUMS KbM creuuanusaums U KOHueHTpauus. B
MopTyranus nepndepHNTE perMoHn ca no-BMCOKO cneuuanuanpaHun. Toea ca n no-
cnabo pasBuTUTE panioHW — LeHTpanHuTe ypbaHnampaHu permoHmn ca ¢ no-ronsma
ameBepcudpmkaums Ha MKOHOMMYECKMTEe AenHocTM W ¢ no-gobpe passuTa
WKOHOMMUKA.

[Mo-BMUCOKMUTE KOEMUUMEHTM Ha KOHUEHTpauus ce CBbp3BaT MNO-CKOPO C
panioHuTe, KoUTo MMaT no-crnabo nkoHomuuyecko npeactassHe. [NpocneassaHeTo
Ha MKOHOMWYECKUTE TEeHOEHUUWM nokKassa, Ye BUCOKaTa HayanHa KOHUEeHTpaums u
cneuvanusauma He e OnaronpuaTtcTBana passutueto. OuakBaHOTO Obaello
pasBMTME Ce CBbp3Ba C HamansBaHe Ha pervoHanHaTa crneumanusauus u
npomuLLeHaTa KoHUeHTpauums.

Ucnanus (Krieger-Boden, 2005)

WMcnaHcknTe permoHun ca noyvTy e4HaKBO crneumanuavpaHun ¢ UskrodeHne Ha
HSIKOM  NepuddepHn  PermoHn, KOWTO WMaT MO-BUCOKU  KOE(ULMEHTU Ha
cneunanusaumns. MHTerpaumoHHUTE npouecu ce CBbp3BaT C TEHAEHUUS KbM
n3paBHsiBAHEe Ha CTEMeHTa Ha cneumanu3auusi, Hello, KoeTo ce Habnwogaea U B
MopTyranus. KonkoTo eanH perMoH e ¢ no-BUCOKWU NokasaTenu 3a crneuuanusayms
N KOHLUEHTpauusi, TONIKOBa HEMOBOTO MKOHOMMUYECKO NpeAcTaBsiHe € no-cnabo — no-
cnabv nokasaTenM Ha WKOHOMMYECKO pPas3BUTUME W MO-BUCOKM paBHULLA Ha
OespaboTuua.

C HsIKOM MarnkuM OTKIOHEHUS WMCMAHCKUTE OTpacnvM Ha NPOMMLLNIEHOCTTa
MMaT CXOOHM KOe(PUUMEHTM Ha KOHLEHTpaLuus, kKaTto npes3 nocrnegHuTte 15 roguHm
Te3u nokasatenu nouyTu He ca npeTbpneny npomexun. Bce nak, ako Tpsibea aa ce
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n3eege HAKakBa MNOCOKa Ha pasButne, 170 T4 € B cnabo HamansiBaHe Ha
KOeULIMEHTUTE Ha KOHUeHTpauus. HapacTBaHeTo Ha pa3HooGpasvMeTo Ha
MPOMULLNEHOTO MPOM3BOACTBO C€ CBbpP3Ba C MOMOXUTENHW MNpoLecu B
MKOHOMMWYECKOTO pasBuTue.

®paHyus (Krieger-Boden, 2005)

HabniogaBa ce HuCKa pervoHanHa crneumanusauus, KaTo CbLiEBPEMEHHO
KaTo UAno npoAdbikaBa TeHOeHUMsATa KbM HamansBaHeTo M. He moxe pa ce
u3Bege Bpb3ka Mexay crneuvanv3auuss U MKOHOMMYECKO MpefcTaBsHe Ha
pervoHute. EAMHCTBEHO pervoHbT Ha [apwk npaBuM U3KNOYEHUE, KbOETO ce
Habnopgasa HapacTBaHe Ha KoeduumeHTMTe Ha abcontoTHa cneuvanusaumns. Tosa
€ B pe3yntaT OT YyBenu4yaBaHeTO Ha [Jena Ha BUCOKOTEXHOMOIMYHUTE W
KanuTanoemkuTe WHOYCTPUKU, KOETO Ce CBbp3a M C No-gobpute MKOHOMUYECKM
rnokasaTtenu Ha TO3M paWioH B CpaBHEHMe CbC CpedHuTe 3a cTpaHaTta. BbB
®PpaHuus nokasaTenute 3a KOHLEHTpauMsa Ha MHOYCTpUsATa He ca BUCOKU U He ce
NPOMEHST B NOCNeAHOTO AeceTuneTue.

ABcTpus (Félzer and Brandl, nod nedyam)

OyakBaHuATa Ha aBCTPUWCKUTE WMKOHOMWUCTM ca Ounu, Yye BMAM3aHETO Ha
ctpaHata B EC 1 HapacTBallata KOHKypeHUuus e AoBedaT U A0 NoBuUlLaBaHe Ha
pervoHanHaTta crneuwanusauus u nHgycTpyanHata KOHUEHTpauus — OvakBaHwus,
KOWUTO He ca ce onpasdanu. B ToBa oTHoWeHWe MHTepeceH e PakTbT, Ye HAMma
TEeHOEeHUMS KbM HapacTBaHe Ha Te3wu nokasaTenu. Hanportus, Habniogasat ce
HUCKW perMoHanHn koeMuumMeHTn Ha KOHLIEeHTpauus Ha NpoOMULLINIEHUTEe oTpacnn u
cpaBHMTENHO craba pervoHanHa cneumanu3aums. [lo  OTHoweHuMe Ha
pernoHanHarta uHaycTpmanHa KoHUeHTpauusi npes nocneaHnTe rogMHu ce otumTa
M3BECTEH CMaj Ha nokasaTenute, KOETO ce OoTHaca W 3a chneuwanusauusata —
BMCOKa HapacTBalla cneuvanusaumsa ce Habnogasa equUHCTBEHO B MeTpononusita
BueHa.

3a pasnuka OT HsKoM apyru cTpaHu kato Mbpums, Vcnanusa u MopTtyranms,
no-ronsiMata pervoHanHa crneuvanu3aums He e XxapakTepHa 3a nepudepHuTe
pernoHn. Bucokun koedurumeHTn nma metpononusta Buena, kbaeto ce Habiogasa
TEeHOeHUMs KbM HapacTBaHe. B ocTaHanute panioHM nokasaTenute 3a
pernoHanHarta crneuvanusauus Hamanssat 06aBHO C TeuyeHMe Ha BpemeTo. ToBa
onpegens un pasnuyHuMs Xapaktep Ha Te3u NpoLecu B aBCTpUMCKaTa MKOHOMMUKA.
Hain-6nmsbk aHanor oT pasrnegaHuTe CTpaHu MOXe Aa ce Hamepu B pasBUTUETO
Ha ®@paHuMs, kKbOeTo ce HabniogaBaT CbLKUTE MNPOLECUM MO OTHOLWEHWE Ha
METPOMNONUATa U OCTaHanMTe PErnoHMu.

IepmaHus (Krieger-Boden, nog neyar)

M3cnepgBaHeTo obxBalwa perMoHute, nonagaliy B pamMkute Ha OuBluaTa
3anagHa NepmaHusa. B oOwm nuHMKM pesyntatuTte, KOMTO ce norlyYyaBaTt nokassar
MO-HUCKMN KOE(UUMNEHTN Ha KOHLEHTpauusa OT cpegHuTe 3a 15-Te CTpaHu-YneHkn
Ha EC. HabniopaBa ce TeHOEHUUS KbM HaMansiBaHETO UM U HAMA CbLUECTBEHMU
pasnuunsi B KOHUEHTpaumaTa no pernmoHn. CbLoTo BaXM U 3a KoedumumeHTUuTe Ha
cneumManmsaums, KOUMTO Cca OTHOCUTENHO HWUCKM W He ca MOBMAUSHM OT
TepUTOpPUanHOTO pasnpeaeneHne LeHTbp-nepudepnst — He ce 3abenssea obLiara
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TEHOEeHUMs Npu ocTaHanuTe cTpaHu nepudepHUTe panoHu Aa umat Mo-BUCOKU
KoeduLMEHTN Ha cneumanusaums.

He Moxe Oa ce ycTaHOBM 3aBMCMMOCT MeXAY WKOHOMWYECKO pasBuTUE U
cneuvanusaumMs U KOHUEHTpauusi M TakaBa He MOXe WM Ja ce ovaksa npu
nonoXxeHwe, 4Ye He ce HabnwpasaT ronemu pasnuuns. B ToBa OTHOWEHME OT
pasrnegannte cTpaHu [epmanua (6uBwarta 3anagHa [epmaHus) vma Haw-
GanaHcMpaHo (paBHOMEPHO) pPErMoHarHO pasBUTME MO  OTHOWIEHME Ha
rokasatenute 3a cneyuanvsaums 1 KoHLeHTpauums.

UpnaHdus (Morgenroth, 2005)

MpouecbT Ha HapacTBaHe Ha cneuManusaumsaTa M KOHUEeHTpauusTa 3a
CTpaHaTa KaTo udano e MuHan eauvH nuk mn o6u.|,aTa TeHaeHunda B MOMEHTA € KbM
HamansBaHeTO Ha Te3u xapakTepucTukn. ColiecTByBaT obaye pervoHu, KbaeTo Te
He HamansBaTt, KoeTo e pe3yntaT OT pa3BUMTUETO Ha BUCOKOTEXHONOrMYHUTE
MHOYCTpUM B onpefeneHun pernoHn Ha WpnaHgms. ToBa oTnvyaBa cTpaHaTa oT
HoBWUTE urneHkn Ha EC u HAKouM Apyrn cTapu uYfeHku, KbAeTo ce Habniogasa
KOHLIEHTPaLUMA Npean BCUYKO B TPYAOEMKUTE OTPacin U BUCOKM KOE(ULIMEHTU Ha
crneumanusaums B U3octaBalluTe PErMOHM.

B1COKOTEXHONOMMYHUTE UWHAYCTPUM CE KOHLEHTpMpaT Tam, KbAETO MMa
paboTHa cuna Cc no-BUMCOKO oOpasoBaHWe, OTTaM M 00paTHWUAT npouec —
paboTHaTa cuna c BUCOKa KBanudpukauus ce HacoyBa TaM, KbAETO UMa BMCOKM
TeXHONornu.

ObobueHue

AHanun3bT Ha NpoLecuUTe Ha pernoHarnHa cneynanusaunsa u nHoycTpmanHa
KOHLeHTpauus B cTpaHuTe oT EC-15 nosBonsiBa ga ce u3BegaT HSKOM OOLLM
noctaHoBkn. CTeneHTa Ha pervoHanHa crneuuanuMsauus 1 uHgycTpuanHa
KOHLIEHTpauus kaTto LANo € HWCKa M TOBa BaXky 3a MOBEYETO PaloHM Ha Te3u
cTpaHn. ChblUeBpeEMEHHO TEHOEHUMATA € KbM HamarieHve Ha Te3n nokasaTenw,
KaTo TS € NO-SICHO u3pas3eHa Mpu ObpXXaBUTE C MO-CUITHU MKOHOMWKM — B HaLIns
cnydanm Aectpus, ®paHuus, Nepmanua n UpnaHams. Tpsiosa ga ce otbenexu, ye
He3aBMCMMO OT MOcoKaTa Ha MpoLecuTe Ha crneunanu3auns U KOHUEeHTpaumsa Te
npoTtudaT MHoro 6asHo B EC-15.

3a cTtpanu kato Mbpums, Ucnanus u MopTtyranus, kouto B pamkute Ha EC-
15 ca ¢ no-cnabu MKOHOMMKM, Ca Hanuue NOo-BMCOKM PaBHULLIA Ha creuunanu3auus,
KOUTO Ca XapaKTepHU 3a WKOHOMWYECKM WU30CTaHanuTe pervoHu, a ToBa ca
nepudepHUTe pamoHM C MNo-Marnka CcTeneH Ha ypbaHu3aumsi M NO-HUCKM
nokasatenu 3a BBl Ha YoBek oT HaceneHueTo. B Te3n cTpaHu KOHUEHTpaLumaTa ce
OCbLLEeCTBSIBA NPEAVMHO B TPYOOEMKUTE MHOYCTPUM M MOXE Oa CE CBbPXe CbC
CTPYKTYpHa ajantauus, npu KoATo cnabopasBuTuTe pernoHn mMorat ga
peanuaupart cpaBHUTENHW NPeaMMcTBa NPeanMHO B NogobHu nHayctpumn. Bucoka
CTEeNeH Ha KOHUEHTpauusi € xapakTepHa 3a pawWioHuTe, KOMTO He ca CWUIHO
ypbaHu3npaHn » CbLUEBPEMEHHO Ca CBbp3aHM C MHOYCTPUW, 3aBuUceLn OT
MbPBUYHMSA CEKTOP — NPeau BCUYKO XpaHUTENHO-BKycOBaTa, CTOMaHo4oOMBHATA U
Aap.

PernoHnTe ¢ no-Bucoka cTeneH Ha MKOHOMUYECKO pa3BUTME, a TOBa Ca kaTo
npaBumno BUCOKO YypOaHu3MpaHuTe, MMaT Mo-pasHoobpasHa (audepeHumpaHa)
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CTPYKTYpa Ha MpOMULLIIEHOTO MPOM3BOACTBO — MpuMeMa ce, 4e BucokaTta
ypbaHu3saumsa 6naronpmaTcTBa OLensaBaHeTo Ha hupmuTe.

B no-HanpegHanute MKOHOMMYECKM CTpaHu kato ABcTpus, WpnaHams wm
®PpaHums ce HabnogaBa NpoLEC Ha perMoHanHa crneuuanuaauus, KoATo 3acdra
METpOnoNuNTE N CUNHO ypbOaHu3npaHuTe LEHTpOBE — TA € pe3ynTtar oT
pasBUTMETO HE Ha TPYAOEMKWUTE, a Ha KanuTaroeMKM U BUCOKOTEXHOMOrMYHM
WHOYCTPWUX, KOWUTO MOraT ga peanuaupaTr CpaBHUTENHM MNpeauMMcTBa MMEHHO B
ronemuTe arnomepauum.

B pervoHaneH acnekT Moxe ga ce u3Bege 3aBUCMMOCTTa Mexay rbCcToTa Ha
HaceneHMeTo M MKOHOMWYECKO pasBuUTUE — 3aBUCUMOCT, MO-SICHO M3pas3eHa B
CTpaHuTe KOUTO B paMkuTe Ha EC He ca CbC CUMHO pasBUTU MKOHOMUKU — [MbpLmns,
Moptyranusa, Wcnavma u oo usBectHa cteneH ®paHumuda. ObpaTHa Bpb3ka uma
Mexay crneunanunsaumst n 3aeTocT U TOoBa Baxu 3a crabopasBuTUTE panioHu, T.€.
H6espaboTtuuaTa e no-ronsma B Te3n parioHW, KOUTO KaTo NPaBWUo ca C MO-BUCOKa
crneuuvanusauus.

B Nepmanus (buBwaTta 3anagHa NepmaHus), cTpaHa ¢ pa3BuTa MKOHOMMKA U
C BMCOKa cTeneH Ha ypbaHu3auus, pasnuyunsata Mexay OTAernHWTe PEervoHu ca
HEe3Ha4yMTEeNHM NO OTHOLUEHME Ha pernoHanHa crneuvanu3aumus U KOHUEHTpauus,
KaTo CbLUEBPEMEHHO paBHMLLATa Ha Te3u nokasaTenu ca HuUCku. Tosu dhakt no-
CKOPO MNOTBbPXAaBa HanpaBeHUTe TBbPOEHWS — B CTpaHata HaAma cnabo
ypbaHun3npaHn pernoHn; no oTHoweHue Ha BBl pasnuuusta He ca BUCOKY;
CbLUEBPEMEHHO nNepudepHUTE permoHn Ha [epmaHus rpaHuMyat CbC CUIHO
pas3BuTM obnactv B OpyruTe ObpkaBu, KOETO MNO3BOfsiBa CTpaHata Aa HaMa
pervoHarnHu pasnuyuns no HabnogaBaHUTE NokasaTenu.

2. TMpouecute Ha peruoHanHa cneuuanusauus U UHAyCcTpuarnHa
KOHLUEHTpauusi B HOBUTe CTpaHu-uneHkM Ha EC, Bbnrapusa wm
PymMbHUA

Mpouecute B HoBUTE uneHkn Ha EC, Bwnrapua n PymbHuUs npeactasnsisat
WHTEpEeC, 3alLlOTO Te NPosiBABAT TEHAEHUUN KOUTO ca Bnu3kun, OT efHa cTpaHa, go
Te3an Ha cTapuTe uneHkn Ha Cblo3a M CbLIEBPEMEHHO MMaT onpegereHa
crneundmka, xapaktepHa 3a BCUYKM ObpXaBu, NpeMuMHanu npe3 nepuoga Ha
npexod KbM nasapHa MKOHOMMKA.

YHeapus (Szemler, noa nevar)

[MbpBUTE CTBHNKM Ha NasapHa MHTerpauus ce acoumupart C HapacTBaHe Ha
pervoHanHuTe pasnuuns. Habniogasa ce noBuwaBaHe Ha cpefHust koeduLMeHT
3a abconioTHa  pernoHanHa  crneuwanu3auusl, [O0KaTo  OTHocuTenHaTta
crneunanusaums He nposiBaBa onpegeneH TpeH.

N3meHeHneTo Ha abcontoTHaTa permoHanHa cneumnanusauus e pesynrar oT
pasnuuHM MPUYUHU MpW  OTAenHWTe permoHn. MeTpononuata W pernoHute,
rpaHvyewy cbC cTpaHuTe ctapu-uneHkn Ha EC (Asctpus) peanusupat cnabo
HapacTBaHe Ha abcomnoTHaTa cneunanm3aumns 3a CMeTKa Ha pasBUTMETO KakTo Ha
TPYOOEMKM, Taka MU Ha KanuTanoemkn uHayctpumn. Haw-Hucka e cneumanusaumsTa
Ha permoHuTe, rpaHuYeLLm ¢ HoBuTe cTpaHu-uneHkn Ha EC n PymbHua. Han-sncok
e KoedUUMeHTbT Ha abcontoTHa crneunanu3aunsaTa Ha panvioHUTe, rpaHuyeLLy ¢
OCTaHanuTe ObpXaBW, KaTo TOBA € 3a CMeTKa Ha pasBUTUETO Ha TpPyAoeMKuUTe
npomuwneHoctn. CneunanusaumsTa B Te3n panoHu e oT gedaH3mBeH Tum, T.e. TS
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e pes3yntar OT pasNUYHUs Temn, C KOMTO HamansisaT 3aeTute B OTAENHUTE
nogoTpacnu Ha NPOMULLIIEHOCTTa B AaAEH parioH — MNpu TPYOAOEMKUTE UHAYCTPUM
HamansiBaHeTO Ha 3aeTuTe cTaBa C TEMI, MO-HUCBLK OT TO3W B OCTaHanuTe
NPOMULLNEHOCTW.

AHanM3bT NoKa3Ba MpeHaco4YBaHe Ha MPOMULLIIEHOCTTA KbM PaHUYHUTE
obnactn Ha EC. TeputopuuTte Mno NMHUSITA Ha WKOHOMMYeckaTa oc BueHa —
Bypanewa wn Te3n, 6nu3kM [0 aBCcTpuiickata rpaHuua, MoKas3BaT MO-BUCOK
MKOHOMMWYECKM pacTeXx npeau BCUYKO KaTo pe3yntaT OT rofnemMute npeku
Yy)KOECTPaHHM MHBeCTMUMK. [Mpu TAX CbLECTBYBA MO3NTMBHA Bpb3Ka MeEXay
pervoHanHaTa cneumanusaums u permoHanHus MIKOHOMMYeckn pacTtex. CbLyo Taka
€ YCTaHOBEHO, 4Ye BUCOKMAT pacTex ce wudeHTudumumpa c no-BucokaTta
ypbaHun3npaHocT.

lMonwa (Wisniewski, nog neyar)

MeTHageceTTe roavHM Ha TpaHcdopmauua M npexog ca [JosBenu OO
HapacTBaHETO Ha pervoHarnHUTEe WKOHOMMYECKW pasnuuusi. HesaBucumo uye
3HAYUTEITHU YYXKOECTPaHHN MHBECTULMK (NPEAMMHO OT 'epMaHus) ca NpUBReYeHu
OT rpaHUYHUTE paroHW, AOMUHMpPALL, (haKTop 3a NPUBMUYAHETO UM € CTENeHTa Ha
ypbaHunsaums.

CeKTopHMTE NPOMEHN He MoraT Aa ce acouunpar ¢ pervoHanHute. C apyru
AYyMUW, MPOMEeHWTEe B CTPyKTypata Ha MNPOMMLLNIEHOCTTa He Ca XapakTepHu 3a
onpedeneH TUM pPErnoHW, pecrn. He MOXe [Ja ce roBopuM M 3a MpOMsiHa B
KOHLEHTpauusaTa Ha npomMulineHuTe otpacnu. [lo-pa3ButuTe pavioHu olle oT
BPEMETO Ha MnaHoBaTa WMKOHOMWKA ca ObnaronpuATCTBaHW KakTO OT MECTHUTeE,
Taka U OT YyXOeCTPaHHWUTE MHBECTULMU. Te3n pervoHu ca NpecTpykTypupanu v
OCbBPEMEHUNMN CBOSITA MKOHOMWMKA MHOro no-6bp3o. [lo-Bucokata ekcnopTHa
OpVeHTaLMs 1 cneupanu3auusiTa B HAKOW OTPACU € XxapakTepHa 3a onpeneneHu
pervoHn Ha [onwa, kaTo ToBa MM KayecTBO GnaronpusitctBa MKOHOMWYECKOTO
pasBuTUE.

Yexus (Kippenberg, nog nevar)

B meTpononusTa lMpara uma sicHO oyepTaHa nHAycTpuanHa cneuvanusaums
— rnokasaTenute 3HauMTErNHO Ce pa3nuyaBaT OT CpedHuTe 3a cTpaHaTta. Tosa e
MHOUWKaUMA 3a NOJNIOXUTENHU npouecn B MKOHOMUKaTa, KOMTO HEe Ce CBbp3BaT C
nedaH3nBeH Mogen Ha cneuvanusaums. B ToBa oTHolweHne pa3sutmeTo B Yexus
[0 ronsma cteneH HanogobsiBa ToBa Ha ABCTpUSt — pa3BUTME Ha KanuTanoemku u
BMCOKOTEXHOJTOTMYHW MHOYCTPUM Ha MeTpononusTa.

Pesyntatute OT pervoHanHus aHanua BOOAT OO CledHUTE 3akNioYveHus:
CpedHusIT MHOEKC Ha KOHLEHTpauus nokas3Ba cpaBHUTENHO criabo HapacTBaHe,
T.e. MO-CKOPO MOXe f[a ce roBopu 3a cTabunusmpaHe Ha nokasaTtenute Ha
KOHUEeHTpauusi. Hama ronemy pasnuumMs MO OTHOLIEHME Ha pernoHarnHata
cneumanusauus, TakMea mMoraT Aa ce HabniogaeaT camo Npu CpaBHSIBAHETO Ha
nokasaTenute Ha MeTpononusiTa C Te3n Ha ocTaHanuTe permoHn — Habnpaea ce
cnabo HapacTBaHe Ha pervoHanHWTe pasnuyns Ha METPOMonuaTa B CpaBHEHWE
CbC CpefHUTE MokasaTenu 3a cTpaHara.
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Bbneapus (Totes, 2005)

OmHocumenHa  peauoHasniHa  crieyuanu3ayusi N0  ompaciu  Ha
rpomulineHocmma

MHpekcwT Ha abcontoTHa cneuynanusauuns Ha pashuwe obnactu (NUTS )
3a nepuoga 1990 — 2001 r. HapacTBa 3a MOBEYETO PErMOHM — Camo B Tpu crny4dasi
TOW HamansiBa. HapactBa u Koe(UUMEHTBT Ha Bapuaumsa U OTHOLUEHUETO
MaKkcMManHa/MmHumanHa sennynHa. CpeaHoTo paBHuLLE Ha nHaekca npes 2001 r.
e 0.165 , kato npe3 1990 r. To e 6mno 0.129.

OonutbT Oa ce YCTaHOBW HAKakBa 3aBMCUMOCT MeXAay BeJNiM4YnHUTE Ha
MHOEeKcMTe Ha abconTHa cneumanu3aumsi, OT efHa cTpaHa, W Apyru
MKoHomu4eckn nokasatenu (BBl Ha YoBek OT HaceneHneTo, OTHOCUTENEH AN Ha
npomMuLINeHocTTa npu copmupaHeTo Ha OpyTHaTa gobaBeHa CTOWHOCT, pasMep
Ha MPeKNTe Yy>XOeCTpaHHU UHBECTULMMK, MbCTOTA Ha HaceNeHMeTo) NOCPEeACTBOM
OLEeHKaTa Ha koedUUNEHTU Ha NIMHENHA KOpenaumsa He AaBa HaaeXaHW pe3ynTaTty
— OLUEeHeHUTe KoedULMEHTN ca CTaTUCTUYECKM HE3HAYMMMN.

ToBa nokassa, Ye He MOXe [a Ce Onpefenu siCHO n3paseHa Bpb3ka Mexay
WHOEKCUTE M MOCOYEHUTE MoKasaTesnu, KOATO Aa MMa XapaKTep Ha 3aBMCUMOCT.
EmMnupuyHuTe pesyntatu B HAKOWM OpPYrM CTpaHW OMpenensiT rnpaea 3aBMCUMOCT
MeXay paBHULLETO Ha abcontoTHa cneunanusaumsa n Ha 6espabotmua. B cnydas
Ha 5bnrap|/|;| TakaBa HE MOXe fa Cce yCTaHOBW. HesaBucumo ye NPUNoOXeHneTo Ha
KopenauMoHHnA aHannd He noTBbpXXAaaBa CcTaTuctudeckata 3HaYMMOCT Ha
CnoMeHaTuMTe 3aBUCMMOCTM, Bb3MOXHO € [a ce u3Bede efHa no-obuia
XapakTepuctuka — Mo-4ecTo M3ocTaBalUTe WMKOHOMMYECKM obnacTu mmat no-
BMCOKN MHOEKCU Ha creuuanu3auus n obpaTtHoTo, obnactu kato Codwus rpag,
BapHa, Pyce n bByprac, kakto n gpyrm ypbaHuaupaHu LEHTpOBE He ca cpef
nbpeute 10 06NacTn ¢ BUCOKM paHroBe Ha abCooTHaA crneyuanuaaums.

Jluncata Ha SICHO M3pa3eHa 3aBMCMMOCT MNokasea, 4Ye (opMUPaHETO Ha
MHOEeKca Ha abcontoTHa cneumanunsaumst € pesynrtaTt oT AeNCTBUETO Ha pasfinyHu
dakTopu, KOMTO He MoraT da Ce CBbpXaT €eOHO3HAYHO C PaBHULLETO Ha
MKOHOMWYECKO pasBuTUE.

OmHocumenHa  peauoHanHa  crieyuanu3ayuss 1o ompacnu  Ha
rpomMuwineHocmma

Pasnuumnata B  koeuuUMeHTUTE Ha  OTHOCUTENnHaTa  pervoHarnHa
cheumanmsaumsa ca no-ronemu — cpegHata senuumnHa e 0.511 npes 1990 r., kato
HapacTBa Ha 0.597 npe3 2001 r. OTHOLEHWETO MakcumanHa/MuHMManHaTta
BEMMYMHA Ce [ABWXW B paMKute Ha Tpu nbTu. Han-BuCOkM 3HadeHusa 3a
koedumumeHTUTEe ce Habntogaeat npe3 1997 u 1998 r., cnen KoeTo € Hanuvue
n3BeCTeH cnag Ha nHaekcute. OBGsCHeHMe MOXe Ja ce TbpPCU B MKOHOMMYEcKaTa
Kpusa npes 1997 r., koraTto NPOM3BOACTBOTO U 3aeTOCTTa B onpeAenieHn oTpacnm n
pervoHn Hamans 3Ha4yMTenHo, KOeTo goeseae Ao 6bp30 M3MEHEHUE Ha CTpyKTypaTa
no oTpacnM Ha MPOMULUIIEHOCTTa B JageHu obnactm u kato pesyntaT — [0
npomsiHa Ha HabngaBaHUTE 3HAYEHUsT HA UHOEKCUTE.

Kakto n B cnyyasa ¢ abcontoTHaTta cneumanunsaums, 6elle HanpaeseH onut aa
Ce u3BefaT HAKOW 3aBUCUMOCTU MEXAY pasnuuusTa B UHAEKCUTE Ha OTHOCUTENHa
cneunanusaumss no obnactm u pasnuyusta no obnactu Ha onpeaeneHu
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MKOHOMMYECKU nokasaTenu. Camo B criyyas npyv TbpPCEHETO Ha 3aBUCMMOCT C
NPeknTe 4yXXOeCTpaHHM MWHBecTMUMM Oelle nonydyeHa obpaTHa Bpb3ka
(koedomumeHT Ha kopenauus MuHyc 0.40). To3n koedUUMEHT € CpaBHUTENHO
HUCBK, HO TON MOYTM HE Ce M3MEHS, KOoraTo ce NPOMEHs y4yacTneTo Ha obnacture
(mocnepoBaTenHo M3kMNYBaHe Ha onpedeneHn obnacty Mpu OLeHsBaHeToO Ha
KoedmumeHTa Ha Kopenauusi). ToBa € wHOMKATOp 3a CcTaTtucTuyeckara
OOCTOBEPHOCT Ha NOoMny4YeHns KoedULMEHT.

AHanu3bT noka3Ba, uYe BUCOKM KOedUUMEHTM Ha  OTHOCUTENHa
cneunanusauns mmat geBa Tuna pervoHu. [MbpeBuTe ca obnactute, nNpyu KOUTO
onpegeneHn oTpacnn Ha npepaboTBawiata NPOMULLUIEHOCT Ca CUMHO PasBUTMH,
Hanpumep bBypracka u Craposaropcka. [Opyry peroHn ca Te3nm C MO-HUCKO
WKOHOMUYECKO pasBUTUE, KbOETO MHOr0 OTpacnM He ca 3acTbMeHU WU KaTo
pesynTaT OT TOBa MHAEKCHT Ha OTHOCUTENHaTa cneuynanusaumnsa e BUcok — BuguH,
Pasrpag, LlymeH, CmonsH, Kepmpxann u gp. Toea ca n obnactute npu KOUTO
npeknTe 4yxaecTpaHHW WHBECTULMM Ha YOBEK OT HaceneHMeTo He ca ronemu,
KoeTo Moxe Jda obscHM un HabnwogaBaHaTa oOTpuUaTtenHa Bpb3ka MexXay
PaBHULLETO Ha WHOEKCUTE Ha OTHOCMTENHa crneunanusauus u  npekuTe
Yy>KOECTPaHHN MHBECTULMN.

AbconiomHa  peauoHallHa ~ KOHUeHmpauusi Ha  ompaciume  Ha
npepabomeawama rnpoMuLIIeHocm

MHpoekcbT Ha abcontoTHa KOHUEHTpaums Ha paBHuLe obnacTn HapacTea oT
0.117 Ha 0.134. ToBa Baxu 32 BCUYKM OTPACIM, KaTO U3KITKOYEHNE NpaBu OTpach
“KayyykoBn M nnactMacoBu usgenus”, KbOeTO He HacTbhBaT MNpOMeEHU, W
“TpaHcnopTHM cpeacTea’, KbAETO MHOEKCHT Ce YABOSBA.

[aHHuTe 3a KoedULMEHTUTE Ha KOHLEHTpaUMSa NOKa3BaT, Ye MMa U3BECTHU
NMPOMEHN B KOHLEHTpauusiTa B MOCOKA KbM HapacTBaHe Ha WMHAOEKCUTE, HO ToBa
pasBuUTME HE MOXEe [a Ce CBbpPXe C HSIKakBU SICHO WM3pas3eHn pervoHarHu
pasnuuns. C gpyrv Aymu, MoXe Aa ce TBbpau, Y€ NPEXOOHUAT NepUoL He e JOoBen
00 3HauyMMM npoMeHM B abcontoTHaTa KOHUEHTpaumus Ha oTpacnute Ha
npepaboTBallaTa npomMuLuneHocT B bbnrapus.

OmHocumernHa peeuoOHasiHa  KOHUEHmpauyusi Ha ompacnume  Ha
npepabomeaw,ama rpomMuLIeHocm

MHpoekchT, M3amMepBall OTHOCUTENHa pervoHanHa KOHLEHTpauums, nokassa
yMepeHo HapacTBaHe 3a HabntogaBaHus nepuog. Mpe3 1990 r. cpegHUAT MHAOEKC
e 0.643, kato HapactBa go 0.719. KoeuumeHTbT Ha Bapuauusi nNo roaunHU
Hamansea oT 55 Ha 48%. OTHocuTenHaTa KOHUEHTpauusi ce noBuaBa 3a
oTpacnute “lUnBawkn nsgenus”, “Koxu, KoxkeHn nsgenus n odyeku” n “iagenus ot
abpBo”. [lpuMymHaTa 3a MO-BUMCOKUTE KOeMUUMEHTU npu Te3nm oTpacnn e
rnioKanuaMpaHeTo Ha CbOTBETHUTE AENHOCK B rpaHUYHUTE 00nacTu, npeam BCUYKO
Ha Te3n ¢ bpums. Kakto u B cnyyas ¢ nHgekca Ha abcontoTHa KOHLEHTpauus, 1
TYK HE MOXe fa ce TBbpau, ve 3a nepuoga 1990 — 2001 r. B pesyntaT OT
WHTErpaumMoHHN N apYry MPOLECH Ca HACTBbMUMM HAKAKBU KAa4eCTBEHU N3MEHEHMS,
KOWUTO da MoraT fa Cce YCTaHOBAT ¢ HabnogaBaHUTe nokasartenu.

UHpekcnte Ha abconioTHa U OTHOCUMTENHa cheuvanu3auus nokassaTt
cTabunHo HapacTBaHe 3a NOBEYETO PEMMOHU, HO PaBHULLATA UM MOHE 0O MOMEHTa
He ca Bucoku. CobluaTa e cuTyaumsaTa U Npyu UHOEKCUTE Ha KOHUEHTpauus, KbAeTo
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HapacTBaHeTO Jaxe e no-crnabo. bu morno ga ce TBbpAM, 4Ye KaTo LUAMO
HabnogaBaHWTe MpoLecy Ha pervoHanHa cneuuanusaums U uHZycTpuanHa
KOHLIEHTpaLMsa NpoTMyaTt No eAuH U cblumM HauvnH. Moxe aa ce npeaBuaun, Ye Cbe
CTapTUpaHeToO Ha Bb3CTAaHOBSIBAHETO Ha MPOMMULLNIEHOCTTa Npe3 nocnegHuTe ase
rooHM W UHTEH3UUUMPaHe Ha WHTErpaUMoHHUTE MPOLECU MPOMEeHUTe B
perMoHanHaTa cneuvanusaumMs M WHAOyCTpUanHata KOHLUEeHTpauusl e ce
WHTEeH3NdUUMPAT U Lie 4oBeAaT A0 YBenMyaBaHe Ha pasnuymsita No OoTHOLIEeHUe
Ha HabngaBaHUTe nokasaTenu.

PymbHus (lara, nog nevar)

OcobeH wuHTepec 3a wu3cnedBaHeTO nNpeAcTaBnsBa pasBUTUETO Ha
cneunanusaumsTa n KoHueHTpauusata B PymbHus. Te ce dopmupat npu 6rmsku,
Jaxe nOeHTUYHKU ycnosus Ha Te3n B bbnrapus (Totes, 2005). CblueBpeMeHHO B
cnyyas Ha PymbHUA u Bbnrapms mma BUCOKO CbLOTBETCTBME B W3MNOM3BaHaTta
n3xogHa WHcopmaums, KOeTo No3BOMsiBa HENOCPeACTBEHOTO CbMOCTaBsiHE Ha
NOMNy4YEeHNTE UHOEKCU.

lMpn cTapTMpaHeTo Ha npexodHus nepwog bwnrapya wma cxogHu
CTPYKTYPHM MakpornokasaTtenu kato Te3an Ha PymbHus - Hanpumep
OTHOCWUTENHUAT OSN Ha 3aeTute B MHAYCTpUATa B PyMbHMA € CbLuusd, Kakto un y
Hac. [Npw gBeTe cTpaHu ce HabnogaBa cnaj Ha OTHOCUTENHUSA AOAN Ha 3aeTuTe B
WHOYCTpUSTa 3a CMeTKa Ha HapacTBaHe Ha TO3W Ha 3aeTuTe B MbPBUYHMS CEKTOP.
Tosu cnag B PyMbHUA € goBen Ao HamanseaHe Ha 3aetuTte B nHayctpudarta ¢ 40%
npe3s 2001 r., a B bbnrapusa npoueHTbT € 47%. B PymbHMA Han-Bucoka 3aeTocT
umat cektopute “TekcTunHa npomuwneHoct” wn  “MawunHocTpouTenHa wu
MeTanoobpaboTBalLlaTa NPOMULLIIEHOCT”, MAEHTUYHA € CUTyauusiTa y Hac.

Cnepn 3amnoyBaHETO Ha MNPExXodHusi nepuvod ce HabnwpgaBa M3BECTHO
HapacTBaHe Ha pasnuuuata B CTpykTypata. bwnrapma ycnasa pga 3anasm
CTPYKTYpa, KOSITO He € TaKa CUITHO OpUEHTMpPaHa KbM TPYOOEMKUTE OTPACIIN, KaKTo
B PYMbHUS — OTHOCUTENHUAT Oan Ha “TekcTunHaTta npomuineHocTt” B PyMbHUA
HapacTtBa oT 19 Ha 24%, HO Ha “MawuHocTpouTenHata n metanoobpaboTeaiua”
cnaga ot 13 Ha 11%. B Bwbnrapua T1e3m npoueHTM ca CbOTBETHO “TekcTuiHa
npomuwneHoct” HapactBa oT 16 Ha 19%, HO npu “MawuHoCcTpouTENHa U
MeTanoobpaboTBalla” BMecTo cnag ce Habnwogasa nosuwieHne oT 15 Ha 19%.
Mpn PymbHMA genbT Ha oTpacnuTe C NOCTOAHEeH malwab Ha npousBoACTBOTO
HapacTBa ¢ 10 NpoLEeHTHM NyHKTa, a 3a bbnrapns yBennyeHneTo e ¢ 6 NPOLLEHTHU
nyHKTa.

Mpouecute Ha pernoHanHa cneuwanusauma B PymbHUA ce dopmupaTt
rMaBHO OT MPOMEHW, CBbpP3aHW C HamansBaHETO Ha 3aeTute B
“MalumHocTpouTenHata n MmetanoobpaboTealla NPOMULLNEHOCT” U HapacTBaHETO
Ha gena Ha 3aeTtute B “TekctunHa” n “lUnBaluka” npomuwneHoctn. MHgekcute Ha

8 Mpu eaHo npuGnManTENHO pasnpefeneHne Ha 3aeTuTe cnopen Mawaba Ha NPOW3BOACTBOTO (BX. 4
noa nuHus) B benrapusa npes 2001 r. cTpykTypata Ha 3aeTuTe B MHAyCcTpuute 6u Buno cnepHata —
20% 3aeTu B oTpacnuTe Ha npepaboTBaliaTa NPOMULLIIEHOCT, KOUTO ca C BUCOK eddekT OT Mawaba Ha
nponsBoacteoTo, 30% — B oTpacnute ¢ ymepeH edekt oT Mawlaba Ha nponssoacTBoTo U 50% B TE3Mn C
nocTosiHeH edekT oT Mawaba Ha npou3sBoAcTBoTo. Ako TpsbBa Aa ce HanpaBu AeneHne camo Ha ABe
rpynu (KakBOTO 4eCcTO Ce WM3MOoN3Ba) — TakuBa, KOMTO ca C MPOMEHNMB Malab Ha Npou3BOACTBOTO, U
TakuBa C NocTosiHeH Malab Ha NpoM3BOACTBOTO, TO B MbpBaTa rpyna nonagaT 30% oT 3aeTuTe, a BbB
BTOpaTa cboTBETHO 70%.
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abcontoTHa cneunanusauuns ca nNo-BUCOKM OT Te3un B bwnrapus u pasceriBaHeTo no
TO3M nokasaTtes € No-ronsamo (Bx. Tabn. 1).9

Tabnuua 1
VHpekc Ha abcontoTHata u oTHocuTenHa cneunannsaumsi, NUTS Ill  paBHULLe
Ab6contoTHaTa cneumanusaums | OTHocMTenHaTta cneumnanmsaumns
(Herfindax index) (Krugman index)
Bvnrapus PyMbHUSA Bvnrapus PymbHuA
1992 | 2001 [ 1992 | 2001 | 1992 | 2001 | 1992 [ 2001

CpefgHa apUTMeTMYHa 0.135| 0.165] 0.170| 0.190] 0.545( 0.597| 0.625| 0.642
CTaHgapTHO OTKIOHEHUE 0.029 | 0.045| 0.045| 0.634] 0.142| 0.156| 0.162| 0.146
KoedmumeHT Ha Bapuaums, % | 21.9| 27.3| 26.3| 33.2 26.1 26.1 25.9 22.7
MwHumManHa BenuynHa 0.095| 0.095| 0.105| 0.105] 0.256| 0.297| 0.388 | 0.344
MakcumanHa BenmunHa 0.215| 0.286| 0.264 | 0.360] 0.897| 0.881| 0.938| 0.966
OTHOLLUEHNE MaKC./MUHUM. 2.3 3.0 2.5 3.4 3.5 3.0 2.4 2.8

Coblwo kakto u B bbnrapus, He Moxe Aa ce onpegenuy TsiCHA 3aBUCUMOCT
Mexay BenuuMHaTa Ha MHOEKCUMTe Ha abcomTHa cneumanv3aunst U paBHULLIETO
Ha MKOHOMWYECKO pa3BMTUE Ha CbOTBETHUTE pervoHn. Kakto n B Bbnrapusa kato
NpaBumno C BUCOKM 3HAYEHWs Ha crneuuanunsauus ca pernoHuTe, KOUTO ca C Mo-
cnabo wukoHoMuyecko passuTue. [lpouecbT Ha abconioTHa cneuwanu3auus B
PyM'bHI/IFl mma 6nmska ANHaMWKa OO0 HawlaTta, HO He € TUMNU4YeH 3a NOYTU BCUYKU
obnactn 3a pasnuka ot bbnrapua — abcontoTHaTa cneynanu3auna B PyMmbHuUS e
HapacHana 3a pasrnexgaHus nepvog npu Bcska 3-ta oT 4 obnactu Ha paBHMLLE
NUTS Ill, gpokato y Hac npu Bcekn 9 ot 10 obnactu ce HabnogaBa HapacTBaHe.
dopmurpaHeTo Ha abcontoTHaTa cneumanusaunst u B BeTe CTpaHu e pesynTart oT
PasnUYHUAT WHTEH3UTET, C KOWTO B OTAENHUTE OTpacnu Ha npepaboTBallara
NPOMULLNEHOCT Hamansaea abcontoTHUAT Opon Ha 3aeTuTe B TsX (OedaH3nBeEH TvM
cneuynanusaums). Moxe pa ce npueme, 4e, OT efHa CTpaHa, MO-HUCKUTE
nokasatenu 3a bbnrapusa nokassaT Manko no-6raronpuaTHO pasBuTME, a OT
Apyra, ToBa pa3BuTMe B TepUTOpPUArneH acrnekT e No-paBHOMEPHO.

Mo oTHoLlEeHne Ha KOG(*)I/ILLI/IeHTVITe Ha OTHOCUTENIHa cneunanmn3auma Moxe
na ce TBbpAaun, 4Ye pasnunkaTta B H36]‘I}0,D,aBaHI/ITe NnoKa3aTtesin He e BUCOKa, KaTo T4
e Hamansna owe noseye npe3 2001 r. IHTepeceH e hakTbT, Ye U B ABETE CTPaHU
€ Hanuue HapacTBaHe Ha TO3u MHAekc 3a nepuwoga 1992 — 1997 r., cnen koeto
HacTbnBa nek cnag. MHaekcute Ha oTHOcuTenHaTta cneunanu3auusa B Bbnrapus
KaTo cpedHuM BEenUUMHM ca MO-HUCKU OT Te3n B PymbHMA, kaTo cpeaHoTo
HapacTBaHe, KoeTo ce Habnogaea, € CXO4HO ¢ ToBa B PyMbHMA — pa3cenBaHeTo B
Bbnrapusi e Mmanko no-BuCoko oT ToBa B PyMbHuUS.

ABCOMNOTHUTE 3HAYEHNST 3a KOHLEHTPaLWsi HEe Ca BUCOKWU U B ABETE CTpPaHu —
Te3an uHgekcm n B bbnrapua, m B PymbHMS nokassaTr crabunusmpaHe wnu
HesHauWUTenHo HapacTsaHe (BX. Tabn. 2)."°

° OTHOCHO OLieHKaTa Ha uHAekcuTe B Tabn. 1 1 2, Bx. MpunoxeHve.
10 Mpu noBeye pervoHu kato 6poii — B PymbHusA 41 cpewy 28 B Bbnrapus, e norMyHo MHAEKCHT Ha
abCconoTHa KOHUEHTPaLMs ia € NOo-HUCHK B PyMbHUA (BX. n3uncnsesaHeTo Ha Herfindax nHaekc).
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Tabnuua 2
VHpaekc Ha abcontoTHaTta U oTHocuTenHa koHueHTpaums, NUTS 1l paBHuwe

OTHocuTenHaTta
AbcontoTHaTa KOHLEeHTpauus KOHLIEHTDALIAS
(Herfindax index) HeHTpau
(Krugman index)
Bwnrapus PymbHUMA Bwnrapus PymbHUMA
1992 | 2001 | 1992 [ 2001 | 1992 [ 2001 | 1992 | 2001
CpefHa apuTMeTU4Ha 0.129] 0.134 ) 0.072] 0.072]0.679]0.719(0.683 | 0.706

CTaHOapTHO OTKIIOHEHWE 0.173] 0.154 | 0.043 | 0.028]0.361|0.345(0.182|0.178
KoeduumneHT Ha Bapnaumsa % | 133.7 | 114.2| 59.7| 39.6| 53.2( 48.0| 26.6| 25.0

MuHumanHa BenuyuHa 0.051] 0.056 | 0.036 | 0.035]0.3020.298 | 0.349|0.323
MakcumanHa BenvynHa 0.754 ] 0.674] 0.196 | 0.120] 1.764 | 1.751 [ 0.986 | 0.958
OTHOLUEHNE MaKC./MUHUM. 148 11.9 55 3.4 5.8 5.9 2.8 2.9

CpeaHuTe 3HadeHWs ca GnMM3KM U B [ABETe CTpaHu, HO pasceliBaHeTo B
Bbnrapus e 3HauuTenHo Mo-BMCOKO. ToBa € pe3ynTaT oOT Mo-HuckaTa
KOHLEHTpauus Ha TpyOooemKuTe oTpaciv M Mo-BMcCOKata Ha KanuTaroeMKkuTe.
HesaBucrMo oT ToBa npolecuTe B ABeTe CTpaHW MoraT Aa ce npuemar KaTo MHOro
Gnuskn ¢ ornea Ha ToBa, Ye PasNUUUaTa B KOeULMEHTUTE Ha KOHLEHTpauus ca
He3HauuTenHu U UMaT UOEHTUYHO pa3BuUTUE BbB BpemMeTo. CblLLOTO Baxu U 3a
koedmumeHTMTE Ha abconoTHa W OTHOcMTenHa creuuanusaums. Te ca
CPaBHUTENHO HWUCKM W TEHOEHUMATa KbM HapacTBaHeTo MM e cnabo uapaseHa.
N3meHeHusTa Ha KoedUUMEHTMTE Ha cneuuanusaumMs W KOHLeHTpauus ca
pesyntaTt OT pasBUTMETO W PerroHanHoTO pasnpedeneHve npeayu BCUMYKO Ha
TpyAoeMkuTe oTpacnu. Bbnpoc, KoiTo Moxe ga ce noctasu, e ganv Tasu crnabo
nspaseHa crneumanusaumsa U KOHUEHTpauua e ©GrnaronpusatHa, [OOTONKOBA,
[IOKONKOTO HapacTBaHeTO Ha chneuuanusauusaTa M  KoHUeHTpauusita e oT
nedaH3nBeH TuUM, Unu Tean cnabo uspaseHn TeHAeHUMM o3HadyaBaT, Ye Tenbpsa
NpeAcTou NPEeCTPYKTypUpaHe Ha MKOHOMUKWUTE Ha OBeTe CTpaHu.

ObobueHue

XapakTepHO 3a CTPYKTYpHUTE MPOMEHWN Ha CTpaHuWTe B npexod € 6bp3oTo
HamansiBaHe Ha OTHOCUTENTHUS O8N Ha BTOPUYHUS CEKTOp (MHOYCTpUSiTa) KakTo Mo
OTHOLLEHWe Ha GpyTHaTa gobaBeHa CTOMHOCT, Taka MU Ha 3aeTute. B 103n cMucen
B MOBEYETO Crlyyan NpoLecute Ha perroHanHa crneuuanus3aums v nHgyctpuanHa
KOHLIeHTpauus ca pe3ynTtaTt oT AedaH3vBEH TWUM CTPYKTYPHU NPOMEHM.

TeHgoeHUuMTEe Ha npecTpykTypupaHe Ha bbnrapma u PymbHua He ce
pasnuuyasaTt OT Te3n B Apyrute AbpxaBu B npexon — uneHose Ha EC. Fotopoulos
et al (2005) ycTaHOBsIBa 3HAYUTENHN PErMOHANHN CTPYKTYPHM NPOMEHN B YHrapus
n EcToHus, kouto 3a HabnogaBaHute ctpanu ot LleHTpanHa n N3ToyHa EBpona ce
XapaktepuanpaTl C €4HO MEXAMHHO paBHULLE Ha MWMKOHOMMWYECKO pas3BUTUE.
lMpomeHuTe ca ymepeHu npu ,no-cnabopassutute” ctpaHn B npexoq (bvnrapus m
PyMbHUA) 1 npu Bucokopassutute (Yewwka Penybnuka n CrnioBeHus).

Bucoknte CTpyKTYpHM MNpOMEHM Cce acouumpat C HeagekBaTHOCT Ha
WMKOHOMUWYECKMUTE CTPYKTYPW, KaTo MHTErpaLuoHHWTE npouecu (U3nM3aHeTo Ha
OTBOPEHNS MeXAyHapoAeH nasap) AoBexaaT OO TbPCEHETO Ha Mo-aganTuBHA
CTPYKTypa Ha Te3n AbpxkaBu, cbobpaseHa CbC CpaBHUTENHUTE UM NpeaMMmcTea. B
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CTpaHu kato bbnrapus n PymbHua 3abaBsaHeTO Ha CTPYKTYPHOTO ajanTupaHe e
pesyntaTr OT (pakTa, 4Ye npoLEecCbT Ha NbMHO “OTKMYBaHE” Ha nasapHuUTe
MEeXaHU3MK BCe OLLe Ha MpakTUKa He € HambfHO peanuanpaH. AKO TO3U N3BO[ ce
npueme 3a AOCTOBEpEH, ToBa OM 03HA4YaBarno, Ye Ha HawaTa cTpaHa 1 npeacTou
HaBfM3aHe B Nepuog Ha 3HAYUTENHU PErnoHanHM CTPYKTYPHW MPOMEHU, MPOLEC,
KOWTO BEPOSTHO LUEe 3arno4yHe npu npucbeanHsaBaHeTo HUM kbM EC. B To3n cmucbn
MOXe [a ce TBbpAW, Ye Te3n MpPoLEeCH MpoTUYaT Mo CXOA4EH MbT 3a CTpaHuTe B
npexon, HO Te ce Hammpart B pas3nunyHu dasm OT HEFOBOTO NPOTUYAHE.

A6conoTHaTa cneunanu3aumMsa €  XapakTepHa npeaM BCUYKO  3a
HeypBGaHU3NpaHUTE pPErMoHM C HUCKM MKOHOMMYECKM nokasatenu. [lpu Tax
BMCOKaTa crneumanusaumsi kato MNpaBuO Kopenupa C BUCOKM MNokasaTtenu 3a
Bespabotuua. Cneunanusauusta € CBbp3aHa C pas3BUTUE Ha TPYAOEMKUTE
oTpacnu, KaTo CbLUEBPEMEHHO MPU BCUYKU CTPaHW CbLUECTBYBa SICHO M3paseHa
obpaTHa Bpb3ka Mexay pervoHanHaTa crneuvanusaums n paeHuweTo Ha BBl Ha
YyoBeK OT HaceneHueto. PanoHuTe c BUCOKM 3HayeHuss Ha BBI1 Ha 4yoBek oT
HaceneHMeTo Ce XapakTepuanpaT C HUCKa CTeneH Ha cneuwanus3auusi, pecr. c
BMCOKa CTeneH Ha amBepcudukaums Ha Npou3BoAcTBOTO. M3kniodeHMe OT ToBa
npasuno npaeu meTtpornonuaTa [lpara, kbaeTo ce HabniogaBa HapacTBaHe Ha
WHOEKCUTE Ha OTHOCUTEeNHa cneunanusaums. To e pesyntar OT MNPUYUHK,
XapaKTepHW 3a No-pasBUTUTE MKOHOMUKM (Hanpumep meTpononunte Ha PpaHuus n
ABCTpMsi), KbOeTO TOBa HapacTBaHe Ha crneumanusaumsita e pesynrar oT
Pa3BUTMETO Ha KanuTaroeMKu W BUCOKOTEXHOMOrMYHWM npou3BoacTea. B To3m
CMUCBLIT HE MOXe MpPOLIeCUTE Ha pernoHanHa cneywanu3auus ga ce cBbp3sar
€AHO3HAYHO C MKOHOMMUYECKNSI PacTeX.

KoHueHTpaums Ha KanutanoemMku UHOYCTpUM umMa B METpononunte Ha mno-
pa3BUTUTE HOBM CTpaHu-YneHkn Ha EC, kakButo ca lMNpara, byganewa u Niobnsaxa.
CnepoBarternHo crneynanuampaHe B KanutanoemMKky MHAYCTPMM MOXe [a ce Oo4vakea
Ja ce OCblIeCcTBM B METPOMONUUTE Ha AbpXaBW, KOUTO ca [OCTUrHaNm
MKOHOMWYECKO pa3BUTUE MNMOHE Ha paBHULLETO Ha YHrapus.

Ponsata Ha ypbaHu3aumsita 3a MKOHOMUYECKOTO pasBMTUE € OYeBUOHa, crnes
KaTo pernMoHuTe, KOUTO He ca nepudepHu, 1 cTonuuuTe npuBnuyaT no-ronsimarta
YacT OT MKOHOMMYEeckaTa aKkTUBHOCT. TOBa e Helo, KOeTo € B YHWCOH C HoBaTta
WKOHOMUKO-reorpadpcka Teopus. YpbaHudaumsaTa M KOHUEHTpaumsTa Ha
KanuTanoeMku OeVHOCTM € XapaKTepHa 3a CTOMNUUUTE U LUEHTparHuTe PermoHn —
camo B pABeTe cTpaHu bovnrapus wn PymbHusa, kbgeto BBl Ha 4yoBek oT
HacerneHMeTo € HaW-HUCbLbK, He MOoXe Ja Ce YCTaHOBU SCHO WU3paseHo
KOHLIEHTpaL M Ha KanuTanoemkn NponM3BOACTBa B METPOMNONUAUTE.

HabniogaBaHute pasnuuma no OTAENHW CTpaHWu M3BeXAaT BaXHOCTTa Ha
reonosINTUYECKOTO Pas3noSiIoKEHNE Ha pPervoHa Mno OTHOLIEHME Ha pernoHanHarta
cneunanusauus n nHgycTpuanHata KoHueHTpauusa. CblieBpemMeHHO oT ocobeHa
Ba)XHOCT 3a IpaHUYHUTE PErMOHM € [0 KakBa CTerneH € WMKOHOMWYECKU pasBuT
CbCeHUAT rpaHUYeH perMoH Ha gpyraTta AbpXaa. PervoH, Konto e nepudepeH
Mo OTHOLLUEHME Ha METPOMONUNATA, HO IPaHUYM CbC CUITHO Pa3BUT MKOHOMUYECKM
pPEerMoH Ha gpyra AbpxaBa, MOXe Aa npuaobue XxapakTepucTUKM, TUNUYHM 3a
MeTpononusatTa — MpuMep B TOBa OTHOLIEHME € YHrapusi, Kb4eTO peruoHuTe,
rpaHunyeLwm ¢ ABCTpus, NokasBaT BUCOK MKOHOMUYECKM PaCTEX.

84



IV. U3Boam 3a Bbnrapusa Ha 6a3aTta Ha CpaBHUTENHUA aHanus3

Kbaoe e msactoto Ha bbnrapua B Te3n opmupalim ce npouecu Ha HOBO
aenexve Ha EBpona? Moxe nu ga ce o4akBa, Ye MKOHOMUYECKOTO 11 pa3BuUTuE Lie
BOAM OO HamansBaHe Ha pasfuMuneTo C pPasBUTUTE MKOHOMMUYECKM CTPaHW, Unu
06paTHOTO, TO LWe NPoAbIKM Aa ce 3aabnboyvasa, KaTto Mo TO3M HAYUH CTpaHaTta
3aegHo ¢ gpyrim abpxasBu ot HOroustouHa Espona we dopmunpa HoBaTta
eBponewncka MKoHoMm4ecka nepudepus. Tyk MoraT Aa ce noacTaBAT ABa OCHOBHM
BbMNpoca, KOUTO TpsbBa ga HamepsaT oTroBop. [MbpBUST BkoYBa haKkTopuTe,
obscHABaLM Nogo6HO pasBuUTUE, a BTOPUST Ce OTHacs 40 Bb3MOXHOCTUTE Aa ce
NPOTUBOAENCTBA HA HEraTUBHUTE TEHOEHLINN.

MHOro MKOHOMMCTM noaabpXaT pa3bupaHeTo, Ye CTpaHWTe, KOMTO ca Mo-
OnM3Ko pasnonoXeHu OO0 MKOHOMUYECKMS FpaBUTALMOHEH LUeHTbP Ha EBpona, we
MoraTt fga pasBuMBaT MO-TEXHOMOMMYHU W KanuTanoeMKkym WHOYCTPUW, [OKaTo
nepudepHuTe We ce opmeHTMpaT KbM MO pyTUHHUTE npouaBoacTBa (Jackson and
Petrakos, 2001). Pe3syntatnte oT HanpaBeHWs CpPaBHUTENEH aHanu3 MOAKpensiT
Ta3n Tesa. 3a ToBa oO4vakBaHudATa ca bbnrapusa noHe B 06o3pumo 6baewe (15-20
rogvHu) fa cpewa CepuosHu TPYAHOCTM C pPas3BUTUMETO Ha CpaBHUTEMHU
npeaumcTBa B TEXHOMOTMYHUTE MHOYCTPUN.

OcHoBHaTa Hacoka, B KOATO cTpaHaTa Hu TpsibBa Ja TbpCM CMek4aBaHe Ha
Te3n TeHAeHUMMW, pe3ynTaTt OT reonofnnTUYECKOTO HU PasnornoXeHue B paMKUTE Ha
EC, e opueHTMpaHeTo Ha MKOHOMUKATa KbM ThProBCKM OTHOLLEHWUS, KOUTO He ca
OOMWHMPaHN €OWHCTBEHO OT Te3u C pasBUTMTE €BPOMenckn ctpaHu. B ToBa
OTHOLLEHVME KaTo Mpumep Moxe fga nocnyxu [bpuusa, KosTo cnef
WHTEH3NdULMPaHe Ha OTHOLLEHUHATA CU CbC CbCeaHuTe DankaHCku ObpXasu, OO
M3BECTHa CTENEH ycnsiBa Aa Npeyynu croxunara ce TeHAeHUMs: 3a eQHOCTPaHHO
pasBuTHE Ha TPYLOEMKM NPOM3BOACTBa B pamkuTe Ha EC.

OT pasrnegaHuTe CTpaHu npepaboTBalwiarta npoMulneHocT Ha bbnrapus
KaTto CTPyKTypa Mo oTpacnu € Han-6rnvska ao Tasm Ha Mbpuma u MNopTyranusa ot
ctapute uneHkn Ha EC n go PymbHua m Monwa (Totev, 2002). C pa3BuTneTo Ha
WHTErpaumMoHHUTE NpoLecH cTpaHaTa HuU e cpella TPYAHOCTU C M3MNMU3aHeTo Ha
OTBOpPEHWSI €BpOMNenckn nasap, TPYAHOCTU, KaKBUTO € umana v npoabikasa aa
MMa MKOHOMMUKaTa Ha [Mbpumsl, KaKTO U MKOHOMUKMTE Ha [Nonwa n PymbHMsA. B To3K
CMWCBIT 04YaKBaHOTO pa3BuTMEe Ha bBbbnrapms BepoATHO LWe ce CBbp3Ba CbC
3agbnboyaBaHe Ha npouecuTe Ha cneumanu3aumst B obractra Ha TpydoeMKuTe
OTpacnu C HUCKa KanunTanoemKoCT.

B pesyntaT oT Bb3MOXHOCTTa Aa pa3BuBaT NPeaMMHO TPyAOEMKN OENHOCTM
no-crnabo pasBuTUTE PErMoHW Le NoBuwaBaT abcomnoTHaTa U OTHOCMTENHaTa Cu
cneunanmnsauus. lNMogobeH npouec He MOXe Aa ce NpuvemMe KaTo HeraTuBeEH, crej
KaTo Ha TO3n eTan ToBa LWe ObAe Bb3MOXHaTa anTepHaTMBa 3a passBuTne —
nHOekcuTe Ha abcomnoTHa 1 OTHOCMTENHa chneunanusauuns We HapacTBaT B Te3un
pervoHn. 3a HawaTa cTpaHa crneunanunsauusaTa B obrnactra Ha TpyAOMHTE3NBHUTE
oTpacnM e [Mo-CKOPO Bb3MOXHOCT fa Ce nMpPOTMBOAEWCTBA Ha HeraTtuBHO
CrNoXunuTe ce TEHAEHUUN B cnabopasBuTtuTe pernoHn. TacHata cneunanusauus B
oTpacnute ¢ MOCTOsHEH Mallad Ha NpoM3BOACTBOTO 0bOavye OCBEH MOMEHTHUTE
NnonoXxuTenHu edekTM MoXe Oa OOBEAE M [0 HexenaHo pas3sutue B Obaelue,
3aLL0TO B T€3U OTpacnu ce HabnogaBaT 3HaYUTENHN NPOMEHUN B reorpadusata Ha
CpaBHUTENHWTE NPegUMCTBA.
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Pervonnte, KouMTO wWMaTt no-BMCOKA CTeneH Ha ypbaHuzauus u
CbLUEBPEMEHHO He ca nepudepHu, We MoraT a pas3BuBaTt no-amesepcuduimupaHa
CTPYKTypa Ha Npou3BOACTBOTO, KOETO e OnaronpusaTcTBa Bb3MOXHOCTUTE 3a MO-
MBKaBO ajanTupaHe KbM MPOMEHSLLUUTE CE MKOHOMMUYECKM YCIOBUS, a OTTYK U
WMKOHOMWYECKOTO pa3BuTue. 3aToBa MOXe [a Ce O4YaKkBaT MO-TONIEMU CTPYKTYPHM
NPOMEHN MO OTHOLLUEHWE Ha OTpacnuTe Ha npepaboTBaliata NPOMULLNIEHOCT Aa
NPEeTBLPNAT PETMOHUTE C MO-HUCKN MKOHOMMWYECKUN NoKasaTenu.

C sBxmouBaHeto HM B EC we HapactBar cneuyuwanu3auusata wu
MHOyCcTpManHaTa KOHUEHTpauuss — pawoHuTe, KOUTO MoraT pgda npwverekar
uHBeCTUUMN, We Obaat obnarogeTencrtBaHM B CBOETO pasBUTME, KOETO Lie
JoBefe M 00 YyBenuyaBaHe Ha pernoHanHute pasnuuus. Cblio KakTo u npwu
Monwa, He3aBNCUMO 4Ye TPbLKUTE MHBECTULMM MMAT U3BECTHA OpUMEHTaUUst KbM
paioHnte B HOrosanagHa bBbbnrapusi, OCHOBEH KpWUTEPWUA 3a NPUBIUYaAHE Ha
WHBECTULMMNTE OCTaBa CTeMeHTa Ha ypbaHu3aumsita M BCUMYKM CbMbLTCTBALLM A
enemeHTn. CxoOHu TeHOEHUMM ce HabnogasaT U B ApyrMTe CTpaHu Kato gaxe U B
Yewkata Penybnuka panoHuTe, KOMTO rpaHudaTt ¢ epmaHua un ABCTpus U ce
Oo4YakBa [a MeyvenaT NpPonopUUOHANIHO HAN-MHOMO OT MHTErpauuoHHUTE NPOLIECH,
TOBa He Ce MOTBbPXAABa — Ha MpakTMKa LeHTpanHUTE pawoHu M cTonuuarta ce
oKasBaT Ham-neyenuBWW B pe3yntar OT pasBUTMETO Ha WHTErpaumoHHUTE
npoLecwm.

PernoHute, konto rpaHuyat ¢ Mpums kaTo cTpaHa-vneHka Ha EC otnpeaum
2004 r., we 6bpaT obnarogeTencrtBaHM B CpaBHEHWE C OCTaHanuTe rpaHuYHM
pervoHn. ToBa passutue obaye He MOXe [a ce 0vMakBa Aa AoBede A0 HapacTBaHe,
nogobHO Ha peanu3npaHoTO OT PEerMoHUMTE Ha YHrapusi, KOUTO rpaHudaT C
ABCTpUs, 3aLl0TO, OT efHa CTpaHa, rpaHudHMTE panoHu Ha Mbpuusa ca egHu ot
Hawn-crnabo passutute B EC-15, a oT pgpyra, cteneHTa Ha ypb6aHM3npaHoOCT Ha
rpaHu4yHUTE pernoHn Ha Bwbrnrapua n Mepuusa e no-Hucka OT Tasn Ha YHrapus u
ABcTpusi. PernoHute B cTpaHuTe HoBU-YneHkn Ha EC, kouto npowussexpat
€KCMOPTHOOPUEHTUPAHA  NPOAYKUMS,  WUMaT  MOMOXUTENHO  pasBuTne  —
pervMoHanHoTO pasBUTME Ha omnpedeneHn oTpacny WM nogoTpacnvM  Ha
NPOMMLUMIEHOCTTA, KOUTO Ca €EKCMOPTHOOPUEHTUPaHKW, LWe OnaronpuaTcrea
pa3BUTMETO Ha CbOTBETHUTE PETUOHM.

Mo oTHowWweHMe Ha ToBa Aanu wWwe nma ,nedenusun” n ,ryéewmn” permoHun B
pe3yntaTt OT MHTerpauuoHHuTe npouecu B pamkute Ha EC, moxe ga ce o606Lwm,
Yye pervoHanHWTe pasnuuMs ce o4akBa [a HapacTBaT B paMKCUMTE Ha CTpaHara,
KOETO MOCTaBsi CEPUO3HM MPELM3BMKATENCTBA Mpen pervoHanHarta nonvTuka 3a
pellaBaHeTO Ha MpobnemMuTe C pernoHuTe, KOMTO TPyAHO ce agantupaTt KbM
N3MEHSALLNTE Ce YCMOBUSI.
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MpunoxeHue
AGconioTHa pervoHanHa cneumanvsaums
A6conioTHaTa crneumanusauusta Ha pervoH j € oleHeHa C uHOeKca Ha
Herfindahl ( HJ-S ) KaTo:

s _ 2 S
Hy = Z ((85) , TOM MOXe da Bapupa B paMKuTe Ha O<H i s 1
CvoTBeTHO:
Sj © OTHOCWUTENHWUAT AN Ha 3aeTUTe B UHOYCTPUA i, PErMOH j OT BCUYKK

E j 2 Eij
E —3aetn; E;—3aeTun B MHOycTpua i oT obnacrt j;
Ej = Zi Eij — BCWYKO 3aeTuTe B MHOYyCTpusaTa B o6nacrT j.

3aeTn B UHOYCTpUATa B permoHa unun Sij =

B cnyyas npu 15 oTpacbna Ha npepaboTBawiata nNpPOMULLIIEHOCT
MWHMManHOTO 3Ha4yeHue Ha uHaekca e 0.0667 n ToBa 3HayeHne 6u ce nonyyuno,
KoraTo 3aeTuTe ce pasnpenensaT paBHOMEPHO BbB BCeKM eanH OT 15-Te oTpacnu B
AafdeH PervoH, 1 MakcMmarnHo 3HadveHue ot 1.0, KoraTo e Hanuue ekcTpemarHusaT
crny4yall Ha y4YacTMe camMO Ha eduMH OTpacbil B [adeH pervoH — “abcontoTHa
cneuvanmsaums’.

OTHoCcUTenHa pernoHanHa cneuuvanun3auua

OTHocuTenHaTa cneuuanu3aums Ha PervoH j e oueHeHa C WMHAOeKca Ha
Krugman (K,-S) KaTo:

s _ —
K, _Zi‘sij = Si ‘
KbaeTo :

i ca vHgyctpuum, j, I — obnactu;
Sjj € OTHOCWUTESIHUAT OAN Ha 3aeTute B MHAYCTPUA i B 06nacT j, OT BCUYKM

E. E.
1 1
3aeTu B MHAyCTpUsiTa B obnactraunm S = -
E; 2 E;;
KaTo E i = Y Eij e 3aeTuTe uHOycTpusaTa B obnacrt j.

Si| € CpedHUAT OTHOCUTENEeH OAN Ha 3aeTuTe B MHAYCTPUSA i BbB BCUYKK

_ Zl¢j E;

Apyrv obnacTtv KaTo ce u3knloun obnacTj. S e~ =
| Zi Zu j E;

WhpekcwbT Bapupa B pamkute Ha 0 < K° < 2. Uupekc K;° = 0 osHauaBa, ye

pervoHanHaTa NPoOU3BOACTBEHA CTPYKTypa Ha PervoH j e naeHTu4Ha Ha cpefHata
MPOM3BOACTBEHA CTPYKTypa Ha BCMYKA OCTaHanu panoHu; uHaekc K;° = 2
03Ha4aBa, Ye MHOYCTPUUTE B PEMMOH j He Ca 3aCTbMEHM B OCTaHaNUTE PEFMOHN — C
ApYrY OyMU, Ye CbOTBETHUTE MPOMULUIIEHW OTpacnv (MPOMULLIIEH OTpackr) ca
KOHLEHTPUPaH/ camo B TO3U PETUOH.
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AGconioTHa  perMoHariHa KOHLEHTpauusi Ha  oTpacnuTe  Ha
npepa6oTBalwjaTa NPOMULLIIEHOCT

MHpekcwT Ha Herfindahl 3a abcontoTHa KOHUEHTpauus Ha MHAYCTpUUTE Nno
pervioHn, H ic ce uamepBa Karo:

HE =>" (c;)? ; 0<HF <1
j , KaTo ToW Bapupa B paMKuUTe Ha
CbOoTBETHO :
Cj € OTHOCWUTENHUAT OAN Ha 3aeTuTe B UHOYCTPUS i OT PErvioH j OT BCUYKO
i Eij Eij
3aeTuTe B MHAYCTPWs i B CTpaHaTta, Cj = — = ———
E; Z i Eij

E; — 3aetn B wHayctpus i obnact j; E, :szij BCMYKO (obwo 3a

CcTpaHaTa) 3aeTu B UHAYCTpUS i.

MHOekchT We uMa Han-HMCKa BenunyuHa B cryvauTe, Korato 3aeTuTe B
JafeHaTta WHOYCTpUs Cce pasnpefenaT paBHOMEPHO Mexay OoTAenHute
HabnogasaHu pervioHn, u BenuumHa 1.0 (abcontoTHa KOHLUEHTpauus) B criyyas,
KoraTo MHOYCTpUsATa € CbCpefoTOYeHa CaMo B €AMH PETVOH.

OTHOCcMTeNHa pervoHanHa KOHLEHTpauusi Ha oTpacnute Ha
npepa6oTBallaTa NPOMMULLIIEHOCT

MHpoekc Ha Krugman u3mepBall, OTHOCUTENHA pervioHanHa KOHLEHTpaLms
K, ce namepaa kato:

C —

MupekcwT Bapupa B pamkute Ha 0 < KiC < 2 . CboTBETHO:

i, k — nHpycTpwuuy, j, I — obnactu;

Cj © OTHOCWUTENHWAT AN Ha 3aeTuTe B MHAYCTpUA i OT 06nacT j OT BCUYKO
By By

E 2 j Eij

Ej— 3aeTv B uHaycTpus i obnact j.

E = Zj Ejj — Bcuuko (060 3a cTpaHara) 3aeTu B MHAYCTPUS i

3aeTuTe B MHAYCTpUs i-- Cjj =

ije CpeoHUAT OTHOCUTENneH [An Ha 3aeTtute B UHAOYCTpUATa, KaTto ce
U3KINK4YN nHOyCcTpudata i.

Zk¢i Ekj

C, =—==t =
! Zj2k¢i Ekj

NHoekchbT KiC = 0 o3Ha4aBea, Ye OTHOCUTESNTHUAT OAN Ha HAYCTPUS i e egunH

W Cblly BbB BCUYKM pErvioHn — Cjca paBHu 3a Besiko j. Ki = 2 osHayaBa, 4e
WHOYCTpUSiTa i € KOHUEHTpUpaHa B e4VH-€4UHCTBEH PETVIOH.
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MBCJIEJIBa

FoanHa XV, 2006, 1

COLUAJIHM PA3/IMYUA MEKAY OBIIUHUTE B HAYAJIOTO

1.

HA XXI'® BEK - CbCTOSIHUE U1 IPOMEHHU

Llenma Ha cmydusma e Oda ce ycmaHo8am, aHanu3upam U OuyeHsm
CbCmMosiIHUEMO U pa3sumuemo  Ha  coyuanHume  pasnuyus  Mexoy
b6vreapckume ob6wuHU npe3 nepuoda 2001-2002 e. KoHkpemHume
uscnedosamericku 3ada4qu ce ceexdam A0 u38bpPUWBaHEMO Ha:

e agHanu3 u ouyeHka Ha nodpexdaHemo u OughepeHyupaHemo Ha obuwuHume
o usbpaHu coyuanHu rnokazamenu rpes 2002 e.;

e aHanu3 u ouyeHka Ha OuHamukama Ha MpoMeHuUme 8 rnodpexdoaHemo u 8
OughepeHyupaHemo Ha obwuHume npe3s nepuoda 2001-2002 e.;

e 0bobuweHus u u3godu, omHacAwu ce 00 CbCMOSHUEMO U NpoMeHuUme 8
coyuanHume pasnu4usi Mexoy obujuHume npe3 HabnrodasaHusi nepuoo;

e 0b0bujeHus u u3eolu 3a uldeHmuchuyupaHume MNPOMEHU 8 coyuarnHume
paznuyusi Mexdy obujuHume npe3 HabndasaHusi nepuod 8 cpasHeHUe C
nepuoda 1998-2000 e.

Bb3 ocHosa Ha MoOes, OCHO8asaw, Ce Ha MAaKCOHOMUYHUSI MemoOl, ca

u3qucrieHuU U aHanu3upaHu obobuwjasawju OUeHKU 3a coyuasHomo CbCmosiHUe

Ha obwuHume. OueHKume ce oCHo8asam Ha cmamucmuyecka UHgopmauyus

3a cnedHume rnokasamersu: obnazaemu 0oxo0u Ha eOuH XumeJsi; pa3mep Ha

usrnnameHume coyuarnHu rnoMowu Ha eOuH Xumes; Osn Ha HacefleHuemo 8

pexum Ha sodorionssaHe om eo0ocHab0eHomo HaceneHue (%); nekapcku

npakmuku/1000 xumernu u cmomamonoauyHu npakmuku/1000 xumernu.

JEL: 138, 018, R13

KOHTEKCTBLT Ha NpoMeHUTe B couMaNHUTe pasnuuusa
ooWwmnHNTE

Mexay

MaKpOMKOHOMMHeCKMHT KOHTEKCT Ha nNpoMeHnTe B  U3CleaBaHUTe
TEPUTOPUANHM couunanHun pas3nmyna npe3 nocrnegHunTe HAKONKO TrognHun ce
Xapakrtepu3unpa CbC CneagHoTO:

YCTONYMB MKOHOMUYECKM pacTex — oT 2000r. Hacam TeMnbT Ha

pacTtex

nocTosHHO e Hag 4%, kato npe3 2004 r. tom e 5,5%, ¢ koeto BBl

nocturHa 38 008.4 mnH. nB.;

OTHOCWUTENHO HMCKa WHdNaumMsa — cpeaHorogvwHata WHdnauns e
Hamanana ot 5.8% npe3 2002 r. Ha 2.3% npe3 2003 r. OtyeTeHaTa

cpeaHoroavwHa nHdnaums 3a 2004 r. e 6.15%;

TeHOEeHUMs1 KbM HapacTBaHe 6posi Ha 3aeTuTe nvua — npes3 NbpBuTe
neseT Meceua Ha 2004 r. 3aeTute Ha Bb3pacT 15-64 roanHu ca cpegHo 2

878.9 xun., unu ¢ 92.1 xun. noBe4ve CNPsAMO CbLUUA NEPUOA Ha

2003r.

" eopeau Lllorioe e cm.H.c. 0-p 8 MikoHomu4vecku uHcmumym Ha BAH, cekyusi "MakpoukoHomuka", mern:
9875879, gpakc: 9882108.
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3ana3Ba ce TeHaeHuusta oT 2002r.

Ha nnaBHO HapacTBaHe Ha

KoeduumeHTta Ha 3aeTtocT — npe3 2004 r. Ton € 43.8% npn 42.4% 3a

2003 r;

e HamansBaHe Ha 6e3paboTtuuarta — ot noutn 18% B kpas Ha 2000 . T €
Beye 13.13% npes aHyapu 2005 r. n nog 10% npes tonm 2005 r. (no
OaHHM Ha AreHumsaTa no 3aeTtocTtTa). Bce owe obaye paBHULLETO Ha
Ge3paboTuua y Hac e No-BMCOKO OT CPeOHOTO 3a CTPaHUTE-UYNEHKM Ha
EC, koeTo € 9.1% npe3 2003 r.

Bbl'lpeKI/I NONOXUTENHUTE

6eaHuTe cTpaHu B EBpona.

NPOMeEHM

B OCHOBHMU

MaKpPOUKOHOMUYECKN
nokasartenu Bce owe peanHuaT BpyTeH BbTpelwleH NpoaykT Ha 4vosek (B PPP) e
TBbpae HUcbK. Mpe3 2003 r. Ton e 29.7%, a 3a 2004 r. — okono 30.8% ot
cpegHoTo paBHuue Ha EC 25, koeTo o3HavaBa, Ye bbnrapus octaBa egHa oT HaK-

Mo gaHHM 3a 2002 1. 12.55% OT 6BbNrapckoTo Hacenenue, unu Hag 980 xun.
YoBEKa, XUBEAT Noj OTHOCUTEnHMs npar Ha GegHocT (onpegensH kato 60% ot
MeOWaHHUS eKBMBarlieHTEeH ,qoxo,u,z). ToBa e Hal- HACKOTO paBHMULIE 3a nepuoga
cneg 1995 r., korato ce yCTaHOBSIBA OTHOCUTENHO TpavHa TEHAEHUUs KbM
HamansiBaHe obxBaTta Ha 6egHocTTa (BX. cour. 1).

Durypa 1
CpepfHoroaviweH npar Ha 6egHOCT Ha eKBMBaneHTHa eavHuLa 1 obxeaT Ha GefHocTTa
(1995-2002r.)

1000
g
% 500 1
&=
0
1995 r.11998 1.{1999 r.|2000 r.|2001 r.{2002 T.
) IIpar na 6ennoctra | 516 | 588 | 630 | 647 | 656 | 793
(60% ot
MeIMaHHHS
CKBHUBAJICHTCH
70XO0M)

M3touHmk: HCU.

OO O\ GO i i i v
=S SN
X

2 Toan MeTo[ 3a YCTaHOBsIBaHe paBHULLETO Ha oTHocuTenHa 6egHocT e BbanpueT oT EBPOCTAT wu ce
npunara ot HauuoHanHus cratuctndeckn wuHcTuTyT (HCW)
HabnogeHneTo Ha gomakuHckute  Brompketn.  [pu
€KBMBAIEeHTHOCT, 3a [ja Cce 0Tpa3n UKOHOMMUSITA OT Pecypcu B pesyntaT OT CbBMECTHOTO ChXUTENCTBO
Ha nvua B €AHO JOMAKUHCTBO. TOBa € yacTTa OT JOXO4UTe, KOSITO ce pasxodBa 3a matepuaniu bnara,
e[HaKBO HeobXoauMW, HeZenumy W Mones3HU 3a BCUYKM YSIeHOBE Ha [OMaKUMHCTBOTO. Hanpumep
pa3xoauTe 3a MoKynkata Ha ObnroTpaHu npegmeTy 3a notpebneHune (TeneBu3op), 3annalaHeTo Ha
OTOMMEHNETO N OCBETNEHMETO B loMa U T. H. MI3non3Ba ce ekBuBarneHTHaTa ckana Ha EBPOCTAT: 1 3a
NbpBM UneH Ha gomakuHcTBOTO; 0.5 3a Bceku crefBaly Bb3pacTeH uneH; 0.3 3a gete nog 14 roaunHu.
Mpu paBHM Apyrn ycrnoBusi NpeBpbLLAHETO Ha AOMaKMHCTBATa B EKBMBANEHTHW eavHWULM TV NpaBu

KOPEKTHO CpaBHUMMN.

Bb3 OCHOBa Ha pesyntatute OT

n3vncneHnAaTa ce Kusnonsea ckana

Ha
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OenbT Ha GegHoTO HaceneHve B Bbnrapusa € cbnoctaBum C TO3U B Apyrn
eBponenckm abpxasu. Npes 1999 r. Hanpumep y HaAC Nog OTHOCUTENHUS npar Ha
O6eaHocT xuBedaT 13.9% oT gomakuHcTBaTa, a B cTpaHuTe oT EC u B cTpaHute-
kaHangatkm Ton e 15%. CobuecTBeHn obade ca pasnuuusTa B abCONOTHUTE
n3MepeHns Ha To3u npar Ha 6eaHocT. Mpe3 1999 r. B cTpaHUTe-kaHaUOATKN Ton e
1475 eBpo, a B Te3n oT EC — 7334 eBpo, K0eTo € cboTBeTHO 2.3 1 12 MbTn NoBeye
B cpaBHeHVe ¢ bbnrapusa. ToBa nokasea, Ye HGedHWUTE XOpa y HAc ca B HSKOMKO
MbTU NO-TEXKO NONoXeHne oT 6egHNTE B APYrM €BPOMNENCKN ObpPXKaBMy.

OueHkaTa Ha obxBaTta Ha GegHoOCTTa crnopeA npara Ha abcontoTHa 6egHoCT
nokasea, 4e npe3 2001 r. egsa 0,1% oT HaceneHueTo e umano goxogm nog USD 1
PPP Ha geH. Ako ce nsnonsea no- BUCOKa NMHMA 3a onpeaensiHe Ha abcontoTHaTa
B6egHoct — nog USD 2.15 PPP pgoxoauM Ha AdeH, AenbT Ha KpanWHo GegHute
HapacTBa mMexay 2.3% (no oueHku Ha HCI/I3) n 7.9% (no oueHkn Ha CBeToBHaTa
6aH|<a4). BegHocTtTa npe3 2001 r. B ronama cTeneH € KOHLeHTpupaHa B CEenckute
pavioHn — No gaHHM OT uacnenBaHeto Ha CB gBe Tpetn oT GegHWUTe ca cencku
OOMaKMHCTBa.

Crnopeq pesyntatute u oueHkuTe oT MHoroueneBoTo HabnwogeHve Ha
AomakumHcTBaTa, npoegeHo ot HCW npes 2003 r., 14% ot Obnrapckoto
HaceneHuwe wunu okoro 1114 xun. 4oBeka XuBeAT nog npara Ha OGepgHocT
(onpeneneH kato 60% OT 06LWMA MeceyeH NOTPeOMTENCKN pa3xos Ha €4HO fuue B
[OMaKUHCTBOTO, Unu okorio 52 eBpo’). 3a cpaBHeHMe MparbT Ha GedHocT e 2.8
NbTU NO-HUCHK cnpsMo 10-Te HOBONPUCHEAUHWUM ce CTPpaHuM U 13 MbTU NO-HUCHK
OT TO3M 3a Agpyrute, npeauwHn 15 cTpaHu-uneHkn Ha EBponenckus cbio3. B
pernoHanHo OTHOLLUEHME UMa 3HAYUTENHU Pasnnynsa — B HAKOU aAMUHUCTPATUBHU
obrnactn gensbT Ha GegHWTe e noa cpedHus 3a cTpaHaTa — Hanpumep B Codusi-
rpag (1.8%), obnact BapHa (10%), a B opyrv e 3Ha4nTENHO No-BUCOK — Hanpumep
B obnact Cunuctpa (21.7%).

Ha Tasn ocHOBa MOXe Ada ce 3akmoyu, Yye npes crnefpalimTe roavHu egHo
OT OCHOBHWTE NpPeAM3BMKATENCTBA Npes counanHaTta u MKOHOMMYecKaTa nonMTuka
e begHocTTa B CTpaHaTta da Ce Hamanu KaTo: MbpBO, MPUOPUTETHO Ce OrpaHnymn
06xBaTbT Ha abcomTHaTa M Ha OTHOcMTeNnHata GegHOCT M BTOPO, Ce Hamarnu
“HoxuuaTta” mexgy npara Ha oTHocuTenHa GegHocTt B Bbwnrapusa w gpyrute
€BpOMnenckn abpxasu (0cOBeHO HOBUTE CTPaHU -uneHkn Ha EC).

Mva Bce nak ocHOBaHMA Oa Ce TBbpAMW, Ye 3anoyHanuTe Ha npara Ha
HOBOTO XWMSAOMNETUE MNONOXUTENHN TEHAEHUMM B XKM3HEHOTO paBHULLE Ha
HaceneHWeTo Npes criefBallmTe roguHN ce pa3BmBaT U cTabunmaunpaxa.

MbpBO, MMHMManNHaTa 1 cpegHaTa paboTHa 3annarta nogabpXxaT NocTosiHHA
NonoXuTenHa TeHAEHUUS KbM HapacTBaHe (BX. Tabn. 1).

% Bx. Bbnrapus. HOekc Ha 4YOBELLKOTO pa3BuTUE: OOLIMHUTE B pamkuTe Ha obnactta. C., MPOOH,
2002, c. 12.

4 Bx. Bbnrapusi. OueHka Ha 6egHocTtTa. [Joknag Ne24516 Ha CeeToBHaTa 6aHka, c. 34.

5 MeToaukuTe, no kouto e onpegeneH obxeatbT Ha 6egHocTTa nNpe3 2002 n 2003 r., ca pasnuyHu.
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Tabnuua 1
Pa3sutne Ha HommHanHute 3annatu (2000-2004 r.)

2000 r. | 2001 r. | 2002 r. [ 2003 r. | 2004 .

MwHumanHa pabotHa 3annarta (BGN) 79 100 100 110 120
CpepHa pabotHa 3annarta (BGN) 224 240 258 273 302
UHdekc (2000=100)

MuvHumanHa pabotHa 3annata (BGN) 100 127 127 139 152
CpepgHa paboTtHa 3annata (BGN) 100 107 115 122 135
BepuxeH uHdekc (npedxodHa 2oduHa =100)

MuvHumanHa paboTtHa 3annata (BGN) 100 | 126.6| 100.0| 110.0| 109.1
CpepHa paboTtHa 3annata (BGN) 100| 107.1| 107.3| 106.1]| 110.3
nnLy 110.3| 1074 | 105.8| 102.3| 106.1
WHpekc Ha npoMeHuTe Ha peanHuTte goxoau (%)

MwHumanHa pabotHa 3annarta (BGN) 117.9 94.5| 107.5| 102.8
CpepHa paboTtHa 3annaTa (BGN) 99.8| 101.4| 103.7| 104.0

BTopo, 3a npoMeHWTe B CTPYKTypaTa Ha AOXOAMUTe Ha JOMaKMHCTBaTa €
XapaKTepHO CNegHoTo (BX. dour. 2):

PaboTtHaTa 3annarta octaBa HaW-3HAYMTENHUAT U3TOYHMK Ha JOXoAM 3a
HaceneHueTo. Bbnpekn 4ye npe3 2002 r. T9 perucTtpypa CcBoOsTa
MUHMManHa CTOMHOCT B CTPyKTypaTa Ha [oxogouTe, TeHOeHuusiTa KbM
HamansiBaHe Ha HerHUsA Osn e noBeye oT konebnvea, Thbil KaTo BegHara
npes crefpallarta rogMHa e Hanuue psasko yBenuyaBaHe 00 CTOMHOCTH,
XapakTepHu 3a kpas Ha 90-Te roguHu. lMpogbrkunata pecTpUKTMBHA
nonutuka B obnactra Ha paboTHaTa 3annarta (13passiBalla ce B CTPOro
[O3MpaHO  yBenuyaBaHe Ha  MUHMMAnHOTO  Bb3HarpaxgeHue,
npeanasnuBo KopurnpaHe Ha 3annatuTte B OwmpkeTHaTa cdepa, KoUTo
TPaOUUMOHHO M30CTaBaT OT 3anfawaHeTo B peanHWsi  CekTop,
perynupaHe Ha cpeAactBata 3a paboTHa 3amnata B AbpXKaBHU
npeanpuaTusl) OOMpUHEcCe 3a HEWHUA OTHOCUTENTHO HUCBK pacTex, a C
TOBa — 3a OrpaHMyaBaHe Ha MOKynaTenHUTe Bb3MOXHOCTU Ha HAaeMHUTE
paboTHULM 1 TEXHUTE ceMelcTBa.

Heronsam u HeycToM4MB B pasBUTUETO CU € OenbT Ha AOXOAMTe OT
npegnpueMadecTBo M cobcTBeHOCT. HaceneHueto npogbipkaBa Aa
pasyuTa NoBeye Ha JOXOAWUTE OT HAaeMeH TPy, OTKONKOTO Ha cobCcTBeEHa
npeanpuemadecka genHoct. CblieBpeMeHHO obaye ToBa € MHAMKATop
3a ycrnoBusTa 3a pas3BuTME Ha YCTOMYMB COOCTBEH OU3HEC M
OCUTrypsiBAaHETO Ha “He3aBUCMMN” [OXOAM NMpe3 aHann3npaHus nepuoga.
Cnep nepuop Ha NOCTOsiIHHO HapacTBaHe 2002 r. Genexu CbLiecTBeH
cnag B fdena Ha couuwanHute TpaHcdepu (neHcuu, obesweTeHus,
nomoLun, cemenHn gobaskn). Ton B Han-ronsgma CTeneH ce ObIKU Ha
HamansiBaHe Aena Ha obeslweTeHusTa npu 6espaboTmua (CBbpP3aHO CbC
CbKpallaBaHe ©Opos Ha nonyyaBawmTte M 6e3paboTHM nvua M Ha
LleneBoTO M3nnawaHe Ha cemenHn gobasku). MoHWxKaBaHeETo Ha Aena Ha
coumanHuTe TpaHcdepu B Criydyas HE MOXEe [a Ce UHTeprnpeTupa Kato
NOMOXWTENHO HamarnsiBaHe Ha 3aBMCMMOCTTA Ha HaceneHueTo OT TAX.
Tean TpaHcdepu, BbLMAPEKM 4Ye WuMaT CbLECTBEHO 3HayeHue 3a
orpaHuM4aBaHe Ha OepfHocTTa, BCe Olle HAMAT Bb3OEeNCTBMETO, KOETO
nogobHKM pasxoau nocturat B ctpanute ot EC.
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e HesaBucMmo OT rogvHUTE KorebaHus npes3 HabnogaBaHUs nepuoa,
OenbT Ha [OoxoauMTe OT AOMAallHO CTOMaHCTBO OCTaBa CpaBHUTENHO
BMcOK (noytun 1/5). MNMogobHa HaTypanusauus Ha AOXOAMTE € MposiBa Ha
TMNMYHaTa 3a nocnegHute 15 roaMHW WHAMBMAyanHa cTpaTerns Ha
OBbNrapckoTo CEMENCTBO W [OOMaKMHCTBO. TS € amopTu3atop Ha
LLIOKOBETE, NPOM3TUYaLLM OT CBMBAHETO Ha 3aeTOCTTa, HamansBaHeTo Ha
OOX0oAuTe U pacTexa Ha ueHuTe. HamansBaHeTo Ha Bb3MOXHOCTUTE 3a
3aeTocCT, “npegnasnueocTtTa’ U HeronemmnsT Mawab Ha MHAMBUAYANHOTO
npeanpuemMayecTBo ca (akTopu, KOMTO npeHacoyBaT cBoboaHaTa
paboTHa cuna u neHcuoHepute (0cobeHo B cenata) KbM UKOHOMMYECKa
AEeNHOCT B [OMAallHOTO cTonaHcTBo. [logobHa TeHaeHUuss obade e
npegrnocTaBka 3a “‘aToMm3aumMs” Ha  CTOMaHCKUTE BpPb3KM, 3a
MKOHOMMYECKO W couManHo W3KMoYBaHe Ha nuvuata, aHraxupaHu B
pas3BUTKE Ha AOMAaLLHOTO CTOMNaHCTBO.

durypa 2
CTpykTypa Ha goxoauTe cpeaHo Ha nuue OT JOMaKUHCTBOTO

y

100%- v 95

7

1999 2000 2001 2002 2003

Bl PaGorHa 3anuiaTa B M3BbH paboTHATa 3ami1aTa

OOt npexnpuemauectso u codcrBeHocT [ Counannu Tpancdepu

OT A0MAIIHOTO CTONAHCTBO O Ipyru npuxoau

JonbnHUTENHNAT aHanM3 nokasea, Ye 3a CTpPyKTypaTa Ha JoXoauTe Ha Haw-
OenHus geuun ca xapakTepHu cnegHuTe ocobeHocTu:

e MoO-ronsiMa 3aBMCUMOCT OT coumanHu TpaHcdepu (36,6% npe3 2002 r.) n

ocobeHo oT coumanHm nomowm (8%);

e MO-HUCBK Aan Ha paboTHaTa 3annata (nog 30%);

e MO-Masnko 3Ha4YeHMe Ha JOXOAMTE OT JOMALUHO CTONaHCTBO (9,7%).

ToBa o3Ha4vaBa, 4Ye Te3n xopa B rofniiMa CTerneH pasdyuMtaT Ha NoMoLLTa Ha
Obpxaeara.
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Mpe3 nocnegHUTe HAKOMKO rogvMHU AoxoAHata audepeHumaums HapacTsa,
cnep kato npes nepmoga 1995-2000 r. TeHaeHUMATa Gele KbM MOHWXKEHWE: Npe3
1995 r. koedbnumeHTLT Ha OxunHu e 0.360, npes 1997 r. — 0.341, npe3 2000 r. —
0.310, npes 2001 r. — 0.317, a npe3 2002 r. ce npubnmwkaea A0 PaBHULLETO OT
1997 r. Tlo-konebnuBm M He TOMKOBA CUITHO U3pa3eHM ca MNPOMEeHuTe B
CbOTHOLLUEHNETO MEXAY EKBUBANEHTHUS [OXO04 Ha MbpBUTE ABa Han-6eaHu un
nocregHMTe [fnBa Haw-6oratm geuwna  oT  HacenewueTto: npe3 1998 .
CboOTHoLeHneTo e 1:3.76, npe3 1999 r. — 3.63, npes 2000 r. — 1:3.59, npes 2001 r.
—1:3.64 n npe3 2002 r. -1:3.53.% Mpes cnegpawmTe rogMHn 3agbrboyYaBaHeTo Ha
audepeHumaLmaTa 1 Ha nonsipu3auusaTa Ha HaceneHneTo cropes HeroBus 4oxon
Har-BEPOSATHO LLE NPOLABITKN.

Tpeto, NMpoMeHMTE B CTPyKTypaTa Ha pas3xoguTe CpeaHO Ha nvue B
OOMaKMHCTBOTO WNIOCTpUpAT 3apaXgaHeTo Ha HAKOM BaXHW MNONOXUTENHU
TeHOeHunm:

e [OCTENEHHO CbKpallaBaHe Aena Ha pa3xoguTe 3a xpaHa — oT 54.3%

npe3 1997 r. Ha 42.5 npe3 2002 n 40% npe3 2003 r.;

e HamansBaHe Jena Ha pasxoauTe 3a AaHbuM — CbOTBETHO OT 5.1 Ha 3 n
3.1%;

e OCTENEHHO HapacTBaHe Ha Jena Ha pasxoguTe, CBbp3aHu C
obpasoBaHMeTo, cBOOOAHOTO BpeMe M oTanxa — cboTBeTHO OT 1.8% Ha
3.5% npe3 2003 r.

3aepgHo ¢ ToBa obaye:

e [enbT Ha pasxoauTe 3a XpaHa ocTaBa BCE OLlle CPaBHWUTENTHO BUCOK
CpPsIMO Pa3BUTUTE CTPaHW;

e MOBMLUABAT Ce pas3xoauTe 3a Xunuila, Boaa, enekTpoeHeprua n ropmea
(Han-Beue nopagu yBenuYeHUTE LEHW Ha TOKa WM BoAaTta, KOUTO Lie
npoabrkat aa pacrtar) — oT 8.8 Ha 14.1%;

e B CTpyKTypaTa Ha pa3xogute ce MposiBABa ACHO M3paseHa CEe30HHOCT.
Hanpvmep npes NAToTO HE3aBUCUMMO OT MOEBTMHSABAHETO Ha nnogoseTe
N 3eneHYyuuTe denbT Ha pas3xoguTe 3a XpaHa ce yBenuyaBa — raBHO
BbB Bpb3ka C MPUrOTBSHETO Ha 3MMHMHA. [pe3 3MMaTa genbT Ha
pasxoguTe 3a 3gpaBeonasBaHe M Ha rpynarta pasxoam “XKunuwa, Boaa,
eneKkTpoeHeprnst n ropmea” HapacTBa CbC 7-8 MyHKTa 3a CMeTKa rnaBHO
Ha pa3xoauTe 3a xpaHa. B HauyanoTto Ha yyebHaTa roguHa npes eceHTa,
JenbT Ha pasxoauTe 3a obpa3oBaHMe HapacTBa OTHOBO 3a CMeTKa
rMaBHO Ha pa3xoguTe 3a XpaHa.

M3BoabT e, 4e npuM HUCKOTO paBHMULLE Ha CBOUTE [0X0AW, YacT oT
JOMaKMHCTBaTa ca NpUHyAeHW “Aa oTrnagyBaT’ BCAKO OOMbITHUTENHO HanpexeHue
B TEXHUTE BIOMKETU, NPEAN3BUKAHO OT MO-BMCOKN CE30HHW pasxoamu.

Pasxogute Ha HanW-HUCKOOOXOOHWS Jeunrn npe3 nocnegHuTe roauHM
3HAYUTENHO Ce NPeCcTPyKTypupar:

e [enbT Ha pasxoguTe 3a xpaHa ce noHwxkasa (0T 68% npe3 1997 r. Ha

54.7% npe3 2002 r.), HO BCe OLLe ocTaBa MHOr0O NO-BUCOK OT CPeAHUS;

e HamansiBa M MPOLEHTbT Ha pasxoauTe 3a obnekno u obyeku (0T 4 Ha

2.6%);

%Mo [aHHM Ha HCW.
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e “nkoHOMMUTE” Ce npeHaco4BaT rNaBHO 3a MOKPUBaHE Ha HapacHanuTe
pas3xoau 3a Xunuiia, Boga, enekrpoeHeprus u ropmsa (o1 9.3 Ha 12.8%),
3a 3gpaBeona3sBaHe (0T 2.8 Ha 3.2%) v 3a gomMaluHo ctonaHcTeo (oT 1.3
Ha 3%).

CnepoBaTenHo Te3n OOMakMHCTBa CbLIO Ca MPUHYAEHW Aa CbKpaliasat
pas3xoguTe Cu 3a XpaHa, KaTo 3aedHo C TOBa, B No-rofisiMa cTeneH “vHBectupart’ B
pasBUTMETO Ha [AOMAaLIHOTO CcTonaHcTBo. Kakto nocoynxme, TO € BaxeH
MexaHuU3bM 3a oLensiBaHe, HO € 1 hakTop 3a 3aabnboyaBaHe Ha MKOHOMUYECKaTa
W coumanHaTa usonauus.

MpeactaBeHOTO AOTYK oYepTaBa oblnTe pamMKku Ha NnpomeHuTe B obnactra
Ha OoXoOuTe M XU3HEHOTO paBHULLE Ha HaceneHneTo B camMoTo Havano Ha XXI
BEK, KOUTO BMUAAT BbpXy nNpeamMeTa Ha wuscrnefBaHeTo B TasuM My 4acT -
coumanHuTe pasnuuma mexay obmHnTe.

Pe3ynTaTuTe OT NPeAXOAHO M3cnenBaHe’ nokasaxa, Ye npea pasrnexaaHus
nepvog

[Tbpeo, No OTHOWeEHMe noApexaaHeTo n andepeHuMpaHeTo Ha obwmHuTe
no obobuiaBallaTa coumanHa oueHka 3a 2000 r.:

e B cpaBHeHne c 1998 r. cbCcTaBbT Ha rpynata OBLWMHU C OUEHKN Hag
cpedHaTa 3a CTpaHaTta Ce € Hamanun 3HauuTenHo. PascTtosiHueTo Ha
cpepHaTta oueHKa OT eTanoHa obadve ce e yBenuuuno. ToBa Boau OO
HapacTBaHe Ha gudepeHuMaLmaTa B Ta3u MbpeBa rpyna u 4o M3BECTHO
BrolaBaHe Ha HEMHOTO OOLWO nonoxeHue. B pamkuTe Ha nocodeHuTe
npoLuecu CbCTaBbT Ha BoAewmTe OOLUHM OCTaBa HENMPOMEHEH, KOETO
roBOpM 3a CpaBHMTENHA YCTOMYMBOCT Ha TAXHOTO CbCTOSIHME MO
coumanHm nokasatenwu.

e 3HauuTenHo ce e yBenuuun 6poAT Ha T.Hap. ,KPUTUYHM OBLLMHK’- OT 4
npe3 1997 r. n 9 npes 1998 r. Ha 40 npe3 2000 r. ToBa e nHAnKaToOp 3a
BfOWABaHe Ha COLMAanHOTO CbCTOSIHME B MNOBEYEeTO OOLMHM npe3
HabntogaBaHWUTe rOAMHMN.

e [udepeHumauusata Ha obWmHMTE cnoped HabnogaBaHWTe couuvanHu
napameTpu 1 npeau BCUYKO cnoped obobliaBawara oueHka npes 2000
r. OTHOBO (KakTO Mnpe3 NpeaxogHWUTe roAMHU) HE MOXE [a Ce OLIeHU KaTo
ocobeHo ronama. CbcTosiHMETO Ha npeobnagaBawata 4Yact OT
Obnrapckute obLWMHM NO couuanHu fnokasaTenu € MHOrMo0 CXOOHO U e
ganey oT eTanoHa. [1pecTpykTypupaHeTo Ha TsixHaTa Krnacauusi B ToBa
OTHOLLEHME OTpa3siBa BMOLIABaHE Ha OOLLOTO CouManHo CbCTOSIHME Ha
BCe noBeye OOLUHM.

e B ropHata v pgonHata 4actuM OT Knacauudta cnopeg obobuiaBaiiata
coumanHa OLEeHKa KOXEpeHTHOCTTa € HapacHana, KoeTo oTpassisa
3acunBaHe Ha Bpb3kaTa MexXay WKOHOMMYECKOTO W COUMarnHoTO
pa3sutue. MNposiBABALLOTO Ce U Npe3 NpPeaxogHUTe roAMHU HamarnsBaHe
Ha CTeneHTa Ha KOXEPEHTHOCT B cpedata Ha nogpexgaHeTo e
CneAacTBue [MaBHO OT MO-TONSMOTO HapacTBaHe Ha obxeBaTa Ha
0OLWMHNTE B ,KPUTMYHO COLMAITHO CbCTOSIHNE” B CPaBHEHME C MPOMEHUTE
B obxBaTta Ha rpynaTa B ,KPUTMYHO COLMANHO-MKOHOMUYECKO CbCTOSIHUE.

” 3a noseye noapoBHocTn BX. HAnkosa, H., . Lonos, M. Xpuctockos, H. Ykopes, C. VMBaHoB, A.
Kupunosa. CounanHo-ukoHOMUYeck/ pasnuuust mexay obwmHmte B Bwnrapus. C., 2003, c. 45-70.
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Bmopo, no oTHOLWeHVEe AMHaMWKkaTa Ha MNPOMEHWTe B MoapexaaHeTo U
andepeHumaumsTa Ha obwmHuTe npes neproaa 1998-2000 r.:

e [lpoTnyawmTe B TOpPHUTE €ETaXW Ha NOAPEeXAAaHeTO npouecn B
HabnogaBaHMa CerMeHT OT coumanHaTa obnacT ca focTa No-CTabumHu u
egHonocoyHu. CblUeBpeMEHHO € Hanvue 3HauuTenHa AvHamMuka B
COLMANHOTO CbCTOSIHUE Ha NOBEYETO OBLLMHN, YUATO NOCOKa € pasnmyHa
M B MHOTO Marko criydav — NonoxuTenHa.

e Kato usno npe3 HabniogaBaHus Nepuoa TepuTopUanHuTe CoLManHm
HepaBeHCTBa Mexgy Obnrapckute oOOWMHM ca MpoAbIKMNIM fa ce
3agbnboyaBar.

3a pasnvka OT npeaxogHuTe MNOAOOHM MOHWUTOPVHIOBM U3CreaBaHus
KPbrbT OT MoKasaTenu, W3Mnon3BaH TyK € paswnpeH C Tpu LOMbIHUTEMHU
nokasatenss — [Osan Ha HaceneHMeTo B PeXMM Ha BOAOMON3BaHe OT
BogocHabaoeHoto HaceneHwve (%); nekapckn npaktukn/1000  xuterm  m
ctomartonornyHn npaktnkn/1000 >xutenn. TAXHOTO BKMOYBAHE CTaHa Bb3MOXHO,
OT efHa cTpaHa, nopagn nogobpsisaHe obxBaTa Ha coumanHWTe nokasaTenu, 3a
KOUTO ce cbbupa WMHpopMaumss Ha OOLUMHCKO paBHMLLE, a OT Apyra, nopagu
TexHuTe cneundmnyHM rHoceonorn4yeckn 0cobeHoCTH:

e Oeslbm Ha HacesleHUEMO 8 pexumM Ha eodornosi3eaHe om
800ocHab0eHOmMO HacesieHUe AaBa Bb3MOXHOCT Ja Ce OTpasv B Mo-
ronsiMa CTeneH KayecTBOTO Ha >MBOT B obwwmHute.® OcBeH TOBa
OCUIypsiBaHETO Ha pefoBeH U BceoOL) JOCTBbM A0 Ka4YecTBeHa nuTerHa
BOAa € efjHa OT rMaBHWTE Lenu Ha BCcsika MeCcTHa BNacT;

e [OpyruTe OBa nokasaTens (JIeKkapCcKku U CmoMamosio2uYyHU MPakmuku Ha
1000 xumenu) oTpas3sBaT AOCTBMNHOCTTA Ha 34paBHUTE YCnyrn 3a
HaceneHMeTo B KOHTEKCTa Ha 3gpaBHaTa pecopma.

OcTtaHanuTe g[Ba nokasaTenss ca W3Non3BaHW W NpU  NPegxogHuTe

n3cnenBaHus:

e obnasaemu 0oxodu Ha eOuH XumeJs Cbobpa3HO JaHbKa BbpXy AOXOOUTe
Ha duanyecknte nuua (OOPJT) — wun3bopbT Ha TO3M nokasaTen
npoabipkaBa Ada ce Hamara oT oBCTOoATencrBOTO, Ye pervoHanHata
CcTaTUCTMKa BCe OLle He MpedoCcTaBs AaHHM 3a PaBHULLETO Ha JAoxoauTe
no obwuHn. NHdpopmauusaTa 3a nokasatensd ce Habupa OT oTyeTUTE 3a
M3MbMIHEHMETO Ha OOLWMHCKUTE OHMKETM U Ce Bb3npuemMa KaTo
OOCTaTb4YHO [OCTOBEpPHA 3a paBHULLETO Ha AeKknapupaHuTe LOXOoOu M
npeacTaBuUTENHa 3a LENNTE Ha U3CneLBaHEeTo;

e pasMep Ha u3nnameHume coyuanaHu fnoMowu Ha eOuH Xumesn —
Xapakrepuavpa B OfnpeferieHa CTeneH paBHULLETO Ha obefHsBaHe Ha
MECTHOTO HacemneHue.

Ha 6a3aTa Ha Te3an eguHMYHM nokasaTenu e usdmcneHa obobuwasawama
OUEHKa 3a coyuanHomo cbcmosiHue Ha obujuHume. Ta ce onpegens Bb3 OCHOBa
Ha M3BECTHMSA TakcoHOMMYeH meTog. MpomsaHaTa B o6xBaTa Ha CbhbCTaBnsABalmTe
€OVHWYHM MoKasaTenu OT MeTOAONOorMYHa rrnegHa Todyka He Mo3BofisiBa da ce

8 CneumanHo 3a aHanuavpaHata 2002 r. Tpsi6Ba Oa ce OTGenexu, Ye Ts Gelle MHOro cylwasa
(cBOEOOpaseH oTpuuarteneH Mk’ B AbArOrOAMLLIHNS LMKBIT HA BanexuTe, obxealaly, 06MKHoOBeHO 12-
14 rogunHwn). MNpy paBHU Apyr yCnoBuS BENUYMHATa Ha pasrnexaaHusi nokasarten 3aBucy NpeammHo ot
CbCTOSIHUETO Ha BOAOMPOBOAHATA Mpexa, KOSITO B NOBEYETO Cenvlia € CUIMHO aMmopTuaupaHa 1 Boaun
0o ronemu 3arybu (okomno 65-70%) Ha nogageHa B Mpexarta nuTeriHa Boaa.

97



M3BBLPLWBAT MNPEeKn CpaBHEHUA MexXxay noapexaaHudata npe3 npegxogHuTe
nepuwoan go 2001 r.

2. MNoppexpaHe n AucepeHuMpaHe Ha OOLWMHUTE NO couUarHu
nokasarenu npes 2002 r.

Mpeon nogpobHusa aHanm3 Ha pesyntatute 3a 2002 r. HakpaTko Lie
0bobwum “ctatmyHaTa” kaptmHa kbM 2000 r. Tasu KpaTka pecTpocnekuusi e
Heobxoavma, 3a Ja ce u3BedaT BNOCNeAcTBME OCHOBHUTE MPOMEHM U TEHOEHLMM
B Pa3BMTUETO Ha couManHuTe pasnuuns Mexagy oblmHuTe.

B obnactta Ha doxodume Ha HacesieHuemo NPOABLIDKA TeHAEeHUMsaTa oT
1997 r. eQHN U CblUM TepuUTOpUanHW eavHUuM fda 3aemaTt MbpBuUTE NOo3vuuKn B
KnacauuaTa Ha ob6lWmMHMTE cnopen nokasaTtensi, oTpassBall paBHULLETO Ha
poxogute — Yenoned, [eBHs, PagHeBo. ToBa no npasuno ca obwuHuM C
MOHOOTpacnoB npocmn OoT pgobuBHaTa W/MNM  Texkata  UHOYCTPUS.
HenocpeacteBeHo crned TaX HamupaTt MACTO OBLUWHW, YUUTO LIEHTPOBE Ca roriemmu
rpagoBe C Mo-pasBUTU MHAyCTpuanHu cTpyktypu — Codwma, Byprac, BapHa,
Bnaroesrpag. Ha gpyrusa nontoc TpaguuMOHHO OCTaBaT MarikM CENCKM OBLLMHM,
KOUTO MoraTt Jda ce onpefensit Kato MeCcTHU ,rHe3ga Ha OegHocT” — Hanpumep
Bbunuegpbm, Megkoseun, PyeH Hukona Kosneso, Yasgap. NogpexanaHeTo npes
2000 r. B ronama cTeneH BbL3NPOMU3BEXAA KracauuaTa M pasnuumdara Mexay
obwuHnTe, naeHtTudmnumpanm npes 1998 r. 3ana3Ba ce u xapakTepHarta 3a Lenus
npegoxoneH nepuog 1994-1998 r. TeHaeHuus 3a yBennyaBaHe Ha AoxoaHaTta
audepeHumauma Mexay HaceneHMeTo B TEpUTOPMANeH acrnekT, KOeTo B no-o6Ly
nnaH e yacT oT npoueca no 3agbnboyaBaHe Ha TepuTOpUanHUTE COLMANHK
HepaBeHCTBa.

B obnactra Ha coyuanHomo rodrnoMazaHe Ce KOHcTatupa, ve rpynara
0o6LWMHKM nog cneundmryHMA 3a To3M NokasaTen npar Ha KPUTUYHOCT ce yBenu4yasa
n e Bede 25 npu 10 npe3 1997 r. n 15 npes 1998 r. ToBa ce obIPKM Npean BCUYKO
Ha HamansBawarta JaudepeHumaums Mexagy CTOMHOCTUTE B AbHOTO Ha
KnacauusaTa, KOeTo oTpassiBa CXOLHOTO CbCTOSIHME Ha M3cnedBaHus npouec (1
WHOVPEKTHO — Ha ©OegHocTTa) B Tasu rpyna obwmHu. OTHOBO ce OTKposiBa
npobneMbT C puHaHCOBaTa HEYCTOMYMBOCT Ha HauMoHanHaTa cucTtema 3a
coumanHo nogrnomaraHe, KOeTo BOAELle OO0 rofsiM pa3mep Ha HauducrieHuTe, Ho
HeusnnaTteHu oT obWMHUTE coumanHm nomowum. MNpegnarawe ce pelsaBaHeToO Ha
TO3M npobnem ga ce TbpCW Ype3 MpoMsiHa B HauMHa Ha (puMHaHCMpaHe un no-
KOHKPETHO — 4pe3 UueHTpanusvMpaHo duHaHcupaHe (a He kakBaTo Oele
npakTukata — 4pe3 obLMHCKNTE BH4KETM) Ha NAapPUYHOTO CoLMariHo nognomMaraHe.
Mpe3 2003 r. NpaBUTENCTBOTO M3BBLPLUX TakaBa NpOMSAHa U COLManHUTE NOMOLLN
Beue ce duHaHcupat ueHTpanuanpaHo ot MTCI1 (koeTo e nbpBOCTENEHEH
pasnopeauTen ¢ OW@KeTHW CpeAcTBa) 3a CMeTKa AbpXaBHUSA OlmKeT 4pes
CTPYKTypuUTE Ha AreHuusita 3a coumarnHo nogrnomaraHe (KOSTO € BTOPOCTEMNEHEH
pasnopeguTen).

Jloxodu Ha HaceneHuemo

AHann3bT Ha pe3ynTatuTe OT noapexaaHeTo Ha obWwuMHUTEe no TOo3u
nokasaten 3a 2002 r. (Bx. Tabn. 2) no3sonsBa Aa ce HanpaBsT KOHCTaTauuu u
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M3BOOM, KOUTO B rofisiMa CTEMNeH ca CXOAHM C Te3n, OTHacsLM ce 3a npeaxogHaTa
roguHa.
Tabnuua 2
MoapexnaHe Ha obLWNHKUTE criopeq PaBHULLETO Ha OOXOANTE Ha HaceneHNeTo
npes3 2002 r.*

O6LWMHN anoen/ 1 PaHr O6LMHK aonen/ 1 Panr
xuren xuren

KameHo (Yenoney) 398.99 1 Llap KanosiH (CtambonoBo) 8.04 | 258
[eBHs ([eBHs1) 360.33 2 Megkoseu (YaBgap) 7.83 | 259
Yenoney (PagHeBo) 352.86 3 Bp. [lackanosu (PyxvHum) 7.74 | 260
PagHeBo (KameHo) 319.08 4 PyxuHum (H.Kosneso) 7.55 | 261

H. Kosneso (PyeH) 7.49 | 262
CpegHo 3a bbnrapus 66.32 31 (37) Yaegap (MegkoBeL) 7.46 | 263
BeneHe (TposiH) 65.86 33 (38) Bbnyegpbm (Bbnuegpbm) 6.24 | 264

* B ckobu ca gagenmn pesyntaTti oT npeaxoaHoTo uacneasaHe aa 2000 r.

MbpBO, cpegHaTta 3a cTpaHaTta CTOMHOCT Ce npemMecTBa Harope B
cpaBHeHne ¢ npegxogHute 2000 r. — ot 37-ma Ha 31-Ba Mo3nuus, KOETO € B
pamkute Ha TeHaeHumaTa ot 1997 r. ToBa e siBEH n3pas Ha yCTOMYMBM NnpoLecu Ha
noxopHa andbepeHumauus B TeputopuarneH acnekT, u3passiBally ce B U3TbHSABaHe
Ha crosi O6LLMHM C OTHOCUTENHO BUCOKO pPaBHULLIE Ha A0XOAN HA HaceneHneTo.

BTopo, 3anasBa ce HeNpoOMeHeH CLCTaBbLT Ha rpynarta ot obwwmHn (KameHo,
He.Hs1, Yenoneu, PagHeBo, MupkoBo, Koanogyw, MnbboB0o), KbAETO paBHULLETO
Ha obrnaraemuTe 0OXOAM € 3HaYUTENHO Hag cpefHoTo. [paBu BneyaTneHune, 4ye ot
2000 r. Hacam egHM U CbLUM TepuTOpuanHM eavHuUM 3aemaT NbpBUTE YeTUpu
nosvumn. ToBa o03HavyaBa, Ye HaceneHneTo B “Ooratute” obWMHM Npoabikasa Aa
CcTaBa OTHOCUTESHO oLLe No- 6oraTo, KOETO Ha CBOM pef CbLLO € NokasaTernHo 3a
3agbnboyaBaHe Ha couuwanHuTe HepaBeHCTBa B TepUTOpWManeH acnekt. 3a npbs
NbT Cpes Tasu rpyna Hamupa MsiCTO e4Ha CpaBHUTENHO HOBOCH3[aneHa obLmHa
— KykneH, KosiTo e Ha wecTa no3uumsi, obipkalla ce (Hal- BEpOATHO) Ha dakTa, e
TaM e pasnonoxeH KoMOMHaTbT 3a LUBETHU MeTanu.

Tpeto, B uYenHUTe MecTa Ha nogpexnaHeTo M npe3 Tasu roavHa
npeobnagaeart obWMHM C MOHOOTpACoBn Npodun — Hank-4ecTo oT gobuBHaTta,
npepaboTeawiata MHAYCTPUS U OT €eHepreTMkaTa, KbAEeTO pPaBHULLETO Ha
TPyAoOBUTE Bb3HArpaxxaeHus no npaBwsio € Hafg CPeaHOTOo 3a cTpaHara.

YeTBbpTO, B rpynarta Ha ,boratute” npogbinkaBa Aa Hamansasa GpodAT Ha
ronemuTe oBLMHK, KOUTO ca obnacTHM LeHTpoBe — Te ca Beyve camo neT (Codms,
Bnaroesrpag, byprac, BapHa, Nnosaue), gokato npes 2000 r. ca 6unn 9, a npe3s
1998 r. — 11. WM3BoAbT e, Ye HamansiBaHETO Ha Opos Ha OOLWMHKM, KbAETO
JoxoaouTe Ha HaceneHUMeTo ca Haj cpedHuTe 3a CTpaHaTta, € 3a CMeTKa Han-Bedve
Ha ronemu ypbaHM3MpaHM LEHTPOBE. YCTOMYMBO € MSCTOTO Ha OOLWMHM C
npocnepupaLim npom3BogctBa w  otpacim  (TposH  —  chapmauus,
abpBonpepaboTBaHe, Typu3bM; Hecebbp, bBanunk, Cosonon - Typu3bMm;
CeBnneBo — hasiHcoBa NPOMULLIEHOCT, pa3BUBaHa C YyXXOAECTPaHHW KanuTanu).

[MeTo, OTHOBO Ha MocregHMTE NO3UUMM B KNacauusTa ce HamupaT Marku
cenckn obwwuHn, cpeg kouto Bwbnuegpbm, Megkoseu, Yaepap, H. Kosneso,
PyxuHum TpanHO 3aemaT ponsTa Ha ayTcangepu. He cnyyanHo B HavanoTo Ha
2005 r. MTCIT Bkntoun ronsiMa 4act OT Te3n obwmHM 3aegHo C [bpMeH,
XanpegvH, HegenuHo (B knacauusita no aHanuavpaHus TyK nokasaTten Te 3aemart
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CbOTBETHO 256, 255 n 254 mAcTo) B cnucbka Ha ,6egHute oBWMHK®, KOUTO ca
06eKkT Ha cneuvanHu npedepeHUMn npy  GHUHAHCUPAHETO Ha  MPOEKTH,
reHepupallm 3aeTocT.

Ha Ta3n ocHoBa MOxe [a ce HanpasBu OOWMAT u3BoA, Ye NnoapexaaHeTo
npe3 2002 r. B MHOTO rofnsiMa CTeneH Bb3NPOM3BEXAa KnacaumsaTa U pasnuynsita
mMexay obwumHute, naeHTuduumpann npes 2000 r., a n npe3 1998 r. 3aegHo ¢
ToBa obade, ce HamansBa rpynaTta obLWuHN, KbAETO 4OXOOUTE Ha HaceneHMeTo ca
Hag cpegHuTe 3a cTpaHata. [lo TakbB HauvMH ce 3anas3Ba TeHAeHuuATa,
ycTaHoBeHa npe3 nepuogute crneg 1994 r. (1994-1996—-2000 r.), kbM yBENMYaBaHe
Ha poxofHaTa gudepeHumaums Mexgy HaceneHmeTo B TepuTopuasnieH acnekT,
KOeTO B Mno-06Ly nnaH € 4yacT OT npoleca no 3agbnbovaBaHe Ha TepuTopuanHuTe
coumanHn HepaBeHCTBA.

CouuarnHo nodnomazaHe Ha HacesieHuUemo

AHanu3bT Ha pe3ynTatuTe OT MogpexaaHeTo Ha OobWMHUTE Mo TO3M
nokasaten 3a 2002 r. (Bk. Tabn. 3) nossonsiBa ga ce HanpaeAT cregHuTe
KOHCTaTaumm n n3soau.

Tabnuuya 3
MoapexaaHe Ha OOLMHNTE CNOPeA PaBHULLIETO Ha COoLMarHMTE NOMOLLM Ha eauH
xuten npes 2002 r.*

O6WwmHN Cou. nomowwm/ PaHr O6LWUHU Cou. nomowwm/ | PaHr
1 xuTen (nB.) 1 xuten (nB.)

Codpusi-rpag (Codpusi- 13.63 1 Bperoso (Uckbp) 124.32 258
rpan)

XackoBo (XackoBo) 20.24 2 Bpycapuum (Jlom) 124.59 259
Bnaroesrpag (CsuLoB) 20.72 3 Axkmumoso (Benyegpbm) 133.79 260
Csuwos (bnaroesrpaa) 21.14 4 PyxuHum (PyxuHum) 144.63 261
Oumoso (OdumoBo) 145.13 262
CpegHo 3a b-s 41.98 83 (82) | H. KosneBo (bpycapum) 154.09 263
ApaunHo (OnaH) 42.11 84 (83) | KanHappxa 166.35 264

(KanHapaxa)

* B ckobu ca pesyntaTu oT npegxogHoTo uacnegsaHe 3a 2000 r. OT 1999 r. gaHHWTE BKMOYBAT U
pasxoauTe 3a LenieBO EHEPrMMHO NoAnoMaraHe.

MbpBO, cpeaHaTa 3a cTpaHaTa CTOWHOCT MOYTU He MPOMEHs No3uLMATa Cu

(84-0 msacTo). ToBa 03Ha4aBa, ye:

e pasnpefeneHneTo Ha obLMHUTE NO TO3W NoKasaTen € CPaBHUTENHO Mo-
paBHOMEPHO B CpaBHEHME C TOBa MO MoOKasaTens 3a [oxoauTe Ha
HacerneHneTo, KbAeTo cpeaHaTa 3a cTpaHaTa e Ha 31-0 MACTO;

e MawabbT Ha cTpaTMduKauns e HapacHarn, Tbi KaTo 06xBaTbT Ha Hau-
aenpuempaHMTe oOWMHM UK gudbepeHumMauusita ca ce  yBenuuyumnu
(koebMuMeHTBT Ha Bapuauus Mo TO3W MokasaTen HapacTBa CrpsMO

2000 r., Ho ocTaBa nof ctonHocTute ot 1998-1999 r.).

Btopo, rpynata oOwumHM nog cneundunyHMa 3a TO3M Mnokasaten npar Ha
KPUTUYHOCT cTaBa no-manobponHa — 21 cnpsamo 2000 r. (25), Ho ocTtaBa no-
ronsma B cpaBHeHue ¢ 1997 r. n 1998 r. (cbotBeTHO 10 M 15). 3a pasnuka ot
Apyrv roguHn obave gudepeHumaumsaTa B AbHOTO Ha Tabnuvuarta e 3HaduTenHa,
KOETO e nokasaTesiHO 3a HanMuneTo Ha ocobeHo ronsiMa 6egHOCT B CbOTBETHUTE
obLWKHN.
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TpeTo, rpynata OOLWUHN CbC CTOMHOCTM Ha HabnogaBaHMsa nokasaTen Hag
CpedHOTO 3a CTpaHaTa paBHWWE BKMOYBa ronsam Opow obLwuHM, KouTo ca
ueHTpoBe Ha obnactm (17 npu 21 npe3 2000 r.). Hapeg c ToBa npoabiikasa
3aCUJIEHOTO NPUCHCTBME HA Marku OOLLMHU OT U30CTaHanM pamoHn (OTHOBO, KakTo
U npu npeavwHu HabnwogeHusa, CatoBya, PyeH, XamkugumoBo, YepHoouyeHe,
KupkoBo, Weainosrpag, JIbku, YepHooyeHe w gp.). OCHOBHWUTE NpUYMHKM 3a
XEeTEepOreHHWUs1 xapakTep Ha Tasu rpyna obLMHN ocTaBaT cregHuTe:

e B ronemute obwnHM 1 rpagoBe NO MNPUHUMN PaBHULLETO Ha CpeaHuTe
OOXO0AM Ha HacerneHneTo e NO-BUCOKO, HO U JoxoAHaTa cTpaTudunkauus e
Nno-CcUnHo uspaseHa. Npu CpaBHUTENHO MO-CTabUNHOTO CbLCTOSHWE Ha
OlogxeTnte Ha Te3n OOWMHM Bb3MOXHOCTUTE 3a u3nnawaHe Ha
coumnanHute noMmowm ca no-ronemu. OGWMAT pa3mep Ha Te3n NMOMOLLM
obaye, pasnpegeneH Ha nuue OT MNO-MHOrobpPOMHOTO HaceneHwe,
onpegens HUCKUTE CTOMHOCTM Ha HabniogaBaHua MokasaTen B TO3U
cnyyan.

e [NaBHaTa npuyMHa 3a HWUCKUTE CTOMHOCTW Ha NokasaTens 3a Marnkute
obwmHM oT Tasnm rpyna (KbAETO HMBOTO Ha goxogute MU
andepeHumaumsaTa ca CpPaBHUTENHO MO-HUCKM) € CbCTOSIHUETO Ha
MEeCTHUTE OlompKeTN, KOMTO He MoXexa [a OCcurypst Heobxoaumure
cpefcTea 3a coumarnHu nomoLm Ha 6egHuTe.

AHanNM3bT Ha HanUYHWTE OTYETHW AaHHWM OT obwuHCckuTe OrogXKeTn aaBsa
Bb3MOXHOCT da Ce HanpasaAT cregHute ussoau 3a nepuopa 2000-2002 r. (BX.
Tabn. 4):

Tabnuua 4
CpeqcTBa 3a counanHo nognomMaraHe, OTYETEHN OT OBLLUMHCKUTE BrooKeTH
(2000-2002 r.)*

2000 r. 2001 . 2002 .

Cpegactsa 3a CIl (nomowwm no MNM3CI 1 YHP) — 06w, n.. | 157 185 174 | 166 652 751 | 234 719 959
B T.M.

cybemaus oT penybnuvkaHckusa 6omket 78 359459 | 74798 450 | 159 705 657
cobCcTBEHM cpeacTBa Ha obWwnHuTe 78825715 91854301 | 75014 302
OTHOCUTENeH Asan Ha cybenauaTa (%) 49,9 45 68
OTHOCWTENEH AN Ha cobcTBeHuTe cpeacTsa (%) 50,1 55 32
LleneBu TpaHcdepyn 3a eHepruHo nognomarade (ns..) 72993715| 79725156 | 85872235
Pa3sxoau 3a coumanHu 3aBegeHus (nB.) 23251377 | 24319315| 31546615

* Mo AaHHKU OT OBLUMHCKUTE BoaKeTH.

MbpBO, Npe3 obWMHCKUTE OOMKETU ca NPeMMHaBanu HapacTBal, obem
duHaHCOBM cpeacTBa 3a couuwanHo noamnomaraHe — yBenudeHuneto npes 2002
cnpsimo 2000 r. e ¢ Hag 50%. OcHOBHWUTE NMpUYMHM 3a TOBa ca: a) HapacTBaHETO
Ha HyXOuWTe OT coumarnHo mnogfnomaraHe, pecr. Ha nogrnoMaraHuTe nuua u
cemelrictBa; 0) MpoMeHWTE B MexaHM3MUTE Ha couuanHo nognomMaraHe, BKII.
cucTemMuTe OT KOedUUMEHTW 3a onpedensHe Ha AudepeHuMpaHns MUHMManeH
goxon 3a coumanHo nognomaraHe u (Makap M craboTo) HapacTBaHe Ha
rapaHTMpaHusa MuHumaneH goxog (ot 37.30 nB. B kpas Ha 1999 r. Ha 40 nB. B Kpas
Ha 2002 r.).

BTopo, npes uenua nepuog obwimHMTE ca 3agensanu noeseve cpeacTBa 3a
coumanHo nognomaraHe, OTKOMKOTO ca OGunM MMHMManHO M3MCKBaHW OT 3aKoHa.
Mpu wnsuckBaHn noHe 50% npe3 nepuoga o 2002 r. OTHOCUTENHUAT AAN Ha
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cobcTBeHuTe cpeactea Ha obwuHute e 6un mexagy 50.1 u 55%, a npes 2002 .
npu n3mckBaH MMHUManeH aan 25% daktudeckun Ton € 6un 32%. Mo TakbB HauMH
obLMHMTE aonpuHacsaxa 3a no-gobpara coumanHa 3almTa Ha HaceneHueTo, Ho OT
Jpyra cTpaHa, Te3n pa3xoau cb3faBaxa AOMbIHUTENHO HanpeXeHue 3a MecTHUTE
OlompkeTm M ce oOTpassBaxa Ha Bb3MOXHOCTUTE MM Ada duHaHcupaTt Apyru
OEeVHOCTU 1 nporpamu.

TpeTo, pa3xoauTe 3a M3gpbXKKa Ha 3aBefeHuaTa, NpegocTaBsLLmM CoumarnHm
ycnyrm ussbH obuyanHata gomMallHa cpefa, He3aBMCMMO OT TSXHOTO abComTHO
HapacTBaHe ca bBunun HegoCTaTbyHW, 33 Aa NOKPUST pas3xogute, Heobxooumu 3a
CpaBHUTENHO HOpMarHo obcnyxBaHe. ,O06u4anHUAT” HegoCTUr Npe3 nocnegHuTe
[Be roguHn ce oLeHsiBa Ha okono 1 Hag 1 MnH. ne. lNMopaan ToBa, kKakTo 1 Nnopaau
npakTudeckata nurnca Ha KanutanHu WUHBECTULMW, YCNOBMATa Ha XXMBOT B Te3u
3aBeieHNs1 ca USKITIYUTENHO MOLUN.

CnoxHaTa cuctema OT B3aMMOOTHOLUEHMS MO MOBOA Ha COUMANHOTO
nognomaraHe BoAelwe [0 HarnpexeHue Mexgy MecTHUTe Bnactm U
mMuHuctepcteata (M® n MTCI1) — kakTo BbB Bpb3ka C agMUHUCTPUMPAHETO Ha
cucTtemMaTa, Taka U BbB Bpb3ka C HEMHOTO (OUHAHCMpaHe U PeLOBHOTO M B MbflEH
pasMmep wu3nnawlaHe Ha ObIHKMMUTE couManHu MOMOLM W Ha cpeacTBaTa 3a
n3gpbXxKa Ha 3aBefdeHudATa 3a coumanHu ycnyrn. Toa bewe egnH ot dakTopuTe
3a MocoyeHaTa NPoMsHa Ha CblyecTByBallaTa HopMaTuBHa ypeaba no OTHOLWeEHWe
HayuHa 3a (pMHaHCKMpaHe Ha couManHoOTO nogrnomaraHe.

Kayecmeo Ha sB00ocHab0sieaHemo Ha HaceneHuemo

KakTo Beuye Gelle NMoco4yeHo, KA4YeCTBOTO Ha BOAOCHabAsBaHETO B cryvas
ce olieHsBa Bb3 OCHOBAa Ha MNokasaTterns 3a pefoBHOCT Ha NoJaBaHeTo Ha Boda 3a
HaceneHueTo. AHanNU3bT Ha MNoApeXdaHeTo Ha OBLLMHWTE NO TO3W MokasaTten e
npencraeeH Ha Tabn. 5.

Tabnuua 5
MopgpexaaHe Ha o6LWNHNTE cnoped peAOoBHOCTTA Ha BogonoaasaHe npes 2002 r.

OB6LWNHM [an Ha HaceneHWeTo Ha Panr | O6wuHu [an Ha HaceneHneTo Ha PaHr

pexvM Ha BOAOMNON3BaHe peX1MM Ha BOAOMON3BaHe

(% o1 BOogocHabaeHOTO (% ot BogocHabaeHoTO

HacerneHve ) HaceneHwe )
Codoums-rp. 0 1 [o6puny- 100 258
rp.

XackoBo 0 2 MapaH 100 259
loue [enyeB 0 3 Yasgap 100 260
KonpuBsLumua 0 4 HepenuHo 100 261
...nouwe 104 0 108 | 3emeH 262
OOLMHMN.... 100
CpegHo 3a b- 13.45 177 | PakutoBo 100 263
A
xeben 13.54 178 | Knexa 100 264

MbpBO, B no-romsima 4Yact oT obwuHuTe HAMa npobrneMm C pefoBHOTO
BOAocHabassaHe Ha HaceneHueto. lNMpu oueHkata Ha To3u hakT Tpsbsa Aa ce
umat npeasua, HebnaronpusaTHUTe obcToaTencTsa, nNpousTUYaly OT KpanHo
nowoTo msn4ecko cbCTosiHMe Ha BuK Mpexata n mankoTo Banexwu npes 2002 r.
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BTopo, B Hag 2/3 oT obwnHUTE cuTyaumsata ¢ peAoBHOTO BOAOMOLAaBaHE €
no-gobpa B CpaBHEHME CbC CPeOHOTO 3a cTpaHata, T.e. Tam cnpsamo nog 13.45%
OT HacerneHneTo e npunaraH pexvm Ha BogaTa (Han-4ecTo CE30HEH).

TpeTo, HAN-TEXKO € MONOoXeHNeTo B 26 0OWMHK, KbaeTo 3a Hag 3/4 or
Xopata € MMario pexmm Ha BogonogaBaHe. M3usno oT TakbB pexum e 6uno
3acerHaTo HaceneHneTo Ha ceaeM OOLMHM (BX. ropHaTa Tabnuua).

N3BoobT e, Ye gudepeHumaumsaTa Mexagy oOLWMHUTE B TOBA OTHOLUEHME €
3HaunTenHa (koedUUNEHTLT Ha Bapuauusa € Hag 1.6) n Ta ce ObIkK B ronsima
CTENeH Ha HannuneTo Ha (NMPeAMMHO CE30HEH) peXxunm B peauvua TeputopuanHu
eQuHUUM Npe3 aHanuaupaHaTta roguHa. JlowoTo CbCTOosiHME Ha BoZonpoBoaHaTa
Mpexa, KakTo W npobrnemu OT OpraHM3auMOHHO U HOPMAaTMBHO €CTEeCcTBO,
perynupawm penHoctta Ha BuK pgpyxectBata, ca B ocHOBata Ha Tasu
andepeHumnaums.

LJlocmbn o nnekapcku u cmomamosio2uyHu ycryau

Pasnnumata B TO3M OOCTbMN 3a XUTENUTE Ha oOTAenHUTe OOLUWHK ce
OLeHsIBAT Bb3 OCHOBA Ha NnokasaTenuTe NeKapcku U CTOMaTONTOMMYHM NPakTUKKA Ha
1000 >»utenun. AHanM3bT Ha NoapexaaHeTo Ha OOWMHUTE Mo ABaTa nokasaTens
(BX. TAbn. 6 1 7) nokasea crnegHoTo:

Tabnuuya 6
MoapexgaHe Ha oBLWMHUTE cnopen OCUTypPeHOCTTa Ha HaCceneHNeTo C fiekapcku
npakTvku npes 2002 r.

OOBLWKMHK Tekapcku PaHr OBLWmHK Jlekapcku npaktukm/ | Panr
npaktuku/1000 xuTenu 1000 xuTtenu
[eBHs 2.27 1 Llap KanosH 0.36 258
Benorpag4mk 2.12 2 3aBeT 0.32 259
Cgore 1.69 3 AHTOHOBO 0.27 260
BeTtpuHo 1.68 4 KocTteHel, 0.27 261
Onaka 0.26 262
CpegHo 3a b-a 0.92 81 LonHu yndpnmk 0.25 263
ABpeH 0.91 82 CamoKoB 0.17 264
Tabnuuya 7

MoapexaaHe Ha obLwmMHMTE cnopes OCMIypeHoCTTa Ha HaceneHneTo Cbe
CTOMAaTONOrM4HN NpakTuku npes 2002 r.

OBLWUHN CTomaTtonormyHm Panr OBLWMHN CTomaTtonormytm Panr
npaktukn/1000 xuTtenu npaktuku/ 1000 xutenu
Mnoegue 1.23 1 CumeoHoBrpag 0.10 258
Yenoney 1.18 2 BoboB fon 0.09 259
Codus-rp. 1.01 3 KaonuHoeo 0.08 260
CmonsH 0.99 4 CnwuBo none 0.08 261
CyHrypnape 0.07 262
CpegHo 3a b-a 0.68 64 XUTpWHO 0.00 263
Jlom 0.67 65 BopoBaH 0.00 264

MbpBaTa rogvHa OT BbBEXOAHETO Ha Ta3n HoBa hOpMa Ha MbPBUYHO
3OpaBHO O06GCNy)XBaHe Ha 34pPaBHOOCUTYPEHUTE fMuUa Ce XapakTepusupa Cbe
CPaBHUTENHO rofiemMy Pasnuunsa B OCUIYPEHOCTTa Ha HaceneHueTo C NeKapcku u
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0COBGEHO CbC CTOMATONIOMMYHU npa|<Tvn<|/|.9 BapvauuoHHuAT  pasmax B
OCUrypeHOoCTTa C Nnekapcku npakTnkn e 2.1, a cbCc ctomatonornyHn — 1.23, nokato
KoednumeHTUTE Ha Bapmauma ca cboteeTHo 0.35 n 0.53.

B Hag 2/3 oT obwuHuTe nekapckute npaktukn Ha 1000 xuTenu ca noa
cpefHaTta 3a cTpaHaTta CTOMHOCT, a B novty 30 OoT TaX — 1 noa cneundunyHmna 3a
TO3M nokasaTen npar Ha KPUTUYHOCT. B  Hsakom o6WwmHM BbOOLLE HsMa
cTomartosnosu, a B Apyrn Te ca MHOIO Masiko B CpaBHEHME C Oposi Ha Xutenure.
lMoBe4yeTo OT Te3n OBLMHM ca Marku, C FOWKN YCINOBMKS 3a XMBOT U NMOpagu ToBa
(kbM aHanuavpaHaTta roguHa) HenpuvBriekaTenHu 3a MeOMUMHCKM creuuanucTiu.
MopobHO € NONOXEeHUETO M NPU OCUTYPEHOCTTa CbC CTOMATONIOMMYHM NPAaKTUKMN.
ToBa 03HayaBa, Ye MHOMO XOpa He ca OCUIypeHM C AOCTbMHA 34paBHa MOMOLL,
KaTto NpobrneMbT € oue MO-TEeXbK 3a OOLWMHM C pa3npbCHaTa CenvuiHa Mpexa,
KbAETO CbCTOAHMETO Ha MbTHATa UHMPACTPYKTypa OT MECTHO 3Ha4YeHune (TpeTo- U
YeTBBbPTOKNACHUTE MbTULLA) € MHOro nowo. He cnyvyaHO KMeToBE Ha Marnku
OOBLMHM NOYTU eOUHOAYLLHO MOCOYBAT KaTo €4MH OT CBOMTE OCHOBHW NpoGremu
OCUIYpPEHOCTTa Ha XUTenuTe OT nepudepHUTEe cenuiia CbC 34paBHaA MOMOL U
0CODEHO — C HEOTNOXHA U crneLlHa nomoLy,.

M3BoabT, KOWTO MOXe Oa ce Harnpasw, e, Ye npe3 HabnogaBaHaTta rognHa e
Hanuue 3HauuTenHa audpepeHumaums wMexagy obWMHMTE MO OTHOLIEHME
OCUIYpEHOCTTa Ha HaceneHneTo ¢ 0OLWonpakTuKyBawm nekapyu u (0cobeHo) cbe
CTOMaTOoso3W.

Obobuwasawa oueHka 3a CbCMOsSIHUEMO Ha obwuHume o coyuanHu
riokasamersnu

AHanu3bT Ha nogpexaaHeTo Ha obwuHMTe no Tasu obobuaBala
“coumanHa” oueHka 3a 2002 r. (Bx. Tabn. 8) no3BonsBa Aa ce HanpaBAT CriegHUTe
N3BOAM U OLIEHKN.

Tabnuuya 8
MoppexpaHe Ha obWMHUTE cnopes paBHULWETO Ha obobLuLaBallaTa oLeHka 3a
TSIXHOTO CbCTOSIHWE MO coumanHu nokasarenu npes 2002 . *

OB6LWNHM O6obuwaBalla PaHr O6LLMHN O6o6LaBalla PaHr
oLieHKa oLieHKa
OesHsi (HYenoney) 0.4194 1 | AonHn yndnumk 0.9624 258
(AknumoBo)

Yenoney (PagHeBo) 0.5096 2 | 3aBet (Ackbp ) 0.9643 | 259
PagHeBo (JeBHs) 0.5581 3 | PyxwuHum (Bpycapum) 0.9920 260
Codpusi-rpag 0.5661 4 | Camyun (OumoBo) 0.9927 | 261
(KameHo)

... | H. KosneBo (PyxuHun) 1.0037 | 262
CpegHo 3a b-a 0.7136 | 43 (37) | AHTOHOBO (BbNyeapbm) 1.0046 263
I.Oenyes 0.7165 | 44 (38) | KanHapaoxa 1.0201 264
(Ct.3aropa) (KanHapgxa)

* B ckobu ca pesyntatute oT Npeaxo4HOTO n3cneaBaHe.

° B HauanHuTe roAvHW Ha MpOMsHaTa JOCTbMLT A0 TE3W 34pPaBHM ycrnyru Bce oLle € LUMPOK U He e
orpaHMYeH OT cTaTyca Ha CbOTBETHOTO NuUE (OCUrYpeHO WM HEOCUrypeHo), mopagu KoeTo B
3HaMeHaTerns Moxe Aa ce NocTaBu obwmaT 6pon xuTenu B fageHa obuHa.

' Bx. Crparerus 3a yKpenBaHe kanauuTeTa Ha Mankute ob6wuHW. bpowypa Ha [Mporpama
L/HUUMaTMBa MecTHo caMmoynpaBneHe” Ha AMepurKaHckaTa areHUusi 3a MexayHapogHo passuTue. C.,
2003 .
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[MbpBO, 06XBaTLT Ha NbpBaTa rpyna (C OoLeHKN Hag cpefHaTa 3a cTpaHaTa)
€ CpaBHUTENHO ronsm — B Hes BNu3aT okorno 16% oT obwmHute. ToBa 03Ha4vaBa,
Ye BbB BCsika LlecTa OOLMHA COUManHoOTO MOJSIOXKEHME Ha HaceneHueto (Mo
aHanusvpaHuTe nokasaTenu) e No-godpo OT CPefHOTOo 3a cTpaHaTa.

Btopo, ob6obwaBawmTte couuanHu OueHKM Ha Bogewute obwmHM ca
CpaBHUTENHO BU3KK, kaTo Bce nak [leBHs € 3HauuTernHo Hanped.' ToBa Boaw Ao
no- manka gudepeHumaumsa B Tasu NbpBa rpyna, HoO U 4o No-gobpo HerHo obLwo
NnornoXeHne No aHanuMaupaHaTa oueHka (nopagu npubnuxaBaHe Ha cpegHaTa
OLEHKa 00 Bb3MOXHaTa MakcumanHa bnaronpusaTHa CTOMHOCT).

Tpeto, HesaBUCMMO OT MpomMsHaTa Ha nokasaTenute, dopmupalm
obobuwaBallata coumanHa oOueHKa, Bogewmte Tpu OOLWWHWM OcTaBaT CbLUUTE,
kakTo 1 npe3 2000 r. Okono nonosuHaTa oT O6LMHMTE B NbpBaTa rpyna npes 2002
r. ca 6unm B 4yenoTo Ha knacaumaTa n npe3 2000 r. M3BoabT €, Ye CbCTOSTHMETO Ha
Te3n obLUMHKN NO coumnarnHy nokasaTenu MoXxe Aa ce onpefenun Kato CPaBHUTEIHO
yCTOMYMBO.

YeTBBbPTO, OpOAT Ha OOWMHUTE B TpeTaTa rpyna - Ha “kKpUTu4HMTE” 0BLLMHMK,
e ronam. Ta obxeawa 80 TepuTopuanHu eguHuum, T.e. okono 1/3 oT usanarta
CbBKynHocT. ToBa 3aegHO ¢ obxBaTa Ha nbpBaTa rpyna no3BofsiBa ga ce
3aKMYn, 4Ye e Hanvue CblleCcTBeHa nonspusaums Ha obwuMHUTE Mo TAXHaTa
obo0bLLaBalla oLUeHKa 3a CbCTOSAHMETO UM MO CoLManHu nokasaTenu.

MMeTo, pasnuumaTa mMexgy OUEHKWTEe B rpynaTta Ha KpUTUYHWUTE OOLUMHM He
ca ronemu, KOeTo MokKasBa, Ye aHanuanpaHuTe MM COLUMarHU XapakTepuCTUKK
(pecn. — ycnosusATa 3a XMBOT TaMm) ca cxofgHu. [lpaBu BhnevaTneHve Cbllo, 4Ye
CTOMHOCTTa Ha OueHKaTa 3a nocregHuTe Tpy OOLWUHM € no-rofisiMa OT e4MHULA,
KOETO e KpalHO HebnaronpusaTHO. AHanM3bT MokasBa, Ye TyK ce Hamupa ronsma
YacTt oT oOWwwuHWUTE, dopMMpalla cbliaTa KpUTUYHA rpyna npe3 npegxonHuTe
rognan  (KamHapgxa, PyxuHum, OdumoBo, Akumoso, Crtpangxa, Bbnuyegpbm,
AHTOHOBO M np.). B KOHTekcTa Ha NMpomMeHeHusi Gpol nokasatenu, opMupalLm
obobLiaBallata coumanHa oueHKa, TOBa € MoKasaTenHo 3a YCTOMYMBOCT Ha
coumanHute npobnemu B TAX.

Llecto, pasnukata wmexay obobuwaBaliata OLeHKa Ha nmMbpBata B
nogpexpaHeto obwwuHa — [eBHA M cpegHata 3a CTpaHata € no-manka oT
pasnukata Mexagy cpefHaTta OueHka M Ta3u Ha nocrefgHata B KnacupaHeTo
obuwmHa — KarHapgxa. ToBa o3HadvaBa, ve npe3 2002 r. cpeqHOTO 3a cTpaHaTta
paBHuWEe e no-bnusko A0 Han-gobpuTe OUEHKW, OTKOMKOTO A0 KPUTUYHUTE
CTOMHOCTU, KOETO MOXe [a Ce OLEeHU MOoMnoXutenHo (npes npeaxogHuTe roavHu
cuTyauusita belwe obpaTtHa — cpefHaTa CTOMHOCT Gelle No-6nmM3o OO KPUTUYHOTO
paBHMLLE Ha OLleHKaTa).

Ceamo, Bbpxy paBHULLETO Ha obobLaBallaTa oLeHKa, pecr. - Bbpxy paHra
Ha OOWWHWTE MO Hesl, MO- CUMHO € BIUSHMETO Ha MokasaTensd, oTpassiBaly
OoxoauTe Ha HaceneHueto. W cpepn no-LUMpOKWs Kpbr nMokasaTtenu, ToW ocTaBa
pewasawmaT ¢aktop, onpegensw, coumanHua npopun Ha obWuHUTE U
andepeHumaumsaTa mexay Tax.

Ocmo, Tpetata rpyna npogbmkasa [gfa obxeawa npeMMyLLecTBEHO
CpaBHUTENHO Manku u nepudepHn OOLMHU (MHOrO 4eCTO — MMAHMHCKK, CbC

" Mpes 2000 r. obaye oueHkaTa Ha NbpBaTa Toraea o6LwmHa — Yenoney, e 0.1078, T.e. MHoro 6n13o oo
eTanoHa.
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3acTtapsasaulo U HamMmanasallo HaceneHme), KOUTO pasnonfiarat ¢ He3Ha4duTeneH
MKOHOMWYECKM NoTeHuMan un cnabm (bMHaHCOBI/I Bb3MOXHOCTU. ToBa ce oTpasdBa
BbpPXy 4OXO0OMUTE Ha HaceneHneTo n Bbpxy MaLLabuTe Ha 6GegHOCT Tam.

LHugpeperyuayusa Ha obwuHume crioped uscnedsaHume napamempu

AHanu3bT Ha KoeMUNEHTUTE Ha Bapuauns 3a aHanuanpaHarta roguHa (Bx.
dwur. 3) nokasea CregHoTo:

IOndepeHumaumaTa Ha obLWMHNTE € Hal- ronsiMa Npu Aena Ha HacerneHneTo
C peXxnm Ha BogocHabasiBaHe n Npy A0OXOAUTE Ha HacerneHWeTo, creaBaHa oT Tasu
no crtomaTonornyHu npaktnkm Ha 1000 xuTtenu. Ts e no-cnaba no OTHOLWEHME Ha
coumanHiTe NoMoLLM Ha eduH XUTen U Har-marnka — no obobulaBallaTa oueHKa.
Bb3 ocHoBa Ha ToBa AmdepeHumaumsTa Ha obwmHUTE cnopep HabnogasaHuTe
coumanHu napameTpu U npegou BCUYKO — crnoped obobluaBallaTta oueHka npes
2002 r., He MOXe Oa ce OLEeHN KaTo 0CODEHO ronsima.

durypa 3
OndepeHumaumsa Ha obWwmMHUTE No coumanHn nokasartenu npes 2002 r.
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O Cromar.npaktuxu/1000 :x. B O00011. oLleHKa

CouyuaneH npochun Ha mpume epynu obwuHu croped uHmezpasaHama
OUEeHKa 3a coyuanHo-UKOHOMUYECKOMO UM CbCMOsIHUE

Cnopen wHTerpanHaTa oueHka 3a 2002 r. 6poaT Ha obwmHuTe B | rpyna
(Hap cpegHOTO 3a cTpaHaTa paBHuLle) e 43, BbB |l (Mexay cpegHoTo 3a cTpaHaTa
W npara Ha KpUTn4HocT) — 168, a B Il (kbaeTo ca T.Hap. “KPUTUYHK OBLMHN") — 52.
Cnopepg obobuiaBawarta “coynanHa” oueHka, rpynute obxeawiat kakto criegga: |
rpyna — 42, Il rpyna 140, a lll — 81 obwuHu (BX. Tabn. 9).
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Tabnuua 9

PaHroBe Ha 06LWMHWTE criopes UHTerpanHaTa oLeHKa 3a coumnarnHo-
MKOHOMWYECKOTO CbCTOsIHNE M 0bobLaBallata counanHa oueHka npes 2002 r.

PaHr cnopen PaHr cnopepn PaHr cnopen PaHr cnopen
O6LWKHN MHTErp. 0606w, cou,. O6LLMHK WHTErp. 06061, cou,.
OLleHKa OLleHKa OLiEHKa OLiEHKa

Hecebbp 1 26 | Bbnyegpbm 258 252
Mpumopcko 2 58 | KaonunHoBo 259 248
[eBHs 3 1 | Kupkoso 260 210
Yenoney 4 2 | H. Kosneso 261 262
PyXuHuM 262 260
CpegHo 3a b-a 44 37 | Kpymoerpag 263 191
JloBey 45 38 | OxebGen 264 184

CpaBHeHMeTO nokasBa, Ye pasnpedeneHneTo Ha obwuHuTe cropesg
coumanHarta oueHka e Mo-Monsipu3npaHo. ToBa ce AbIMKM Ha no-ronemust 6pon
obWMHM B TpeTaTa rpyna M Ha MO-rofieMuTe pasnuyunss B CTOMHOCTUTE Ha
CbOTBETHUTE OLEHKM, MOpagM KOeTo KOe(UUUEHTBbT Ha Bapuaumst Ha
nHTerpanHuTe oueHkn e 0.08, a Ha o6obLaBalymTe coumanHu oueHkn — 0.12.

AHanNM3bT Ha KOXEPEHTHOCTTa'? Ha noApexJaHeTo B ABETE IPYNMpPOBKM
npes nocriefHaTa aHanuaupaHa roguHa nokasa cnegHoto: B cbcrtaBa Ha
dopmMupaHaTta cnopes MHTerpanHarta oueHka | rpyna Bnmsat 23 obwmHm ot | rpyna
cnopen oboblaBawarta coumanHa oueHka, n 20 — ot Il rpyna, kato B cny4yas
KoxepeHTHoCcTTa € 53%. BB Il rpyna, dopmmpaHa cnopef nHTerpanHara oueHka
Bnmn3aT 19 obwwuHm ot | rpyna no obobuaBaliata coumanHa oueHka u 44 ot il
rpyna no obobuwiaBawaTa oueHka. ToBa popmmpa 61% cTeneH Ha KOXEPEHTHOCT.
CTeneHTa Ha KOXEPEHTHOCT B TpeTaTa (,KpuTu4yHa") rpyna oblimHM, obpasyBaHa
crnopen VHTerpanHarta UM oueHKa, e Hali- ronsima n goctura noyutn 70%.

Tean pesyntatM nNOTBbPXKOaBaT Bpb3kaTa MexXxay coumanHo U
WKOHOMWYECKO pas3BUTME Ha OOWMHUTE KW  4Ye coumanHuaT npodwmn  Ha
npeobnagaeawla 4Yact OT TAX CbOTBETCTBA Ha 0OWOTO MM  couunasnHo-
MKOHOMUWYECKO CbCTOsIHME. Pa3mMuHaBaHuMsTa B MO3ULMOHUPAHETO Ha OOLUHUTE
Nno uHTerpanHata v Mno couuanHata UM OUeHKa e cneacTtBue rnaBHO OT MoO-
ronsaMaTa um gudpepeHumaums B coumanHo OTHoWeHue. T9 ce u3passBa Han-
Beye B nMo-ronemMuss obxeBaT Ha rpynata o6WWHM B LKPUTUYHO® coumarnHo
cbeTosHMe (81), BoAeLWo A0 MO-pa3nUYHO CTPYKTypupaHe Ha oblmHuTE cnopeq
WHTErpanHaTta um oLeHka.

3. TlpomeHuTe B nogpexpaHeTo U audpepeHumaumaTa Ha ooOWUHUTE
npe3 nepuoga 2001-2002 r.

3a Tasu uen ce aHanusMpaT u3MeHeHusiTa B nogpeabara Ha obWwuHUTE Nno
0606LLaBaLMTe coLmManHn oleHku 3a 2002 r. cnpsimo 2001 1. (Bx. dur. 4) u no-
crneumarHo:

2 Ta ce n3MepBa kaTo Asn Ha obwuHuTe oT “i’-Ta rpyna obwuHu no obobLiaBalla coumanHa oueHka,
nonagaliy B CboTBeTHaTa “i’-Ta rpyna o6LmHm no nHterpanHa ouexka (i=I, I, ).

3 3a 2000 r. He CbllecTByBa MHOpMaLMs MO Mnoka3aTenute 3a OCUIYPEeHOCT Ha HaceneHueTo C
NeKapckM U CbC CTOMAaTOSNOMMYHN NPaKTUKKU, KOETO He JaBa Bb3MOXHOCT Aa ce U3uncnsat obobuiasalim

counanHu oueHKn 3a Ta3u rogmHa.
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e MpomMeHuTe B Oposi Ha OOLMHWTE, KOMTO Ca CMEHWNM MecTata Cu B
noapexaaHeTo;

e [BWKEHMETO Ha O6LWMHUTE OT rpyna B rpyna;

e MpomMeHuTe B AudepeHumaumsTa Ha obobLliaBaliuTe OLEHKM U Ha
HabnogaBaHUTE nokasaTenwu.

B nogpexgaHeto 3a 2002 r. ot 42 obwuHn B | rpyna no obobuiaBaila
OuUeHka ce MoBTapAT 27 oOwuHM OT cbwarta rpyna, dopmupaHa npes 2001 r.,
KoeTo chopmMupa eguH CpaBHUTENHO BUCOK KoeduUMEHT Ha “cTabunHoct” ot 0.64.
3a lll rpyna To3u koedmumeHT e 0.56, kaTo B cnyyasa TpsibBa ga ce nma npeasug 1
NnoYTV ABOWHO HapacHanuaT obxeat Ha Ta3u rpyna npea 2002 r. cnpsimo 2000 .

B knacaumsita 3a 2002 r. 3 o6wmHu ot | rpyna (Hecebwvp, Codusa-rpag m
LymeH) 3ana3BaT cblinTe abCOMOTHM MECTa, KOUTO Ca umanu B NOAPEXOAHETo
npe3 2001 r. OT Il rpyna 6posT Ha TakuBa 0OWMHKM e cblio Tpu (EnuH MenuH,
Hoea 3aropa n KapHo6aT), gokarto ot Il rpyna 1e ca yetnpun (Mcnepux, JlosHuua,
Camynn u AHTOHOBO). ToBa, Makap W C M3BECTHa [03a YCIOBHOCT, [OaBa
OCHOBaHWA Aa Ce 3akniun, Yye NpoTUYaLLMTE B rOPHUTE €TaXu Ha noapexnaHeTo
npouecn B HabniogaBaHWs CerMeHT OT coumanHata obnact ca Mmanko no-
ONHAMUYHMW.

OT ocTtaHanuTe 253 obwwmHM 122 ca nogodpunu nosuuusaTta cnpsamo 2001 r.,
a gpyrute 131 ca cnesnu no-Hagony. ToBa Moka3Ba HanMYMETO Ha 3HauYUTenHa
OMHaMvKa B COLMANHOTO CbCTOSIHME Ha noBeyeTo oOwwuHW. lMocokata Ha Tasu
OnHamMuka obadve e pasnuyHa U ganey He BbB BCUMYKM Crlydaun € NonoXuTenHa.

MonoxutenHa “kavyectBeHa” NpoMsaHa B No3vummTe oTbenassaT 7 oOLwuHwM,
kouto npemuHaBat ot |l B | rpyna (CanpaHckmu, Pasnor, . OpsixoBuua,
Benorpaguuk, Mabpoeo, Pasrpag, Boxypuwe). Manko Ha 6Gpon (camo Tpu —
Pogonn, Yenenape, [dparomaH) ca oOwumHuTE, KOMTO npemuHasat ot | BwbB |l
rpyna. HeratMBHa 4epTa Ha MpoMeHUTE €, Ye HAma OOLMHKW, KOMTO Ada ca
npemuHanu ot lll BB Il rpyna, koeto oTpassiBa YCTOMYMBOCT Ha couumanHute
npobnemu B Tax. OcTtaHanara, no-rofisiMa 4act OT OBLMHNTE NPOMEHAT MecTaTa
CW B paMKuUTe Ha cblliaTa rpyna, KbM KOSTO ca npuHagnexanu npes 2001 r.
3ana3BaHeTO Ha TOBa MO3ULMOHHO CTaTykBO MOXEe [Aa ce OThAafe Ha Mankus
nepuog, KOMTo ce Habngaea, M Ha MHEPLUMOHHOCTTa Ha aHanu3upaHnTe NpoLEecu.

AHanu3bT Ha KpMBUTE, NPeACcTaBsALLM CTOMHOCTUTE Ha 0DO6LLEHUTE OLEHKM
32 BCUYKM OOLUMHM Npe3 aHanuavpaHuTe ABE rOAMHU, NoKasBa CriegHoTo (BX. dur.
4).

e B cpaBHeHvne c 2001 r., kpuBaTa 3a 2002 r. e manko no-norerara —
ocobeHO B cBouTe Kpawvwa, opMuMpaHu OT Han-gobpute M OT Han-
nowmTe oueHkn. ToBa e crneacTBMe OT MO-NNABHOTO yBenMyaBaHe Ha
pasnuuuaTa Mexay BCUYKM 0OLLMHKN, HO 0OCODEHO Mexay Te3n, KOUTO ca B
nbpBa U TpeTa rpyna Ha nogpexaaHeto. CTOMHOCTUTE B HayanoTo u B
Kpas Ha kpuBata 3a 2002 r. ca nopg ctomHoctute 3a 2001 r., koeTo
OTpassBa M3BECTHO NogobpsiBaHe Ha coumanHuTe NapameTpu MaBHO B
yacT ot obwmHuTe ot | 1 ot Il rpyna;

e KaTo UAMO KpuBaTa, pecn. ctorHocTute 3a 2002 r. ca Hag Te3u 3a 2001
r., KOETO OTpassiBa U3BECTHO yBenMyaBaHe Ha audepeHumalmaTa.
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durypa 4
MpomeHn B 06o6LaBawmuTe coupnanHu oueHkm 3a 2001 n 2002 .
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CpaBHUTENHUAT aHann3 Ha nokasaTenute 3a cTeneHTa Ha gudepeHumaumns
Ha obLWwuHNTE No coumanHu nokasatenu v no obobliaBalwiara oueHka (BX. Tabn.
10, dour. 3 n 4) nokassa, Ye 3a uscnegBaHus Nepvoa TS € Hamansna npy goxogute
WU NMpU OCUTypeHoOCTTa CbC CTOMATOMOrMYHU MpPaKTUKWA, OOKaTO NpW OcTaHanuTe
nokasartenu, Bkn. Npu obobLyaBallaTa oueHka, ce e yBenuuuna. o TakbB HaunH
KaTo uAno npe3 HabniogaBaHWs KpaTbK Mepuog TepuTopuanHute coumasHu
HepaBeHCTBa Mexady O6bnrapckuTe obLLMHM ca NPOABLIIKMKN Aa ce 3agbnboyvasart.

Tabnuua 10
IundepeHumauma Ha obLmMHMTE No coumnanHmn nokasatenn npes 2001 n 2002 .
2001 r. 2002r.
KoeduumeHT Ha Bapunaums KoeduumeHT Ha Bapnaums

O0®J1/1 xuten 1.353 1.314
CoumannHun nomoun/1 xuren 0.456 0.477
[an Ha HaceneHune ¢ pexuMm Ha BOAONon3saHe 1.232 1.607
Jlekapcku npaktmkn/1000 x. 0.323 0.354
CtomaTonornyHu npaktmkm/1000 x. 0.555 0.529
O6o6uaBallia oleHka 0.115 0.118

Bcuyko TOBa 3aegHO C MOCOYMEHOTO Beve HapacTBaHe Ha obxBaTa Ha
o6wwmHute ot | mn Il rpyna npes 2002 cnpsamo 2001 r. gaBa ocHOBaHue Aa ce
HanpaBsiT CrneaHUTe WU3BOAM:
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[Tbpgo, nNpoMeHuTe B MNOAPEXOAHETO W rpynuMpaHeTo Ha obwuHuTe ca
npeguMHO B MOCOKa KbM yBenuyaBaHe Ha nonspusauusita u 3agbnbodaBaHe Ha
TeputTopuanHuTe counanHiu pasnuyums.

Bmopo, 3a couManHoTO CbCTOSIHUE Ha MOBeYeTO OOLIMHWM € XxapakTepHa
3HauuTenHa AMHaMuKa W Te MPOMEHHAT CBOWTE MOo3vumMM B OOLLOTO KrnacupaHe.
Tasu guHamuka, pasbupa ce, He e egHO3HaYHa.

Tpemo, TpaHcdepute mexay | n Il rpynn oOLWUHKM MoraT fa ce OLEeHAT KaTo
NONOXWUTENHN — BPOAT Ha BNe3nuTe e No-ronsam ot 6pos Ha usnesnute ot | rpyna.
Hama obave obLmHM, KOUTO Aa ca M3Ne3nn oT Kpbra Ha ,KPUTUYHUTE B COLMArnHo
OTHOWeHMe” n Aa ca npeMmuHanu B ,3naTHaTta” cpega (T.e. BbB Il rpyna), koeto
OTpassiBa YCTOMYMBOCT Ha coumanHuTe npobnemu B TsX.

*

Pesyntatute oT u3cnegBaHeTo Mo3BOnsiBaT ga ce 0600WAT crnegHute
M3BOAM U OLIEHKMU:

B obnactTa Ha JOX0AMTE HA HAaceneHmeTo

o T[logpexpaHeto npe3 2002 r. oo ronama CcTeneH Bb3Npou3Bexaa
KnacauusaTa v pasnuumsaTa mMexagy obwwmHuTe, uaeHTuduumpaHu npes
2000, a »n npe3 1998 r. Hanuue ca obauye ycTomumBM npoLecu Ha
AoxoaHa aundepeHumauns B TeputopuaneH acnekT, uspassiealim ce B
M3TbHSABaAHE Ha Crosi OOLWMHM C OTHOCUTENHO BWCOKO paBHULLE Ha
JOX0AM Ha HaceneHneTo. B ToBa oTHOLIEHWE ce 3amna3Ba TeHAEeHLMNATa,
ycTaHoBeHa npe3 nepuoaute cned 1994 r. (1994-1996-2000 r.), koeTo B
no-obL, nnaH e Yact OT npoueca no 3agbnboyaBaHe Ha TepuTopuanHUTe
coumanHu HepaBeHCTBa.

e CobcCTaBbT Ha rpynata OOLWMHM, KbOETO pPaBHULIETO Ha obraraemwu
OOXOAM € 3Ha4MTenHoO Hag CpefHoTO 3a CTpaHaTa, Cce 3amnasBa MouTu
HernpomeHeH. YenHute mecta 3aemaTt OTHOBO OBLUMHM C MOHOOTPAacroBu
npodun — Han-4yecto oT AobuBHaTa, npepaboTBallaTa MHOYCTPUS U OT
eHepreTukaTa, KbOeTO PaBHULLETO Ha TpyaoBUTE Bb3HArpaxaeHusi no
npaeBuno e Hag cpegHoto 3a crpaHata (OesHs, Yenoneuy, PagHeso,
MwupkoBo, Kosnogyn, MbnbboBo). Ha nocnegHute nosvumm ocTtasat
Marku cenckn obLLMHN.

B obnacTtTa Ha coumanHoTo nognomaraHe

e PasnpegenexHneto Ha obwuHWTE B TpuUTe rPpynM € CpPaBHUTENHO MO-
paBHOMEPHO B CpaBHEHME C TOBa MO MNoKas3aTens 3a JoXoauTe Ha
HaceneHueto. MawabbT Ha cTpatudukauna obave e HapacHan, Tbi
KaTo 06XBaTbT Ha Haw-genpuBMpaHnTe obLWnHK N gudepeHurauusaTta ca
ce yBenuuunu.

Mo oTHOLLEHNE pefoBHOCTTa HA BOAOCHAbAsBaHETO

¢ HesaBucrMo oT nowoTo cbeTosiHve Ha BuK mpexata u ronemute 3aryom
Ha nogageHa nuTerHa Boga B MO-rofiiMa YacT OT OOWuHWUTE HAMa
npobnemM ¢ pegoBHOTO BoAOCHabAsiBaHe Ha HaceneHueTo. Ham-texko e
NoNoXeHNeTo B 26 TepuTopuanHu eauvHuuM, KbaeTo 3a Hag 3/4 ot
XopaTa e umarno pexvMm Ha BogonoAdaBaHe. M3usano OT TakbB pexum e
Ouno 3acerHato HacerneHueTo Ha cegeMm obwumHu. Toa dopmupa
3HauuTenHa gudepeHumraumnsa mexay oowuHmTe.

110



Mo oTHOLIEHWE 0CTbNa 40 34PaBHU YCIyru

e B Havanoto Ha 3gpaBHaTa pedopma € Hanmuue 3HaduTenHa
andepeHumauns Mexay OOLWMHUTE MO OTHOLUEHWE OCUIypeHoCTTa Ha
HaceneHneTo C oOOLWoNpakTUKyBawM rekapyn u (0cobeHo) cbC
cTomMaTonosu.

[Mo oTHoweHve nogpexgaHeTo u agudpepeHumMaumaTra Ha oBwwmHUTE MO

o6o6uiaBaula coumanHa oueHka 3a 2002 rogmHa

e BbB Bcska wecTa obLWmMHA COUMANHOTO MOMOXEHWE Ha HaceneHueTo e
no-aobpo oT cpeaHoTo 3a cTpaHaTa. Mpes 2002 r. cpeaHoOTO 3a cTpaHaTa
paBHUWE e no-6nmu3ko [0 Han-gobpuTe OueHKM, OTKOMKOTO A0
KPUTUYHUTE CTOMHOCTM, KOETO MOXe [da Ce OueHM MonoxuTenHo (mpes
NpeaxogHUTe roavMHU cuTyauusta Gewwe obpaTtHa — cpefHaTta CTOMHOCT
Oelue No-6nM30 40 KPUTUHHOTO paBHULLIE HA OLIEHKaTa).

e HesaBucMMo OT npomsHata Ha nokasatenuTe,  opMupalLu
obobLiaBalwlata coumanHa oueHka, BogelmTe Tpu OOLWMHM ocTaBaT
cbwmute, kakto 1M npe3 2000 r. Okono nonoBuHata OT OOWMHMTE B
nbpBaTa rpyna npes3 2002 r. ca 6unm B 4enoTo Ha KracauusaTta v npes
2000 r. CnepoBaTenHO CbCTOSHMETO HaA Te3u OOLWMHM MO coumnarnHm
rnokasaTenn MoXe [a ce onpegenu kato CpaBHUTENHO YCTOMYMBO.

e bBpoat Ha obwmHMTEe B rpynata Ha “kpUTUYHMTE” OBLLMHK, e ronsam. T4
obxBawa okono 1/3 oT uanara cbBKYnHocT. ToBa 3aegHo ¢ obxBaTta Ha |
rpyna mno3BonsiBa fa Ce 3akloyn, 4Ye € Hamuue CbliecTBeHa
nonsapm3aums B CbCTOSHMETO Ha OOLMHMTE Mo TsxHata obobuiaBalua
coumarnHa oLeHka.

e [lonyyeHuTe OT u3cnegBaHETO pe3ynTatu OTHOBO MOTBbpXAaBat
Bpb3kaTa Mexay CouMarHo M MKOHOMWYECKO pa3BuUTUE Ha OOLMHUTE,
KaTo couumanHuaT npodun Ha npeobnagasalla 4acT OT TsIX CbOTBETCTBA
Ha obLWOTO MM COLMANHO-UKOHOMWYECKO CBCTOSIHME (KOXEpEeHTHOCTTa
mMexagy TpuTe rpynu oOWwumHM no uHTerpanHa u no obobuwasawa
coumanHa oueHka e mexay 50 n 70%).

[lo oTHOWeHVe AuHamvkata Ha NpoOMeHUTe B NOAPEXAaHeTo U

andepeHumaunsaTa Ha obwmHute npes nepmoga 2001-2002 r.

e 3a couManHoTO CbCTOSIHME Ha MNOBEYETO OOWMHM € XapakTepHa
3HauuTenHa AvHamMuKa M Te MNPOMEHAT CBOMTE MNO3uMUMM B OOLLOTO
knacupaHe. Tasu guHamMuKka He e eAHO3Ha4yHa, HO KaTo LAIo € B NMocoka
KbM yBenuyaBaHe Ha nonsipusaumsara.

[MpoBegeHOTO MoOpedHO uM3crefBaHe Mo3BOSiABA [a Ce  3akioyn, 4e
pesyntatute OT Hero MoraT da Ce W3Mon3BaT 3a OLeHKa Ha CbCTOSHWETO U
pasnuunsita Mexagy obLmHMTEe B coumanHaTa obnact n Aaa cnyxaT KaTo OCHOBa 3a
B3EMaHeTO Ha YMpaBfEeHCKN pelleHns npu opMMpaHeTo M NpoBeXAaHeTo Ha
pervoHanHaTta nonmMTnka Ha HauMOHAaITHO U MECTHO paBHMLLE.
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Banexmuta po3desa’ Foana XV, 2006, 1

EJIEKTPOHHUTE ITAPU KATO OCHOBA HA
PASIIVIAITAHUATA IIPHU EJIEKTPOHHOTO BAHKHUPAHE:
PA3BUTHUE U MTOCJIEJCTBUS?

ObcvleHu ca oOCHosHUme eudose eneKmpoHHU 6aHKosu onepauyuu —
efleKmpoHHUmMe pasnnawarusi. Te ce ocHosagam 8bpXy eneKmpoHuUme napu.
AHanusupaHa e ukoHomudeckama npupoda Ha fnocredHuUme 8 WUPOK U meceH
cmucwsl (e-money u e-cash). ObcbdeHu ca ocobeHocmu U rnepcriekKmusu Ha
msixHomo peeynupaHe 8 bbnldewe om LlenmpanHama 6aHka. ObbpHamo e
B8HUMaHUE 6bpxXy 6b3MOXHOCMmMa Ha [osieseaHe Ha M. Hap. efIeKmpOHEeH
CeHbopax, KoUmo npu YacmHume efieKmpOHHU napu eeve Hama 0a npuHadnexu
Ha Obpxaseama. HanpaseH e aHanu3 Ha CbCMOSIHUEMO Ha efleKMpPOHHUME
pa3snnawaHusi 8 6breapckama 6aHkosa cucmema 3a nepuod om 6 200uHu (1999
— 2004 2.).

JEL: E41, E52, E58, FO1, G21, G28

OcHOBHMTE BMOOBE €NEKTPOHHM OaHKoBM onepaumn ©6e3 BCHAKAKBO
CbMHEHWE ca pasmiawamenHume (mpaH3akyuoHHUMe) onepayuu. Te u3ysmno ce
basupam ebpxy enekmpoHHume rnapu. C gpyrv AymMm MMeEHHOMOCnegHuTe ca B
OCHOBaTa Ha pasnnawlaHusta npu uanoneBaHeTo B OaHkoBaTa [ENHOCT Ha
WHCTPYMEHTUTE Ha enekTpoHHOTO BaHkupaHe. CTyausaTa e nocBeTeHa Ha aHanusa
Ha meHOeHyuUme 8 pa3sumuemo Ha €eJIeKMPOHHUME napu U 6b3MOXHUMEe
rnocrnedcmeausi Mpu MsxHoOmMo u3rosideaHe 3a baHkume.

OT cpepata Ha 90-Te roamMHM Ha XX BeK Ha enekTpoHHOTO BaHkupaHe wu
€NeKTPoHHMTE Napu 3anoyBa fa ce obpblia BHYUMaHMe B HayyYHUTE cpean N BbB
duHaHcoBUTE MHCTUTYLMW. [loaBsBaAT ce TpaauLUMNOHHU (“XapTUeHU”) U eNeKTPOHHU
nyonukauum, KOUTO B MOBEYETO Clyvyaum umaTt Mo3HaBaTeNieH xapaktep M ca
NMOCBETEHM MaBHO Ha: 1) “TexHonormyHaTa” cTpaHa Ha M3Non3BaHeTO Ha UHTEPHET
B GaHKOBOTO Aeno M306Lo°; 2) eneKkTpOHHUTE Mapu KaTo “OCHOBEH MHCTPYMEHT”

" Banenmuna [} po3desa e O-p cm.H.c. Il cm. e WkoHomuydecku uHcmumym Ha bBAH, cekyus
“MakpoukoHomuka”, men: 81 040 27, ¢pakc: 988 2108, e-mail: valentinagrozdeva@hotmail.com.

% MopgpoBHO 3a CBLLWHOCTTA Ha ENeKTPOHHOTO GaHKMpaHe M PaBHULLETO My B HallaTa CTpaHa BX.
po3peBa, B. lMoTeHUManHn Bb3MOXHOCTM 3a pasBWTWE Ha ENEeKTPOHHOTO GaHKMpaHe U HeroBoTo
cbeTosiHME B Bbnrapus. — MikoHomuyeckn antepHatusu, 2005, N 4, 94 — 108.

® Bx. Carter, B., H. Van-Auken, J. Strader. Outside Equity Capital: Before and After the Internet. -
Journal  of Internet Banking and Commerce, June 2000, vol. 5, No 1
(http://www.arraydev.com/commerce/jibc/0001-06.html); Ferguson, R. Information technology in
banking and supervision. — Bank for International Settlemens (BIS). BIS Review, No 91, 2000
(http://www.bis.org/review/r001023a.pdf); Stuart, G., P. Weyenhall, M. Bjorn. Banking in Internet Time.
The Boston Conculting Group (BCG) Publicatoins, March 1, 2000
(http://www.bcg.com/publications/publications_splash.jsp); Five Years of Web Banking. — Online
Banking Report, No 60, June 2000. (http://www.onlinebankingreport.com/archives/60_june_2000);
Kennickel, A., M. Kwast. Who Uses Elektronic Banking. Results from the 1995 Survey of Consumer
Finance. — Board of Governors of the Federal Rezerve System. Working Paper, July 1997-35
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Ha EeneKkTPOHHOTO OBaHKMpaHe W EeneKTPOHHWUTE pasnnalaTenHn cuctemmn?; 3)
pasnuyHuTe My MpPUMOXEHNs, KaTo HanpuMep enekTpoHHaTa TbpProBus U
eNeKTPOHHUSI BM3HeC.” 3anoyBaT 3a U3NU3aT CbLLO CMELMani3npaHn CiMcaHus no
BBHMPOCHTE Ha ENEKTPOHHHOTO GaHkupaHe.®

HayyHnTe n douHaHCcOBUTE KpbroBe Beve [oOpe OCb3HaBaT NepCcrnekTuBUTE
3a pas3BuMTMETO Ha OaHKOBOTO [eno, KOMTO Ca CBbp3aHU C ENeKTPOHHOTO
DaHkMpaHe n eneKkTpoHHUTEe napw. ETo 3allo 3ano4yBaTt ga ce nposexgaTt Hay4Ho-
NPaKTUYeCKN KOH(EepeHLMM, MOCBETEHM Ha TasW akTyarHa npobremaTtvka’.
OcCHOBHUTE CBETOBHM (DMHAHCOBM OpraHusaumm, kato EBponerickaTa ueHTpanHa
baHka (ECB), MexgyHapogHusat BanyteH ¢oHg (IMF) wn baHkata 3a
MexayHapoaHuTe pasnnawanua — basen (BIS) ot cpeparta Ha 90-Te rogvHu Ha
MUHanNMsa BEK 3anoysBart Aa m3yyaBaTt npobnemMuTe Ha enekTPOHHOTO BaHkupaHe U
eneKkTpoHHMTEe pasnnaiwiatenHu cuctemn. B ECB ¢ Te3n npobnemu ce 3aHumaBa

(http://www.federalreserve.gov/pubs/feds/1997/199735/199735pap.pdf); Kokka, T. baHkoBOTO Aeno no
WHTepHeT — BupTyanHaTa peBonouMs Ha eauH 6paHw.- baHku, nHBectTuumn, nasapu, 1997, kH. 3-4;
AukeBny, A. Bb3moxHocTM  WMHTepHeT ansi  pblHka  6aHkoBckmx — ycnyr. M., 2001
(http://www.csbi.ru/personal/andy/notes/ib_chapter2.htm); 3akapsH, W., N. dunaTtoB. MHTepHeT kak
MHCTPYMEHT AN onHaAHCOBbLIX MHBeCTULMI. CaHkT-MeTepbypr, M3-Bo BEXB, 2000 v gp.

* Bx. Cohen, B. Elektronic Money: New Day or False Dawn? — International Studies Association
Working Papers, March 2000. (http://www.polsci.ucsb.edu/faculty/cohen/working/emoney.html); Lynch,
D. Digital Money: The New Era of Internet Commerce. N.Y., 2000; Humphrey, D., M. Kim and B. Val.
Realizing the Gains from Electronic Payments: Costs, Pricing and Pauments Choce. — Journal of
Money, Credit and Banking, vol.33. No 1, 2000, p.216-234; Dr. Murphy, N. Future of Banking Study.
The Impact on U.S. Banking of Payment — System Changes.Commonwealth University, Richmond,
Virginia, 2004. (http://www.fdic.gov/bank/analytical/tuture/fob_05.pdf); Shostak, F. The Electronic Money
Myth. Ludwig von Mises Institute. 2004. (hhttp://mises.org/hullstory.aspx?control=453&month);
OnekTpoHHble AeHbrn. CankT-MNeTepbypr, W3-Bo’Tutep”’, 2001; OtctaBHoB, M. OJnekTpoHHas
HanM4yHOCTb B ceTsax Internet. - BaHkoBckue TexHonornu, Ne2, 1996
ghttp://bizcom.ru/rus/bt/1 996/nr2/17.ht).

Turban, E., D. King. Introduction to E-Commerce. Study Guide. Companion Website.
(http://myphlip.pearsoncmg.com/cm/mplistres1.cfm?vbookid=377); Atkinson, R., T. Wilhelm. The West
for E-Commerce. Progressive Policy Institute. March 2002
(http://www.ppionline.org/documents/States_ Ecommerce.pdf); B2B Vertical Portal:
(http://www.b2btoday.com); Oimop, [. dnekTpoHHbIA GusHec. dBontouns u/mnu pesontouns. XnusHb 1
6usHec B anoxy Internet. Hewlett Pachard Proffessional Books. MNpeBog ot aHrn. M3g. Jom “Bunbsamc”,
M, 2001; Maviten, K., M. Mak-KapTHu. CekpeTbl ycnexa B 3MeKTpOHHOM GusHece. [peBog OT aHrn.
CaHkT-MNeTepbypr, N3a-so “Mutep”, 2001; Munc, ., O. WHakgep. MeTakanutanuam u pesonouusi B
ANEKTPOHHOM 6u3Hece. Kakvmu 6ygoyT komnaHum u pbiHkn B XXI Beke. MNpeBoa oT awrn., M., 2001;
Llapes, B., A.KaHTapoBuy. OnekTpoHHas kommepuums. CaHkT-MeTepbypr, N3a-Bo “Mutep”, 2002; Monos,
B., P. MapwasuH, C. JlsnyHos. no6anbHbI 6u3Hec n uHdopmaumoHHble TexHonorum. M., PuHaHchl u
cratuctuka, 2001; banabaHoB, U. NHTepakTuBHbIN 6usHec. CaHkT-MNeTepbypr, N3a-so “INutep”, 2001.
¢ Journal of Internet Banking and Commerce (JIBC): (http://www.arraydev.com/commerce/JIBC/; Online
Banking Report. Internet Strategies for Financial Institutions.: (http://www.onlinebankingreport.com/);
Elektronic Banking Law and Commerce Report:
ghttp://www.Iegalwks.com/newlettrs/ebanking/index.htm);

Bx. Hanpumep: Conference «Future of Monetary Policy and Banking». 11.07.2000. Washington D.C.:
(http://www.worldbank.org/research/interest/confs/upcoming/papersjuly11/july11 2000.htm). First
International Conference on E-Banking and the Global Marketplace. E-Banking Innovation in the
Current Global Economy (IceBG 2003). Universite de Mons Hainaut, 11-13 May 2003, Mons, Belgium:
(http://www.umh.ac.be/~anderson/2003); iFin-2004 — IV MexayHapoaHbin ©6aHKoBCkUA  hopym,
NOCBSLLEHHbIV OVCTaHUMOHHBIM hVHaHCOBbIM ycnyram " TEXHOMNOIMAM.:
(http://forum.ifin.ru/2994/about/actoins); YeTBbpTUST 6GaHkoB ¢opyMm Ha Tema: “EnekTpoHHOTO
6aHkupaHe B bwnrapusa”, C., 2002: (http://idg.bg/events/bankforum202/presentation.htm).
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Payment Systems and Instruments,® B IMF — Monetary and Financial Sa/stems
Department,9 B BIS — the Committee on Payment and Settlement Systems.1

1. Mopgenu n BugoBe Ha €JIEKTPOHHO GaHKMpaHe

Cera ca pasnpocTtpaHeHn dga modesia Ha eNIeKTPOHHOTO BaHKMpaHe:

1) Usysno eupmyanHu 6aHku, PyHKUMOHUPALWKM B rrnobanHa enekTpoHHa
Mpexa NHTepHeT, B NoKanHa UM B YacTHa eNeKTpoHHa Mpexa. Tean 6aHku HamaT
n306Lwo “dusnyeckun” ogucy;

2) TpaduyuoHHume baHKku, Koumo Haped ¢ mpaduyuoHHomo 6aHK080
obcnyxeaHe, umMam U eJIEKMPOHHO (OUCMaHUUOHHO) maKosa B PEXMM Ha peariHo
Bpeme upe3 NHTepHeT unu gpyra enektpoHHa mpexa. baHkuTe, kouTo cbyeTaBat
TPagMUMOHHOTO C [OUCTaHLMOHHOTO obcnyxBaHe OOWKHOBEHO ce Hapuyat
“MHO20KaHasHU”.

N3uano BupTyanHute ©6aHkM MHOro [p[obpe Cb3HaBaT OCHOBHUS CU
HedocmambK, a UMeHHO fiuricama Ha rpsiko obuwjysaHe ¢ KnueHmume, KOUTO He
BMHaru ca ygoBreTBOPEHN OT aBTOMaTUYHUTE OTrOBOPW Ha BUpTyarnHata 6aHka no
€reKkTpoHHMTEe Mpexu. ETo 3awo BupTyanHute GaHkM 3anodsaT da M3nonssar
OOMbNHUTENHN KaHanu 3a obllyBaHe C KIMEHTUTEe, KaTto Hanpumep 4aT-navH
(chat-line) n wnHTepHeT-cbopymun. OCBEH TOBa CKMOYBAT AOrOBOPU C PasfvyHM
TbProBCKM BEPUNM, CbIMAcHO KOUTO Ca AMbXHW Ja npeacTasnsBaT BUpTyanHata
DOaHka, KkaTto obcnyxBaT HEWHWTE KNWEHTW ToraBa, KoraTo Te nasapysaT B
KOHKpETHMS1 MarasvH oOT Bepurata. Ceza eupmyanHume 6aHKu ce cmapasm
Korikomo ce Moxe rio-0obpe da obcryxeam ceoume K/UeHmMU, Kamo maka ce
cmpemsm Oa crievyesnsim U KOHKypeHuusima ¢ mpaduyuoHHume 6aHku. OT cBoOs
CTpaHa nocnegHvUTe CbLLO Ce onuTBaT Aa npeanarat Ha KNMeHTUTE CUM MnoBede
€MNeKTPOHHO-UH(POPMALIMOHHM YCINYTX B pearnHo Bpeme.

CnepoBatenHo 6e3 BCSKakBO CbMHEHME KOHKYpeHUMATa Mexay Tesu [Ba
Mogena Ha €erneKTpOHHOTO OaHkupaHe oka3Ba Onpedernswio BIUSHUE BbPXY
pasButMeTo Ha 0OaHkoBMA cekTop. 3acera MoOXe [a Ce KoHcTatvpa, ue
TpaguumoHHute 6GaHKkM neyvyenat B KOHKypeHTHata Oopba nopagu no-CUMHW
M3XOOHM NO3MLMKN, @ MMEHHO: MHOrOroAvLIHMAT OnNuT Ha paboTta C KNneHTute B
odmcnTe Ha BGaHkuTe; Cb3gafeHuAT aBToOpUTET cpen KOPNopaTUBHUTE KITUEHTU U
HaceneHMeTo; BUCOKUAT UM PENTUHT B baHkoBaTa cuctema.

3a ga ce NpOTUBOMNOCTABAT Ha Ta3n TEHAEHUUS eNekTPOHHUTE BaHkM (KakTo
U3UAN0 BUPTyanHUTE, Taka W MHOrOKaHanHute) 3amoyeam 0Oa UHgbopmupam
ceoume KueHmMu 4pe3 uHmepHem. Hanpumep Ha cbpBbpa Bank Rate Monitor
uma nogpobeH pasgen Online Banking, KOWTO cbAbpXa CNMCHK Ha GaHkuTe no
ceBeTa (BMpTyanHW M MHOrOKaHasnHu), npegnarawm ycnyrute cu upes WHTepHer.
Web-cantbT www.bankrate.com QYHKUUOHWPA B WHTEPHET-NPOCTPAHCTBOTO OT
1996 r. n ce cmarta 3a nuaep B Tasu obnact. Kato Han-gobbp Web-cant Tomn
nony4yn npusHaHve npes 2000 r. oT TakmBa NPeCTMXHU opraHnsaumm kato Forbes,
Fortune, Yahoo, Internet Life, Money and SmartMoney. Ype3s Web-mpexarta
AGGREGATOR caiTbT BCekM AeH nHdopmupa 3a npomernte B 100-me pasnuyHu
¢uHaHCOBU ycrioBUSI KaTO HanpuMep JIMXBEHUTE MPOLEHTU MO Kpeoutn u

8 Bx. http//www.ecb.int/events/conferences/html/4paum_issues_seminar.en.html.
° Bx. http://www.imf.org/external/np/obp/orgcht.htm.
"% Bx. http://www.bis.org/about/comsecr.htm.
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[enosnTtun, no AebutHMTe 1 KpeauTHUTE KapTu, rpaTMcHUTe nepuoau n gp. 3a ga
NPeACTaBAT Te3n JaHHW Ha noTpebutenuTe, cneumanucTute, paboTewm 3a TO3u
CanT, penoBHO npernexpart uHgopmauus om 6nuzo 4800 ¢uHaHcosu
uHcmumyuyuu, Koumo ce Hamupam 8 50 Obpxaeu n 3aToBa CTOTULM aBTOpPU MO
cBeTa ce J0OBepsiBaT B cBOMTE Mybnvkaumm Ha www.bankrate.com kaTo Ha CUrypeH
M3TOYHMK 3a (puHaHcoBa MWHopmauusa. Tyk Bcsika cegmuua ce nybnvkysBaT
©aHkoBM 0630pKu, B KOUTO Ce CpaBHsABaT NpeavMMcTBata M HegocTaTbuuTe Ha
pasnuyHWTEe €eneKkTpoHHM OaHkMm M ce AdaBa WHOPMaUMs 3a pPaBHMULLETO Ha
obcnyXBaHe Ha KIMEHTM MO KOHKPEeTHUTE IuHMM. CpaBHsBaAT ce Hanpumep
CTOMHOCTTa Ha KOMUCNOHHUTE, KOUTO nnawlaTt KNMMeHTUTe Npmu OTKPpMBAHETO Ha OH-
navH cMeTKUTe; Hann4nMeTo uUnun nuncaTa Ha NpobeH rpaTuceH nepuogd, a CbLo U
Ha cneumanHn TakcM 3a [JOCTbN A0 OH-NaH CMETKUTE; KONUYeCTBOTO Ha
fSecnnatHuTe ycnyrn B Meceua, NpefoCTaBEeHN Ha OH-TAaMH KIWEeHTUTE U camuTe
Ha4YMHK 3a JOCTHM.

C uen pga npuBnekat BHMMaHMETO HaA KIMEHTUTE KbM ENEKTPOHHOTO
DaHKMpaHe OTAENHN KOHCYNTaHTCKM hMpMuY 3anoyBaT Aa uarpaxgaT pelmuHau Ha
baHkume, npedocmassawu yciyaume cu 8 OH-rlalH pexum. Tesan dupmu ce
cneunanmnampaTt BbpXy CpaBHUTEMNHM M3cCrefBaHus Ha OTAENHW BUPTyanHu U
MHOrokaHanHu 6aHkn. Hanpumep wu3BecTHata komnaHus Gomez Advizors
paspaboTBa crieyuanHa pelimuHeosa cucmema, C TMNOMOLWLTa Ha KOSATO ce
CpaBHsABaT ycnyrute, Kouto OaHKMTe NpedoCTaBAT Ha KNMEHTUTE CW B OH-NaviH
pexvMm. Tasnm komnaHus penoBHO ripasu rpezaned Ha Web-calimoseme Ha
supmyanHume 6aHKu W U3BbPLUBA CKbMOCTPYBALLM aHKETHU WU3CNeABaHUSA C Len
CbCTaBsHE Ha TEXHUTE PENTUHTL.

PaHxvpaHeTo Ha BMpTyanHWTE U MHOrOKaHanHuTe GaHkM ce M3BbPLUBA HO
HSKOJIKO OCHOBHW KpuTepwusi: 1) Hal-ukoHOMMYHaTa GaHka OT rregHa Todka Ha
3annawaHeTo OT CTpaHa Ha KnuMeHTuTe 3a OaHkoBwuTe ynyru; 2) 6aHkarta, Ham-
NecHO OOCTbMHA 3a M3MOM3BaHETO OT HelHuTe KnueHTu; 3) GaHkaTa, KoATo ce
nomnsea C Har-rofisiMo JOBepue cpen KIueHTuTe u gernosute cpeau; 4) b6aHkara,
KOATO nNpedocTaBs Haw-LWMPOK CMEeKTbp Ha YCrAyrM 3a CBOWUTE KIMEHTU (B
CpaBHeHMe ¢ TpaauLMOHHUTe Batkm). "

2. TpaguuMOHHM M eNeKTPOHHM cpeacTBa 3a U3BbpPLUBaAHE Ha
6aHkoBUTe onepauum

ENekTpoHHOTO 1 TpaguUMOHHOTO GaHKupaHe M3nonssaT PasNnyHW KaHamnm
3a ocblyecTBsABaHe Ha cBouTe onepauun. CbOTBETHO MOXeE [a Ce roBoOpw 3a OH-
nanH (on-line) n od-nawiH (off-line) 6aHkoBM onepaunn. EnektpoHHoTO 6aHkupaHe
ce OTNnM4aBa OT TPaAMLMOHHOTO rNaBHO NO TOBa, Ye OaHkUTe NpenocTaBAaT Ha
CBOMTE KIMMEHTU Bb3MOXHOCTTa Aa nornyyasaTt obcnyxBaHe B “OTAaneyveH pexum”
(remote services) ¢ nomoLyTa Ha pasnuMYHM ENEKTPOHHU CPeacTBa M Mpexu. Te
M3BbpLUBAT CBOSITA [AEWHOCT, C MOMOLITa Ha mpaduyuoOHHU U €eJIEKMPOHHU
cpedcmea, kouTo MoraT aa 6baaT 06006LLEeHM NO CregHUsT HAYMH:

[Mbpeo. TpapULMOHHUTE, NpU KOUTO OGaHKoBUTE oOd-naviH onepauuu ce
ocblyecTBABaT B cgpadume Ha camume baHKu (TexHUTE punuann) oT nepcoHana
Ha 6aHkaTta. KoHcynTaHckaTa komnaHusa Ernst & Young nposege npes 1997 r.

" Mogpo6Ha nHdopMaums 3a Tasu peWTMHroBa cuctema BX. B!

www.gomezadvisors.com/Finance/Banks/Scorecard/index.cfm?cat=1.
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nscnegsaHe Ha 100 oT Han-ronemute OaHkM B 26 CTpaHM MO cBeTa OTHOCHO
M3Mon3BaHeTo Ha pasnuyHM kaHanu B GaHkoBaTa genHocT. o gaHHM oT ToBa
n3crneBaHe OTHOCUTENHUAT AOANn Ha UHaHcoBuTe od-namH pasnnallaHusa ¢
KMMEHTN, OCBLUECTBABALLN ce OT BaHKOBMS nepcoHan Ha MACTo, B obwus 6pon Ha
Te3n onepaumun, e 33% 3a 1997 r. u ce HamansiBa 0o 21% npes 2001 r.'2. Tyk
cTaBa Ayma camo 3a (pMHaHCOBUTe pa3nnawaHua (TpaH3aKUmMmn) C KITMEHTH.

Mo-pa3nuyHa npeacTaBa gaBa eAvH No-o0L nokasaTten 3a MHTEH3UBHOCT Ha
OEeVHOCTTa, @ MMEHHO OPOAT KOHTAaKTU C KIMEHTUTe, OCBLLUECTBABAHU MO
pa3nuyHu kaHanu. To3n nokasaten e MomnyyYyeH B pes3yntaT Ha edHo Apyro
uscnegsaHe, nposeaeHo oT Forrester Research B cbwma nepuog (1997 r.) camo B
baHkute Ha CALL, crnopen KOETO OTHOCUTEMHUAT AAN HA KOHTAKTUTE C KIUEHTMH,
OCbLUECTBABAHN NO TPASULNOHEH HAYMH B NOMELLEHUSTA Ha camuTe GaHkn e 22%
3a 1997 r. n Hamansaea 8o 17% npes 2001 r.’?

Mo-HoBUTE MpoyyBaHus, HanpaseHu npe3 2003 r. nokassaT, Ye MHTepechT
Ha ynpaBuTenuTe Ha GaHKM KbM TPadMLMOHHWUTE CpeacTBa Ha obcnyxBaHe Ha
KNMeHTUTE B camnTe OaHKM 1 TeXHUTE unmnanm OTHOBO HapacTea. Hewo noseue,
Oopy  m3uano BupTyanHu OaHku 3anodBaT ga npuaobuBaTt  TPagULMOHHM
“dounanyeckn” cbmnmanm.”

Bmopo. [Opyroto mpaluyuoHHO cpedcmeo 3a OCbLIECTBABaHE Ha
DOaHkoBMUTE oOnepauum ca OBUKHOBEHUME mMefieKOMyHUKayuu, KbM KOWUTO Ce
oTHacaT TenedoHuTe (6e3 GSM), TenekcuTe 1 dpakcoBeTe. YUpes TAX ce M3BbpLUBA
ronsamM Asn OT KOHTAaKTUTE C KAMEHTM M CbBCEM He3HauuTenHa 4YacT Ha
ocbluecTBsABaHUTE bmHaHcoBK onepauun. Cnopep Forrester Research B BaHkute
Ha CALWl npe3 1997 r. OTHOCUTENHUAT O8N HA KOHTAKTUTE C KIUEHTW,
OCblLEecTBsIBaHW 4pe3 TenedoH n akc, B o6wmnst 6pon Ha BCUYKM KOHTAKTU C
KnueHTtu, e 51% 1 Hamansea 0o 31% npe3 2001 r. Cnopepf npoyyBaHeTo Ha Ernst
& Young B cbliaTta roguHa npe3 Te3n KaHanu ce ckmovBat camo 2% ot
duUHaHCOBWTE pasnnallaHusa ¢ KnueHTn B macnegsaHuTe 100 ronemu CBETOBHM
DaHku B 26 cTpaHu no ceeTa, kato npe3 2001 r. To3u aan ce ysenuyasa o 4%.

Tpemo. CnegBawoTo TPaguMUMOHHO CPEeACTBO 3a OCbLUECTBABaHe Ha
OaHKoBUTE onepauun e fowama 8 HelHus “xapmueH” eapuaHm (direct mail).
Cnopepn Forrester Research ToBa TpagnumMoHHO CPeACTBO Ce U3non3Ba oT BaHkMTe
CbBCEM He3HauuTenHo. Hanpumep B 6GaHkmte Ha CALWL npes 1997 .
OTHOCUTENHUAT AN Ha KOHTAKTUTE C KIWEHTU, OCbLLECTBSIBaHW Mo nowiaTta, B
0obwma B6por Ha BCUYKM KOHTAKTU C KNUEHTU, € camo 2% n Hamansaea 4o 1% npes
2001 .

12 Retail Banker International. Lafferty Publications, 1998.

(http://www lafferty.co.uk/newletter/newsletter_03_article=rbi393&Publication=RBI n UHTepHeT
ocTaeTcsa TavHon Ans 6aHkoB. — X. Mup kaptouek, 1999, Ne 1 (http://www.bizcom.ru/internet/1999-
01/02.htm). OanHuTe 3a 2001 r. ca no oueHka Ha ynpasuTenu Ha uacnegsarvute 100 6aHku.

3 OaHHuTe ce untupat no Aukesnd, A.B. BoamoxxHocTn MHTepHeT ans pbiHka 6aHkoBckux ycnyr. M.,
2001 (http://www.csbi.ru/personal/andy/notes/ib_chapter2.htm).

" Ponb “duanuecknx” oTaeneHuit n punmanos Ans 6GaHKOBCKOTO obcnyxuBaHus cHoBa Bo3pacTaeT. —
Mup kaptouek, 2003, Ne 8 (http://www.bizcom.ru/internet/2003-08/03.html); KOda, B. Ona uyero
BMpTyanbHbiM GaHkaM du3ndeckve oTaeneHud. — badkoBckne TexHomorum, 2002, Ne 9
(http://www.bizcom.ru/internet/2002-09/02.html); CmopoguHoB, O. K Bonpocy o nomnb3e “crtekna u
6eToHa”. AMepukaHckme n eBponeiickme VHTepHeT-6aHKu BbiHYXAeHbl 063aBoanTLCA “cnsnyeckummn’
odmcamm. — eCommerce World, Ne 10, 2000 (http://www.osp.ru/ecom/2000/10/048.htm).
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HYemebpmo. BaHkomatute ATM (Automated Teller Machine) n TbprosckuTe
TepmunHanu POS (Point of Sale) ce oTHacaT kbM eneKTpoOHHUTe cpeacTBa 3a
6aHkoBa genHocT. Cnopen npoy4yBaHeTo Ha Ernst & Young npe3 1997 r. ypes
ATM 0GaHkute ocwbliecTBaBaT 27% OT (PUHAHCOBUTE CU OMnepaumm C KIMEHTU U
TO3n asan ce yeenuyasa o 29% npes 2001 r., a ype3z POS cvotBeTHO 36% 1
HapacTBa 0o 41% B mnscnegeanute 100 ronemn GaHku no ceeTa. 1o TO3N Ha4MH
ypes3 MocovYeHUTe ernekTpoHHM cpeactBa npe3 1997 r. GaHkUTe ocblLecTBABAT
obwo 63% oT BCcuYkM bMHaAHCOBKM onepauun, kouto gocturat go 70% cnopeq
oueHkaTa 3a 2001 r.

llemo. CobliecTByBaT TPU OCHOBHU BuAA E€NEKTPOHHU MPEXW, KOUTO
MoraT pga Obgar wu3nonsBaHM 3a ocbllecTBABaHe Ha 6aHkoBUTE OH-NaniH
onepauuu:

e [nobanHata enektpoHHa mpexa (Wide Area Network), nssectHa kato
MHTepHeT, obxBallalia orpoMHU TepuTopumn. MIHTEpHETBT ce M3nonsBsa
ype3 World Wide Web n 3atoBa KNMeHTbT B agpecHaTa 4acT M3nucea
abpuBnartypara “www”.

e JlokanHuTte enektpoHHU mpexu (Local Area Networks), dyHKUMOHMpaLLY
B OTAEnNHW reorpadckm perMoHn. Ha npaktuka ce usrpaxgar rpagckute
unn panoHnte LAN—-Mpexu wunu nokanHUTe Mpexu Ha OTAENHU
OpaHLwoBM acoumaumm.

e YactHuTe enekTpoHHU mpexn (Value Added Networks) ce narpaxgat ot
OTOEeNHW Kopropauum 1 ce cMATaT 3a MHOMO MO-CUNYPHU 3a KIMEHTUTE
ot WAN-mpexaTa 1 LAN-Mpe>|<V|Te.15

[MoBeyeTo GaHKM NO CBETa, KOUTO NPEeOCTaBAT Ha CBOUTE KIUEHTU yCnyrnte
Ha enekTpPoHHOTO GaHkMpaHe, nanonaeat esobanHama WAN-mpexa IHmepHem.
Hapepn ¢ ToBa upe3 World Wide Web otgenHute 6aHkm nnm 6aHkosute acoumnauum
uarionsgam, usepaxdam unu Haemam nokanHute LAN-Mpexu unn yacTtHute
VAN-mpexu. Tesn 6aHkn obrkHoBEHO ca hUHAHCOBO No-CTabunHM 1 NpaBsaT ToBa
3a no-rongma CUrypHocT, Tbil kKato WHTepHeT-mpexaTa u4pe3 ‘“‘www” e
obwopoctbnHa, a goctbnbT 4pe3 LAN-u-VAN-mpexuTe e 3aTpygHeH nopagu
n3nonsBaHe Ha cneumanHy CUCTEMM 3a CUTYPHOCT.

B 3aBucumoct OT euda Ha eflekmpoHHume cpedcmea ce pas3nu4yaBar:
UHTepHeT-b6aHkupaHe (i-banking) n PC-6arkupare (PC-banking ). O6woTo mexay
TAX €, Y€ KINMEHTBbT Ce Hamupa BKbLUM MM Ha pPaboOTHOTO Cu MSACTO npen
KOMMTbpa M OaHKOBWTE onepauuy ce OCbLUECTBABaT B OH-NanH pexum. Eto
3all0 3a Te3n BMOOBE E€fIEKTPOHHOTO BaHKMpaHe 4YecTo ce M3non3sa 0600LWeHnsT
TepMuH oH-narH 6aHkupaHe (Online Banking). CbwecTtByBaT obave n pasnuyus.
Mpu PC-6aHkupaHe [OCTLMBLT [0 CbOTBETHUTE 6aHkoBM onepaumn ce
OCblLeCcTBSIBa C MNOMOLLTA Ha MepcoHaneH KOMMIOTbP Ype3 npska Bpb3ka C
eneKTpoHHaTa Mpexa Ha 6aHkaTa, a He e ype3 UHTepHeT. Mo nNpuHUUN Tasm
Bpb3ka MOXe Aa ObAe HanpaBeHa He CaMO 4pe3 JIOKANHWUTE WK YacTHUTE
enekTpoHHN LAN—-un-VAN-mMpexu, HO 1 Ypes crieyuarnHa rnpska ModemMHa epb3ka C
efleKmpoHHama Mpexa Ha efgHa wnu apyra 6aHka (cuctema “6aHka-knuneHT”). MNpu
TOBa KMMEHTBLT KynyBa, Haema unu nonyyaea oT GaHkaTta 6esnnaTtHo crneuunaneH

' Yuchopmaumsita 3a koMnioTbpHUTE Mpeski Local Area Network nValue Added Networks mosxe fia ce
nonyyu Hanpumep ot komnaHusita SearchNetworking.com Bx. cboTBeTHO
http://searchnetworking.tectarget.com/sDevinition/0,,sid7_gci212495,00.html n
http://searchnetworking.tectarget.com/sDevinition/0,,sid7_gci341986,00.html.
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copbtyep 3a paboTta CbC CBOUTE CMETKM WNKW M3NOM3Ba CneuuanHu nporpamHu
NPOAYKTW 3a ynpaBrieHNe Ha bMHaHCKUTE Cu.

B momeHTa Microsoft Hanpumep npepgnara Ha 6aHKNTE M TEXHUTE KITUEHTM
Han-HoBUuSA cu npogykT Microsoft Money 2004 Premium, ¢ momolita Ha KOWTO
KNeHTUTE Mozam Oa yrpaesisieam 8 OH-aliH pexuM ceoume (hUHaHCU, KaTo
nony4aeart NbiHa hMHAHCOBA KapTWHa 3a TpaHcdepuTe cu, BKI. 3a banaHcute Ha
CMETKUTE CM M Ha KpeauTHUTE KapTu, KakTo M 33 MHBECTUUMUTE B OEn0o3uTh U
LeHHM kHuMxa. [NpoaykTbT npegocTaBs OH-NariH OOCTBN A0 LeHuTe Ha bopcute u
ocurypsiea aBTOMaTM3vMpaH WHBECTULUMOHEH aHanus, C nomMowTa Ha KOWTO
Microsoft geknapupa, 4e KknMeHTUTe Ha OaHKkMTE nonyvaBaT Bb3MOXHOCT Aa
ONTUMK3MPAT HEe CaMO CBOMTE CMECTSBaHWUS, HO 1 CBOUTE AaHbUW, B T.4. AaHbUUTE
BBbPXY NpupacTa Ha kanuTana.'®

KbM enekTpoHHUTe KaHamnu, 4Ype3 KOUTO KIMEHTLT MOXe [a nory4yasa
peavua 0aHKOBW yCryrn ce OTHacAT owe mesnegoHeH baHKuHe N sudeobaHKUHe.
MbpBMAT Ha NpakTuKa ce ocbluecTBsABa Ype3 GSM-TenedoHeH anapaTt ¢ gucnnen
MU 3a HEero ce W3nona3eBaT TpY Pa3NNYHN HaUMEHOBaHWs: mesiegpoHeH baHKUHE
(telephone-banking), GSM-6aHkuHe (GSM-banking) n mobuneHn 6arHkuHz (Mobile-
banking).

BbB 6udeobaHkuHza (Video-banking) ce wsnonsegat MynTUMeguniHUTE
TepmunHanu (videotext), nssectHn kato nasunuoHn (kiosks). Toa ca anapatu c
BMAEOEKPaHW, KOUTO MO3BOMSABAT Ha KNMEHTUTE Aa noryyart AOCTbM OO pas3nuyHa
WHopmaums Ypes obulyBaHe “Ha XmBO” C nepcoHarna Ha 6aHkaTa u ¢ HeroaTa
nomoLy, Aa M3BbpLliBaT MO MPUHUMUN MOBEYETO OT UHTEepecyBalluTe M onepauuu.
Te3n BMOeOTEPMMHANU Ce€ MOHTMpAT OOUKHOBEHO B TONIEMUTE TbLProBCKU U
KyNTypHU 00ekTu, B y4ebHMUTE 3aBedeHMs U T.H. U MHOIO 4YecTo ce KOMOUHMpaT C
SaHkoMaTw.

N36poeHunTe B Tasun rnema rpyna enekTpoHHM KaHanu 3a OCbLLECTBABaHE Ha
DaHKkOBWTE OH-NariH onepauun BCbLUHOCT MoraT Aa Obaat pasgeneHun Ha:
efieKmpoHHoOmMo baHKupaHe 4pe3 WHmMepHem u 6CUYKU Opyau efleKmpPOHHU
kaHanu. Mo gaHHuTe Ha Forrester Research B ©aHknte Ha CALL npes 1997 r.
OTHOCUTENTHUAT OS5 Ha KOHTaKTUTE C KIMMEHTU, OCbLUEeCTBABaHN Ype3 NHTepHeT, B
o6LWwmst 6poN Ha BCUYKM KOHTaKTU C KNneHTn, e 15% un ce yeenuyasa nodtm 3 nbtu
— 00 42% npe3 2001 r. BpoAT Ha KOHTAKTUTE Ypes3 OpYruTe eneKTPOHHWU KaHanm
octaBa obaye noytn 6e3 npomsiHa (cboTBeTHO 10% 1 9%). Cnopepn npoyyBaHeTo
Ha Ernst & Young u4pe3 n3non3sBaHeTo Ha €neKTPOHHUTE MPEXU N3BBbH NHTepHeT
npe3 1997 r. 6aHkMTe ocbllecTBABaT camo 2% OT (hMHaHcOBUTE onepauun c
KNUeHTN 1 To3u aan ce yeBenuyasa Ao 5% npes 2001 r. B uscnegsanute 100
ronemn GaHkn B 26 cTpaHu. Mo TO3M HAYMH OCHOBHUSIT BUA Ha ENEKTPOHHOTO
OaHkupaHe e 6e3 CbMHEHNE UHTEPHET GaHKUpaHeTo.

Hakpas Heka cpaBHUM CTOMHOCTTA Ha pas3xoguTe, KOUTO OCbLLecTBsiBaT
OaHkMTEe npuM TexHWTe pasnnawaHus C KNWMEHTUTE 4pe3 pasrnefaHnTe Bede
TPaAMUMOHHM U eNneKTPOHHU cpeacTBa: 8 oguca Ha baHkama — $1,07; no nowama
— $0,73; no menegoHa — $0.35; ¢ nomowta Ha baHkomam — $0,27; uypes

'8 Bx. : (http://www.microsoft.com/money/premium)

" No-noppo6Ho 3a GbaelleTo Ha BUAeo-GaHkuHra BX. Prof. Guptara, P. and Dr. P.Dixon. Future of
Banking Video. - Future of Banking. - Expactations January 2002
(http://www.globalchange.com/futurebank.htm).
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uHmepHem 6aHkupaHe — $0,10."® [laHHWTe nokassaT, 4Ye 6HUMaHUEMO Ha
baHKume KbM erleKmpoHHOmMo baHKupaHe ce obsicHaea 0o zosisiMa cmereH ¢
UKOHOMUYECKU MPUYUHU, @ UMEHHO C NO-Marnky pasxogu: B crydas noseye ot 10
NMbTU MO-Manku 4Ype3 WHTEepHEeT OaHkMpaHe B CpaBHEHME C TPaAWLMOHHOTO
obcnyXBaHe Ha KnMeHTUTe B omca Ha HbaHkaTa.

3acnyxaBaT BHMMaHME CbLIO W HSAKOM [daHHW 3a pas3xoaute C uen
OTKpMBaHe Ha eavH TpaguumoHeH HGaHkoB dunuan B CpaBHEHME C pas3xogute 3a
MHTEpPHEeT-0aHKMHI: 1) 3a OTKpPMBAHETO Ha usmyecku dounuvan — muHumym $300
XWn.; 2) TekywmTe pasxoau 3a dunuana — ot $40 xun. go $150 xun. Ha roguHaTa;
3) 3a uHTepHeT-OaHkMHr Wwe 6baaT Heobxooumm pasxoam 3a 3akynyBaHe Ha
HeOGXOD,VIMVIﬂ coq)Tyep N HEeroBoTo TectBaHe — B 3aBUCUMOCT OT roremMmHaTta Ha
dvnmana Te we 6baaT $25 — 70 xun. 4) MHTepHeT-GaHKMHT e no3sonu aa 6baat
CbLLECTBEHO HamarneHyu pasxoguTe 3a 3annaTty 3a MEeHUIKbpUTEe, 0OCryXBaLm
knuenTute. '

3. UKoHOMMuecKa npupoaa Ha eNIeKTPOHHUTE Nnapu

EnekTpoHHuTe napu (e-money u e-cash) ca cneumanHu 6e3HanuM4yHn napu,
D0asnpaHn BbpXy €nEeKTPOHHM YCTPOWCTBA, C MOMOLUTA Ha KOWTO Ce M3BbpLUBAT
pasnnawiaHusaTta. 3a nbpBy NbT ONpeaeneHne 3a enekTpoHHUTE napu € AafeHo B
“Noknaga 3a enekTpoHHWTE napu”, nybnukyBaH OT EBponerickata uLeHTpanHa
OaHka (ELIB) npe3 aBryct 1998 r. kato odwmumaneH OOKYMEHT  , KOEeTO €
nogebpgeHo B “CtaHoBuwe Ha ELIB oTHOCHO enekTpoHHWUTE napu” npes siHyapu
1999 r.7'. Mpe3 centemBpu 2000 r. ot EBponenckua napnameHT € npueTa
Oupektnea 2000/46/EC “OTHOCHO AeHOCTTa B chepaTta Ha eNEKTPOHHUTE napu u
NPyAEHUMANHNS HAA3op BbpXy MHCTUTYLMMTE, KOUTO Ce 3aHMMaBsaT C Tasu
nevHocT”**. Tasn OupektuBa obayve He ce oTHacsa 3a HGaHKOBUTE MHCTUTYLMM, a
perynupa gevHocTa Ha OPYrUTe opUAOMYECcKU nuua, KOUTO u3gaBaT eneKTPOHHM
napu. CneumanHo genHocTTa Ha GaHKOBUTE MHCTUTYUWW, U34aBaLUN E€JTEKTPOHHM
napwu, perynupa Oupektnea 2000/12/EC, npueta npe3 mapt 2000 r..

B Hoknaga (1998) ce paBa cnegHOTO oripedesieHUe 3a €/IeKMPOHHUMEe
napu: “ENeKTPOHHWTE Mapu B LUMPOKUS CMUCHI Ce onpenendr KaTo eneKTPoHHO
3anasBaHe Ha napuyHaTta CTOMHOCT C MOMOLLTa Ha TEXHWYECKO YCTPOMCTBO, KOETO
MOXe LUMPOKO Aa Ce W3Non3Ba 3a pasnnallaHus B Mons3a He camMoO Ha Ccamus
€MUTEHT, HO M B MNon3a Ha Apyrn OUPMU U KOETO He WU3NCKBA 3a4biDKUTENHO
nsnonaeaHe Ha 6aHKOBM CMETKM, a OeWcTBa KaTo MpegnnaTteH MHCTPYMEHT Ha

18 MpuBeaeHnTe gaHHU ce OTHACAT 3a LBellapckaTa 6aHka Credit Suisse 1 ca cbobLleHn Ha HenHus
6pudpmHraa npea 2000 r.: Credit Suisse. Economic Briefins, #15, 2000, p.13 (http://www.credit-
suisse.com/en/home.html).

9 B KHsiseBa, M. CeTeBOe HepaBEHCTBO. (http://www.ifin.ru/publications/read/434.stm).

2 European Central Bank. Report on Electronic Money. August 1998
ghttp://www.ecb.int/pub/pdf/emoney.pdf).

' “Opinion of the European Central Bank on Elektronic Money and Credit Institurions". January 1999
ghttp://www. ecb.int/index.html).

2 Directive of the European Parliament and of the Council 2000/46/EC of 18.09.2000 “On the taking up,
pursuit of and prudential supervision of the business of electronic money institutions” — Official Journal
of the European Commission (OJ L 275/39, 27.10.2000) - (http://europa.eu.int/eur-
lex/et/dd/docs/2000/32000L0046-ET.doc).

% Directive of the European Parliament and of the Council 2000/12/EC of 20.03.2000, Annex |, point 5 —
OJ L 126, 26.05.2000 —

(http://europa.eu.int/eur-lex/et/dd/docs/2000/32000L0012-ET.doc).
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npeaseuten”. Mo «kbcHO B [OupektnBata 2000/46/EC (un.1, an. 3b)
onpeaeneHneTo e YTOYHEHO NO CrefHunst HauvH: “EnekTpoHHMTe napu Tpsibea ga
OTrOBapsAT Ha cCregHWTe M3NCKBaHWS KbM emuTeHTa: 1) ga ce nassiT BbpXy
€NeKTPOHHOTO YCTPOWCTBO; 2) Aa ce eMUTUpaT cref nonyvyaBaHe Ha CbOTBeTHaTa
CTOMHOCT, KOSITO Ja He e no-Marnka OT emuTupaHaTta; 3) ga ce npvema Kato
pasnnawaTenHo CpeAcTBO He CamMo OT EMUTEHTA, HO U OT Apyru doupmu”.

PasGupaHe 3a eJiIeKmpoHHUMe riapu 68 WUpPOK U meceH CMUCBHJ1

BaxxHo e ga ce otbenexu, 4e caMmoTOo NOHATME “eNeKTPOHHM” napyn MOXe aa
ce pa3bupa B LUMPOK M TeCEH CMUCHLN Ha aymarta. B wupokus cmucsbn, ToBa ca
BCUYKMTE napu (e-money), umpkynupawm B rnobanHata WAN-mpexa WVHTepHer,
kakto u B nokanHute LAN-mpexu wnu yvactHute VAN-mpexun. “lWupokute”
ereKkTPoOHHM Napu ce pasnuyasaT Mo TOBa, HA KakbB BUA €MNEKTPOHHO YCTPONCTBO
ca 6asnpaHu.

Cera B VHTepHeT ce u3nonsaT HAKOMKO BuAa MraTeXHU enekTPOHHM
cpenctea: 1) LiudpoBu XeToHW, KOUTO ce npegnarat OT KomnaHuu kato First
Virtual Holdings, Software Agents u NetBank. KomnaHuute u GaHkute
KOHTpoNuMpaT BanuAHOCTTA Ha Te3uM >KEeTOHW, 3a KOMTO Cce u3nonaear
Kpuntorpadpckm cpeactea  3a  3awmta  Ha  uHopmauuaTta.  KomnaHuuTe,
npegnaraiwim XeToHWTe, nofy4yaBaT CcamoO KOMWUCWMOHHW. 2) BaHkoBWM nnacTukoBu
kapTn. 3) MMbrHOUEHHM eneKT?OHHM napu (e-cash), 6asvpawm ce camo BbpXY
TBBPANS ANCK HA KOMMIOTBPA.>* VIMeHHO e-cash ca enrekmpoHHUme napu e meceH
cmucbnl Ha Oymama. B Obnrapckatra 6aHKOBa MNpakTUKa Te oOlle He ce
M3non3sear.

Haspemeto MuntbH ®puamaH onpegenu napute KaTo  coyuarHa
ycrosHocm. Cera obave BbB Bpb3ka C MepCcrekTMBMTe 3a pas3BuTME Ha
€eKTPOHHOTO OaHKMpaHe WM BMpTyanHaTa MKOHOMMKA, MOXe ce JobaBu, vye Te
npeactaBnsaBaTt U UHGhopMayuoHHa yCri08HOCM, KOraTo NiaTexHUTe cpeacTsa ce
npeBpbLiaT B UHOpMauUns, NaseHa BbpXy PasfMYHM E€NeKTPOHHW YCTPOWCTBA.
AHanu3bT Ha EenekTPOHHUTE Mapu MO3BOMNsBa Ada Ce HanpaBAaAT crnegHuTe
3aKMYEHNS 3@ TAXHOTO UKOHOMUYECKO CbOBPKaHUE:

[Tbp8o, enekTPOHHWUTE Napy NMPOMEHSAT CbOTHOLLEHMETO MEeXAy HanmuyHute
napu B obpalweHue n 6esHannyHWTe, KaTo BGesHanuyHaTa 4acT ce yBenu4asa.
OTHacAHeTo MM MpoCTO KbM BesHanuyHuTe we 6bae egHO MHOro OnpoCTEHO
pasbupaHe. EnekTpoHHWTe 6e3HanuuHn cpeacTBa BKMKOYBAT nNpean BCUYKO
pa3nuuHu BuaoBe 6aHkoBWM kapTu. B pasButuTe 3anagHuM cTpaHu ce usnonssat
0aHKOBM KapTWM Ha TakuBa M3BECTHW kopropauumn kato Visa, American Express,
MasterCard, Diners Club u gp. Te3n kapTu ce ynotpebssart u B bbnrapus.

LLinpokoTo pasnpocTpaHeHne Ha GaHkoBMTE KapTu Lie no3sBonu B Obaelle
Oa 6baaT psi3Ko HamaneHu HanuyHWTe napu B nNapuyHus arperat M1. Ho Tpsabea
Ja ce nogyeptae efHa MPUHUMNHA pasnvka Mexay Hanu4yHUTE U eNEKTPOHHUTE
napu. Korato ce u3non3BaT HanvMyHW Napu TOBa npegnornara aHOHUMHOCM Ha
UKOHOMUYECKUME KOHMpaz2eHmu W caenkaTa uma npaBeH cTaTyT, 3alloTo Tesu
napu camm no cebe cu ca PUHAHCOB MHCTPYMEHT. [1pn n3nons3saHeTo Ha napu B
BesHannyHa c¢opma, OCBEH npodasBadva M KynyBaya, 3adbiDKUTENHO yyacTBa
PUHAHCOB WMHCTMTYT KM ce nogpasdbupa BbL3MOXHOCTTA 3a B3aWMHa

% Bx. Holland, K., A. Cortese. The Future of Money. — Business Week, Jun 12'95, p.3;

120



noeHTudprkaumnsa. B criydas € eniekmpoHHUmMe napu He euHaau (hUHaHCo8
uHcmumym e cmpasa npu clenkume u coerikama Moxe 0a ce U38bPpWU Kamo
@HOHUMHa.

Bmopo. LeHTpanHaTta 6aHka Ha BCAka efHa CTpaHa perynupa napuyHoTo
npegnaraHe. ETo 3awo e BaxHO Aa ce pa3bepe KbM KakbB NapuyeH arperat morat
Oa 6bgaT oTHeceHn enekTpoHHUTE napu. OTroBOPBT HA TO3U BLMNPOC Ce Hamupa
HAKbAE Ha rpaHuuaTa Mexgy MKOHOMMKATa M KOMMTbPHUTE MH(OPMaLUOHHK
TexHonormm. BaxHuM OCOBGEHOCTM Ha enekTpoHHaTa TbProBus Hampumep KaTo
nvuncaTa Ha ObpXXaBHW rPpaHnUM, NpeanaraHeTo Ha OrPOMHU KONMYECTBa 4OCTbMHU
CTOKN HaBCHAKbAE NO CBETA B PEXMM Ha peariHo Bpeme, No3BosisiBaT €NeKTPOHHUTE
napu ga 6baat oTHeceHW kbMm arperaT M2, Tbil kKaTo B Gbhrapckata npakTuka
OenosnTuTe B YyXK[a BarnyTa ce BKMo4YBaT B KBasunapute. AKO CTaBa BbMPOC 3a
€eKTPOHHWUTE Napu KaTo CPeAcTBO 3a Oe3HanuMyHo pasnnawaHe BbLTpe B
CTpaHaTa, ToraBa Te ce OTHecAT KbM arperaTt M1.

Tpemo. EnekTpoHHMTE napu B TecHUss cmucbn (e-cash) obepumHsasat
cBOWCTBaTa Ha HanMWyHM u ©Oe3HannyHu napu. Te wumat npedumcmeama u
ydobcmeama Ha 6e3Hanu4yHume efieKmpOHHU rnaamexHuU cpedcmea u ernemMeHmu
Ha aHOHUMHOCmma Ha Hanu4Hume napu. EmuTeHTMTE Ha Te3u napu ca
cneumanHu OaHKM, KOMTO Ca MO-CKOPO €efHa CbBMECTHa C T[UraHtuTe B
enekTpoHHust omsHec (kato IBM wn Microsoft) opraHusaums Ha enekTpoHHWUTE
BaHkoBM cuctemu. Jlngepckute nos3muum ce 3aemaT OT TakMBa WMHCTUTYTU KaTo
FirstData Corp., First GlobalCommerce u BlueGill Technologies.

CobTyepbT Ha enekTpoHHWTE napu e pa3paboTeH 3a NbpBM NbT OT
xonaHackata komnaHus DigiCash, koaTo cb3gage cneumanHa gurutanHa 6aHka
(BepcuuTe Ha HenHuTe nporpamu ca cbrnoctaBumu ¢ Windows, Macintosh 1 UNIX),
a cera nuaepute B cuctemuTe 3a enekTpoHHuTe napu ca Mondex, Citibank n
NetCash®. HoBa 1 Hail-BaxHa TYK € crnefgHaTta KOHcTaTauus: 3anucbm 8bpXxy
mebpdus OUCK Ha KOMMmbpa Ce fpupasHsiea KbM Mapu W ce npegasBa 4pes
WHTepHeT unu apyrm enekTpoHHN MpEeXu OT KyrnyBaya KbM NpogaBaya v 3aToBa B
MHOro cnyvaun baHkume 3a2ybgeam 8b3MOXHOCMMa 0a reyvyesisim om me3u rnapu.

BbB Bpb3ka Cc npobrnemuTe, KOMTO Cb3daBaT ENeKTPOHHUTE MnaTexHu
CUCTEMM OTHOCHO Mo-ronigmMarta MM Bb3MOXHOCT 3a nsnupaHe Ha napu, Komucusara
FATF c TpeBora koOHCTatupa, Y€ HSIKOM CUCTEMU 3a ENEKTPOHHUTE Mapu He
OCTaBAT CNneau HUTO B LEHTPanHMsa KOMMOTBP, HATO Ha HAKaKbB LOKYMEHT, T.€.
MHOrO TPygHO (UNN MOYTM HEBBL3MOXHO) € Aa O6baar OTKPUTU U NpocneaeHw,
CbOTBETHO TEXHWUTE MpUTEXATENM M CaHKLMOHMpaHU.”® HoBa 1 Hail-BaxHa TYK e
cnepHata KOHCTatauus: 3anucbm ebpxy mebplusi OUCK Ha KoMmrombpa ce
rnpupasHsiga KbM rnapu u ce npepasa uype3 WHTepHeT unu gpyru enekTpoHHU
MpEeXu OT KyrnyBada KbM MpoJaBada 1 3aToBa B MHOMO crnydan baHkume 3az2ybeam
8b3MOXHOocmma 0Oa redensm om me3u napu. BuB Bpb3ka ¢ npobnemute, KOUTo
Cb3gaBaT E€NeKTPOHHMTE NNATEXHU CUCTEMM OTHOCHO Mo-rofisMata UM
Bb3MOXHOCT 3a uanupaHe Ha napu, Komucusata FATF ¢ TpeBora KoHcTaTtupa, 4e
HAKOU cucmeMu 3a eJIeKmpoHHUMe napu He ocmassam credu HUmo 8
UeHmpaJsiHuUsi KOMImbp, HUMO Ha HsKakb8 OOKYyMEeHm, T.€. MHOro TPyAHO (Mnu

% By. Talmor, S. Pioneers in E-Commerce. - The Banker, 1998, No 2, p. 70.
% By. BaHKoBCKue TexHonorun, 1997 , No 5, ¢.12.
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NMoyTM HEBB3MOXHO) € Jda Obaar OTKPUTM U NPOCMEeAeHW, Pecr. TexHuTe
npuTexaTenu CaHKUMOHMPaHn®'.

EnekTpoHHuTe pasnnawaHua moraT ga usnonssart (Hapea c GaHkoBuTe
KapTu) TakMBa NraTeXHW CUCTEMU, KOUTO Ce ONUpaT BbPXY E/IEKMPOHHUME rapu 8
mecHus cmucbn (e-cash)®®. Tesn cucTeMM  TeXHOMOrMYECKM NpencTaBnsiBaT
cnegHoTo:

e 3awwudpoBaH no ocobeH kpunTorpaddCkM HauYMH U  3aWUTEH C
€neKTPOHHMA nognuc oT  panwundukaunss HocuTen Ha napuUyvHUS
HOMWHaN BbB BUA Ha WHOPMAUMOHHWUS avn (Macus). Cnopeg
cneuManucTuTe, Te3n MacvBK ca 3aliMTEHN OT hanmduumnpaHe, HO He
BMHAM ca 3alLMTEHN OT KonupaHe?’.

e 3anncuTte Ha cMeTKUTe BbB BUpTyanHaTa 6aHka CbC 3aliMTeH AOCTb.

CreuvannctuTe npegpuyaTt cnegHoTo 6baelle 3a eNnekTPOHHUTE Napu:

1) 6aHkaTa LWe onepupa C €EneKTpoHHATa HanuM4HOCT 0e3 KNMEHTbLT Aa
npuTexasa CMETKa B Hesl, @ EMUTEHTUTE Ha Ta3n Hanu4HOCT wWe 6baaT
apyrn 6aHku;

2) Bb3MOXHOCT 3a OTKpMBaHe Ha cMeTka B H6aHkaTa 6e3 Aa uma HanucaHa
monba 3a ToBa;

3) enekTpoHHUTE napu BbB BCEKU eanH MOMeHT TpsbBa ga moraT ga ce
rpesarnyTMpaTt BbB BCSAKa Apyra BarnyTta no ceeTa.

MoBpaTHUSAT MOMEHT B M3MON3BaAHETO Ha ENEeKTPOHHUTE Napu BEPOSATHO Lue
HacTbNW TOraea, KoraTto CTaHe BbL3MOXHO TSXHOTO NpwunaraHe He camo 3a
3aKynyBaHe Ha NoTpebuTenckM CTOKM, a 3a OCbLUECTBABaHE Ha OCHOBHOTO WM
MKOHOMWYECKO MNpefHasHadeHue — 3a umHBecTMuMu. B To3u cnyyaih egHa oOT
3apgaunte Ha LeHTpanHata 6GaHka we Obae perynupaHe Ha MApPUYHOTO
npegnaraHe ¢ OTYMTaHe Ha TO3n 0cobeH Napu4yeH arperar.

4. LUeHtpanHaTta 6aHKka W perynupaHe Ha eneKTPOHHUTe napu:
0COGEHOCTU U NEPCNEKTUBHU

DeHOMEHBLT Ha eneKkTPOHHWUTE napu 1 ocobeHoCTUTe Ha Bpb3kaTa UM C
napuyHaTa nonuTuKa Ha UeHTpanHute BaHKu npes3 nocnegHuTe HSKOMKO rO4MHM
aKTMBHO ce obcbxaa oT MnpeacTaBuTeENUTE KaKTO Ha  QyHOaMeHTanHarta
VKOHOMMYeCKa Hayka, Taka M OT (PUHAHCUCTUTE Ha PasfMYHU UHCTUTYLMK .
lMpoyyBaHeTO Mo3BONsSIBa Aa ce u3BedaT [ABe MPOTMBOMOMOXHU rMegHU TOYKM 3a

" B. BaHkoBckue TexHomorum, 1997 , No 5, ¢.12.

% Bx. Mr.Wedberg. Demo Script of Running eBook (www.looking.ru/support/?sgid=86) u
gwww.emoney.ru/publish/324.htm).

®  Mr.Wedberg. Demo Script of Running eBook (www.looking.ru/support/?sgid=86) 1
gwww.emoney.ru/publish/324.htm).

® Efna ot NbpBUTE KOH(EPEHLMM HanpuMep e Ta3un, cbeTosina ce npes tonu 2000 r. BbB BalumHITOH
Ha Tema: “brlewe Ha napuyHama nonumuka u Ha 6aHkogeomo Oesnio”, NoCBETEHA W3LSANO Ha Tesu
npo6nemu. KoHdepeHumsiTa e npoBeeHa Noa natpoHaxa Ha BuLenpe3naeHTa no rHaHCoBUS CEKTOp
Ha CeeToBHaTa 0aHKa, a CbLIO Ha AenapTameHTa Mo u3cnedBaHusiTa Ha MexayHapogHus BanyTeH
doHa wu cnucaHue International Finance. 3abenexwutenHo e, 4e camuWTe oOpraHusaTopu Ha
KOHdepeHUMsTa 9 onpeaendr kato “hopym Ha npedBwxkaaHe”, AaBalla Bb3MOXHOCT 3a norneq ot 25
roAVHW Hanpes, KoraTo eneKkTpoHHUTe napu 6e3 CbMHeHMe Lie 3aemMaT MbPBO MSACTO B LSNOTO NapuyHo
ob6pbLyeHue. (Bx. Conference “Future of Monetary Policy and Banking”, 11.07.2000, Washington D.C. :
(http://www.worldbank.org/research/interest/confs/upcoming/papersjuly11/july112000.htm).
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Bpb3kaTa Mexay Obgellata napuyHa nNONUTMKA Ha UeHTpanHute 6aHkm u
€NeKTPOHHUTE Nnapu:

e [IpedumHo necumucmuyHa enedHa mouyka, kosTo ce 6asnpa BbpXy
TBbPOEHMNETO, Ye ObAELOTO pas3BUTME Ha EnekTPOHHWTE napu Le
aosefe 0o 3aryba Ha ponsitTa Ha UeHTpanHuTe GaHku KaTo perynaTopu
Ha Nnapu4HOTO NpeanaraHe.

o [IpedumHo onmumucmuy4Ha enedHa moyka, ©Gasupawa ce BbpXy
ybexaeHneto, 4Ye WHMOPMALMOHHUTE TEXHOMOIMU (M ENEeKTPOHHOTO
GaHKMpaHe B YaCTHOCT) LLie 3anasaT 3Ha4eHNETO Ha LUEeHTpanHuTe GaHku
npu ycrnoeve obave, 4Ye AbpxaBaTa npegnpuveMe 3a Lenta peguvua
ageKBaTHU MEpKM.

O6o6LLaBaliku Te3un rneaHn TOYKN HAKOU U3cnegoBaTenu obpasHo nuwaT 3a

6b6§u4&ma CMBbPM Ha LEHTpanHuTe GaHKM Unn obpaTHOTO 3a TEXHUS 38e30eH
yac

EnekmpoHHUMe napu Kamo 3annaxa 3a [apudyHama [ofumuka Ha
ueHmpasiHume 6aHku

MpoyuyBaHMaTa nokaseaT, Ye eb3zedume Ha rnecumucmume 3a MsxXHOMmMO
6ndewe rpu pazgumuemo Ha eflieKmpoHHUMe napu ce 6asupart Bbpxy crnegHuTe
peanHo CbllecTBYBallM TeHOEHUMW, OCHOBaBallM Ce Ha aHanuM3a Ha
CbBPEMEHHUTE UH(OPMALIMOHHU TEXHONOMN 2

[MTbpeo, npu obCnyXBaHETO Ha TbProBCkMA O0OOPOT M U3006WO npu
pasnnallaHusaTa Mexay pasfnuyHuTe cTonaHcku cybekTn ce 3abensassaTt npuaHaum
Ha HamansiBaHe TbPCEHETO Ha “TpaguuUMOHHUTE GaHKOBW” Napu (HANMMYHOCTU WK
DaHKOBM 4YeKoBE) 3a CMeTKa Ha ygesiudagaHe MbPCEeHemo Ha pasfuyHuU eudose
es1IeKmpoHHU napu (pa3dbupaHn KakTo B LUMPOK , Taka U B TECEH CMUCHI).

Bmopo, HabnogaBaT ce HAKOM HacTbMBalLM NPOMEHU B KpeauTUpaHeTo Ha
He(UHAHCOBUSI CEKTOP Ha MKOHOMUKaTa, B pe3ynTaT Ha KOeTo TpaauUMOHHUTE
BaHKkoBM KpeauTw, OTnyckaHu od-navH OT CRyXuTenu B camute OaHku, Bede
npecTaeat Aa Cnyxar 3a OCHOBa Ha Lenus kpeauteH npouec. OcBeH n3nons3saHe
Bb3MOXXHOCTUTE Ha eNeKTPOHHOTO ©aHKOBO KpeauTupaHe, baHkume 3arno4ysam 0a
omcmbrieam C€80U rpasa OTHOCHO CbbupaHe Ha B3eMaHUs MO KpeaWUTHUTE Cu
onepaumu Ha cneuuanusmpaHu cduvpmu. lNMocnegHuTe OT CBOS cTpaHa cbbupat
e[JHaKBUTE ObITOBU MHCTPYMEHTW B CbOTBETHM “nynose”, a crnep ToBa usgaear
cpewly ToBa obesneveHne ABS — ueHHu kHmka (asset-backed securities) n m
npogaBaT Ha MWHBECTOPW, KOWTO KaTo MpaBuIiio ca HebaHkosu guHaHcosuU
uHcmumyuyuu. CTaBa gyma 3a T. Hap. CTPyKTypupaHo (uHaHcupaHe (structured
finance), B pe3yntaT Ha KOeTO Ce HamansiBa OOLIOTO paBHULLE Ha PUCK WU
npogageHute oT GaHKNTE KpeauTu Beve He ce oTuuTaT B TexHuTe BanaHcwy,

¥ NocTaTbuHO MbreH 0630p Ha 06CkXKAaHNs NPobnem e HanpaBeH B NopeauLaTa CTaTUM Ha CTapLum
HayyeH CbTPYAHWK Ha MIHCTUTYTa 3a CBETOBHATa MKOHOMMKA U MEXOYHAapOaHUTE OTHOLEHUst kbM PAH
[payeBa M. Bx. payeBa M. LleHTpanHuTe GaHKM B 3MOXY SMEKTPOHHbIX AEHEr: noTeps OGbinoro
moryulectea? — eCommerce World, #10/2000 (http://www.osp.ru/ecom/2000/10/040.htm), eCommerce
World, #01/2001 (http://www.osp.ru/ecom/2001/01/018.htm).

%2 Bx. Hanpumep Friedman, B. The Future of Monetary Policy: the Central Bank as an Army With Only a
Signal Corps? - International Finance, November 1999, Vol.2, Issue 3 (http://papers-
nber9.org/papers/w7420.htm). b. ®puamaH e npodpecop B XapBapackusi YH1BepcuTeT.
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BCneAcTBME Ha KOeTO noKasaTeniMTe 3a 6aHKoBaTa NMMKBUMAHOCT M KanuTanoBa
ageKBaTHOCT ce nofobpsiBar.

EnHoBpeMeHHO ce u3BbpLUBa CeklopuTusauma (securitization), Tbi kaTo B
paMKUTe Ha NyrnoBeTe Ha fasapa usnu3am cnabosukeudHU akmueu, KOUTO 4pe3
LEHHUTE KHWKa Ce TbpryBaT Ha KanuTanoBuTe nasapu’ . Hai-BaxHa TyK €
crnegHaTa KOHCTaTauus: TpaguUMOHHOTO GaHKOBO KpeguTupaHe ce oTnvyaBa oT
CTPYKTYPVMPaHOTO hMHaAHCUPaHe 1 CeKropuTM3aumsTa o msxHama OCHO8a:

e W3TOYHMK Ha TpaguuMOHHOTO ©aHKOBO KpeauTupaHe ca OaHkoBuTE
Oeno3nTn, NnopaguM KoeTo MMa Bb3MOXHOCT 3a perynupaHeto MM ot
LeHTpanHuTe 6aHKn Ype3 pe3epBHUTE N3NCKBAHUS;

e OcHoBa Ha CTPYKTypMpaHOTO (OUHAHCMpaHe W ceKiopuTM3auusitTa ca
nacvmBuTe, TPAHCHOPMUPAHN B LIEHHU KHIDKA, KOMTO Ce HamupaT M3BbH
KOHTpOMa Ha LieHTpanHuTe BaHKu.

ETo 3awo om “kpedumHa’” anedHa moyka perynatuBHute (pyHKLUM Ha

Te3n GaHKN NOCTENEHHO e oTcnabsar.

Tpemo, 3anouyBaT pfa ce pas3BMBaT KIUPWHIOBM pasnnawiaHud ¢
€NeKTPoOHHMUTE Napu Mexay pasnuyHuTe HedMHAHCOBWM opraHusaumn u oHgoBe
(3acTpaxoBaTernHu, NEHCUOHHM, MHBECTULMOHHM W Ap.), emuTupann oT Tax. [o
Tasn npuyunHa baHkume npecmasam da nedvessim om r1oO0bHU pasniawjaHus, a
LleHTpanHaTa GaHka He MoXe aa rv KoHTponupa. MogobeH npouec Mmoxe aa 6bae
CPaBHEH CbC CbLUECTBYBAaHETO HaBPEMETO Ha T. Hap. 4acTtHM napu (private
monies), KoUTo ca 6unm oTMeHeHu owe npes XIX Bek.>

BbB Bpb3ka C ToBa LeHTpanHute OaHkM Ovxa Mornmu ga npunarat HsKou
3awum-u cmpameeuu. Cpep TAX Morat ga ce nocoyaT Bb3MOXHOCTU KaTo
Hampumep: MOCTOSHHOTO yYBEMWYaBaHE CNMCbKa Ha nacueBuTe (NapuyHUTE
eQuHMUM), moarexalim Ha 3agbiKUTENHO PEe3epBHO perynupaHe; M3MckBaHeTo
KbM NPEAnpuUSTUSTa M OpraHuM3aummMTe C ObpXaBHO yvyacTue 3a MpOBEXAaHe Ha
pasnnawiaHuaTa, (B T.4. M NnawaHe Ha JaHbuuTe KbM Ologxerta), camo C
TpaguuMoHHUTE ©OaHkoBM napu. TpsibBa obaye pa ce wuma npeasua, 4e
ObPXaBHUSAT CEKTOP Ha WKOHOMMKaTa He € Hal-BakHaTa 4acT Ha usnaTa
MKOHOMMWKA 1 TOBa € Taka He camMo B pasBUTUTE AbpXKaBu, HO U B CTPaHW B NPEXOA.

3a BCUYKKM e SAICHO, Ye eNEKTPOHHUTE Mapwu He MoraT a 3aMeHSIT HambJIHO
TPagUUMOHHUTE Napw, BLMPEKM 4Ye Te Lle OCTaBAT BcCe MO-TACHO Mone 3a
napuyHaTta nonutuka Ha LleHTpanHuTe 6aHku. ETO 3awo TAxHOTO ObAelwe oT
“napu4Ha enedHa moyka”, cnopepn Bb3rneanTe Ha NecCUMUCTUTE 3a porsitTa UM npu
pa3BUTMETO Ha eNEKTPOHHUTE napw, uarnexga HeonpegeneHo. Hewo noseye, no
MHeHneTo Ha b. ®puamaH, TeopeTmyecknm HsaMa Hukakeu npevkn crieq 20-30
roavHW eJIeKMPOHHUME [iamexHuU cucmemu, pabomewju 8 pexum Ha peasiHo
gpeme, 0a cmaHam rogceMecmHuU U mbp2osckume baHku Oa rnpecmaHam Oa ce
Hyx0asim om ueHmparsnHama baHka rnpu mexxdybaHkosume pasrisiaujaHusl.

% Mo HaKkon aaHHW NoHacTosileM Hanpumep B CALL| ca “cekioputuampaHn” 28% oT noTpebuTenckute,
17% - oT unoteyHute n 11% - oT MexaydupmeHuTe TbpProBckM Kpeautu. [aHHuTe ce uuTupat no
Friedman, B., p. 16. Mo-nogpo6Ho BX. Lumpkin, S. Trends and Developments in Securitization. -
Financial Market Trends. October 1999, Ne 74.

% BaHkaTa Ha AHMus HanpuMMep MMa U3KMYUTENHOTO NPaBo Ha napuyHaTa emucus ot 1844 r., BbB
®paHuust — ot 1848 r., B N'epmanusa — ot 1874 r., B CAL — ot 1913 r. Bx. Kenyon, J. A Dictionary of
British History. L. Secker & Warburg, 1981, p. 29-30.
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Ho B pasnnyHn cTpaHuM cbliecTByBaT COOCTBEHW  €NEeKTPOHHM
pasnnawartenHn cuctemn. KoHKypeHUuMsiTa MexXay HauMOHanHWUTE eNeKTPOHHM
pasnnaLlaTeniHy cucTteMmn Moxe aa obae CTUMynupaHa caMo OT TEHAEHUMSITA KbM
rnobanusaunst Ha uHaHcoBWTe nasapu. Mo Ta3m NpuyMHa NpMOpUTETHA e Obae
3ajavata no ocuaypsisaHe HadexXHocmma Ha KOMMIIMbPHUME cucmeMu, KaTo no
BCSika BEPOSITHOCT LUe ce MosiBU HeobXOAMMOCT OT HAKaKbB KOHTPONUpALL, opraH,
nogobeH Ha LleHTpanHata 6GaHka, HO Bedye CbC CbBCeEM Apyrn yHkuun. [lo
aymmute Ha M.KuHr “HacnegHunumTte Ha bun F'entc we 3amMeHsiT NpUeMHMUMTE Ha
AnbH FpMchbH”35.

Hemebpmo, cera NoOBeYETO eMUMEHMU Ha e/IeKMPOHHU napu ca baHKkume,
Koumo ocbuwecmesgam U cbomeemHume pasnnawadus. [bpBoOHayanHata
OCHOBa Ha Te3u napuv ca 6aHkoBWTE AeNO3WTU (B HAnNMYHW Napy UNn B NpeBedeHu
no cmeTka OT paboTHaTa 3annata unu Apyrn LOXOAM Ha KNMeHTute). Tyk HaAma
HUKakbB 0cobeH Mpobnem, Tbi KaTo Te ce perynupaTt OT LeHTpanHuTe GaHKu.
lMpuHyunHo HOB0 sBNeHUe o0bade ca EneKkTPOHHUTE KapTu WM Apyru
pasnnawiaTenHn enekTpoHHW CpeAcTBa, KOUTO Cce emutmpaTr oT HebaHKoBM
NPeanpusTUS  Kato Hanpumep TPaHCMOPTHWU, TenedgoHHW u Apyrn nogobHu
dupmn. TakMBa ca E€neKkTpOHHMUTE KapTu Ha YMpaBneHUETO Ha rpafcKkus
TpaHcnopT B Hio-Mopk, Ha Hsikon TenedoHHN KoMnaHun B AnoHus, kapTu e-port B
Pycua m T.H., KOUTO ce npuemaT KaTo pasnnawiatenHu cpeactsa OT Apyru
d)VIpMI/I36.

Cnopean nporHo3ute Ha cneuvanuctTute, B ObAelle M3non3BaHEToO Ha
€NeKTPOHHMTE Napu, eMUTUPaHN OT pasnnyYHN HEGAHKOBM MHCTUTYLMK (T.H. YaCTHM
€NeKTPOHHM napwu), Lie ce yBenuyaBa W criefoBaTenHo pasnnawjaHusma u
msXHOMO omyumaHe U KOHmposiupaHe geyve we cmaea He 4ypes baHkume, a ypes
Te3n NpeanpusaTus N TAXHOTO c4eToBOACTBO. [Mpu ToBa “TpaguUMOHHUTE GaHKOBKU”
napu (HanU4HoCT MnNyM GaHKOB YeK) Lue CTOST eAMHCTBEHO B CaMOTO Havaro Ha
pasnnaiwiatenHara Bepura, kaTo Npu MNOHaTaTbLIHUTE TpaH3aKUMM Beye HaAma
HeoOX0oAMMOCT Aa ce nogabpXaT HOPMaTMBHUTE OCTaTbLM MO OaHKOBUTE CMETKM,
C KoeTo oTnaga Jdopu M noTpebHocTTa OT 0OuYyamHOTO MWHopMUpaHe Ha
nMbpBOHa4vanHata 6aHka 3a OCbLLEeCTBEHUTE onepauun. AKO Te3n pasnnallaHusTa
6baaT macoBu, ToraBa KaTo CreAcTBUE MbP208CKUMeE baHKU we umam ro-marska
nompebHocm om cpedcmeama, Koumo 0a rnassim 8 pe3epeHu u Opyau CMemKuU 8
LlenmpanHama 6aHka.

lMlemo, npoy4yBaHuATa nokassaT, Ye B KaTeropuaTa “enekTpoHHW napu” B
nocnegHo Bpeme (BbB Bpb3ka C pPas3BMTUMETO HA EreKTpOHHaTa TbproBus B
WHTEPHET) Ce MosiBABa rpyna noTeHUmManHo onacH/ 3a MOHOMoma Ha LeHTpanHiTe
OaHkM “napuyHm 3Haun”. CtaBa gyma 3a T. Hap. npu3oBu napu (gift money), c
KOUTO MoraT ga nasapyBaT KynyBaynTe€ B WHTEPHET-Mara3vHuTe M KOUTO 3a
OTOENHW KINWEHTN B PasBUTUTE CTPaHW MOHSKOra SOCTUraT BHYLUMTENHW CyMu OT
HSAKOJIKO MUIMOHa gonapa, 6puTaHcky nupn nnm espo. KnmeHTuTe nonyyasaT Te3un
€neKTPOHHM napu (B TECEH CMUCHIN Ha aymarta) 6e3 ga nmat cpeacTBa Ha 6aHKoB
Aeno3unT, a KaTo “nNpms” UM NOoLWPEHNE 3a 3aKyrnyBaHe Ha onpedenieHn CTOKU Unn
KaTo peknamMa OT OH-NaliH MpogaBaduTe B MPEXWUTe OT WHTEepPHEeT-MarasuHMm,

% King, M. Challenges for Monetary Policy: New and Old.- Bank of England Quarterly Bulletin,
November 1999, N 39, p. 49 (http://www.kc.frb.org/publicat/sympos/1999/sym99prg.htm). M. Kunr e
3amecTHuK-YnpaButen Ha baHkata Ha AHrnus.

% Bx. MpaueBa, M. LuT. cbu. (http://www.osp.ru/ecom/2000/10/040.htm).
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KaKkBUTO ca Hang)vnvlep BbB Benukobputanua — IPoints, B CALL — Flooz, Beenz,
Cyberdold u gp.*’

Lllecmo, enekTpoOHHUTE napw, Wu3gaBaHN OT HEePWUHAHCOBUTE YaCTHU
WHCTUTYLUMKN, KPUAT BB3MOXHOCTTa 3a MOsBABAHE Ha T.HAp. eneKTPOHeH
ceHbopax (electronic seigniorage), kKaTto pasnvka Mexagy HoMyHana Ha napuyHarta
eQVHMLa M CTOMHOCTTa Ha HEWHOTO cb3gaBaHe. Cb3gaBaHETO Ha napu U
nonyyaBaHeTo Ha neyanba BuHarm e Ouno npeporatMeB Ha gbpxaBata. Camo
ganwmndurkaTopuTe Ha Napu ca 3annawsanu Tasu nedanba. [Npu enekTpoHHUTE
napu, KOUTO MO NpuMHUMN MoraT Ada O6baaT m3gaBaHM OT 4acTHU HedUHAHCOBM
MHCTUTYUUN, Ce noABABa U cneu.mq)mqu €J1eKTPOHEH CeHbOopaX, KOUTO Be4ye He
npuHaanexun Ha gbpkaesaTta. Hakou crneumanucti gopu cmatar, Yye npes XXI Bek
UMEHHO €eJIeKIMPOHHUSIM CeHbopaX uwie 6bde U3MOYHUK 3a HampyreaHe Ha
602amcmeomo™®.

Cedmo, 3a pa ce M3NON3BaT EfEKTPOHHUTE Mapu Ha MpakTuka, XxopaTta
TpsbBa ga NpeodoneaT HAKOM 4MCTO ncuxonorudecku npobnemu. CtaBa gyma
npeav Bcuuko 3a GesonacHocTTa MM, 3a BMCOKaTa CTEMNEH Ha HeonpeneneHocT,
CBbp3aHa C NpaBuiHMA M3OOP HA MHOXECTBOTO OT THAX, NpeAnaraHyn Ha nasapa, u
A0pM CbC 3anas3BaHeTo Ha NokynaTtenHaTa UM CMOCOBHOCT.

ETo 3awo b. KoeH cmsTa, 4e MHTEpeCHT KbM eNeKTPOHHUTE napu mpsibea
0a 6B0e cmumynupaH HanpuMMep Mo CNegHUs HauvH: nNpeafniaraHe Ha Mo-BUCOKM
NMXBEHW MPOLEHTU 33 TAX B CpaBHEHWE C TpaguumoHHUTE OGaHKOBM napw;
HamMmandaBaHe Ha UeHUTe aKko KIMMeHTBbT Cce pasnnalla c/vinm MHBECTUpa B
€J1eKTPOHHU napu; rapaHTnpaHe Ha NbIHATa n HeorpaHn4yeHaTta nm
“kOHBEPTUPYEMOCT” B TpaOULMOHHUTE, KOETO cren BpeMe Moxe pa b6bae
OTMEHeHO (Mo aHarnorus ¢ oTMsiHa Ha pasMsiHaTa Ha KHWXKHWUTEe napu cbe 3naTo). U
KaTo cnegctBMe Moxe pfa Obae HanpaBeH CregHUSIT U3BO4 — 4acTHUTe
€eNeKTPOHHM Napu peariHO 3annawBaT NapuyHaTa NoJIMTUKA Ha LieHTpanHuTe
6aHkn>.

BegHara TpsibBa ga ce nogdveprae, ye onucaHuTe Tyk npobnemu ca camo
noteHumanHu. 3acera B EBponeinckus cbio3 gencreat 19 pasnnyHu cuctemm
€NeKTPOHHM pasnnalwaHns, KoMTo dyHKunoHmnpat ot 1995-1997 r. n cera umar
orpaHm4eHo manonassaHe. [JHeBHMAT 06OpPOT Ha eNeKTPOHHMTE Napu B eBpo3oHaTa
Hanpumep e camo 800 xun. eBpo”’. B CALL|, oBaye olje OT camoTo Hayano Ha

% Cohen, B. Cohen, B. Electronic Money: New Day or False Dawn? - International Studies Association
Working Papers. March 2000, p. 3: (http://www.polsci.ucsb.edu/faculty/cohen/working/emoney.html). B.
KoeH e npodecop B KanudopHuickus yHvueepcuTeT. B TpaguumoHHata od-naviH MKOHOMUKA CbLLO
ChbllecTByBa HeLLO MoJoOHO KaTo Hanpumep “NpusoBuTE MUMM®, KOUTO HSAKOM aBMOKOMMNaHWWM nnawat
Ha YeCcTO NbTyBaLLNTE UMEHHO C TEXHUTE CaMONeTN MbTHULN.

% Taka cmsiTa Hanpumep M3BECTHUSIT CrIELMAnUCT No napuyHaTta uctopust [hkak Yeawpdopd. (Bx.
Weatherford, J. The History of Money. N.Y., Three Rivers Press, 1997, p. 245-246).

* BuB Bpb3ka C TOBA € UHTEPECHO [1a Ce HamoMHK, e Gpuapux thoH Xaiiek (HOBenoBuaT naypeat no
MKOHOMMKa 3a 1976 r.) e dopmynupan maesTa 3a OTMsiHA MOHOMOMa Ha LeHTpanHute GaHku npu
Cb3faBaHe Ha napu, KaTo e Bukgan MKOHOMUKaTa Ha ObAelloTo, OCHOBaHa BbpXy HeorpaHuyeHarta
KOHKYPEHLMSt Ha pasnnyHuTe BMAOBe Napu. Tasu naest ce OCHOBaBa Ha NpeaBWKOaHEeTo, Ye camo Ype3
TakaBa KOHKypeHUMs Moxe fa 6bae ocurypeHa ueHoBaTa CTabunHOCT, TbW KaTo Ha nasapa Lie
ocTaHaT caMo Te3u napu, KOUTO LLie OCUIYPAT NOCTOsSIHHATa NnoKynaTenHa cnocobHocT. Bbnpeku, Ye Tyk
cTaBa Ayma rnaBHO 3a NPOTUBOAENCTBUE HA MHMAUMATA, HAMbIIHO Bb3MOXHO €, eNeKTPOHHWUTE napu
[a no3BonsAT OCbLLEeCTBABAHETO Ha Ta3u uges. (Bx. Von Hayek, F. Choice in Currency: A Way to Stop
Inflation. L. Institute of Economic Affair, 1976).

0 NaHnuTe 3a 2000 r. Bx. Issing, O. New Technologies in Payments — A Challenge to Monetary Policy.
- Lecture to be delivered at the Center tor Financial Studies. Frakfurt am Main, 28 June 2000. European
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dyHKUMOHNpaHeTo Ha Te3um cuctemn (npe3 1995 r.) 90% ot Bcuykm BaHkoBUM
pasnnatlaHus ca B enekTpoHHa opma.

B 3akmoyeHue Heka pasrnefamMme Te3n MepKu, KOUTO npeactaBuTennte Ha
“‘necMmucTTe” npegnarat Ha UeHTpanHuTe OaHKM pa wu3BbpwaTt c  uen
3anasBaHe Ha cnocobHocTTa MM pga npoBexpaT edeKTMBHa mnapuyHa
nonutuka. Bbv3 ocHoBa Ha odmumanHum gokymeHtn Ha ELIB O. AicuHr Hanpumep
npegnara neT HanpaefeHwWsi, B pPaMKUTE Ha KOUTO LUeHTpanHute ©OaHku 6u
TpsbBano ga HanpaBAT  Heobxogumute  MPOMEHW BbB  Bpb3ka C
pasnpoCTpaHeHMEeTO Ha ENEKTPOHHUTE Napwu:

lMbpeomo HanpasneHue e npydeHyuanHusam Hadsop. LleHTpanHute 6aHku
TpsibBa Aa BKMOYAT EMUTEHTUTE HA EMNEKTPOHHUTE Napu B CNMCbKa Ha cybekTuTte,
KOUTO Ca ANbXHWU Aa crna3BaTt HAKOM OCHOBHM M3UCKBAHWA Ha Haa30opa, a MMEHHO:
nokasartenute 3a ouHaHcoBa CTabWNHOCT, NpaBunaTa 3a yrnpaBreHne Ha pucka u
T.H.

Bmopomo HarnpaeneHue e topuduyeckomo peeyrnupaHe, mexHuyeckama
cyaypHoCcm u 3aujumama om crieyuasiHa KOMIombpHa npecmunHocm. Tyk cTaBa
JyMa 3a TOBa, Ye npaBaTa M 3a4bIKeHUsATa Ha BCUYKM YYaCTHULM B €MEKTPOHHOTO
napu4HO OOpbLUEHNE (TOBA Ca EMUTEHTUTE Ha EMNEKTPOHHUTE Napu, TbProBuUMTE U
KnueHtute) TpsAbBa ga ObaaTr SACHO pernameHTUpaHu KaTo OTKIIOHEHWETO OT
HOPMAaTUBHOTO MpefnucaHne ce caHkumoHupa. OcBeH ToBa LeHTpanHuTe GaHku
Cca ONbXHW da rapaHTupaTt 6e3onacHoCTTa Ha enekTpoHHUTE napu 1 ga BbBedat
3a uenTa agekBaTHU OpraHM3aLMOHHN N TEXHUYECKN MEPKN.

Tpemomo HanpaeneHue e cmamucmudyeckama omuyemHocm. Bcuuku
€MUTEHTU Ha eneKTPOHHW napw (puHaHCOBU U HedMHAHCOBW) Aa ca 3aabrihKeHu
Aa cbobLllaBaTt B LeHTpanHute 6aHKM CTaTUCTUYECKUTE AaHHW, Heobxooumu 3a
n3uncrnsiBaHe BCUYKM HEOOXOAMMM NapamMeTpu C LieNn NapuyHOTO perynvpanHe.

Yemebpmomo HarnpasneHue e KkoHeepmupyemocmma. LleHTpanHuTte GaHku
TpsbBa Aa M3NCKBAT OT BCUYKM EMUTEHTU Ha €MNEKTPOHHW Nnapu Aa ocbluecTBABaT
obMsHa Ha TpaguMUUOHHUTE TMapu MO HOMMHANHaTa CTOWMHOCT CbrMNacHo
N3NCKBaHMATA Ha KIMEHTUTE.

lemomo HanpasneHue e pesepeHume u3uckeaHus. LleHTpanHuTe 6aHkn
TpsbBa ga BbBegaT MO OTHOLWEHWE Ha EeNeKTPOHHMTE napu 3agbilKUTENHO
pe3epBupaHe, KakTo 1 MO OTHOLLEHME Ha TPaaULMOHHMTE BaHKOBM napw.

EnekmpoHHume fapu U yKpereaHe Mapu4Hama Monumuka — Ha
LenmpanHume 6aHku

lMpoyyBaHMsiTa nokasBaT, Y€ HaAW-MBbAHO ONTUMUCTUYMHUTE CBXAEHUS
OTHOCHO ObAelleTo Ha LeHTpanHuTe OaHKU Npu pasBUTUETO Ha ENEKTPOHHUTE
napM ca wu3noxeHun B pabotute Ha Y. Tyoxapg. Tom e ybegeH, uye
“mpaduyuoHHume napu U yeHmpanHume 6aHku ca me3u ¢huHaHco8U
UHcCmMumMyuyuu, Koumo C Hal-2o/iaMa 8eposimHocm  wWe ouesiesm  rpes
credsauwomo xunsidonemue”.*! AprymeHTaumsita My ce cBexaa OO0 CrnegHoTO:

Central Bank. Press Division, 2000, p. 9: (http://www.ecb.int’/key/00/sp000628.pdf). O. AcuHr e uneH
Ha YnpaBuTenHus cbBeT Ha EBponenckata LieHTpanHa baHka.

*! Goodhart, C. Can Central Banking Survive the IT Revolution? - Lecture to the Conference «Future of
Monetary Policy and Banking». Washington D.C, 2000, p. 30
(http://www.worldbank.org/research/interest/ confs/upcoming/papersjuly11/july11_2000.htm). Y.
lN'yoxapg e npodecop B JIoHAOHCKaTa Wwkona no nkoHomuka.Llut. cwu., p. 30.
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MbpPeo, HUKAKBU Yycrnexum Ha WHGpOpMaUMOHHO-TEXHOMOIMYHATa PEBONIOLUS He
MoraT da doBedaTr A0 M34Ye3BaHe TbPCEHETO Ha OOMKHOBEHWUTE Mapu, KOMTO ce
perynupaTt OT UeHTpanHute 06aHKn u, 8mopo, [OpPU ako [OOMYCHEM YMCTO
TeopeTuyHa BbBb3MOXHOCT 3a MbfiHaTa 3amsiHa Ha TpaauMUMOHHUTE napu C
€enekTpoHHuTe, LleHTpanHaTta GaHKka nak We MoXe [a M3Mnon3ea CBOS MaBeH
perynupaLl, MHCTPYMEHT — KPaTKOCPOYHUTE FNIMXBEHWN NMPOLIEHTU — U MO TO3U HaYMH
Ja OKasBa CBOETO BIUSIHME BbpXY AMHaMMKaTa Ha LEHWTE U KaTo cneacreue
BbpPXY UsnaTta MKOHOMMKA.

Bb3znedume Ha onmumucmume 3a 6b0ewemo Ha ueHmpasnHume 6aHKu
fpu paseumuemo Ha efieKmpoHHUme napu morat ga 6bgat obobuieHn no
CneaHust HaunH:

[MTbp8o, OCHOBHOTO MNpPeguMCTBO Ha TPaaWUMOHHWTE Mapu € TsxHaTa
aHoHumHocm. To LWe ce 3ana3un 1 HUKora Hama ga 6bae 3arybeHo 3a pasnuka ot
NNaTeXHUTE CUCTEMU, OCHOBAHW BBLPXY ENEKTPOHHWUTE Mapu, KOUTO BUHArn Lie
ObaaTt cBbp3aHM C eaHa unu apyra ngeHtudmkauma Ha eMuTeHTa, Ha npogaBsaya
M Kynysaya. Tesnm cuctemn npv KakbBTO M [a € Mporpec Ha MHAPOPMAaLMOHHUTE
TEXHOJOMMM LLe M3NCKBAT HanMM4MeTo Ha creuuarnHo enekTPoHHO obopyaBaHe u
OCUIypsIBaHETO Ha aHOHMMHOCTTa Ha ENEKTPOHHWUTE Napu Wwe Obae CBbp3aHo C
npobnema 3a ua3rpaxgaHe Ha JOBEPUTEITHN OTHOLUEHMSI OTHOCHO HepasrnacsiBaHe
Ha MHdopMaUuaTa MeXAy y4acTHUMUMTE B MHOXECTBOTO JOroBOpU 1 npodaxon. U
Tb KaTto nogobHa aTMocdepa Ha BCeoOLW O LOBepue He € Bb3MOXHO aa bbae
cb3dafdeHa, 3aToBa MpaKTMYEeCKM € HEBb3MOXHa MbfHaTa 3aMsiHa Ha
TPagULMOHHUTE Napu C eNeKTPOHHUTE.

Bmopo, BbB Bpb3ka C pasBUTMETO Ha ENEKTPOHHUTE MNNaTeXHW CUCTEMMU
uma onacHocm om 3acybeaHe doxodume Ha ¢huHaHcosume rnocpedHuUyu (baHKoBM
N HebGaHKOBM), Tbi KaTo ENEKTPOHHWUTE pasnnallaHns Le ce M3BbpLUBaT 4Ype3
MUIHOBEH MpPeBOA, OT CMETKMTE Ha KynyBaya B CMETKATE Ha npogasada. 1o 1o3u
HauMH UeHmposeme Ha (hUHaHCO8UME mpaH3aKuuu cmaeam creuyuasusupaHu
KOMMMBbPHU KoMaHuu — nasutenn (custodians) Ha enekTpoOHHUTE (PMHAHCOBMU
aKTUBM KaKTO Ha KOprnopaTMBHUTE, Taka WU Ha WMHOMBUOYaNHUTE KIUEHTU. Tesn
KOMnaHuM we 6baaT cneunanuanpaHm camo BbpXy €fIEKTPOHHUTE pasniiallaHus,
HAMa Ja MMmaTt HeobXoaUMOCT Aa ce 3aHMMaBaT C AeMnOo3NTHO-KpeanTHaTa 4EeNHOCT
n 3atoBa LleHTpanHata 6aHka HAMa ga MOXe da M KoHTponupa. [MogobHo
pa3BUTHE € Hanb/HO Bb3MOXHO.

Mo Bcska BEPOSTHOCT B TasuW CUTyauusi Ce O4akBa frosleama U Ha
crieuuanuaupaHu hUHaHCo8U rocpedHUUU, KOUTO a OLEHsIBAT CTENeHTa Ha pPUCK,
dopmMumpankm cobCcTBeH akTuB C Len ybexagaBaHe Ha KIMEHTUTE B CEPMO3HOCTTA U
KOMMeTeHTHOCTTa cu. Te LWe wumaT Hyxga oT [OCTaTbyHO Kanutan U
CcrnefoBaTeNHO LWe 3anovyHaT da npuBnvYaT [eno3uTtv WM OpyrM BuaoBe
obesnevyeHusi, ornepupamkM Kato eauH Bug “kBasnbaHku”, mnopagu KOeTo
LeHTpanHnTe 6aHKn HaMa ga octaHaTt 6e3 T.Hap. NogYMHEHM UM OaHKu, nrpaewm
ponsi Ha TbProBCKUTE BaHKM.

Tpemo, BbNpekn, 4Ye onTMMUCTUTE ca ybeneHwn, Ye HUTO TPagULNOHHUTE
napu, HuTo LleHTpanHute 6aHkn B 6baelle LWwe n3desHar, Bce nak Te pasrnexgar
efHa XunoTeTU4YHa cuTyauusi, NpU KOSITO UHGQOPMaUUOHHUME mexHoo2uu
ycriseam Oa ocueypsm MfbjiHa  aHOHUMHOCM Ha eJIeKmpoHHUmMe napu u
UKOHOMUKama U3Usi/io rpemMuHasa KbM efleKmpOHHUMe pa3snnawaHusi. B Tto3un
Crny4yam nasapbT Lle Ce OpUEeHTMpa W LWe onpegenst OAbIrOCPOYHUTE JTMXBEHM
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NPOLIEHTM Bb3 OCHOBa Ha pearnHuTe hpakTopu, KaTto NMPOU3BOAUTESNIHOCTTA Ha
TpyAa M cpokoBeTe 3a “oTKynyBaHe”. ToraBa LleHTpanHaTa OaHka LWe uma
Bb3MOXHOCT [la OKa3Ba BfUSIHUE BbPXY KPamKocpoOYHUMe IUxXeeHU npoueHmu no
€OVH crneuuaneH HauvH. Hanpumep, ako e HeoxoAMMO [Ja Cce Hamanu
WHNauuaTa, suxeeHUsm rnpoyeHm o efekmpoHHume derno3umu TpsbBa fa
Obae yBenuueH Taka, Ye [a CTaHe MO-BUMCOK OT nasapHusa. M obpaTHOTO, ako
LlenTpanHata ©aHka wncka ga CTMMynvpa pJenoBaTta akTUBHOCT, TS Hamanssa
JluxeeHuUme rpoyeHmu Mo esieKmpoHHUMe Kpedumu OO0 paBHWLLE, MO-HUCKO OT
nasapHuTe.

HYemebpmo, ueHTpanHata GaHka MOXe fa 3anasu CBOETO BMUsIHUE BbPXY
WMKOHOMMKaTa B YCMOBMATA Ha 3HAYUTENHA €KCMaH3Ws Ha €neKTPOHHUTE napu C
noMmowiTa Ha T.Hap. pe3epBeH OenOo3UTHO-KpeaUTeH MexaHusbMm (stand-by
facility). 3a uenta TA TpsbBa Oa NPOMEHM HaAYMHUTE Ha perynvpaHe Ha
KpaTKOCPOYHUTE NNXBEHU MPOLEHTU, @ UMEHHO [a NpeMuHe OT onepaummte Ha
OTKpUTUS Nasap KbM MNpPsiKOTO uKkcupaHe Ha “HoliHuTe” (overnight) genosutn u
KpeauTu (OCbLLECTBABANMKM NPUBINYAHE HA “HOLLHMTE” AENO3WTU NO edHa NnXBa U
NpefoCTaBAHETO UM MO Apyra no-Bucoka nuxea). CTtaBa gyma BCBLLHOCT 3a
npeMuHasaHe om KoceeHUme KbM ripekume mMemodu Ha peaynupaHe.*

B 3akniouyeHne MoOxe [da ce KOHCcTatvpa, 4Ye HaucTuHa npu  MbIHO
npeMvHaBaHe KbM eNeKTPOHHWTE pa3nnawatenHu cuctemu LleHTpanHaTta GaHka
we 3arybm poxogute CUM OT CeHbOpax, HO AbpxaBata 6u TpsibBano pfa
KOMMEHCHpa NO eAvH WM Opyr HauvH Tasu 3aryba, 3alloTo ms He € mosikoea
UKOHOMUYECKU, KOJIKOMO roaumu4yecku uHcmumym. 3aTtoBa cMaTaMm, u4e
ueHTpanHuTe 6aHkM BMxa Mornuv ga npecTtaHaT fa CblLUEeCTBYBaT He B pe3ynTtaT oT
pasBUTMETO Ha UHOPMALMOHHUTE TEXHOMOMMM M300LLIO N eNEKTPOHHUTE Napu B
YaCTHOCT, @ caMO B pe3ynTaT Ha MoJuUMmuUYecKo peweHue Ha npasumesicmsomo
npu ybegeHocTTa oT TAXHaTa Helenecbobpa3HOCT B HOBUTE YCIOBUS.

N3800u 3a 6B0ewiemo Ha efleKmpoHHUMe rnapu U yueHmparsnHume baHKku

3a WMPOKOTO M3Mnon3sBaHe Ha WH(POPMALMOHHWUTE TEXHONOrMM u3obo u
€NeKTPOHHMTE Napy B YaCTHOCT NpW NPUBMUYAHE Ha AEMNO3UTUTE U KpeaUTUPaHEeTo
Ha WKOHOMMKaTa BCe Olle MOxe fda ce roeopu B 6baewie Bpeme. ETo 3awo
cerawHuAT nepuopg OT pa3BUTUETO U M3MON3BAHETO Ha ENEKTPOHHUTE Mapy MOXe
ha 6bae onpeneneH KaTo HavaneH, a MHEHWETO, Ye Te3u napu Wwe 6baaTt 3annaxa
3a CaMOTO CbLLEeCTBYBaHe Ha LieHTpanHuTe 6aHku n3rnexaa MHoro npubbp3aHo.

HawuctnHa, danu e peanHa cnedHama kapmuHa?:

e BwmecTo TpaguuMOHHMTE GaHKOBU Mapu — YacTHU ENEKTPOHHWU napw,

kouto LleHTpanHaTta 6aHka TpyAHO MOXe [a KOHTponmpa;

e BMecTO TbproBckuTe GaHKM KaTo OCHOBa Ha CbBpPEMEHHAaTa MKOHOMMKA

— cneumanuanpaHn KOMMIOTbPHU KOoMMaHwuu, nasumTtenu (custodians) Ha
€NEKTPOHHMTE (PMHAHCOBU aKTUBW KakTO Ha KOpPNoOpaTUBHWUTE, Taka 1 Ha
WHOMBMAOYAINHUTE KINEHTH;

“2 Mo-noapo6Ho 3a Tasu uaest Bx. Woodford, M. Monetary Policy in a World Without Money - Lecture to
the Conference «Future of Monetary Policy and Banking». Washington D.C., 2000.
(http://www.worldbank.org/research/interest/ confs/upcoming/papersjuly11/july11_2000.htm). M.
Yyndopga e npodecop B [NPpUHCTBHCKMS YHUBEPCUTET.
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e BmecTO TpaguUMOHHOTO OaHKOBO KpeauTupaHe — eneKkTPoOHHO GaHKOBO
KpeautTupaHe W OCBEH ToBa CTPYKTypupaHo uHaHCMpaHe U
CEeKIopUTM3aLmMaTa, OCHOBaTa Ha KOUTO ca nacusuTe, TpaHcopMUpaHm
B LIEHHW KHWXKa, HamMmUpally ce U3BbH KOHTpona Ha LieHTpanHaTta GaHka;

L] BmecTo KNMUpUHroeuTe pasnnawjaHna € noMowtTa Ha CMEeTKUTe B
LI,eHTpanHaTa 0aHKa — YyacTHu €J1eKTPOHHN pasnnawlaTtesiHn CUCTemMu,
rMaBHUAT KOMMKOTbPEH LUEeHTbpP, KOUTO MOXe Oa Ce HaMupa I/I306IJJ,0 B
Apyra cTpaHa.

BCbLIHOCT rMaBHOTO TEXHOMOIMYHO MNPEensATCTBME 3a peannanpaHeTo Ha

Tasn KapTMHa e B Jjuricama Ha MbjfiHa aHOHUMHOCM Ha efIeKmPOHHUMe rnapu.
To3n cbakTop 3acera ce cMmsiTa 3a KPUTUYEH WM € TNaBHUAT aprymeHT 3a
HeobXxoaMMOCTTa OT 3anasBaHe Ha TPaAULIMOHHUTE Napu U Ha LUeHTpanHuTe GaHKku
3a TAXHOTO perynupaxe. [lpyrute 6enesu Ha enekTpoHHUTE napw, KaTo Hanpumep
HeobOxoaMMoCTTa OT OcurypsiBaHe Ha TsixHaTa GesonacHoCT, 3anas3BaHe Ha
rnokynatenHata MM CnocobBHOCT, OOpU NCUXONornyeckuTe dhakTopu, npevewim 3a
LUMPOKOTO MM MU3MON3BaHe, ce CMATaT OT cneuuanucTuTe 3a NpeodoniuMu Npeydku.
Ho Hakoun E€HTYy3nacTn U3kaseat MHeHue, 4e aopun HaW-CNOXHUAT B TEXHONOIMYHO
OTHOLWEeHMe npobnem paHo MM KbCHO LWe 6bae pelweH. Hewo noseye, peanHo
CbLLECTBYBA €4MH MOWEH CMUMY/1 3a pellaBaHeTo Ha To3n Npobnem — 6baellata
€eBeHTyasnlHa Bb3MOXHOCT 3a MoJflydaBaHe OT YaCTHM KOMMNaHWM Ha eneKTPOHHMUS
CeHbOpax, T.e. Ha nony4YyaBaHe nevanbata OT eMUTUPaHETO Ha napu, KOeTO
BMHary e 6uno npeporaTe Ha AbpxaBaTa.

5. EnekTpoHHM pasnnawaHua B bbnrapus

HopmamueHa 6a3a Ha kKapmogume efleKmpoHHU pa3sriawaHusi y Hac

KaptoBuTe pasnnawartenHu CUCTEMM TOBa Ca CUCTEMM 3a NNawaHus Ha
OpebHo, 6asnpaHu Ha KpeguTHUTE N OebUTHUTE kapTW, C NOMOLLTA Ha KOUTO B
MHTepHeT (Mnn B HAKOS Apyra enekTpoHHa Mpexa) ce npeHacs ‘“rriamexxHama
UHopmayus”. baHKOBUTE KapTy TOBa Ca €MNEKTPOHHNTE Napu B LUMPOK CMUCHST, 3a
pasnuka OT MbfHOLEHHUTE eNneKTPOHHN napu (e-cash), 6asnpalym ce camo BbpXy
TBbPAMSA ANCK HA KOMMIOTbPaA (€NEeKTPOHHUTE Napu B TeceH cMmuchbi). B Bbnrapus
eneKTpoHHUTe napu e-cash Bce olle He ce U3nonsear.

HopmaTnBHata 6asa Ha kapTOBUTE pasnnallaHusi Ha TepuTopusiTa Ha
usnara ctpaHa U camoTo u3gaBaHe Ha OaHKOBWUTE KpeauTHU u OeOUTHU kapTu ce
onpeaens oT cnegHute gokymeHTu: Hapeg6a Ne 3 Ha Bbnrapcka HapogHa 6aHka
3a 6esHanuuHNTe NnallaHust U HauMoHanHaTa nnaTexHa cuctema®’; Hapepn6a Ne
16 Ha Bbnrapcka HapogHa 6aHka 3a nnalaHusiTa ¢ 6aHkoBu kaptn™; YkasaHue
16-10002-01 Ha BHB*’; Ykasanue 16-11002-01 Ha BHE*®; YkasaHne 16-11002-02

** Hapegba Ne 3 Ha Bbnrapcka HapogHa GaHka 3a Ge3HanmWUHWTE MNaLa@HWs M HauMOHanHaTa
nnatexHa cuctema. — [1.B. , 6p.75 ot 2 aBryct 2002 r., uam. u gon. , 6p.92 ot 27 centemspu 2002 r.

44 Hapen6a Ne 16 Ha Bbnrapcka HapogHa 6aHka 3a nnaiaHuaTa ¢ 6aHkosu kapTtu. — [.B., 6p. 28 oT 28
mapt 1995 r., uam. n gon., 1.B., 6p. 98 ot 16 Hoemspu 2001 r., 6p. 79 oT 16 aBryct 2002 r.

5 YkasaHue 16-10002-01 Ha BHB “HomepupaHe, ousaiH, uanyeckn n TeXHUYECKN cneumndukaumm Ha
G6aHkoBuTe kapTtu”:  (http://bnb.bg/bnb/home.nsf/vPages/PaySys_uk16-10002-01/$FILE/Uk16-10002-
01.pdf). YkasaHueTo e 3agbimkMTENHO 3a npunaraHe oT 6aHKUTe, KOUTO M3daBaT HaUMOHAMHU (MECTHM)
6aHKOBM KapTu 1 M3BBPLUBAT ONepauumn Mo nnallaHnus ¢ TAX Ypes HaumoHaHus onepatop. M3nasa ce Ha
ocHoBaHue Hapenba Ne 16, un.7, an.1. lokyMeHTbT € HepasfenHa 4YacT Ha onepauVoHHWUTE Mnpasuna
Ha BOPUKA.
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Ha 5H547; YkasaHne 16-11002-03 Ha EH548; OnepaunoHHUTE NpaBuna Ha
HauwnoHanHusa kapToB onepaTtop BOPUKA®.

O4yeBUOHO €, Ye HAMa HeOOXOAMMOCT OT Mpepaska3BaHe Ha CroMeHaTuTe
Hapenbu n YkasaHusi, eTo 3allo e ce chnpa camo Ha Te3n naparpadu, KouTo
NPsIKO 3acAraTt BbNPOCUTE Ha €NEKTPOHHMTE pa3nnallaHus.

lMbpeo, cbrnacHo Hapenba 3a nameHeHne n gonbnHeHve Ha Hapepnba Ne 3
oT 1992 r. 3a nnawaHudaTa ce npomMeHs yn. 5. Cnopen NpoMeHUTE NnaTexXHUTe
OOKYMEHTU e MoraT ga ce NPeACTaBAT KakTo Ha XapTWUEeH HocuTen, Taka u no
€IeKTPOHEH NbT, KaTo Ce 3ana3BaTt U3UCKBaHUTE pekBu3nTu. Llenta Ha npomsaHaTta
€ [a ce YynecHuM B3auUMOAEWCTBMETO Mexay Yy4acTBawmte B 6esHannyHute
nnawaHMs nuua, kakto M ga ce npueege Hapepgba Ne 3 3a nnawadusta B
cbomeemcmeue C e/1e3fusi 8 cuna 3aKoH 3a efIeKmMPOHHUS OOKyMeHm u
enekmpoHHus nodnuc.”

Bmopo. CvrnacHo Hapenba Ne 16 Ha BHBE 6aHkoBaTa kapTa e ennekmpoHeH
nnamexeH UHCMPyMeHmM W NpeacTaBnsiBa MracTMacoBa KapTa, BbpXy KOSATO €
3anucaHa nHdopMaLms No enekTPOHEH HAa4YMH M KOATO Ce M3Non3Ba MHOTOKpaTHO
3a ngeHTudmrKauma Ha KapTogbpXKaTtens, otganeyvyeH JocTbn Jo 6aHKkoBa cMeTKa U
32 M3BbPLUIBaHE Ha cnegHUTe orepayuu. TerfneHe Ha napu B Opon 4pes
TepMuHanHn yctponctea ATM; nnawaHe Ha CTOKM M YCryrM M noriydaBaHe Ha
napu B 6pon 4pe3 TepmuHanHu yctpornctea NOC; nnawaHe Ha CTOKM U YCIyru
ypes3 BUpTyanHu TepMmuHanHu yctpowctBa [1OC; npeBog mexgy CMETKU u4pes
TepMuHanHu yctponctea ATM; nnaiaHe Ha ycnyrm Ypes3 TepMrMHanH1 yCcTponcTea
ATM; cnpaBo4HM 1 ApYyry NNATEXHN U HENNATEXHU onepaumm.

Tpemo. CbrnacHo Hapepba Ne 16 Ha BHB 3a nnawaHusita ¢ 6aHkoBM
KapTu, KpeguTHata M pgebutHaTa GaHKOBM KapTW ce mM3fgaBaT Bb3 OCHOBA Ha
nucmeH dozoeop Mexdy uslamens u kapmoobpxamerns (knneHta). OCHOBHOTO
yCIoBME €, Ye 3a onepauunTe C KapTata e oTkputa OaHKoBa CMeTKa Ha MMe Ha
KapToabpxaTens. [JoroBopbT 3a usgasaHe Ha 6GaHkoBa kapTa TpsbBa ga cbabpxa
3a0b/MKEHUATA M OTFTOBOPHOCTMTE KaKTO Ha KapToAbpXKaTerns, Taka U Ha u3gartens
no oTHoweHue Ha 6GaHkoBaTa KapTa M onepauunTe, KOUTO KapToabpKaTensiT
U3BBbPLUBA C Hes.

Yemebpmo. C wuameHenusitTa B Hapemba Ne16 Ha BHB e HanpaBeHa
xapMoHu3auma Ha HapepbaTta ¢ Pekomenpauma 97/489/EC Ha EsponevickaTa

6 ykasanme 16-11002-01 Ha BHB “OnepaunoHHM Mpouedypu  3a CeTbIIMEHT Ha nnawaHusta ¢
OaHkoBM kaptM — Yact 1. [nawaHmsa wn CeTbAMEHT Ha nnawaHuaTa ¢ 6GaHKkoBM kapTu™
(http://bnb.bg/bnb/home.nsf/vPages/PaySys_uk16-11002-01/$FILE/Uk16-11002-01.pdf). ToBa
yKkasaHue e 3adb/KUTENHO 3a W3non3BaHe OT OaHkuTe, KOUTO npwunaraT W ocCblyecTBaABaT
mexaybaHkoBM nnawaHusa ¢ 0aHKOBM KapTM B PeXuMM OHNanH. To e pa3paboTeHO Ha OCHOBaHue
Hapepnba Ne 3 u Hapep6a Ne 16 u ce npunara B cboTBeTCcTBME C [MpaBuna n npouenypu Ha RINGS u
OnepaunoHHUTE NpaBuna Ha HauMoHanHWs KapToB oneparop.

" Ykazavue 16-11002-02 Ha BHB “OnepauMoHHN Mnpoueaypyu 3a CETbMMEHT Ha nnawaHusaTa ¢
6aHKoBU KapTu - Yact 2 WHTepdeic BOPUKA - RINGS”:
Shttp://bnb.bg/bnb/home.nsf/vPages/PaySys_uk1 6-11002-02/$FILE/Uk16-11002-02.pdf).

8 Ykazavue 16-11002-03 Ha BHB “OnepauMoHHN Mpoueaypy  3a CETbMMEHT Ha nnawaHusaTa ¢
6aHKoBM KapTu - Yact 3 MHTepdeiic BOPUKA - GaHka”:
shttp://bnb.bg/bnb/home.nsf/vPages/PaySys_uk1 6-11002-03/$FILE/Uk16-11002-03.pdf).

® HaumoHanHws kapToB onepatop BOPUKA — BaHkoBa opraHu3auus 3a pasnnallaHnsi ¢ u3nonssaHe
Ha kapTw: (http://www.borica.bg)

0 3akoH 3a €NEKTPOHHUS JOKYMEHT U enekTpoHHus nognuc.- [.B., 6p.34 ot 6 anpun 2001 r., B cuna ot
7 oktomBpu 2001 rr., n3m. bp.112 ot 29 gekemspu 2001 r., B cuna ot 5 peBpyapu 2002 r.
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KOMUCUSA 33 ENEKTPOHHUTE MNnaTeXHW WHCTPYMEHTM, KakBMTO ca ©OaHkoBuTE
|<apT14.51 OcHoBHaTa uen Ha PekomeHgauusa 97/489/EC 1 cbOTBETHUTE TEKCTOBE B
Hapenba Ne16 Ha BHB e ga ce gedvHupat MUHMMANHUTE N3UCKBAHUS OTHOCHO
OTFOBOPHOCTUTE U 3aAbiIKEHUSITA Ha M3gaTenuTe Ha EneKTPOHHU MnaTexHu
WHCTPYMEHTU 1 ObpXXaTenute Ha Te3N MHCTPYMEHTU - KapTO4bpXKaTennTe, Kakto u
4a Cce OCUrypw MO-BUCOKO paBHULLIE HA 3alLMTa Ha KapTogbpXaTenure.

lemo. baHkoBa kapTa MOXe fa ce u3gage camO Ha (pusndecko nuue
(kapTogbpkaten). Ta MoXe Oa Ce U3NOMn3Ba €4MHCTBEHO OT KapTogbpxaTens.
baHkosama kapma e cobcmeeHocm Ha u3damersis, KaTo Yy Hac ToBa Ca BCUYKM
BaHku, Kouto umat nuueHsum ot BHB 3a usgasaHe n ynpasneHve Ha GaHkoBM
KapTu.

Lllecmo. EnemeHTUTE Ha nuueBaTa U obpaTHaTa cTpaHa Ha egHa GaHkoBa
KapTa ce OnpedenaT v pasnonarar CbrnacHo usnckBaHusAiTa Ha Hapepba 16 Ha
BHB n Ykasanue 16-10002-01 Ha BHB. N3paTenaT Ha 6GaHkoBaTa kapTa € OfTbXeH
[a nocTtasu TbprosckaTta Mapka (noroto) Ha HauuoHanHusl onepaTop Ha nuuesaTa
unn Ha obpartHaTa cTpaHa Ha usgaBaHuTe OT Hero 6aHkoBu kapTu. Jloroto Ha
HauMoHanHua onepatop Bbpxy OaHKoBaTa KapTa yka3Ba, Ye Ta ce Bb3npuema oT
BCUYKM TEPMUHANHM YCTPOWCTBA, CBBbP3aHN KbM aBTOpM3auMOHHATa cuctema Ha
HauMOHanHus onepartop.

Cedmo. MacoBusaT kapTOB NpOAyKT, KOWTO Ce u3gaBa Yy Hac, ca
HauunoHanHuTe (MecTHu) AebutHm kapTn, Hocelwm noroto Ha BOPUKA

Ocmo. bBaHkuTe, KOUTO Ca YNEeHOBe Ha MexXOyHapOAHUTE KapToBU
opraHusaumm MasterCard u Visa n ca ckniounnu gorosop ¢ Tax, MoraTt Aa usgasat
W crieQHUTE KapToBM NPoAayKTn: MecTHU 1 mexayHapoaHu AebuTtHn kaptn Maestro;
MexayHapoaHu kpeantHu kaptu MasterCard wnu Eurocard-MasterCard; MecTHu u
MexayHapoaHu OebutHu kaptu Visa Electron; MexayHapooHU KpPeaWUTHU KapTu
Visa.

Hesemo. OTHoweHusTa Mmexay HaunoHnanHusa kaptoB onepatop BOPUKA n
nsgatenute Ha GaHKOBM KapTu ce ypexaar ¢ goroBop. B Hero 3agbmmkutenHo ce
BKIIOYBa TEKCT, C KOWTO u3gaTenuTe pJdaBaT npeaBapuUTENiHO CbriacueTo Cu
HaUMOHaNHWAT onepaTtop Aa npaBu 3as8BKW 3a CETBIIMEHT CPELLY TEXHUTE CMETKM
3a ceTbnMeHT B Bbwvnrapckata HapogHa ©aHka BbB Bpb3ka C M3BbLbPLUBAHETO Ha
MexaybaHKOBU nnallaHus, NOpPoL4eHU OT aBTOpuU3MpaHuTe onepaumm ¢ BaHKoBM
KapTun.

Hecemo. OTHoweHuaTa mexagy 6aHkuTe, npvemalum nnawaHmsa ¢ 6aHkoBm
KapTu, 1 TbproBuuTe, NPU KOUTO Ce Nnawiat CTOKM U YCNyrn C Te3u KapTu, ce
ypexgaat ce gorosop. To3n JOroBop 3abkasa TbproBeLa a npuema nnalaHus
¢ GaHKOBM KapTW, U3dafeHn OT BCEKU M3gaTern, ¢ KOroto HaluMoHanHuaT onepaTtop
€ CKMouun OOroBop, a usgartensat — Aa 3annaTu Ha Tbproseua no nocoyeHa ot
HEero cMmeTka CymMuTe, ObIDKMMM OT KapToabpXaTenss Ha TbproBeua crneg

*' Commission Recommendation 97/489/EC of 30 July 1997. — Official Journal of European

Commission, L208 of 02/08/1997.

%2 BaHkuTe, mpeanaraly peasucmpauusi Ha 6aHKogama Kapma Mo efeKmpoHeH mbm ca: [lbpsa
MHBecTuumoHHa banka, TOKYOA BaHk, Xebpocbank A[, [Mnoeagus, O6uwmHcka baHka AL,
Pocekcumbank Al, Tbproscka BaHka Bruoxum, CTtonaHcka M MHBECTMUMOHHA GaHka, PandainseHb6aHk
(Bvnrapus), Teproscka baxka "Bwnrapusa Muesect" Afl, UHI bank, LeHTpanHa KoonepaTtveHa BaHka,
Tb HedtuHBectb6ank A, EBpobaHk, KopnopatmBHa TbproBcka banka A[l, SG EkcnpecbaHk,
lOHnoH6ark ALl, Banka OCK AL, [poKpeant Bank, [demwupbank Bwnrapus A, Byn6aHk, BaHka
Mupeoc Al, MexayHapogHa 6aHka 3a TbproBusi U pa3suTue, lNowieHcka 6aHka.
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M3rnon3BaHeTo Ha KapTaTta. TyK € YMECTHO Aa ce OThenexu, Ye CblyecTByBalLmTe
UHosauuu rpu rnepcoHanHuUme oH-naliH nnawaHusi ca npeaMmHo B cdepara Ha
Web-canToBeTe 3a aykumoHu B VIHTepHeT. MNpn Tax nHopmaumsaTta 3a nnawjaHeTo
N NOTBBLPXKOEHMETO Ce MNpeHacs 4Ype3 U3Mosfi3saHe Ha €efleKmpoHHa rouwa, a
CaMOTO MNnallaHe ce M3BbpLUBa MO CMETKM MpU AOCTaB4YMKa Ha ycnyrata unv Ha
nuuata B 6aHka. OcBeH ToBa ygobOCTBOTO U LUMPOKOTO pPa3npoCTpaHEHWEe Ha
MOOUMHUTE TenedgoHn obycraBsa M3MNON3BAHETO Ha OE3KMYHUTE Mpexn 3a
pasnnatuartenyu ycnyrm®.

Cucmema 3a eflekmpoHHU pasnnawarHus ¢ 6aHkogu kapmu ePay.bg

WuTepHeT-cuctemaTa ePay.bg genctea ot 1 aHyapu 2000 r. n cnyxu 3a
NoCpedHUYeCcTBO Mexady HauuoHanHus kapTtoB onepatop BOPUKA un Tesu
TbProBUM, KOUTO N3BbPLLIBAT ENIEKTPOHHU pa3niallaHus ¢ KITMEHTU, NpUTEXaBaLLm
0aHKOBM KapTh (KaKkTO HauMOHarHW, Taka U MexayHapogHu). HakpaTko 3a Tasu
CUCTeMa MOXe [1a ce kaxe creaHoTo™:

MbpBo, yen u npedHasHayveHue. Cuctemarta 3a eNeKTPOHHW MnallaHus Ha
CTOKM MK ycnyrim ype3 WHTepHeT c 6aHkoBu kaptm ePay.bg npegoctass
Bb3MOXHOCT: 1) Ha BCWYKM ObpXaTenu Ha HauuoHanHu gebutHu KapTu ¢ Noroto
Ha BOPUKA u/unun Ha mexpgyHapoaHu KpeauTHWM KapTu a nnaiaTt y Hac CTOKM U
ycnyrm vpe3 WHTepHeT; 2) Ha BCuYkM Obnrapckum TbpProBUM MM OOCnyXBalm
opraHm3aumu, KOUTo Xenasit, Aa MoraTt ga npuemar nnaljaHust Ha CTOKU U yCryru
ype3 WHTepHeT ¢ HaumoHanHu AebutHu kaptm ¢ noroto Ha BOPUKA w/vnn
MeXayHapoAHU KpeauTHU kapTtu; 3) Ha macoBuTe KOHCymaTtopu ga u3BbpluBar
NepuMoouYHN nnawlaHus, Kato nnawaHe Ha TenedoHHM CMEeTKM, TOK, NapHO
OTOMMEeHne, 4aHbUM 1 Op.

Btopo. Kakeo e Heobxo0umo 3a byHKUUOHUpaHemo Ha efHa TakaBa
cuctema?

OT ctpaHa Ha mbpeosyume: 1) Oa nputexasat H6aHkoBa cmeTka B 6aHka,
KoATO obcnyxBaT kapTOBM MMallaHusa M ga cknoyat ¢ Hesa gorosop 3a POS —
TepmuHan; 2) [da ocurypat cpenctBa (TEXHUYECKM W MPOrpamHuM), C KOUTO Ada
npeactaBs CTOKMTE 1 ycnyrute, komTto npegnarat B WHTepHeT; 3) a ocbliecTBaT
Bpb3ka C oriepatopa Ha cuctemarta 3a pasnnawaHe. OT cTpaHa Ha kiueHma: 1)
[a nputexasa 6aHkoBa kapTa; 2) MpuTexatenat Ha HauMoHanHu A4ebuTtHu KapTu
TpsibBa fa NOTBbPAM XKENaHWEeTO CM Aa M3BbpLUBA pasnnawaHns B MHTepHeT ot
cboTBeTHMA ATM - TepmuHan ¢ BbBexaaHeTo Ha cBoda PIN; 3) KapTogbpxarensT
Ja nputexaesa A4ocTbn Ao VIHTepHeT.

TpeTto. Obwu npuHyuUnu 3a ¢hyHKYUOHUpaHe Ha cuctemaTa:

1) KnneHTBbT ce peructpupa B cucTemaTa, Kato BbBexaa eaHOKpaTHO

nHdopmaumaTa 3a 6aHkoBaTa cu KapTa.

® B EBpona Hanpumep ce pasBMBaT CXEMW, MPU KOWTO MOBUITHWSI OMepaTop MOCPEefHUYM MEXAy
TbproBeLa M KnMeHTa kaTo ce obaxaa Ha KnueHTa u nomyyaBa OT HEro MOTBbPXAEHWE 3a MnaliaHe
ype3 BbBexaaHe Ha PIN. Crnep nonyvaBaHe Ha MOTBbPXAEHWETO, ONepaTopbT U3BbLPLUBA AUPEKTEH
nebuTt OT cmeTkaTa Ha knueHTa B OaHkaTa, UNM Hapexaa nnawadHe OT NpeaBapuUTErNHO 3aBepeHa
cMeTKka Ha knueHTa npu cebe cu. M3non3saHeto Ha ATM 3a nHKacupaHe Ha YekoBe, KOETO ce nmpunara
B CALL, unu cebp3BaHeTo UM B VIHTEpHET 3a 3aKkynyBaHe Ha GuneTun 1 nnawjaHe Ha CMeTKU, npunaraHo
B ABCTpanusi, He ca NpuUIoXmMuM Ha Obnrapckusi nasap Ha kapTtoBu ycnyru. ([lo-nogpobHo BX.
OumuTpos, A., Ue. Oyaes. LnT. cby.).

o EPay.bg e 3anaseHa Tbproscka mapka Ha DATAMAX. Mogpo6HocTtu Bx. B Web-caiita Ha DATAMAX:
(http://www.datamax.bg/redirest.cgi?lang=bg&body=epay_description).
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10)

11)

TbproBeubT OT CBOSA CTpaHa CbLUO Ce peructpupa B cucremarta, KaTto
npefoctassa uHGopmauusa 3a BuptyanHua POS TepmwuHan, KOWTO
npuTexasa.

Ha Bceku KNMeHT ce JaBa HEroB KIMEHTCKN MAEHTUMMKALMOHEH HOMEP
(KMH), a Ha TbproBeLa — HEroB TbProBCKU MAEHTUDUKALMOHEH HOMEDP
(TWH). OBata Homepa ca nybnuyHM M cnyxaT 3a npeacTaBsHe Ha
OBeTe CTpaHu egHa npepj gpyra. Te3n Homepa MoraT Aa ce cbobwasaT
cBOOOHO KaKTO Ha KMMEHTUTE, Taka 1 Ha TbproBuuTe.

[Bete cTpaHn, 3a pa ydvacTtBaT B CuUCTeMarta, MonyyaeBaT CBOe
notpebutencko ume n napona. Te ca NOBepuUTENHU U Ce CbXpaHsBaT
OT KNMEeHTa n OT Tbproseua. B obyma cnyyan Bcsika cTpaHa MOXe Aa
MHUUMMpa nnawaxe, 3Haenkn KMH nnu TUH Ha gpyraTa ctpaHa.
OcHoBHa 0cOGeHOCT Ha cucTemata e, Ye TbproBeubT HuKora He
nonyyaea cneuunduyHa uHpOPMaUUA 3a KIMEeHTa WM [aHHU 3a
HeroBata kapTa. Cuctemata npefgoctaBs Ha TbproBeua camo
HeobxogmMmata MHdopmauus, ye gageH KMH e n3sbpwunn nnawaHe B
HeroBa nonsa. B cnyyante, KoraTo TbproBeubT € perncrpupaH B
cuctemMaTa, Ye LWe [0CTaBs CTOKM Ha ajpeca Ha KIWeHTa, Tow
nony4yaBa afgpeca 3a [OCTaBKa, BKIHOYEH KbM MWHopmauusta 3a
nnawaHeTo.

KnueHTBT HUKOra He BKapBa NMOBTOPHO HOMepa Ha kapTtata cu. Kaptute
ce peructpuypaT B cucTemaTa efHokpaTHo. Tasu uHdopmauus ce
CbXpaHsiBa B KpUNTMPaH BUA Ha CbPBbpP, KOMTO HE € NPSAKO CBbp3aH C
WHTepHeT u ce cBbp3Ba ¢ KNMH Ha knueHTa. MNpu nnawaHe KIMeHTbT
Hapexga Ha cucTemaTa fa 3adbibkM HeroBa KapTa B nonsa Ha
TbproeeLa, KaTto MOco4YBa Kosi kKapTa gda ce usbepe (B cnyyan, ye e
perucTpupan HSKOMKO KapTu) Mo MoTpeOMTEeNnckoTo MMe Ha KapTara,
KOETO npeaBapuTErnHoO e BbBEr.

Cuctemata wu3npawia 3anuTtBaHe [JO HaUWOHanHWs onepaTtop 3a
kapTtoBu pasnnawuHna BOPUKA, B KoeTo ce nocodBaT [aHHUTE 3a
BupTyanuus POS TepmmHan Ha Tbproseua, AaHHUTE 3a KapTata Ha
KnneHTa u cymata Ha TpaH3akumsta. BOPUWKA o6pabotBa Tasu
MHopMaums 1 BpbLla Ha cucTemata OTrOBOp, Aanu nnalwjaHeTo e
M3BBPLUEHO WM € OTXBbPSIEHO (MpUYMHMTE 3a OTKasa He ce
yTouHsBart). CuctemaTta npegasa MHgoOpMauusita Ha Tbproeeua u B
crnyyauTte, KoraTo nraLllaHeTo € yCrneLwHo, TOM NpefocTaBs cTokaTa unu
ycnyrarta Ha KnueHTa.

TbproBuuTe BMHaArM umaT Bb3MOXHOCT [a OTMEHAT Beye U3BBbPLUEHO
nnawaHe B TAXHA Momf3a npu Bb3HWKHANM CMopoBe MO AOCTaBkata oOT
TAXHa CTpaHa.

Cuctemata npegoctaBa Ha [BeTe CTpaHM nNoapobHM chnpaBku 3a
M3BbpLUEHMTE NpeBoan, NNaTeHNTe UM OTKka3aHu OOCTaBKU, NTMMUTUTE
no KapTuTe, ABUKEHMNETO 3a TbProBeL, 1 KITMEHT.

Becumykn nnaiaHmsa 6e3 nsknoyeHne ce nHMumMmMpaT camo cnepg u3pu4Ho
NOTBBbPXAEHNE OT KNMEHTa.

TbproeuuTe mMorat ga manpailaTt UCKaHUA KbM KNMEHTUTE 3a nnaljaHe
Ha onpegeneHa cmeTtka. OcBeH ToBa ce npegnara Bb3MOXHOCT 3a
OCbLLEeCTBsIBAHE Ha MacoBW MnawlaHWs ¢ aboHameHTeH xapakTep 3a



TbProBUM, KOUTO NPeAoCTaBAT CTOKWM MMM YCryru, 3annaiwjaHu
nepnognyHo. Cnen nornyyaBaHe Ha WCKaHe 3a MnawaHe He ce
npeanpuema HULLOo, OKATO KIMEHTbT He NOTBbPAU UCKAHETO.

YeTBBbpPTO. Ype3 ePay.bg moeam Oa ce nnamsam u 6umosu cMemku 3a TOK,

Boda M napHo Kakto criegga: 1) Enektpopasnpegenexve - Codus, MNMasapmxuk,

Amb6on, lMNMnoeawme, lNneseH, Jlosey, byprac, BapHa, B. TbpHoBO, . OpsixoBuua,

Maenukenn; 2) BTK - Lanata ctpana; 3) Tonnodpukauus - Codus, MNnosaus; 4)

Codpuiicka Boga; 5) Mobunten, Mobyn, Mobukom, EBpokom Kaben; 6) BUK -

Byprac, B. TvpHOBO.

Meto. Ypes ePay.bg moxe ga 6bae nycHat 6aHkOB MpeBOg KbM BCEKU
yoBek, hrpma unu 6rogxkeTHa opraHMsauns B cTpaHara.

LLlecTo. BB Bpb3ka C NpunaraHeTo Ha 3akoHa 3a eneKTPOHHUS OOKYMEHT U
enekTpoHHust noanuc™ [atamakc ALl BbBege crieumanuavpaHi WHAMBUOYanHU
umMdpoBmM cepTudMKaT 3a KOHTPOS Ha AOCTbMNA B ePay.bg®56.

Passumue Ha enekmpoHHU pa3snnawaHus 8 bbneapus

BOPUKA 3anoyBa ga oTtumta OaHHWUTE 3a E€NEKTPOHHUTE pasnnalaHus B
Obnrapckata 6aHkoBa cuctema ot 1999 r. ETo 3awo B aHanmMsa ca BKITHOYEHU
OaHHuTe 3a nepmoga ot 1999 r. go 2004 r., T.e. 3a 6 roguHu. CTpykTypaTta Ha
n3nona3saHuTe 6aHKOBW kapTu B pa3BMTME 3a NOCOYEHMTE roguHN BX. B Tabn. 1.

AHanu3bT Ha gaHHuTe 3a HapacmeaHemo 6posi Ha baHkosume Kapmu 3a
nscnegsaHus nepuogd ot 6 roamHu (cnopeg nHgpopmauusata ot BOPUKA) nokassa:
1) HaumoHanHuTte gebutHn kaptn ¢ noroto Ha BOPUKA ot 26 335 npe3 1999 r.
ctasaT 3 044 309 npe3 2004 r. — HapacTBaHeTO e noseye ot 115 nbTU (115,6); 2)
MexayHapogHuTe 0ebutHu KapTu ¢ noroto Ha Maestro ctaBaT CbOTBETHO OT 1
500 Ha 1 459 600 — HapacTtBaHeTo e noytn 1000 nbtn (973,07); 3) MecTHuTe
nebutHn kaptn Visa Electron ot 5 039 ctaeat 90 371 — HapacTBaHeTo e noytn 18
nbTH (17,93); 4) MexgyHapogHuTe nebutHun kaptn Visa Electron ot 738 ctasart 70
935 — HapacTtBaHeTo e novtn 100 nbTM (96,12); 5) MexayHapoaHUTe KpeauTHM
kapTu Visa ot 174 craBaT 20 636 — HapacTBaHeTo € noseye oT 118 nbTn (118,60);
6) MexgyHapogHuTe KpeanTHu kapTn Ha MasterCard ot 1 243 craat 32 722 —
HapacTBaHETO e noseye oT 26 nbTu (26,32).

Tabnuua 1
CTpyKkTypa Ha nsnonssaHnte 6aHKoOBM KapTu B 6bnrapckara 6aHkoBa cuctema (%)
Bugoee 6aHkoBM 1999 | 2000 | 2001 | 2002 | 2003 | 2004
KapTu
1. HaunoHanHa gebutHa kapta ¢ noroto Ha BOPUKA 75,2 | 896 | 87,9 | 757 | 68,1 63,6
2. MecTtHa gebutHa kapta VISA Electron 14,4 3,5 2,5 1,4 3,1 1,7
3.MexagyHapoaHa gebutHa kapta VISA Electron 21 04 0,6 0,5 1,2 21
4.MexgyHapogHa febuTHa kapTa c noroto Ha Maestro 4,3 5,9 79| 215 | 264 | 314
5.MexayHapoaHa kpegutHa kapta VISA 0,5 0,2 0,3 0,3 0,5 0,4
6.MexayHapofHa kpeauTHa kapta MaestroCard 3,5 0,4 0,7 0,6 0,7 0,7

M3TouHMK: WM3umcneHo OT aBTopa Bb3 OCHOBa Ha JdaHHuTe oT Web-canta Ha BOPUKA:
(http://www.borika.bg/index.php?p=stat/).

% 3aKoH 33 eNEKTPOHHWSA [OKYMEHT U eneKTPOHHUS MoANuC. — [IbpXaBeH BECTHUK, 6p. 34 oT 6 anpun
2001 r., B cuna ot 7 oktomepu 2001 r., n3am. bp.112 ot 29 nekemspu 2001 r., B cuna ot 5 cdeBpyapu
2002 .

% 3a noseue nHpopmaumsa Bx. Web-cant Ha Jatamakc AL
(https://www.datamax.bg/ec/certgen/help-out.cgi).
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3acnyxxaBa BHMMaHWe CblO aHanu3bm Ha cmpykmypama Ha
efleKmpoHHUMe pa3snnawaHusi B 6bnrapckata 6aHkoBa cuctema (Bx. Tabn. 2).
Tabnuua 2
CTpyKkTypa Ha enekTpOHHUTE pasnnallaHus B Obnrapckata 6aHkoBa cuctema (%
no CTOWNHOCT)

BupgoBse enekTpoHHW nnawaHus 1999 2000 2001 2002 2003 | 2004
1.Mexay6aHKoBM eNeKTPOHHN 99,2 89,2 | 85,2 84,7 | 85,1 83,5
nnawaHus

2. MNnawaxusa Ha yenyrn ypes ATM - | 0,0000002 | 0,01 [ 0,0007 0,1 0,3
3. Mnawanusa ot NMOC 0,0003 10,1 12,7 13,2 | 12,8 [ 14,0
4. MnawaHus ¢ YyxxaecTpaHHu KapTn 0,8 0,5 2,0 1,9 1,7 1,9
Ha MOC

5. MNnawanusa ypes VIHTepHeT 0,000000003 0,1 0,1 0,001 0,1 0,3

M3TouHuKk: WN3umcneHo OT aBTopa Bb3 OCHOBa Ha pJaHHuTe oT Web-canta Ha BOPUKA:
(http://www.borika.bg/index.php?p=stat/).

Kakto ce Bwxga oT paHHMTe B Tabn. 2 OCHOBHUAT BWA €NEKTPOHHMU
nnawannst B Obnrapckata GaHkoBa cucTeMa ca MexayOaHKOBUTE €eNeKTPOHHM
nnawanns. OTHOCUTENHUAT UM OAN B €NEKTPOHHUTE pasniawaHms 3a 6 roguHn e
Hamansan ot 99,2% (npe3 1999 r.) o 83,5% (npe3 2004 r.). OctaHanuTe BUOoBeE
€NEeKTPOHHM  pasnnallaHus HanpoTmB OenexaTt 3HauuTeneH pbcT  npes
pasrnexpaHusi nepuog;

1) nnawanusaTa Ha ycnyrm 4pe3 ATM ce yenuum ¢ 1 500 000 nbTy;

2) nnawanuara ot NOC — ¢ 46 667 nbTy;

3) nnawaHusaTa ¢ vyxam kaptn ot NOC — ¢ 2,4 nbTuK;

4) nnawaHus no VIHTepHeT ce yBenuyn 3a 6 roguHu Han-MHOro, 8 UMEHHO —

¢ 100 000 000 mbTH, 0Bave Te BCe OLLe 3aemMaT CbBCEM He3HauuTeneH
09N OT BCUYKUTE eneKkTpoHHM pasnnawiaHus — no manko ot 1% (0,3%
npe3 2004 r), koeTo e B pa3pe3 CbC CBETOBHUTE TEHAEHLMM.
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Cunsusi lMaHmeneesa-MopdaHosa' FoauHa XV, 2006, 1

MAPKETHHT'OBUAT NOAXO/] B JEHHOCTTA HA
INEHCHOHHOOCHUTI'YPUTEJIHUTE JIPYKECTBA

CbepemMeHHUMe CcoyuanHo-UKOHOMUYECKU YCro8uUsi rocmaesuxa MeHCUOHHO-
ocueypumernHume Opyxecmea, orepupawu Ha nazapa Ha ¢huHaHcosu ycryau,
nped cepuosHomo npedu3sukamesnicmeo 0a Ce KOHKypupam Kakmo C
ymebpOeHu geye ¢huHaHCO8U UHCMUMYyyuU, npednazawyu cXo0HU npodykmu ¢
nod4yepmaHo criecmoeeH efieMeHm, maka u nomexoy cu 8 xenaHuemo cu da
ca OomuHupawu Ha mosu na3ap. [lposexdaHemo Ha aKkmueHa MapKemuHa08a
rosumuKa om cmpaHa Ha neHcUOHHoocu2ypumesnHume opyxecmea C akyeHm
duchepeHyuayusi, 3acsieawja KOMIIeKcHama UM MapkemuHeosa ogepma, 6u
mozno Oa ce OKaxe rederuewa cmpameausi 3a ycriex U 3aeMaHemo Ha
BUCOKOKOHKYPEHMHU Mo3UyuU 8 ycriogusima Ha HernpeKkbCHamo UsMeHAwama
ce duHamuy4Ha coyuanHo-ukoHoMu4yecka cpeda.

lpedmem Ha pasenexdaHe 8 cmydusma ca: npednazaHusm om
MeHCUoHHoocugypumernHume  Opyxecmea nopmapelinn  om  MNeHCUOHHU
npodyKkmu, 8b3MOXHOCMUME 3a 83eMaHe Ha UEHO8U peweHusi no noeod
MeHCUOHHama ycryeaa, oucmpubyyuoHHUMe UM MPOEeKmuU U KOMYHUKaUUOHHU
peuweHus1 3a ronynsapu3upare nompebsgaHemo Ha MPodyKmMosu npeosIoXeHUs
€ nod4yepmaHo CriecmoseH xapakmep.

JEL: G23, M31

MeHCMoHHoOCUTYPUTENHUTE OpPYXecTBa, PYHKLMOHMpaLLK B
HOBOCCHOPMUPAHUST U BCE OLLE MU3rpaxaall ce OCUryputeneH nasap, UsnbriHsBaT
MUCMSATA CU MO BbBEXOAHE W YTBbpPXKOABaHE Ha CbBPEMEHHM CTaHOapTM B
npeanaraHeTo Ha CrOXeH MEeHCUMOHEH NPOAYKT C erneMeHTU Ha crnecTsiBaHe U
nHBecTUums. Toea Ge3crnopHo onpeaens HeobxoAMMOCTTa OT Bb3NpPMEMAaHETO Ha
MapKkeTuHroeaTta KoHuUenuua B TAXHOTO YynpaBneHue, Hanarawa uUdanocTHa
opueHTauna KbM KIMUMEHTCKUTE W3UCKBAHUA W oOcurypsasalla AOoCTuraHe Ha
NnocTaBeHUTe Lenn 4Ype3 TAXHOTO 3a[0BonsiBaHe No-400pe OT KOHKYPEeHTUTE Mpu
cbbntogaBaHe Bb3AeNCTBUATa Ha OOKpbXKaBallaTa cpeaa.

MpuopuTeTHaTa OpuUeHTaLMsl KbM KIMEHTA U HEroBuTe npeanovnTaHus
NocTaBs M3MCKBAHETO MAapPKETUMHIBT Aa 3aema Mno3vumsita Ha Bogella pyHKumst B
USMOCTHUS MEHUOXKMBHT Ha NEHCMOHHOOCUIYPUTENHUTE ApyKecTBa. B kauecTBOTO
C/M Ha HOCUTEN Ha OOMbIHWUTENHO MEHCUOHHO OcurypsiBaHe Te TpsibBa Aa ce
PBbKOBOAAT OT coumManHaTa MapkeTUHroBa KOHLEeNUWs, KOATO npennonara ga
m3xoxgatr OT couuanHus uHTepec Ha obuwecTBoTo, OT cbbntogaBaHe
N3NCKBaHUATa 3a 06LLEeCTBEHO Gnarononyyve U NPoCcnepuTeT Ypes3 rapaHTupaHe
Ha couuanHa CUrypHocT M duHaHcoBa obesneveHocT. CriegBankm Tasu
MapKeTuHroea kKoHuenuma, NeHCUMOHHOOCUTYPUTENHUTE ApYyXecCcTBa LWe NOoCTUrHat
ycrex, le ca B CbCTOSiHWME da peanusvpaTt CBOUTE MKOHOMWYECKM LEenwu, Lie ce

" Cuneus Manmeneesa-NopdaHosa e pedoser dokmopaHm & CA “I. A. LleHos” — Csuuwios, kamedpa
“B8acmpaxosaHe u coyuasnHo 0eno’, e-mail: s.panteleeva@abv.bg.
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npesbpHaT B MNPUBREKATENHN WHCTUTYLMM 33 MOTeHUManHuTe KIneHTU Ha
CNecTOBHM NPOAYKTY, Liie NonyyaT o6LecTBeHO NpusHaHue.

C Tasn cTyaus cu noctaBsMe 3a Len: Ja 0OGOCHOBEM MapKeTUHra kaTo
yrpaBfeHcka TEXHOJMOorWs Ha MEeHCUOHHOOCUTYpUTENHUTE  OpYXXecTBa; [Aa
oyepTaem MSICTOTO My Ha Krto4oBa (PYHKLMOHANHA AeMHOCT B MEHWMKMbHTA Ha
Apy)XecTBaTa; Aa XapakTepusmpame cneuudukata Ha NeHCMOHHaTa ycryra — MUKC
OT ycnyra u obGcnyxBaHe C akueHT audepeHUMauuaTa; ga KOHKpeTuaupame
MapKeTUHIOBUTE peLleHUss Ha NeHCUOHHO-OCUTYPUTENHUTE APYXKECTBA, B YaCTHOCT
NpPOOyKTOBM, LIEHOBU, AUCTPUBYLIMOHHM U KOMYHVKALMOHHN.

1. MapkeTuHroBata opueHTauums Kato ¢pakTop 3a nasapHo
No3nyMOHUpaHe Ha NEHCMOHHOOCUTYPUTESTHUTE ApYXKeCTBa

1.1. CbwHOCM U omnu4yumersniHU Yyepmu Ha O0Mb/IHUMETHOMO O0bPO8OIIHO
MEeHCUOHHO ocuzypsigaHe

HacouBame BHMMaHMETO CU KbM pasrnexgaHeTo Ha [AOMbMHUTENHOTO
[obpoBOMNHO  NeHcMoHHO  ocurypsieaHe  (OAMNO) kato anTepHatuBa 3a
NpefoCTaBsAHE Ha JOMbfIHWTENHA OCUTypuUTENHa 3aluMTa 4Ypes3 rapaHTupaHe Ha
coumanHa CUrypHoct u uHaHcoBa o0e3neyeHoCT. Tasn NpUOpPUTETHOCT €
npegonpeaeneHa M3KMYnTenHo ot JoOpOoBOMHOCTTa Ha ydacTve B nocoyeHaTa
dopma. Ta nocrtass NEHCMOHHOOCUTYPUTENHUTE Apyxectea npea
Npeav3BMKaTENCTBOTO Aa HACOYBAT KOMMIIEKCHUTE CU MapKETUHIOBU YCUMMSA KbM
paspaboTBaHeETO M OMEPMPAHETO Ha U3OAbPXKAHO NPOAYKTOBO MpPEeArioXKeHue,
rapaHTMpaLlo KOHKYPEHTHOCT Ha OCUryputenHus nasap.

B nwutepaTtypata cblectByBaT MHOXecTBO aeduHuuum 3a OO0,
paskpuBalLM pasfnuMyHW CTpPaHW OT CbLUHOCTTA Ha Ta3u akTyanHa 3a HaweTo
cbBpeMue (popma 3a rapaHTUpaHe Ha coumarnHa curypHocT. Cnopep egHa oT TaX
“0OBPOBOMHOTO NMEHCMOHHO COLIMANHO OCUrypsiBaHe € couuarnHa OeWHOCT C SICHO
n3pas3eHn enemMeHTU Ha couuanHa, HO U Ha WKOHOMUWYecka CnpaBensiIMBOCT,
OCHOBaBaLLa Ce Ha KOHKPETHO JOCTUTHATY Pe3ynTaTh B UKOHOMUYeckaTa ciepa”.”
Coumannata dyHkuma Ha [OAMNO ce 3akn4vaBa B rapaHTMpaHETO Ha
AOMbIHUTENHN CpeAcTBa 3a CbLECTBYBaHe Ha nvuaTta B MEHCMOHHa Bb3pacT C
Luen ocurypsiBaHe Ha MO-BMCOK XW3HEH CTaHgapT npe3 eduvH Obaew, eTtan.
[o6pOBONMHOTO NMEHCUOHHO OCUTypsiBaHe M3MbIIHSABA U MKOHOMUYecka yHKuus. B
KayecTBOTO CM Ha HoOCWUTEN Ha [AOMbIHWUTENHO COouuanHo ocurypsisaHe
neHcnmoHHuTe ¢GoHOOBE “3aedAHO CbC  3aCTpaxoBaTeNHUTE  KOMMNaHuM U
WHBECTULUMOHHUTE poHOoBe dopmupaT rpynata Ha  MHCTUTYUMOHANHUTE
nHeectutopu (institutional investors)...”3. Te npuTexaBaT 3Ha4YuM OUHAHCOB
noteHuman, npeacTaBnsaBal, mMpegnocTaBka 3a peanusavpaHe Ha  BUCOK
MKOHOMMYECKM pacTex. Ype3 HacouBaHeTO Ha CBOOOOHMSA MapuyeH pecypc 3a
WHBECTUpPaHE Ha KanuTanoBus nasap AOMbIIHUTENHOTO MEHCUOHHO OCUrypsiBaHe
OnaronpuAaTCcTBa NOCTUrAHETO HA UKOHOMWYECKO pasBuTHE.

[oOpOBOMHOTO MEHCMOHHO OCUIypsiBaHE € HEOTMEHVMM KOMMOHEHT Ha T.
Hap. TpUCTLNOOB MNeHcMoHHOoOcuryputeneH mogen. C ycTaHOBSBaHETO Ha TO3u

2 MaHoB, B., . MoueB. CouuanHo ocurypsisaHe — Teopusi 1 npaktuka. 2 n3gadue. C., “Tpakua — M”,
2003. c. 370-371.

3 KutaHoB, H. B ouakBaHe Ha YaCTHUTE MEHCUOHHM oHpoBse. — BaHku. NHBecTuumn. Masapu, 1998, 6p.
1,c. 18.
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mogen OGewe fageHo oduuManHo Havano Ha pedopMMpaHeTo Ha MNEHCUMOHHO-
ocuryputenHata cuctema B bbnrapus. HelHusT obxBaT, pbKOBOOHW Hayana u
OpraHM3aLMOoHHO-YNPaBIeHCKM acnekT TpsibBalle fa ce akTyanvMaupart B OTFOBOP
Ha HacTbNUNUTE WMKOHOMWYECKM MNpeobpasyBaHus WM BroweHaTa Agemorpacdcka
obcTaHoBKa. Hanoxu ce 3agbnboyeHO NpPEecTpPyKTypuMpaHe Ha MNeHCMOoHHaTa
cucTeMa M BHeApsiBAHE Ha KanWTanonOKPMBHWUS MPUHUMN 3a OpraHv3aumsi Ha
CoLManHOOCUIrypuTenHmTe OTHOLLEHUS, C Bb3MOXHOCT 3a paskpyvBaHe Ha 3Ha4yMMO
NPOCTPaHCTBO 3a pPa3BMTUE Ha YaCTHUTE CXEMW 3a rapaHTUpaHe Ha MHauBMAayarnHa
CUTYPHOCT.

C BbBEXOaAHETO Ha [OMbIIHUTENHOTO MEHCUOHHO OCUrypsiBaHe Hamepwu
peanusauunsi eaMH OT PbKOBOAHUTE MPUHLUMNKU, Npedonpeaensiy HoBus obnuk Ha
cucTteMaTa 3a coumaniHoocuryputenHa 3awmuta — NpUHUMNBT Ha MHAMBMAyanHa
€eKBMBaneHTHOCT. “[OoNbIHMTENHOTO AOOPOBOMHO MEHCUOHHO OCUrypsiBaHe €
HacOYeHO KbM MoAAbpKaHe Ha mno-ronsmMa WHAMBMAYanHa CchnpaBensiMBoCT,
NpakTU4Yeckn peanuavpaHa 4pe3 npsikata 3aBWCMMOCT Ha MeHcusta OoT
HanpaBeHUTE NWYHU OCUTYPUTENHU BHOCKW.”' OBBBLP3BAHETO Ha MPUHLMNA Ha
WHOMBMOyanHa CrnpaBeanvBOCT C KanuTanonoKpMBHWUS NPUHLMN npejnonara
N3MECTBaHE Ha akueHTa — OT MpepasnpeaeneHneTo Ha cpeacTBa Mexay akTUBHM
1 HepaboTOCMOCOOHN, MeXay OTAENHUTE MOKONEHUSA U B PaMKMUTE Ha NOKONeHnsITa
KbM TpaHCceprpaHeToO UM OT €4UH B OPYr eTan OT XXU3HEHUS LIMKbI.

Ha pgHeBeH pen ce noctaBa npobrnemMbT 3a uwHAMBUAOyanHarta
NpeaBnaMBOCT UM CaMOOTIOBOPHOCT, KOMTO ca MNpsiko 00Bbp3aHM C
pobposonHocTTa. “CuctemuTte 3a MEHCUMOHHO OcurypsiBaHe OT TpeTus CTbib Ha
ocuryputenHata 3awmrta ca (yHKUMS Ha nMyHaTa MHUUMatMBa W XKenaHue Ha
camMuMTe OCUIypeHu nuua 3a noflydaBaHe Ha [OMbIHUTENHW O0X0AWM Mpu
NeHCUMOHMpaHe, T.e. B Criy4as cTaBa BbMNpoc 3a J0OpOBOMHO OCMprFlBaHe."s ToBa
nopaxga 3avHTEepPecyBaHOCT OT CTpaHa Ha OCUrypeHuTe Mo MOBOA LIenMs npouec
Ha ocurypsiBaHe — OT MOMEHTa Ha OTKpMBaHe Ha WHAMBMAyanHata napTvaa,
OBWKEHMETO MO Hesd OO MOMEHTa Ha MpekpaTsiBaHe M3MnallaHeTo Ha neHcusaTa.
HobpoBonHuaT xapaktep Ha OOMO e nokasaten 3a HEroBOTO CbLUECTBYBaHe
€[VHCTBEHO MpMW Hanu4yme Ha XenaHve n MHTepec U CbC CbIMacueTo Ha CTpaHuTe,
y4acTBaly B Hero.

MapaHTMpaHeTo Ha couuanHa CUrypHocT U cmHaHcoBa obe3neyvyeHoCT Ypes
yyactme B neHCUoHHocnecTtoBHUTe cxemu 3a [OAMNO nocrtaea npen NEHCUOHHO-
OCUTYpUTENHUTE ApY)XecTBa CBOETO Yycrnosue. Te TpsibBa ga AemoHcTpupat
KOHKYPEHTHOCT Ha OCWUTypuTernHus nasap Mo MOoBO4 KOMMJEeKcHaTa Cu
MapKeTUHroBa odpepTta, NpyM HOBM MAEU U NoBULLEHA edEKTUBHOCT, 3a Aa ca B
CbCTOSIHME Oa OTrOBOPSIT Ha MOBULLEHUTE W3WUCKBAHUS HA CbBPEMEHHWUSI U MO-
B3MICKaTENEH KIUEHT.

1.2. Tlpupoda u cneyugbuka ycriyeama Ha MEHCUOHHOOCU2ypumesnHume
Opyxecmea

[pyxecTBaTa 3a AOMbIHUTENTHO NMEHCUOHHO OcurypsiBaHe B Bbrnrapus umat
Npu3BaHMETO [Oa OCHLLUECTBABAT AOMbIMHUTENHO 3a4bIHKUTENHO U A06POBOMHO

4 XpucTos, X., Xpuctosa, C. CounanHoocuryputentu otHowenus. C., , Tpakus-M”, 2001, c. 123.
® MoppaHos, M. EBPOUHTErPaLMOHHA W3MEPEHUs! Ha [OOMbAHUTENHOTO NEHCUOHHO OCUrypsiBaHe. —
BaHkn. MuBectuumm. Mapu, 2001, 6p. 0809, c. 41.
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NMEHCUOHHO OCUrypsiBaHe 4pe3 ydpedeHuTe W  agMUHUCTPUPaHU OT  TAX
yHMBepcarnHu, npodecMoHanHMn U1 OOOpPOBOMHM  MEHCUMOHHM  (pOHOOBE.
MpoekTupankn, opraHusnpaku U peanusvpankum Tasum cu OenHOCT Te okassaT
ycnyra Ha ocurypeHuTe nuua.

[MeHcuoHHaTa ycnyra e cneuvanuanpaHa OeviHOCT CbC CIOXEH XapakTep,
YAWTO MNONe3eH pe3ynTaT € Cb3JaBaHeTO Ha crneuudmyeH Bug NPOAyKT —
NMEHCUMOHHNSA NpodyKT. CMUCBNBT Ha OKa3BaHe Ha Ta3u ycnyra e cturaHe go
3aKMIOYNTENTHUA MOMEHT B [OrOBOPHUTE B3aUMOOTHOLLUEHUS MeXAy CTpaHuTe —
npegocTaBsHe Ha MEeHCUOHHUS MpodyKT WM M3nnawaHe Ha norarawata ce
neHcua. NeHCUOHHOOCUTYpUTENHUTE APYXKECTBA OKa3BaT YCNyra Ha KNMeHTUTe cu
ype3 nMnpoBexpaHe Ha YyMepeHa nasapHa, MapKeTUHroBa WM MHBECTULMOHHA
nonutMka C orneg npegnaraHe Ha MNEHCUMOHEH NPOAYKT, MaKCUMarHo
yOoBreTBOpsiBall, NOTpPeOuUTeNcknTe M3UCKBaHWUA. Te HenpekbCcHaTo obcnyxeaTt
CBOUTE KIIMEHTU, KOUTO MMAaT NpaBoTO: [a MOMCKaT CrpaBka 3a CbCTOSAHWETO Ha
ocuryputenHata cu naptuaa; ga MNpOMEHST pa3Mepa Ha Haco4yBaHaTta
ocuryputenHa BHOCKA; Aa MPOSABAT MHTEPeC npeanara nv n3bpaHoTo ApYXeCTBO
OOMBIHUTENHN YCIyTn U T.H. HanMuneTo Ha TakaBa Bb3MOXXHOCT NOCTaBs BbMpoca
3a HeobOxo4MMOCTTa OT 0bCry)XBaHe.

B noHaTMsiTa neHcmoHHa ycnyra u obenyxesaHe 6u TpabBano ga ce Brnara
pasnuMyeH CMUCHI1, KaTo ce OTYMTa TAxXHaTa B3anmmHa ob6Bbp3aHoCT. [leHcMoHHaTa
ycnyra e CnegcTBue v nones3eH pesynrtaT OT OCblLuecTBsiBaHaTa TpygoBa AeNHOCT
Ha YOBELLKMS pecypc B NEHCUOHHOOCUTYPUTENHOTO APYXKECTBO, a 06CnyXBaHETO €
MO-TSAICHO NO CBOETO CbAbpXKaHue MOHATME, MNOKpUBALWLO npoueca Ha
npegocraBsHe  Ha  ycnyrata. [leHcuoHHaTa  ycnyra  npuemame  fa
noeHtTuduumpame kato “ycniyra-gerMHoct”.  O6GcnykBaHeTo ce BnicBa B
CbObpXaHMETO W W Hero O3HavYaBaMe KaTo “ycnyra-npouec”, nogyepraBanku
MSCTOTO MYy KaTO rpavBEH efleMEHT Ha MEHCMOHHATa ycnyra, KOMTO He m34veprnBa
HEMHOTO CbabpXKaHue.

EdekTnBHOCTTa Ha NpoeKkTUpaHe Ha NEHCMOHHATA yCryra, Ha opraHn3vpaHe
N peanu3mMpaHe Ha BCEKM OT CbCTaBMnsBaLUMTE S KOMMOHEHTU npegonpegens B
ronsMa creneH KoMmmiekcHata edqeKTMBHOCT M pe3ynTaTHOCT Ha paboTata Ha
NEHCMOHHOOCUIYPUTENHOTO APYXXECTBO.

B nutepartyparta ce coyaT peauua nokasaTtenu, Bb3 OCHOBa Ha KOUTO efHa
ycrnyra 64 Morma Aa ce xapakTepusupa kaTo KadecTBeHa unu He® u kouTo ca
TUMUYHM 3a ycnyraTa, M3BbplBaHa OT MEHCUOHHOOCUTYPUTENHUTE OpY>KecCTBa.
TakvBa nokasaTenu ca: CTeneH Ha AOCTbMHOCT Ha YycnyraTta; penyTauusa Ha
OPYXeCTBOTO, KOETO A npepanara; cteneH, 4o KOATO APYXEeCTBOTO € NMHPOPMUPaHo
3a HyXaute M NpeanoynTaHusTa Ha KNUMEHTUTe CU; HadeXOHOCT Ha ycnyraTta;
KOMMETEHTHOCT Ha MNepcoHana; HMBO Ha KOMYHMKaUWUs MEXOy KOMMaHuATa u
KMUEHTUTE; OTHOLUEHME Ha CINYXUTENUTE KbM KIMEHTMTE U T.H. [10-KOHKPETHO
MbpBUTE YETUPUM MNoKal3aTens npefonpedenaT KadecTBOTO Ha MEHCMOHHAaTa
ycnyra, a octaHanute — Ka4ecTBOTO Ha MpoLeca Ha NpefocTaBsHe Ha ycnyraTa,
T.e. 06cnyxBaHeTo. KOHUEHTpMpankn BHUMAHMETO CU BbpXy Te3u mnokasatenu v
TAXHOTO YCbBBPLUIEHCTBAHE, MEHCUOHHOOCUIYPUTEINTHOTO [PYXXECTBO e € B
CbCTOsIHME [Oa nNpeanoXu BUCOKOKAYecTBeHa ycnyra WM obcnyxBaHe Ha
OCUrypeHnTe nuua.

® Mainnebypa, E. B. MapkeTuHr ycnyr. Kues,“Mutep”, 2002.
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MoTeHUManHUAT KIMEHT Ha bMHaAHCOBW yCryru, KoraTo e B eTan Ha nogbop,
oLeHsIBaHe W MOKynKa Ha YCnyru, Kakto u npu mnsbupaHe Ha ¢umHaHcoBaTa
WHCTUTYLMS, AOCTaBsWa Te3n ycnyru, ce cbobpassBa C onpedeneHy kayectsa u
yCInoBUS. C'bLLI,eCTB7yBaT TPW OCHOBHU FPynu KayecTsa, npegonpenenswy KkpanHms
n3060p Ha KNueHTa.

lMbpBaTa rpyna nokpvBa KadecTBaTa, CBbp3aHu C TbpceHeTo. Ha To3u eTan
NOTEHUMANHUAT KIIMEHT NpaBu N3BO4 OTHOCHO KayeCTBOTO Ha TbpCeHaTa OT Hero
ycrnyra Bb3 OCHOBa Ha MHopmMauusTa, nonydeHa npeaBapuTerHO Ypes JINYHO
noceleHne nnu TenedoHHo obaxkgaHe 40 MHaAHCOBaTa MHCTUTYLMS, B YaCTHOCT
Mo wnu Heroso nogeneHue. Tasn MHgoOpMauusa ce OoTHaca OO ycnosudATa, npu
KOUTO Cce npeanara ycnyrata, npasBata W 3agbfXeHusTa Mnpu HEeNHoTo
notpebsasaHe. [onbnHutenHa uHgoOpmMaums 3a KadvecTBaTa Ha (uHaHcoBaTa
ycnyra, CBbp3aHM C TbpCEHETO, MOXe fJa ce nonyyn u B pesyntaT oT
BrneyaTtneHnaTa Ha noTeHuManHusa KIMeHT OT OTHOLIeHMEeTO Ha obcnyxsalius
nepcoxarn, T.e. cnyxwutenute Ha MO/, KOMTO OCbLLECTBABAT NPSK KOHTAKT C HEro —
yBa)XEHME KbM KITMEHTA, BEXIMBOCT, AOOPOHAMEPEHOCT, XXenaHue U CTeneH Ha
MOTMBMPAHOCT Aa NpeBbPHAT NOTEHUMNANHUS B PeaneH KIneHT.

lMeHcroHHOOCUIYpUTENHUTE ApyXecTBa TpsabBa ga ca W3KIOYUTENHO
BHMMAaTENHW, T KaTO MMEHHO Ha TO3U eTan NoTEeHUManHUAT KNMeHT 6m morbn ga
ce vgeHTMduumMpa kaTto peaneH Ha m3bpaHoTo ApyxecTBo. [pyxecTtBaTa TpsbBa
[a akueHTMpaT MpUOpUTETHO BBPXY: YCbBbPLUEHCTBAHE KayeCcTBOTO Ha
obcnyxBaHe, Kkato ce HabnerHe Ha nogobpsiBaHe akTyanHocTTa Ha
npegoctaBsaHata MHAOPMaUMs; HaBpPeMEHHO W ajekBaTHO pJda  pearupar,
CboOpa3HO HMBOTO Ha OCUrypuTenHa KynTypa Ha KNMeHTa; Aa AeMOHCTpupaT no-
nobpa MHMOPMMPaHOCT M 3ano3HaTOCT C HAKOW  cneunduyHn npobnemu Ha
OCUrypsiBAaHETO 3a [JOMbIIHUTENHa neHcus. KomMnpoMuc € KayecTBOTO Ha
obcnykBaHe He 6w TpsibBano ga ce npaBu, TbiA kaTo To OM Morno gda e
npegonpegenswo 3a notpedurtenckns nsbop.

BtopaTta rpyna ka4ectBa Ha ycnyrata, npegonpegenswm nsbopa Ha MO —
[OCTaB4MK, ca CBbp3aHu C onuTta. Te morat ga Obaar OonoBeHV efBa cneq
nokynkaTta, T.e. edBa crieg KaTo MOTEHUMANHWAT KIMEHT ce € MnpeBbpHan B
HacTosllL, 4pe3 CKNovBaHe Ha ocuryputeneH porosop 3a [AMNO. Peguua ca
HanpaBneHusTa, B KOUTO 6M MOrMO ga ce YCTaHOBM Hanuuve wunu nunca Ha
KayecTBa, CBbp3aHu C onuTa. B Hawwma cnyyanm kputepuu 3a CblLiecTBYBaHe Ha
OMNWT ca: KOMKO YeCcTo ce MpaBAT M3MEHEeHWst U OoMbiHeHus B lNpaBunHuka 3a
opraHuM3auusta M [OeNHOCTTa Ha CbOTBETHWS (OOHO Ha APYXEeCTBOTO, KOUTO
OCUrypeHunaT TpAbBa ga Npoyyn BHUMATENHO, 3a Aa NPeLeHU CbIMaceH nu e ¢ TAX,
Unn He; fanu NEHCUOHHOOCUTYPUTESNHOTO APYXECTBO Crassa CBOMTE 3a4bIDKEHUS;
OEMOHCTPUPA N TOYHOCT U KOPEKTHOCT MPU M3MbIIHEHMETO MM; NOAAbPXa N ce
BMCOKO Ka4yecTBO Ha obcnyxBaHe M crief KaTto MPUBIIEYEHUAT BEOHBX KIMEHT e
BEYe HacTosL, T. €. OCUIYPEH; KakBa € YyecToTaTa Ha KOHTAKT Ha OPYXEeCTBOTO C
KIMMeHTa 1 MMa nnm TO eTUYHOCT B npoleca Ha o6LlyBaHe; AOKOMKO ePeKTUBHM ca
KOMYHVKAUMOHHUTE WU MHOopMauuoHHn TexHonormm Ha [MO[; cbuecTByBa In
npobnem c noTpebsBaHeTO Ha npeanaraHWTe OHMaWH YCNyrn; KOPEKTHO nu ce
NpaBsaT yopbXKUTE U ce cbbupaT TakcuTe 3a CMeTka Ha OCUIypeHuTe nnua, KOeTo
3acsra MKOHOMUYECKUSA UM MHTEPEC; KOMKO e(peKkTUBHO ce paspeluaBsar xanbute u

7 XapuceH, T. MapkeTuHr Ha douHaHcosuTe yenyru. C., Knacuka u ctun”, 2004, c. 77.
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onnakBaHuATa OT CTpaHa Ha OCUrypeHuTte, KakBuM CbBETU WU KOHCynTauun ce
npaBsaT B Non3a Ha OocurypeHuTe nuua un T.H. ABHO e, Ye onNUTbLT € OT ronsMo
3HayeHe 3a Ka4yecTBOTO Ha ycnyrata U CbOTBETHO 3a usbopa.

YCBbBBPLUIEHCTBAHETO Ha KayeCTBOTO Ha MEHCMOHHaTa ycnyra, CBbp3aHo C
onuTta, € wusknouuTenHo BaxHo 3a MO, TbM kato TO e npegnocTaeBka 3a
3a0bpXaHe Ha MpUBMIEYEHUTE KIMEHTM WAM HaCOYBAHETO WM KbM ApYyro
NEHCMOHHOOCUIYPUTENHO OPYKECTBO, Nperiarailo no-BMCOKO KavyecTBo.

Tpetata rpyna kadyectBa, nocpeactBom kouto 6Ou morma pga ce
Xapaktepusupa cuHaHcoBaTa ycryra, NOKpUMBa KavyeCTBEHUTE XapaKTepUCTUKM,
CcBbp3aHu ¢ aoeepueTo. [Nopagu CnoxHUsa xapaktep Ha odepupaHaTta NEHCUOHHA
ycnyra, B OCHOBaTa Ha KOATO € NeHCUOHHUAT NPOAYKT, € Bb3MOXHO KIMMEeHTBbT Aa
n3nnTa TpyaHOCT N Aa HEe MOXe Aa npeueHn gann Heroeute cpeancrtea ca BIIOXEeHU
ontumanHo. OcurypeHoto BbB GoHa 3a OMO nuue we 6bae B cbeTosiHMe Aa
aHanuamMpa WHBECTULUMOHHATa MONMWTUKA Ha Wn3bpaHOTO OT HEro [OpYXEeCTBO,
WHBECTULIMOHHUTE WHCTPYMEHTW, B KOUTO Ca BIIOXEHW cpeacTBata Ha
OCUIypeHUTE, N CbOTHOLLEHMETO, B KOETO Ca BIIOXEHM, ako e Aobpe 3ano3HaTo C
WHBECTULMOHHNTE Bb3MOXHOCTM Ha [1O[, npeagBnaeHn 3akoHOZATENHO, U ako
npuTexaBa BWCOKA WHBECTULMOHHA KynTypa M MHTepecu. Kbm KayecTBeHuTe
XapaKTepUCTUKM Ha MEHCMOHHaTa ycrnyra, CBbp3aHuM C JOBEPUETO, MOXE da ce
OTHECe W CTAHOBULLETO Ha OCUIYpPEeHOTO JNIMLE OTHOCHO CTEMEHTa Ha KOPEKTHOCT
Ha [PYXeCTBOTO KbM HErOBWUTE KITMEHTM, pasnpegeneHMeTo Ha JOXOOHOCTTa OT
MHBECTUUMN NO uHOMBWUAOYyanHaTa naptnga B neBa U [OAnoBe, NOANHOCTTa B
npoueca Ha cbbunpaHe Ha NpeaBUAEHUTE TaKCU N YOPBXKKA U T.H.

MocodeHuTte Tpu rpynn kadectBa Ou TpsbBano ga ce pasrnexpaTr u
aHanuampart B KOMMJIEKC, 32 4a CE OCUrypU U3roTBAHETO Ha 0BeKTMBHA OLEeHKa 3a
KayecTBO Ha MeHCMOHHaTa ycnyra.

Bb3MOXHOCTM npes NMEHCMOHHOOCUTYPUTENHUTE APYXXECTBa 3a NposiBa Ha
HOBaTOPCTBO M OpMEHTaUMs KbM WHOBALUMOHHW pELeHNss B Mpoueca Ha
dopmypaHe n audepeHUuMpaHe MapaMeTpuTe Ha MEHCUMOHHAaTa ycnyra He
nunceat. Heobxoanumo € NEeHCUOHHUTE MHCTUTYLUUM A OCb3HaAT KOMKO BaXHO e
MSICTOTO, KOeTo TpsbBa Ja OTPeasiT, U 3HAYMMOCTTa, KOSTO € HYXXHO Ada npugagar,
Ha npegnaraHarta ycnyra.

1.3. [lompebHocm om MapkemuHza Ha M[EeHCUOHHOOCU_2ypumesnHume
Opyxecmea

B cbBpeMeHHWUTE couManHoO-MKOHOMUYECKM YCIOBUS BCE MO-4ECTO ce
Hanara ugesiTa 3a Bb3fNpMemMaHe Ha T. Hap. couuanHa wunM coumanuaupaHa
MapKeTUHIroBa KoHuenuus. Tasn KoHUenuust npuaaBa KavyecTBEHO HOB OONUK Ha
MapKeTuHra u pas4dynea obLonpueToTo CXBallaHe, Ye TON € OpUEeHTUpaH camo
KbM MOTpebUTENUTE U CriegBaHe Ha TeXHWUTE NOTPebUTENCKM ovakBaHUS C Len
AOCTUraHe Ha MakcumaneH ¢uHaHcoB pesynTaTt. KoHuenuusita 3a couuaneH
MapKeTUHr MoCcTaBsl Mpes KOMNaHuMTe NPeAu3BUKATENCTBOTO “Aa BrpaxaaTt B
CBOMTE MasapHU MPaKTUKM COUManHM U €TUYHU 01306pa>|<eHv|;|”.8 Te Tpsbea
HenpekbCcHATO Aa ce CTPeMST Aa nocTurHat GanaHc Ha MHTepecuTe He camMo
MeXay KernaHveTo cu 3a neyanba M BUCOKa NOTpebuterncka yaoBNEeTBOPEHOCT,
HO pJa ce cbobpassBaT M C o0OwecTBeHUss wuHTepec. CouunanuanpaHaTta

8 Kotnbp, ®. YnpaeneHune Ha mapkeTuHra. C., ,Knacuka u ctun”, 2002, c. 30.
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MapKeTUHroBa KOHUenuus npegnonara no-WuMpok obxBaT Ha MapKeTuHra,
06BBbp3Ball, MHTEPECUTEe Ha KOMMaHUSTa-NPeanoXUTErN, HeWHUTe KINEHTU W
obLecTBoTO.

[MeHCUoHHOOCUTYPUTENHUTE OpYXECTBa KaTto HOCUTEN Ha AOMbIHUTENHO
coumanHo ocurypsisaHe TpsbBa [da Cce pPbKOBOAAT OT couuanusvpaHata
MapKeTUHroBa KoHuenuusa. Te TpsibBa Aa aHraxupaT BHMMaHMETO CU He camo C
peanusvMpaHeTo Ha BUCOK (DMHAHCOB pesynTarT, a Aa Ce PBbKOBOAAT OT COLManHus
MHTEepec Ha oO6LecTBOTO U cbbrniogaBaHe W3MCKBaHMATA 3a OOLLECTBEHO
6narononyuve n npocnepuTeT.

B cpema Ha BMCOKa KOHKypeHUUS BbB (DUHAHCOBUS CEKTOp, KbOETo
NEeHCUOHHWUTE ApYyXecTBa Ca NPWHYAEHU Oa Ce CbpeBHOBaBaT C HEMpeKknTe cu
KOHKYpeHTU (6aHKOBM MHCTUTYLMM, 3aCTpaxoBaTeNHN APYKECTBA, UHBECTULMOHHM
doHAOOBE), TE AEMOHCTPUPAT XenaHue U CTPeMEX [a NpeopueHTMpaTt UHTepeca
Ha noTeHUManHuTe MM KIWEeHTM KbM cebe cu M CBOMTE MEHCMOHHOCMNECTOBHU
cxemn. B ycnoBmata Ha koHKypeHTHa 6opba NEeHCMOHHOOCUIYPUTENHOTO
APY)XeCTBO He MOXe ga CWu MNo3Bonu gda npeHebpersa Bb3MOXHUTE MasapHu
peakuuMnm Ha cBOuTe KOHKypeHTW. To TpsibBa ga rm nosHaBa, Aa pasnonara c
nHopmauma 3a TexHuTe npegumcTBa M HedocTaTbUW, 3a UenuTe, KOUTO
npecneasar, U cTpaTernmte, KOMTO Bb3NpMemar, 3a HaYMHUTE U MaHuepuTe, Ypes
KOUTO ce KoHKypupar.®

Tbl KaTo “Han-roNIEMUAT KOHKYPEHT Ha €4Ha KOMMaHWUsl € TO3WN, KOWTO HaWl-
MHOrFO Mpunuya Ha Hes — NpoAaBa Ha CbLUMA UeneBu nasap M nsnonssa Cblums
MapKeTI/IHF—MI/IKC"m, NEeHCMOHHOOCUIYPUTENHOTO ApYXecTBo TpsibBa ga cpaBHsBa
CBOMTE npeouMmcTBa W HegocTaTbuu, MOCTaBeHMTe LUenu u  pa3paboTeHu
cTpaTteruu, metoanTe Ha paboTta C Te3n Ha ocTaHanuTe gpyxecTtBa. Bb3 ocHoBa
Ha ToBa, TO Lle € B CbCTOsHME Aa npeleHn OOEeKTUBHO CBOWUTE KOHKYPEHTHM
npeanMcTBa 1 Aa YCTaHOBU Kbe € MACTOTO My B NEHCMOHHATa nepapxus.

[MeHCMOHHOOCUIYPUTENHOTO APYXEeCTBO He OuBa [a KOHUEHTpupa B
npekaneHo rofisiMa cTeneH BHUMaHNEeTO CU B MOCOKA Ha KOHKypeHTuTe. To Tpsibea
Aa ce opueHTMpa NpeanuMHO KbM KNMEHTUTE N TEXHUTE AUHAMUYHU NOTpeBHOCTH,
Aa npucnocobsiBa BCUYKM CTPaHM Ha MHOBAUMOHHATa CY MapKeTUHrosa AEeNHOCT
cbobpasHo Te3n notpebHocTu. TakaBa OpueHTauus e He camo xenartenHa, HO U
HanoxuTenHa, nopaguv ToBa, 4e “A4a Ce OTKMIOHM OCHOBHOTO BHUMaHWE Ha
MapKeTUHra oT noTpedbuTennTe e NOrpeLLHo, 3aLloTo NO-400PUAT B KOHKYpEeHUUATa
€ TO3W, KOWTO No3HaBa HYXXOUTE N OYaKkBaHWAT Ha Kyrlyl?,aque”.11 BbB Bpb3ka C
TOBa OCHOBATESTHO € TBbPAEHMETO, Ye “NpocnepuTeTbT HA KOMNaHUUTE 3aBuUCK OT
ToBa OOKonko obpe 3a4oBONEHW ca KNMeHTUTEe W npenonara, yYe NbTAT 3a
TAXHOTO 3a[0BOMsIBAHE € ONpefensHeTo Ha ToBa, KOeTo Te >Xenasar, u
hoKkycupaHe ycunusta Ha KOMNaHuaTa 3a 3aJ0BOMsBaHe Ha TEXHWUTE HyxXawW, 3a Aa
ce ocurypm neyan6a”."”

o XpucTos, C. CtpaTermyeckun mapkeTuHr. C., CtonaHcTteo, 2001, c. 95.

% Kotnbp, ®. KoTnbp 3a MapkeTuHra. C., ,Knacuka u ctun”, 2000, c. 105.

"' CrankoBa, I1. Mogenu aa AMarHocTuka Ha KOHKYpEeHTHaTa cpeaa v NpodunupaHe Ha KOHKYpPEeHTUTe. —
HayuHu nscneganus Ha YHCC. T. 2, C., 2002, c. 358-359.

"2 Britt, St. H., H., Boyd, R., Davis, J.-C. Larreche. Marketing management and administrative action.
Fifth edition. Mc Graw-Hill Publishing Company, 1983; Customer or Competitor: Which Guideline for
Marketing? Oxenfeldt R. A., William L. More. p. 23.
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MapkeTuMHroBaTa OpuveHTauust KbM KIIMEHTa W HeroBuTe MOTpeduTencku
npeanoYMTaHMss W WHTEPecU MNOCTaBAT MNpPen  MNEeHCUOHHOOCUTYpUTENHUTE
OpyXecTBa MNpeau3BMKATENCTBOTO [Jda [JdafjaT sCeH OTroBOp Ha crnegHuTe
BbMNPOCK:

e Kom ca Hawwute knveHTW, gdanm ca uanyecknm nuua, OCb3Hanu
HeobxooMMOCTTa OT ocurypsiBaHe B LOOPOBONEH MEHCUOHEH hoHA 3a
noflyyaBaHe Ha [OMbIfHUTENHA TMEHCUs, WA  puMauYeckn nuua,
ocurypsisawm csosi nepcoHan? OTroBopbT Ha TO3M BBLMPOC Le fage
Bb3MOXHOCT Ha MO/l 3a paspaboTBaHe 1 paHXnpaHe Ha enemMeHTUTE Ha
MapKETUHIOBUSI MHCTPYMEHTapuym, C ornes no-nbiHOTO 3aJ0BosIsIBaHe
noTpebHOCTUTE Ha TE3W SICHO o4vepTaBalluM Ce NasapHU cermMeHTu. Te
npegnonaraT pasnuyeH KOMMIEKC OT MAapKETUHrOBW BbL3OEWCTBUS W
UHAMBUOYyaneH nogxoa,.

e Ako npeobnagaBaTt u3NYECKMUTE NULA, KaKbB € TEXHUAT CbCTas No Mnon,
Bb3pacT, npodecunoHanHa OpueHTauus, KakBa € rokKynarenHara wuw
CMOCOBHOCT, M3MepeHa 4pe3 pa3mMepa Ha BHOCKata, C KOSTO ce
ocurypsisaT B gobposonHus coHA? OTroBapsiikm Ha BbNpoca, BCAKO
NEHCUOHHOOCUTYPUTENHO [OPY)KECTBO Lie € B CbCTOsHME Oa M3BbPLUK
NpeunsHo CerMeHTUpaHe Mo MOCOYEeHWTe Mpu3HauM, 3a fa € Hanuvue
BbTPELUHA XOMOIEHHOCT U BbHLUHA XETEPOreHHOCT. ToBa Lie JoNpUHece
3a YCTaHOBSIBAHE Ha TOYEH MAapPKEeTMHIOB Moaxod KbM BCEKM OT
o6ocobeHnTe nasapHM CcermMeHTM CcbobpasHo cneumdukata Ha
nposiBNeHne Ha NoTpebUTENCcKoTO UM NoBeAEHNE.

e AKO HawwuTe KNMEHTU ca MpPeavMHO OopraHusauuu, umat nm Te obwm
Xapaktepuctmkn? Hamnmumeto Ha 00wy XapakTepucTuMKM CbLO Cce
06Bbp3Ba C OMNTMMM3NPaAHE Ha CErMEeHTMPaAHETO Ha KoprnopaTUBHUTE
KnneHTW. ToBa npegnonara n3top U HacouYBaHe Ha TOYHMST KOMMIEKC OT
MapKeTUHIOBM BbL3OEWCTBUS C Ornesd MocTuraHe Ha rMocTaBeHaTa
MapKeTUHIoBa Len.

e KakBu ca moTMBuUTE MM 3a OpueHTauusa KbM JOOPOBOMHMSA MNEHCUOHEH
doHA? Bb3 ocHOBa Ha KakBW KpuTepuum Te B3emaT pelleHne fa ce
ocurypsiaT TOYHO B Hawwmst oona? Oanu ToBa e uctopusita Ha MO u
O0OPOBOMHUSA NEHCUMOHEH (POHA, HACTOAWMS UMUOXK Ha OPY>KECTBOTO U
hoHOa UNM oyakeaHuWsTa 3a Gbaeww nocTxkenus Ha MO v ONe?™
[MonyyeHuaT oOTroBop LWe Jdage Bb3MOXHOCT Ha  MEHCUMOHHO-
OCUTYPUTENHOTO APYXECTBO Aa OLEeHN OBEKTUBHO CUMHUTE CU CTpaHMu,
Bb3 OCHOBAa Ha KOETO [a akKueHTUpa BbPXy MNPUOPUTETHOTO WM
nogyepraBaHe U Jopa3BMBaHE Ha NPOU3TUYALLUTE Bb3MOXHOCTMU.

KonkoTo no-ficHM ca OTroBOpUTE Ha MOCOYEHUTE BBLMPOCU, TOMKOBa MO-
Aobpe NeHCUOHHOOCUTYpUTENHUTE ApYXXeCTBa Lie opraHusmpaT MapKeTuHrosaTa
cu genHocT. LlenuTe, KOMTO Cu NOCTaBAT, LWe ca pearHu, U3MEpUMU U SOCTUXKUMMU,
pa3paboTeHuTe MapKeTUHIOBUTE CTpaTeriu e oTroBapsAT Ha NOCTaBeHUTE Lienu 1
napameTpute Ha  MapkeTMHroBaTa  odepTa We  CbOTBETCTBAT  Ha

" Cunosa, H., E. leoprueBa, I'. Hsronos, 0. Y3yHoBa. MapketuHr. BapHa, YHuBepcutetcko

nsgatencreo, 1998, c. 35.

" NumuTpos, C. MOCTUXEHWS U NPOGREMU NPU MApKETUHTa Ha AOMbAHUTENTHATE NEHCUOHHU OHIOBE.
Ooknag. — B: CA “O. A. UeHos” — CeuwwoB. HaunoHanHa koHdepeHumst “HoBu npeaunssukaTenctea
npep 3actpaxoBaTenHarta v ocuryputenHaTa Teopus u npaktuka”. oknagun. 13—15 man 2004, c. 191.

144



XapaKTEePUCTMKUTE KIMMEHTUTE U Le ce NPEenoKpuBaT C TeXHUTE MNoTpebuTencku
oYaKBaHus.

MeHcuoHHOOCUTYpUTENHUTE Apy)XecTBa TpsbBa HenpekbcHAaToO fa ce
CTPeMSIT KbM TOCTUraHETO Ha KIMEeHTCKa YAOBMETBOPEHOCT, Tbil KaTo
YOOBNETBOPEHMSAT KIMEHT OM MOrbi Aa ce NpeBbpHe NEecHO B nosineH. Takbe,
KOMTO ObpPXW Ha M36paHOTO MEHCUMOHHOOCUIYPUTESTHO APYKECTBO, HaMupa ce B
ONTUMAsIHM B3aMMOOTHOLLEHWS C HEro, NoNynsipuanpa AeNHOCTTa Ha APYKeCTBOTO
U  HEroBWTE MpPOAYKTM, TMO-Marnko YyBCTBUTENEH € KbM KOHKYPEHTHWUTE
npeanoxeHusi. MocTuraHeTo Ha BUCOKa CTEMEH Ha YOOBIETBOPEHOCT Ha KINeHTa,
OTYMTAHETO Ha HEroBMTE MpeanoYMTaHUs U MHTEPECU Ce Hamupa B OCHOBaTa Ha
CbBpeMeHHaTa MapKeTUHroBa KOHLenLus.

1.4. [vpxasHama  peeynayuss U  eb30elicmguemo U  6bpxy
MapKkemuHz08Ume peuweHus

Korato roBopum 3a MEHCMOHHOOCUTYPUTENHW APYXeCTBa, 3a MNEHCUMOHHAa
ycrnyra, 3a MapKeTuHr, He Ou TpsibBano ga OCTaHe HesacerHat npobrnembT 3a
AbpXaBHaTa perynauus, MMall Npsko OTHOLIEHME KbM AEMHOCTTa Ha YacTHUTe
NEHCMOHHOCMECTOBHU UHCTUTYLIUN.

B cdepaTta Ha KOHKYpPEHTHOOPUEHTMPAHUS NMEHCUOHHOOCUTypUTENeH nasap
B bbnrapus MHOro TO4HO € yCTaHOBEH NepMMeTbPbT Ha NpuBEXaaHe B OeNCTBUe
Ha perynaTopHUsS MexaHu3bM Ha AbpxxaBaTa. Ton Hamupa u3pas B n3paboTBaHeTo
Ha cTpory npaBwuia 3a paboTa Ha NEHCUOHHOOCUTYPUTENHUTE APYXeCcTBa U
HanaraHe Ha TSXHOTO chas3BaHe — C Orfe rapaHTMpaHeTo Ha duHaHcoBa
YCTOMYMBOCT, 3aliMTa CpeLly HemnosiiHa KOHKYPEeHUMS M 3almTa Ha OCUTypeHuTe
niua cpelwy HegobpoCbBECTHM [OencTBusA OT cTpaHa Ha [MO[, B vacTHocT
HeJonyckaHe HaKbpHsIBaHE Ha TEXHWUSI COLMANHO-UKOHOMNYECKN MHTEpPEC.

ObpxaBaTa 6€3CNOpPHO MMa CBOETO OCHOBaHME 3a HamMeca Mo OTHOLUEHWE
OeHOCTTa Ha MHCTUTYUMUTE, onepupaLLy B paMKUTE Ha BCe OLLe uarpaxaalums ce
N HeykpenHan ocuryputeneH nasap. B cbuwoto Bpeme obaye LeneHaco4eHoTo
ObPXaBHO perynvpaHe, B OCHOBaTa Ha KOETO CTOM 3awuTa Ha gpyxectearta oT
HeYeCTHa KOHKYpeHUWs, 3alimMTa Ha noTpedbuTennte OT HeYeCTHN BU3HEC-NPaKTUKK
M 3awuTa Ha obLEecTBOTO OT Heoby3aaHo 6M3Hec-nose,qe|-|me,15 ce npeBpblUa B
cepnosHa npeyka npen O 3a pas3BvBaHETO Ha KOMMIIEKCHA MapKeTMHrosa
nonuTuka 6e3 orpaHnYeHus.

CwmsTa ce, Ye MOXe OM MHTepecuTe Ha UHOAMBUOYANHUTE UHBECTUTOPK Buxa
ounu no-pgobpe 3alwmTeHn 1 obCcnyxeHn He B pedynTar OT MepKuTe 3a Mno-cTpora
perynauusi, a OnarogapeHue Ha MepKMTe 3a HacbpyaBaHe Ha Mo-aKkTUBHA
KOHKYPEHLMS. KoHkypeHumaTa ©Om pgoBena [o MNO-BACOKO KayecTBO Ha
npegnaraHata MEeHCUOHHA Yycnyra, CreAcTBUME OT KOETO e € M Mo-BucoKaTa
CTeneH Ha yooBMEeTBOPEHOCT Ha NoTpebuTtenure n.

lMpuema ce, 4Ye “He € HUTO BB3MOXHO, HATO NOAXOAAWO Aa ce NpeaocTaBst
MbliHa 3aliMTa Ha KIMMEHTUTE Ha PUHAHCOBU UHCTUTYUMU. HUTO egHa cuctema He
MOXe HambMHO Aa M3onupa notpedbutennte OT OTFOBOPHOCTTA MM 3a B3EMaHETo
Ha cobCcTBEHM (hMHAHCOBM pemeHMﬂ”.17 Heobxoanmo e uHtepecute Ha KrmeHTuTe

1 Kotnbp, ®. YnpaBneHue Ha mapkeTuHra..., c. 156.
'8 XapucbH, T. LT, cby., c. 31.
" Nak Tam, c. 39.
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fa ce 3awmtaBaT, HO OM TpaAGBano Bceknm OT TAX [a HOCU onpegeneHa
OTFOBOPHOCT 3a CBOETO pelleHue fa ce ocurypsBa AOOPOBONHO B MEHCUOHEH
doHa, Aa n3bnpa NEeHCMOHHO APYXeCTBO, Aa onpeaens Kputepunte 3a usdopa my
M Oa e rotoB Aa HOCK NocneanumTe OoT TOBa CU peLLeHME.

YcTaHoBeHaTta perynauus B nocoka 1O 6m mMorna ga ce npeBbpHe B
npobneM, Tbi KaTo MapKETUHIOBMTE OENHOCTM W3KMIOYBAT CTPOroTO OAbPKABHO
perynupaHe M He MoraT da ce pasBuBaT Toraea, Korato Mpou3BOACTBOTO MMM
nasapbT Ha eguH wnu rpyna npoayktm e o6OekT Ha akTMBHO ObpXXaBHO
perynupate.'® CobliecTByBawuTe orpaHmyeHus npuTuckar
NEeHCMOHHOOCUTYpUTENHUTE OPY>KeCTBa M MM NOCTaBAT B NO3UUMSATA Aa MUCAAT U
JencTBaT B MOCOKa, KOSTO e UM OCUrypu Bb3MOXHOCTTa Aa MHOBMpaT M Aga
3anoxat Ha audepeHuMpaHeTo Ha CBOsITa Yycrnyra, pasrpaHuyaBallo M ot
OCTaHanuMTe yyacTHMUM Ha nasapa Ha [OMNO »n gaBawo MM Bb3MOXHOCT Aa
npvBnekaT BHUMaHWETO Ha NOTEHUMANMHUTE CU KITUEHTM.

Cnopey, Hac MMEHHO Ha cerawHus eTan OT pasBUTME Ha MEHCMOHHO-
OCUIYpUTENHUTE [OPYXKECTBa, KoraTo 3akoHodaTenaT nogxoxga Bce olle
KOHCEPBATUBHO MO OTHOLWIEHME Ha TAX W [AerWHOCTTa MM, MapKeTuHropara
cTpatermss Ha [gudepeHuMauus € MepcrnekTMBHa W MHOMO  MOAXOAALLA,
rapaHTupalia UM KOHKYPEHTHM npeauMMmcTBa. Bwbanpuemarikm Tasm crparterus,
NEHCMOHHOOCUIYPUTENHOTO [APYXXECTBO MOCTaBs MPUOPUTETHO aKUEHT BbpXy
npvgaBaHETO Ha OTNMYMTENHM XapakTepuUCTUKM Ha CBoSATa ycryra Mo
npegnaraHeTo Ha NMEHCUMOHHM MPOAYKTW, KOSITO Aa Ce Xapeca Ha noTeHumnanHuTe
notpebutenu, ga um ce cTopm HeobuyarHa 1 pasnuyaealla ce oT NPeanoXeHnsaTa
Ha ocTaHanuTe ApyxecTBa — ToBa 6u Guno ocHoBaTenHa npuuuHa 3a m3bopa Ha
knuenTa. MpegnoxenneTo Ha MO TpsibBa ga npuBreYe BHUMAHMETO U MHTEpeca
Ha MOTEHUManHUst KNMEHT Taka CUIHO, Ye TOW [a e roToB Aa nnaTtu 3a Hero, Tbi
KaTo TO MPEeBB3XOXAA aHaNOrMYHUTE MO CBOETO Ka4yecTBO NPOAYKTU, ocdepupanu
OT CTpaHa Ha KOHKypeHTUTe. ToBa e HyXHO nopagu dakrta, ye “Ha doHa Ha
paspacTBallata Ce KOHKYPEeHLMSI HauMHbT da Ce OTNMYULI OT OCTaHanute e fa
Oboew CMUCIIEHO pa:srwlqu”.19 ToBa 0O3HayaBa, Y€ CbBPEMEHHUTE KOMMaHUK
TpsbBa ga ce CTpemAT ga NpaBAT He MPOCTO NPEASIoXKEeHUd, a pasnuyasalla ce
ocbepTa.

lMeHcMoOHHOOCUIYpUTENHUTE ApYXXecTBa MoraT Aa AudepeHuupaTt csoute
YCNyrm Ha OCHOBaTa Ha PasfvyHM M3rOAM — CTOMHOCT, HaAEXOHOCT, YHUKANHOCT,
CKOpPOCT, nepcoHnduumpaHe, yaobcTBo, JOCTLMNHOCT, NPECTUXK UNN ObAroTpanHa
edmKacHoCT.

HyxHO e oTaenHuWTe ApyXecTBa Aa “npuTexaBaT Cepuo3HN MapKeTUHIOBU
YMEHUSI U MaWCTOPCTBO, 3a Aa OTKpuAT (Mnv ga vHayumpaT) v ga gosefart [o
Cb3HAaHMETO Ha noTpedbuTennTe OHe3n MO3UTMBHM pasnuinss B CBOETO
NpeanoXeHne, Ypes KOUTO Aa NpyBMeKaT cyOekTUTe OT LieneBnsi nasap 1M KOUTo ga
ca [OCTaTbyHO yBeauTerHM 3a onpaBAaBaHe Ha noTpebutenckust usbop”.?! Toea
3Hauu, ye ycunudata Ha gpyxectBata 3a OO 3a cneyenBaHe Ha NOTEHUMANHM

'® Banyes, M. MapkeTuHr. Cauos, 2003, c. 60.

'® NoBpes, 10. Kak ga (He) nosuumoHupame. — Mapwu, 2005, 6p. 49, c. 20.

% Xakcebep, K., B. Pengep, P. Paccen, P. . Mepauk. YnpaBreHue 1 opraHMsaumsi B cdepe YCryr.
Kues, “lMutep”, 2002, c. 259.

?' MnageHosa, . HoBaTa ponsi Ha MapKeTUHra 3a ycriexa Ha CbBPEeMEHHUTE KOMMaHUU. — XpaHUTenHo-
BKycoBa npomuiuneHoct, 2005, 6p. 1, c. 37.
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KIMMEeHTU N 3aabpXaHe Ha Hactodawunte Tp;|6|3a aa 6'b,EI,aT HaCoO4YeHn KbM
Cb3JaBaHETO Ha [JONbfHMTENHM NpegumcTBa 4pe3  Bb3NPUEMAHETO U
npuBeXaaHeTo B AEWCTBUE HA €4HM UNWN APYrM MapKeTUHIoBM noaxoau. HyxHo e
npegnaraHata MEHCUOHHA ycryra Aa ce oTnnyaBa C HeoOW4anHOCT, CbC CBOS
YHUKaNHOCT, KOSATO Aa NpeacTaBnisiBa LEHHOCT 3a HeWHWs notpebuten u ga ro
Hakapa [a ce NoYyBCTBa CrneumarneH 1 NpUBUIENMPOBaH KIUEHT.

[MeHCMOHHUTE [OpYXeCTBa, KOUTO Ce OpMEeHTUpaT kbM AudepeHumpaHus
noaxoA, mMorat ga npeanoxat Ha NOTEHUMaIrHUTE CU KITMEHTU U Oa OCUTYpPST Ha
HacToSALLUMTE CW MOBeYe NPeaMMCcTBa B CpaBHEHUE C KOHKypeHTHuTe O[, na nm
npeanoxaT AonbiHUTENHa CTOMHOCT (value-adding companies) unu ga 3anoxart
Ha NOo-rondmMmoTo y,D,O6CTBO B MOJ13a HA KNMEHTUTE CU.

lMeHcoHHOOCUIYpUTENHUTE ApyxecTBa OGuxa mMornu da npugagat Texect
Ha no-0bpP30TO M MNO-KayecTBEHO OOCnyXBaHe, TbW KAaTO B CnyvauTe, KoraTto
KNMEHTUTE ca M3NpaBeHu Npef TPyOHOCTTa Aa pasrpaHuMyaTt NpefnoXxeHusTa Ha
KOMMaHuMTe OT eAuH OpaHLl, BMCOKOTO MIM HEe3agoBONIMTENHOTO KA4yecTBO Ha
obcnyXBaHe MOXe [a ce OKaxe peluaBawmaT dakTop 3a usbop.

[MeHCHMOHHOOCUTYPUTENHNTE OPYKECTBA NOAYEPTaHO MPOSIBABAT CTpPEMEXa
CV [a oTrpaHunyaT CBosiTa ycryra oT Ta3u Ha NPekuTe cu KOHKypeHTU. B xxenaHueTo
3a gudpepeHuMaumsi Te KonupaT egHo OT Apyro npeaumcteata Cu, KOeTo
HEMMHYEMO BOAM A0 OOLIO MoBMLLABAHE KA4yeCTBOTO Ha ycryrata, HO B CbLLOTO
BpeEME € npeanocTaBka 3a AOoMbiHUTENHA yHudukaumsa. C TeyeHne Ha BpeMETOo
OBGEKTMBHMTE XapaKTepWUCTUKM Ha KOHKypupawute ce npeanoxeHus ce
yeaHakBABaT U Te CTaBaT BbB BCe MNo-rofiiMa cteneH s3anMmo3amMeHAeMN.

MpepnoxeHuaTa Ha andepeHLMpaHaTa NeHCMOHHA ycryra, NogabpKaHu oT
cTpaHa Ha NO[, ca npeacraBeHu HarnegHo B Tabn. 1

Mpn paBHW OpyrM ycrnoBus NpenocTaBAHETO Ha Mo-rofnsiMo yaobcTBoO, no-
KayeCTBEHOTO M eKkcneauTMBHO obcnyxBaHe, odepupaHeTo Ha LOMbIHUTENHM
YCIyrM MOXE [a Ce OKae NpeanocTaBka 3a ycnex Ha npegnarawoto MO0 wm
noflyyaBaHeTO Ha YAOBMETBOPEHOCT Ha OCUTypeHWTe nuua OT y4acTMe BbB
¢doHooBeTe My. A TOoBa He OuBa pga Oboe nogueHsiBaHO, TbW  KaTo
YOOBNETBOPSIBAHETO Ha KAMEHTA WM Ka4yecTBOTO Ha YCnyrute Bb3gencrsart
KONMMYECTBEHO BbPXY 3adbpKaHETO Ha KIMEHTUTe, MasapHua gan U
peHTaBUNHoOCTTa Ha uHaHcoBMs urpad.?

2 Anekcuwes, W. CrpaTeruns Ha xuToBMSA NpoAykT. — B: MeHugxbp, 2003, 6p. 5, c. 48.
z CraBpeBa, . YO0BNeTBOpPEHOCTTa Ha KnNueHTenaTa — KpUTepuii 3a kavyecTBo Ha GaHkupaHeTo. — B:
FoanwHuk Ha BCY. T. VII, 2002, c. 93.
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JloNMbIHUTENHWU YCIYT HA MEHCUOHHO-OCUTYPUTESTHUTE APYKECTBa

Tabnuua 1

HonwsnHumenHu ycnyeu, ogbepupaHu om cmpaHa Ha MeHCUOHHO-ocucypumesnHume Opyxecmea

MeHcuoHHoOCUYpUMENHU | EnekTpoHeH | EnekTpoHHa EnekTpoHHO Bb3MoxHOCT 3a MpedepeHumanyn | NHdpopmaumoHeH M3npalyaHe Ha

Opyxxecmea NeHCUoHeH crpaska 3a 3asBaBaHe Ha | npedepeHunanHo ycnosust 3a LEHTBP 3a nHgopmMaums no e-mail
Karnkynatop | CbCTOSIHMETO XenaHue 3a 3aKynyBaHe Ha 3aKynyBaHe Ha KOHCynTauus 3a pa3BUTMETO Ha OCK-

Ha UMaptuga | ocurypsisaHe CTOKW 1 ycryru "nakeTHN" NPoOAYKTK Ha KNMeHTn ryputenHus nasap

MOK "dosepue” Al v V y J

MOK "Cobrnacue" Al N Y

MoAa "AnvaHu -

Bbnrapus" Al N

MOK "OCK-Poauna" Afl v

nona "NMykoun

MapaHT-Bbnrapus” Al v \

MOAQ "LIKB-Cuna" N

03U MNMeHcnoHHO

ocurypsisaHe Al N

AWt Ex Oxv MO0, AL v v
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UsknountenHata 3Ha4YMMOCT, KOATO (PUHAHCOBUTE CYDEKTM B MEHCUOHHO-
OCUrypuUTENHO MPOCTPAHCTBO OTAaBaT Ha AudepeHUMpaHeTo Ha CBOsiTa ycnyra,
ce 00sicHsIBAa C OrpaHMYeHusiTa, OTHAcsLWM ce A0 TAX W NPSIKO CBbp3aHu C
AbpXaBHaTa perynauusa. To3u npobnem m3gura Ha npedeH nnaH BbApoca 3a
eeKTMBHOTO yMpaBfieHMe Ha KavyeCTBOTO Ha MNEHCWOHHAaTa ycryra kato
HanpaBfeHne B USANOCTHUS MeHUMKMbHT Ha [1O[, B pamkuTte Ha KOeTo
WHCTUTYLMUTE pasnonarar C peanHaTta Bb3MOXHOCT Aa MHOBMpAT U ga npenroxar
HeLLO pasfMYHO U LEHHO 3a cBOUTE OeHeMUUUEHTUN KaTo KITHOYOB KOMMOHEHT Ha
NeHcMoHHaTa nm ogepTa.

2. MapkeTuHros MHCTPYMEHTapuym Ha apyxecTBaTa 3a
AONBbIIHUTENTHO NEHCUOHHO OCcUrypsiBaHe

B'bSFIpI/IeMaHeTO Ha MapKeTuHroBarta KoHuenuun4a oT NEeHCUOHHO-
OCUTYPUTENHUTE OpPYXEeCTBa W nNpunaraHeTo Ha u3bpaHuTe MapKETUHIOBM
cTpaTteruu nornyyaBa peanusauusi Ha npakTuka nocpeacTBOM T. Hap. MApPKETUHT-
MMUKC UIN U3BECTEH OLLle KaTO MapKeTUHIOB MHCTPyMeHTapuyM. Tol ce cBbp3Ba C
B3EMaHETO Ha peLUeHUs, 3acsrawiy: NEeHCUOHHUSA MPOOYKT U HEroBuSIT npocdpur;
LueHaTa, Nno KoAITO NPOAYKTBbT Ce npeffiara Ha nasapa; Bb3MOXHWTE BapuaHTK 3a
HEroBOTO nNnallaHe; OUCTPUOYLMOHHWUTE KaHanu 3a nnacupaHe Ha MpoaykTa;
KOMYHMKaLMOHHUTE CPEeACTBa, Ype3 KOUTO ce nonynsapusmpa.

M3KknounTenHo BaXHO € MpaBUIIHOTO MoApexaaHe U CbyeTaBaHe Ha
€NeMeHTUTE Ha MapKETUHIOBMS WHCTpyMeHTapuyM. ToBa ce Hamnara, TbW KaTto
CbCTOAHNETO WU HACOKMTE Ha nposaBlieHne Ha BCEeKM OT elleMeHTUuTe ce
npegonpenena OT CbCTOAHMETO U HACOKUTE Ha B'b3p,eI7ICTBI/Ie Ha OCTaHaJ'Il/ITe,24
nopagn TOBa, Ye edHW OT TAX MmaT onpefensulo, Apyrn pellaBallo, a TpeTu
BNUSELLO OTHOLLIEHUE KbM APYTUTE ENEMEHTMU.

bnarogapeHne Ha cnocobHOCTTa Ha MapkeTuHra ga “ce moauduumpa,
anpobuvpa n agantupa KbM crieyndmkata Ha nasapa Ha BCEKU MPOAYKT, T. €. KbM
onpegeneH npeamer’,” 4ype3 CbYyeTaBaHETO Ha ENIEMEHTUTE Ha KIlacU4ecKusi
MapKeTUHIOB MUKC CbC cneundumyHute ocobeHoctu, npucblim 3a AMNO, we
NMosTly4YMM Ka4yeCTBEHO HOBa MoauduKaumsi Ha MmapkeTuHra. buxme mornm ga s
HapeyeM MNEHCUOHEH MAapKETUHr UMM MAPKETUHI Ha MEHCUOHHOOCUIYPUTESNHUTE
apyxectBa. Llle ce npugbpXkame KbM KIACMYECKMs XapaKTep Ha oTaeNHuTe
MapKeTuHroeu enemMmeHTun, rpagdaum Mukca, HO We akueHTupame BbpXYy
yCTaHOBABAHETO Ha cBoeobpasHu hOpMM Ha HErOBOTO MPUMOXEHME B NpakTMKaTa
Ha MOM.

2.1. lNpodykmosu peweHusi 8 MeHCUOHHOOcuU2ypumenHama deliHocm

MpogyktoBute pewenns Ha [MOO 6uxme mornvM Ada onpegenuMm  Kato
KaTeropusi, NokpuBalla BCSKO peLlleHue, KOeTO ce OTHacs A0 NPOeKTUpPaHeTo,
OpraHM3upaHeTo ¥ pas3paboTBaHETO Ha AOMbIHUTENHUTE MEHCUMOHHU CXEMM, B
YaCTHOCT MEHCMOHHW NPOAYKTWN 3a ocuUrypsiBaHe B YHMBepcareH, npodecmoHaneH
1 0OGPOBONEH NEHCUOHEH (POHA.

# BaHues, M. MapkeTuHr. CeuLos, 2003, c. 129.
% Kepemugumes, E. OcHoBM Ha MapkeTuHra. C., ,BEK 227, 1991, c. 121.
% Knacosa, C. MapkeTuHr. C., ,CTonaHcTeo”, 2004, c. 398.
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B3emaHeTo 1 npuBeXxgaHeTo B OENCTBME Ha MPOOYKTOBUTE MapKETUHIOBU
peleHns Ha MEeHCUOHHOOCUTYPUTENHUTE  ApyXecTBa € MOAYMHEHO Ha
OpraHM3npaHeTo M o4yepTaBaHETO HAa OCHOBHWUTE MapamMeTpy Ha MpPOAYKTOBUS
MUKC. Te nokpmBaT npoduna Ha NEHCMOHHMSA NPOAYKT cbobpasHo cneundukaTa, ¢
KOATO Ce OTNM4YyaBa Cb3[4aBaHETO Ha MpoAyKTa, O4YepTaBaHETO Ha MpPOAyKTOBUS
aCOPTUMEHT, YCTAaHOBSIBAHETO Ha HeroesaTta LUMPUHA U AbIDKUHA, OCMUCIIIHETO Ha
Bb3MOXHOCTMTE 3@ UHOBUPAHE B TOBA OTHOLLEHUE.

Ako wm3xogum oT peduHuumATa, 4ve “npogykTbT € 6naro, B koeTo ca
WHTErpMpaHM CBOWCTBA, dopMupaly HeroBata MOTpebuTenHa CTOMHOCT,
npegnara ce Ha nasapa 3a pasmsiHa 1 KynyBaduTe ro npMemart 3a 3a4oBofisiBaHe
Ha cBouTe n0Tpe6HOCT”,27 Buxme onpeaenunn NEHCUOHHUS NPOAYKT KaTo Gnaro, B
KOETO ca BNreTeHn onpeaeneHn HematepuanHu CBOMCTBA, oYepTaBalln HeroBaTta
noTpebutenHa CTOMHOCT, @ UMEHHO OCUrypsiBaHe Ha Obaella coumanHa CUrypHocT
1 cbmHaHcoBa 06e3neyeHoCT .

AKO wu3xooum OT onpefeneHneTo, crnopen KOeTo “‘npoaykTbT ToBa €
npeanoxeHne Ha dupmata, KoeTo 3a[oBonsiBa JadeHa notpebHoct”,”® Guxve
npuenu, 4e BCSKO Npeanoxenne, koeto MO/ npaBu Ha CBOUTE KIMEHTU U KOETO €
B CbCTOSIHME [[a 3a40BONM MOTpebHOCTTa MM OT LOMbIHUTENHA MEHCUOHHA
3awmTa, MOXe Ja ce Hapede NpoaykKT.

3a pa nogabpxa CBOSITA  KOHKYPEHTHOCT MEHCMOHHOOCUMIYPUTEMHOTO
ApYyXecTBO TpsibBa Aa CU OTFrOBOPM Ha CregHUTE BBLMPOCU: 3all0 HAKOW KIUEHTU
npeanoYnMTaT HEroBUTE MEHCUMOHHM MPOAYKTW, a OPYrN Te3N Ha KOHKYPEHTHUTE
MO[; kakBo MOXe fa ce Hanpasw, 3a Ja NPeopUeHTUpa UHTepeca UM KbM CBOUTE
NPOAYKTOBM MNpEenJioKEeHUs; camMO MNoKas3aTenaT peanuavMpaHa [OXOOHOCT v
npegonpeaens KavyecTBOTO WM KOHKYPEHTOCMOCOGHOCTTa Ha €eauH MEHCUOHEH
NPOAYKT; C KaKBO MPOAYKTbT Ha KOHKYpeHTa NpMBIMYa WHTEpeca Ha HerosuTe
KMMEHTU U Ha KaKBO Ce OAbIDKM NPEANOYUTAHMETO UM.

Bb3 ocHoOBa Ha OTroBopuTE Ha Te3n BbMNPOCU MEHCMOHHOOCUTYPUTESTHOTO
ApYXecTBO OM MOrNo Aa HanpaBu M3BOAM 3a Mon3ata, KOSATO BCEKU KNMEHT BWXaa
B MEHCMOHHMWS NPOAYKT, CbMOCTaBANKM 51 C €BEeHTyanHaTa nomnsa OT nNpoAdyKTa Ha
KOoHKypeHTHOoTO [1O[. ToBa 6e3cnopHO We e HeobxoaumMo W MofesHo 3a
reHepupaHeTo Ha uaen 3a NoBuULLaBaHe KOHKYPEHTOCNOCOOHOCTTa Ha NEHCUMOHHKWSA
NpoayKT, pasHoobpassBaHe Ha NPOAYKTOBUS aCOPTUMEHT, JOKOMKOTO € Bb3MOXHO
N 3aKOHOBO [OMYCTUMO, Cb3faBaHe Ha HOBW MEHCMOHHM MPOAYKTWU, KbM KOWTO
KIMEHTUTE cera nposiBABAT WMHTEPEC M TbpPCEHe, HO KOUTO He ce npepnarar
nopagu CbLUeCTBYBaLLUMTE 3aKOHOOATENMHU OrpaHnyeHuss m Ouxa mMornm ga ce
odepupat Ha eauH Gbaell eTan, U T. H.

[a B3emem 3a npumep MNOK “Hosepue” Al B Ka4eCTBOTO 1 HA KOMNaHWS, 3a
KOATO XUMOMNETMYHO Mpuemame, Ye TMposiBBa WHTEPEC KbM MPOAYKTOBOTO
npeanoxenune Ha MNOL “An En Ixn” EALl B xenaHMeTo cu ga cpaBHU nonsaTa 3a
CBOUTE KIMMEHTU OT OCUIypsSIBAHETO MM B J0OPOBOMHMS W MEHCUOHEH (oHA C
nonsara, KosaTo umat knueHTuTe Ha MO “An En Oxn” EAL.

Ako efHo nuue ce ocurypsiea gobposonHo B [AMN® “An EH [k’ ¢ meceyHa
BHOCKa B pa3mep Ha 30 nB. B npogbikeHne Ha 30 rogmHu, Npyu HETHa AOXOAHOCT
Ha MNEeHCMOHHMA doHA B pasmep Ha 10.06%, To mpu M3TMyaHe Ha nepuopa Ha

7 Mures, H., M. YunpuaHos. MapkeTuHr — Teopust n npaktuka. Ceuwos, 2003, c. 78.
i CurnoBa, H., E. l'eopruesa, I'. Haronos, HO. Y3yHoBa. LnT. cbu., ¢. 140.

150



ocurypsiBaHe B nHavBuayanHata naptuga Ha nuueTo we ca cbbparm 60 410.2 n..
ToBa o3HayaBa, Ye ako nMuUeTO e u3bpano ga nonyyaBa CpPOYHA MNEHCUs B
npoabimkeHne Ha 10 roguHn, MeceyHusT N pasmep Lie ce paBHsaBa Ha 609.57 n..

AKko cbLLOTO n1ue n3bupa ga ce ocurypssa B AMNP “OoBepue” ¢ meceyeH
pa3mep Ha ocuryputenHata BHocka 30 nB., roanHu Ha ocurypsisaHe 30 v roguwiHa
[OXOAHOCT, peanuanpaHa, BCneAacTBMe NHBeCTMpaHe aktmeuTe Ha doHaa 10%, To
aKkyMynupaHaTta cyma rno HeroBaTa nepcoHarnHa cmeTka 3a 30 roguHu we obae 60
083.17 n..

Bwkoame, ye pasnmuusa cbLLecTBYBaT M Te 3acarat obuiaTta, HaTpynaHa no
uHOuBMAyanHaTa napTuga cyma, koato 3a yyactueto B AP “An EH Oxun” e no-
Bucoka ¢ 327.03 nB. B CpaBHEHWe CbC CymaTa, HaTpynaHa no naptvgarta Ha
pobposonHo ocurypenuns B ArNd “Nosepue”. Tasn pasnuka obaye He 03HavaBa, ye
XenaewmaT ga ce ocurypsiea 3agbipkntenHo 6u nsbpan NoOO “An EH Oxn” EAL,
ako TpsibBa aa M3bupa mexay ABeTe KOMNaHuu.

CbobpasHo noco4veHuTe akTioepckn pasdetn OO “An EH [xn” EAL
npegnara MecedeH pasmep Ha MorlyyaBaHaTa B npoabibkeHve Ha 10 roguHm
neHcuss 609.57 nB., kKaTo OOGLUMAT pasMep Ha BCUYKM MECEYHM MEHCUM, KOUTO
nuueTo Le nonyyu, ce pasHaBa Ha 73 148.4 nB.

MeceuHuaT pasmep Ha neHcusita npu ocurypsisaHe B [AN® “[osepne” kbm
Ha4yanoTo Ha NMbpBaTa rogMHa OT HEMHOTO nony4vaBaHe € 604.44 nB. B kpasa Ha
nbpBaTa roguMHa obave Ton HapacTBa Ha 630.41 nB., B Kpas Ha BTopaTa — 666.78
nB., B Kpas Ha Tpetata — 705.24 nB., B Kpas Ha yeTBbpTaTa — 745.93 nB., B kpas
Ha netata — 788.96 nB., B Kpas Ha wecTata — 834.48 nB., B Kpas Ha cegmarta —
882.63 nB., B kpag Ha ocmara roguvHa — 933.55 nB., B kpas Ha geBeTaTta — 987.4
NB. N B Kpasd Ha geceTtara roguHa MecedHuaT pasmep goctura 1044.37 ne. He
OMxMe MOrmM [ga YCTaHOBUM OOWMAT pasmep Ha BCUMYKM MOSlydYaBaHW B
NPO4bIPKEHVNE HA OEeCEeT rOAMHU MeCceYHu NeHcumn oT ocurypsisaHe B ON1N® Ha MNOK
“‘OoBepune” ALl, T KaTO MecevyHaTa NeHCUsl, KOATO KOMMNaHusATa LWe npeaocTass,
He e TMOCTOsiHHa BenuMuYMHa — TS HapacTBa B Kpasi Ha Bcsika roguHa oOT
nony4yaBaHeTo 1, HO B MPMMEPHUTE Pe3ynTaTh Ha Karkynartopa He € MOCO4YeHO OT
KOW Mecel, Ha roaMHaTa BaXku HOBUST NO-BUCOK pa3mep . TOeCT HMe 3HaeM KakbB e
CpeOHVST rogveH pasMep Ha MeHCUsiTa, HO He pasrnofiarame ¢ MHdopmauus 3a
MECEYHUAT 11 pa3mMep No roanHM.

MOK “Oosepue” A[l, pasnonarakn ¢ TakaBa UHopmauus, e MOXe TOYHO
[a yCTaHOBW KOHKYPEHTOCNOCOBOHO Nn € Ha nasapa Ha A0 HenHOTo NpoJyKToBO
NpeonoXeHne, OO KakBa CTEMNEH € KOHKYPEHTOCMOCOOHO, CBLMOCTaBAWKA O C
npeanoxeHuneto Ha MOO “An EH xu” EAL, 1 KakBu ynpaBreHCKU peLleHns u
OenCcTBUS NponsTuyaT BCNeacTsmne OT ToBa.

BescrnopHo Te3n NnpUMepHU pasyeTn codvaT, Ye NPOAYKTOBOTO MpeioXeHne
Ha NMOK “Hoepue” ALl e KOHKypeHTOCNocobHOo crnpsamo Toea Ha MO “An EH Dxn”
EAL, 3awoTo nonyyaBaHaTta oOT ocurypeHns B [OMN®d “[dosepne” neHcus
HenpeKkbCHATO HapacTBa B MPOL4bIDKEHNE HA CPOKa Ha NosyyaBaHeTo M.

MpoayKToBUAT NOPTdENsl, KOUTO MNEHCUOHHOOCUTYPUTENHUTE ApYXeCTBa
uMaT nNpaBo Aa noaabpXaT, € TOYHO YCTaHOBEH U Te He MoraTt 4a UHOBMpPAaT U3BHH
HEroBMTE paMKu, BbNPEKM Ye CbLLECTBYBA TbpCEHE OT CTpaHa Ha KnueHtuTe. Toea
0O3Ha4yaBa, Yye T. Hap. LWMPUHA Ha NPOAYKTOBMS aCOPTUMEHT € TOYHO YCTaHOBEHa U
B TOBa OTHOLLEHWE NPOMEHU He MoraT [a ce NpaBgaT Ha ceraluHus eTtan. 3a cMeTka
Ha TOBa Te Ce Haco4vBaT KbM HEroOBOTO YCbLbBBLPLUEHCTBAHE B AbNOOYMHA, KbAETO
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pasnonaraT C Bb3MOXHOCTTa [a MpOsiIBAT HOBATOPCTBO W Jda pasdynar
cTaHgapTusauudaTa. B cnyyasa ToBa pasBuTUe OTpassiBa Bb3MOXHUTE (hopMn Ha
usnnawiaHe Ha neHcuuTe, MNPedoCTaBeHM Ha  ocurypeHuTe, npugodunu
CbOTBETHOTO MpaBo. PelleHusaATa 3a pa3BuTME Ha MPOAYKTOBWUS ACOPTUMEHT B
Obnbo4YMHa, OTHOCHO YBENMYaBaHETO Ha BapUaHTUTE HAa MEHCUOHHUTE MPOAYKTU
(MpogykToBM Bapuauun), B nuTepaTypara ce Bb3npuemar kato cTpaterus Ha
avdbepeHLmMaLns Ha npogykTuTe.?

Ha cxema 1 ca npegctaBeHn T. Hap. WuUpvHa U gbnboynHa Ha pa3BuTue Ha
acopTMMeHTa OT MEHCMOHHW NPOAYKTU Ha [ApyxecTBata 3a AOMbIHUTENHO
NEHCUOHHO ocurypsisaHe B bbnrapus.

3akoHopgaTenat 6w TpabBano pga 0O6bpHE MO-rONSMO BHUMaHWE Ha
NPOAYKTOBUSA NOPTEnn Ha MEeHCUOHHUTE OpyKecTBa M Ha HEroBoTO pasBuTue,
Tb KaTO 3aCUNEeHUAT KOHKYPEHTEH HaTUCK MNpUHYX4aBa JApyxecTBaTa Aa
cbCpefoToyaT BHUMAHNETO CU BbPXY NEHCUOHHUA NPOAYKT U ycnyraTa, B pamMKute
Ha KOATO ce MpefocTaBsi TO3U NPOAOYKT, KaTO Bb3MOXEH HauuMH U CpeacTBO 3a
Cb34aBaHETO U MOAAbPXKaAHETO Ha KOHKYPEHTHM MPEAMMCTBA Ha OCUIYpPUTEIHUS
nasap B bbnrapws.

Cnopea NeHCMOHHOOCUTYPUTENHUTE [PYXeCTBa CblUEeCTBYBa TbpCeHe OT
OCUIypeHWUTe Nuua Ha MEeHCUOHHU NPOAYKTU, KOUTO He ce npeanarat B MOMEHTA.
[MposiBABa ce MHTepec KbM OCUrypsiBAHETO Ha HepaboTell YneH Ha CEMENCTBOTO,
T. €. IpeMUHaBaHe KbM CEMENHO ocurypsiBaHe 3a 4OOPOBONHA NEHCUS; Cb3daBaHe
Ha Bb3MOXHOCT HaTpynaHute cpeactea B [AMN®P oT nMyHM BHOCKM Ada cryXaT KaTto
obesnevyeHne Mo KpeauT Ha usMYeckn nuua; OPMUMPaHETO Ha PasfnyHM
WHBECTULMOHHM doHAoBE uMnM T. Hap. “myntudoHoose” B pamkmte Ha
[OGPOBOIMHUS MEHCUMOHEH poHA 1 T. H.*°

Bb3MOoXHOCT 3a gudepeHumpaHe Ha npoaykToBaTa odepTa Le Ch OcUrypsaT
MO, kouto npeanaraT Ha CBOUTE KIMEHTM KOMOWHMPaHW WX T. Hap. MaKeTHU
npogyktn. B cbBpemeHHMTE counanHo-MKOHOMUYECKM YCIOBMS, KOrato BbB BCe
no-BMCOKa CTENEeH Ce pas3MuMBaT WKOHOMUYECKUTE T[paHuumM Mexay OaHKu,
3acTpaxoBaTenHu  OPYXeCTBa, MEHCUOHHOOCUTYPUTENHW  OpyxecTBa, ce
yCTaHOBsIBa TeHAEeHUMS KbM odepupaHe Ha TakmBa CIOXHM NPOAYKTU, HAapeYeHu
owe “naketn” oT npoaykTn. Te NoKpmBaT HSAKOMKO OTAENHW MoauduKauum mnm
pPa3HOBMOHOCTM HA CXOOHM MO CBOSA CMECTOBEH €neMeHT MNpOAyKTOBM
npeanoxeHunsa. bnarogapeHune Ha Tasm Bb3MOXHOCT Ce CTura 4O paslmnpsaBaHe Ha
npegnaraHns NpoayKToB MopTdenn, Tbil KaTo “NakeTbT’ MOXe [a ce pasrnexga
KaTto HOB BMA NPOAYKT OT KAa4eCTBEHO HOBO U MO-BMCOKO paBHULLE,” OcuUrypsiBaLl
KOHKYpPEHTHU npeanmMcTBa Ha odepupalloTo ro ApYXeCTBO U rapaHTupall, My BbB
BMCOKa CTeNeH KOHKYPEHTHOCT Ha Na3apa Ha (bMHaHCOBW YCMyru.

N3bupalikn Tasnm BBL3MOXHOCT 3a audbepeHumauus, MNMOL we HanpasaT
npoaykToBaTa cu odepTa NpuBreKaTenHa 3a Mnagms KOHTUHIEHT OT NOTEHUMannHm
KMMEHTU, Tb KAaTO € AoKa3aHo, Ye Te Cca CKIOHHM B NO-rofisiMa cTeneH ga npyemMat

% BaHues, M. LuT. cby., c. 376.
%0 Oumutpos, ., C. Oumutpos. [JonbnHUTENHUTE NEHCUOHHM hboHaoBE — hakTop 3a hopMupaHe Ha
ycnewHa counanHa nommtuka. B: YHCC. Katepgpa “Tpya v coumanHa 3awwmra”. HayyHo-npaktuyecka
KOHdepeHuus “TpyabT n HeroaTa 3awmTa npe3 XXI Bek”. Joknagu. C., 2003. c. 321-322.

AceHoBa, M., E. Muxainos, b. Kpbctes. BaHkoB mapkeTuHr. Benuko TbpHoBO, ,Abarap”, 2002, c.
189.
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npeanaraHn CnoXHu I'IpO,El,yKTIA.32 KaTto TakMBa morat ga ce nocodat KOM6I/1HaLI,I/19|
OT GaHKOB N MNEHCUOHEH NPOAYKT, KOMOUHALUMSA OT NEHCUOHEH U 3acTpaxoBaTtesieH

NpPOAYKT.
Cxema 1

Pa3sBuTure Ha NnpoayKToBUSA NopTdenn Ha NEHCUMOHHOOCUTYPUTENTHUTE OpYyXecTBa

IIpodykmosu nunuu I

Iencust 3a cMbpT

Ilencus 3a
HHBAIHTHOCT

Tlencus 3a crapoct

TMoxwu3HeHa neHcns

CpoyHa meHcHs Ha
HaCJICTHUIIATE Ha
TIOYWHAJIO OCUTYPEHO
JmIe

Tloxxu3HeHa neHcust

bes3 cpoxk 3a C m3bpan

TapaHTHPaHO CpOK 32
TOJTy4aBaHe TapaHTHPaHO
TIoTydJaBaHe

CpodHa neHcus

C ¢ukcnpan
CPOK 110 U360p
(or 3 10 10, 15
i 20
TOJIMHM)

C u36pan
ZIPYT CPOK

CpouHa neHcus

3a cpoka 3a apyr cpok

Ha HE TI0-IABJIBI
HHBaJIN- OT CpOKa Ha
C ¢ukenpan C JHpate MHBATHIH-
CPOK 110 U360p TPOH3BOITHO supare
Ha OCUTI'YpeHUsT 130paH ot

(or 3 10 10,15
win 20romHm)

OCHT'YPEHOTO
JIHLE CPOK

EnnokpatHo
M3IUTAlaHe Ha
cpeacTara no

HapTuaTa

EnnxokpatHO
M3IUIAIIAHE HA
cpencTeara 1o

EnnoxpatHo
IBIUIAIIAHE HA
cpeacTeara mno

napTHaTa mapruiara
Pascpoueno

M3IUIAlIAHE HA
TBATA TI

Pascpoueno Pascpodeno cpenc o

HapTuiaTa

M3IUTAIAHE HA
cpezcTBaTa o
napTuiaTa

M3IUTANIAHE HA
CpezcTBaTa 1o
napTuaaTa

Kombunupano
TUTallIaHe ChC CPOYHA
TICHCHS

Kombuuupano
IUIANIAHe C HOXKH3HEHA
TIEHCHUA

IIpodykmoeu eapuanmu

* Mak Tam, c. 91.

153



W Bbnpekun ye cera NO[ He moraT ga nHoBMpaT B paMK1Te Ha npeanaraHus
NEeHCUOHEH nopTdenn, HYXXHO e Aa ca MOAroTBEeHW 3a ToBa, TbiM KaTo Ha eauH
Obagew, eTtan npead  NeHCUMOHHWA  OusHec TpsbBa pfOa e  Hanuue
npeamnsBMKaTencTBoTo Aa ce camoperynupa. B pesyntaT oT ToBa gpyxecTsara Lue
pasnornaraT ¢ Bb3MOXHOCT Ada npeanarat KayeCTBEHO HOBW MNPOAYKTW, W3BbH
yTBbpAEHUTE B NPOAbIIKEHWE Ha rogvHU MNPOAYKTOBM CXemu, U cBoGoAHO Aa
OEeMOHCTpUpaT CBOETO Na3apHO NOBEAEHNE U MapKeTVHIoBa OpueHTauus.

2.2. LleHosa obycrnoseHocm Ha peweHussma Ha
MeHCUOHHoOcugypumersnHume Opyxecmea

PeweHusaTa, kouto Bcako O[] B3ema B npoueca Ha OCbLUECTBSABaHE Ha
KOMMMEeKCHaTa CM MapKeTMHroBa NOMNWTMKa M KOUTO Ce OTHacAT A0 Kputepuute,
3acsiralwy LeHoobpasyBaHeTo, hakTopuTe, YNETO BIIUSHUE BbPXY LieHaTa € HY>XHO
na 6bae otyeTeHo, AePUHMPAHETO U U3MEHEHMSATA Ha onpedeneHy napamMeTpu Ha
ueHaTa M T. H., T. €. BCUYKM peLLeHns, oTHacsAWM ce A0 ueHaTa u obpasysalum
komnnekc, 6uxa MormM pJa ce onpedenaT Kato LUEHOBM peLleHWns Ha
NMEHCUOHHOOCUTYPUTESHOTO APYXKECTBO.

LleHaTta e BaxeH MapKeTWHIroOB WHCTPYMEHT, MOCPEACTBOM KOMTO MNPSKO K
HenocpeacTBEHO Ce BNunsie BbPXy nasapa 1 NOBEAEHWETO Ha yYyaCTHULUMTE B HEro.
B cbLIOTO Bpeme ocTaHanuMTe enemMeHT! Ha MUKCa, OCBEH Ye Ce BMMSAAT OT LeHaTta
HO 1 oKasBaT BNnusHWE BbpXY Hesd. LieHaTta 6u morna Aa ce onpegenu Kato Haw-
OMHaMuMyHMs M Obp30  NPOMEHsIL, Ce  eneMeHT Ha  MapKeTUHroBusS
WHCTpyMeHTapuyMm, OnarogapeHue Ha KOWTO € Bb3MOXHO afjekBaTHO Ada ce
pearpa Ha W3MeHeHUs B nas3apHata OOCTaHOBKa, HACTbMMMW NPOMEHU B
perynatopHaTa ypeaba OTHOCHO [eWHOCTTa Ha CbOTBETHATa KOMMaHwus,
N3MEHEHNS B OTHOLLEHNETO Ha KIMEHTUTE U MOHOCUMOCTTa UM KbM LieHaTa U T. H.

Manko OT eneMeHTMTe Ha UAnoCcTHaTa cTpaTernss Ha MapKeTUHroBUSA MUKC
3aBUCAT TOMKOBA MHOIO OT COLMAarnHOTO BHYMaHWe KaTo LeHaTa 1 B CbLOTO Bpeme
cbluecTByBa Hepa3bvpaHe OT cTpaHa Ha obLLeCTBEHOCTTa OTHOCHO CMoCcobHOCTTa
Ha MapKeTUHroBMTE MEHWIKbPW Aa KOHTPOMMpaT UeHWTe U ga AeTepMmuHupar
LieHoBaTa nonuTuka.>> 3a NEHCMOHHOOCUTYPUTENHUTE APYXKECTBA € U3KMIOUUTENHO
BaXXHO Aa cbobpasaBaT BCAKO LEHOBO pelleHne C¢ obliecTBeHaTa OueHKa, Tbi
KaTo Ha gpyxecteaTa 3a AlNO B bbnrapusa ce rmega He caMo KaTto Ha KOMMaHuu,
onepupawiM Ha UHAHCOBMS nasap W cTpemswn ce kKbMm nevyanba. Te ce
Bb3fnpMemaT KaToO HOCUTEN Ha [AOMbIAHUTENHO COUManHO OcurypsiBaHe cbC
coumarnHa 3Ha4vMOoCT, AaBally LaHC 3a No-406bp XKMBOT.

Tbi KaTo B HaLWMA crny4van u3xoxgame oT nosvumsta ga pasrnexgame kaTo
OTAENHU NOHATUSATA MEHCUOHEH NPOAYKT W NEHCUOHHA ycriyra, TO U Mo OTHOLLEHWe
Ha LueHaTa Tesun pa3nununs Tpsabsa Aa HaMepsiT CBOETO OTPaXeHue.

Wmankv npegBug TOBa, nNpvemame, 4e oOcurypuTenHata BHOCKA, KOATO
OCUIYPEHOTO NuLe HacoyBa KbM u30bpaHMsA OT Hero neHcuMoHeH PoHA, e LeHaTa,
KOATO TO 3annalua, 3a Aa 3akynu CBOS NPOAYKT, T. €. MeHcusTa, unu Toea e
mMoamMdMumMpaHa ueHa c npska Bb3spbluaemocT. [lpu onpegensHe ueHata Ha
NEHCUOHHMS npoaykT B pamkute Ha OAMO Baxu B nbnHa cTeneH nasapHUST
NpUHLMN.

% Onkvisit, S., J. J. Show. Marketing. S. I. Annual Editions. The Dushkin Publishing Group, Inc., 90/91.
p. 142.
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lMeHcMOHHOOCUIYpUTENHUTE  ApYyXKecTBa NpefocTaBAT Bb3MOXHOCT Ha
CBOWUTE KNMEHTU CcBOOOAHO Oa m3buvpar LeHaTa, No KoATO Aa 3annartaT nsbpaHus
NEHCMOHEH MPOAYKT (pa3Mep Ha oOcuryputernHara BHOCKa), B 3aBUCUMOCT OT
Ka4yeCcTBOTO Ha NPOAyKTa, KOeTo XenaaT. B Hawwma cnyyan 1o ce npegonpenenst ot
pa3Mepa Ha Haco4YBaHaTa OCUTypUTESTHa BHOCKA M OT HMBOTO HA JOXOOHOCT, KOSTO
we nocturHe MO npu ynpaBneHveTo Ha QOHAOBETE CU M OT KOATO 3aBUCU
pasmMepbT Ha MeHcudATa 3a CTapocT, 3a WHBaNMAHOCT wunn 3a cMbpT. [lpw
aedvHpaHe ueHaTta Ha odepupaHus neHcuoHeH npoaykT MO Bb3npuemat
UHOMBUOYyaneH noaxod KbM CBOUTE KIMEHTW M NepcoHudumumpaTt LEeHOBOTO CU
npeanioxeHne cbobpasHo NOTPEOUTENCKUTE KenaHUsa U NHTEPECHW.

3a ycnyrata no odepupaHeTo Ha MNEHCUMOHHWSA NPOAYKT, CBbp3aHa C
MHOXECTBO pa3xoau oT cTpaHa Ha [MO[ (NnoCTosHHM M NPOMEHMMBM), CbLLO ce
3annawa, Kato TyK uaeHtTuduumMpame LeHaTa Ha ycnyrata CbC 3annawiaHute ot
CTpaHa Ha OCUIypeHUTE TakCM W YOPBLXKKU. TyK NpaBWUNoOTO, CMNOPEn KOETO
pasxoguTe ca bakTop, onpegensi, AofiHaTa LeHoBa rpaHuua, a KIMEHTUTE U
CKITOHHOCTTa MM Jda NnaTsaT eHa WUnu gpyra LeHa AeTepMUHMpa ropHaTa LieHoBa
rpanuua,® Baxu camo AOHsKbAe. B KOHTEKCTa Ha Halwwusi npobrem ropHaTa
rpaHuua Ha LeHWUTe, KOUTO ocurypennte TpsbBa Aa 3annatsaT 3a OKasBaHUTE UM
ycnyru, ce npegonpeaens He OT CTeMNeHTa Ha TaxHaTa MOHOCUMOCT KbM LieHaTa, a
OT CbobpaxeHnsiTa Ha 3akoHO4aTeNsd B TOBA OTHOLLEHWE. YCTaHOBEHM Ca NIMMUTMU,
onpedernsim ropHaTta LeHoBa rpaHvua Ha ycryraTta, nopagu KoeTo gpyxectBarta
3a [MNO ca u3npaBeHu npepn anTepHaTMBaTa ga MaHeBpMpaT caMo B pamMKkuTe Ha
Te3n orpaHn4eHus.

LleHaTa Ha neHcuoHHaTa ycnyra Ce Xapaktepusupa CbC creuudumyHa
CTPYKTYpa, NoKpMBaLla TOYHO YCTAHOBEHW CbCTaBHM eneMeHTU. 3a HSKOW OT Te3un
€ernemMeHTM Ce YCTaHOBSIBAaT eOMHHU LEeHW — BCTbMNWTENHA Takca, Takca 3a
n3TernsHe Ha CpeAcTBa, 3a MPexBbP/IAHE Ha CpeacTsa, 3a MNofyvaBaHe Ha
MHopMaunst 3a CbCTOSHMETO Ha naptugaTta (He noBede ot 20 nB.). LleHuTte Ha
OCTaHanuTe CbCTaBKU ca AndEPEHUUPaHN — yapBXKa B MPOLEHT OT BHOCKaTa U
WHBECTULMOHHA Takca C yCTaHOBEHa ropHa LieHOBa rpaHmua.

Bbnpekun 4ye ueHaTa Ha MEeHCMOHHAaTa ycnyra, KoAaTo gpyxecteaTa 3a OO
OKasBaT Ha CBOWUTE KIWEHTW, ce onpeaens KOMMMAEKCHO, YAPBXKMTE B MPOLUEHT OT
ocuryputTenHaTta BHOCKa M B NPOUEHT OT Aoxoda OT MHBECTUUMN 3aeMaT KIr4oBO
MACTO U Ce HaMupaT B LUEeHTbpa Ha BHMMaAHMETO Ha LeHoBaTa NoJiuTuka nopagu
TOBa, 4e Te npeancraesnaBaTt OCHOBEH M3TOYHUK HaA MOCTOAHHU NpUXodu B nosn3a Ha
yrnpaBnsaBaLwoTO akTUBUTE OPYXKECTBO U NPedonpeaenaT B MHOrO BUCOKa CTeneH
peanvanpaHeTo Ha NOMOXUTENEH UNN oTpulaTeneH oMHaHCOB pe3ynTarT.

B eanH oT cnyyauTe ocHoBa 3a AudpepeHuMpaHe LeHaTa Ha ycnyrata
(yOpbxKa BbpXy OCMryputenHaTa BHOCKAa) € pa3mepbT Ha OcurypuTenHarta BHOCKa
B 0OBpOBOMNHMA NeHCcMoHeH hoHA. Ha Tabn. 2 e npeacraBeHa ocHoBaTta, Ha KOSITO
ce 13BbpLlUBa AUEpPEHLUMPAHETO U pasnuunsTa, KOMTO NOAAbPXaT MEHCUOHHO-
OCUIypUTENHUTE APYXECTBA B TOBA OTHOLLEHNE.

% Baukos, C. BaHkoB MapkeTuHr. — B: bubnunoteka “CtonaHcku ceat”. Ceuwos, 6p. 19, 1996, c. 75-76.
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Tabnuua 2
LleHa Ha ycnyrata Ha NO[, 3annawaHa ot notpebutenute (B % ot
OCUrypuTenHaTa BHOCKa) 3a y4actmeto uM B [106poBONEH NEHCMOHEH hOHA,

B 3aBucumocT ot pasmepa Ypopbxkka Ypopbxkka MeHcMoHHoOCUIypUTENHO

Ha ocuryputenHara BHocKa B % oT B % oT OpYyXecTBo
e[lHOKpaTHaTa | MeceyHaTta

HesaBucumo o1 pasmepa 4.50

o1 10000 go 19999 .. 3.50 MOA "Anvaxy Benrapus” All

Hag 20000 n.. 3.00

no 30.00 nB. 5.00 5.00

ot 30.00 go 300.00 n1&. 4.00 4.00 MOAQ "LIKB-Cuna”

Haa 300.00 n.. 3.50 3.50

0o 10000 n.. 3.50 3.50 MOK "ACK-PoauHa"

Hag 10000 n.. 3.25

HesaBucumo ot pasmepa 5.00 5.00 104 "MNykown MapaHT- Bbnrapusa"Al

(MeceyHa) go 100.00 niB. BKII. 4.25

(meceyHa) Hag 100.00 nB. BKN. 4.00

(eaHokpaTHa) oo 1000.00 .. 4.00 131 MeHcmnoHHo ocurypsisaHe All

ot 1000 go 5000 n.. 3.00

Hag 5000 ns.. 2.50

0o 40.00 nB. BK1. 4.00

o1 40.00 nB. go 1000 nB. BKN. 3.50 3.50 MOK "Cobriacue” All

ot 1000 go 5000 nB. 3.00

Haa 5000 nB. BKN. 2.50

3abenexka: [aHHTe B TabnuuaTta He MOKPUBAT OCEMTE MEHCUOHHOOCUTYPUTENHU ApYXKecTBa (KaTo
6a3a e u3nonaeaHa UHGopMaumuaTa, noMecTeHa B npasunHuuuTe Ha MNOM).

Pasnnuns  npu  onpegensHe Ha  yOpbXkaTa, KOATO  MEHCUOHHO-
ocCUrypuTenHuTe ApyxecTBa MpaBAT B MPOLEHT OT OcurypuTenHata BHOCKa 3a
ocurypenute B [O®, B 3aBUCMMOCT OT pasmepa Ha nocriegHata He nvncear.
lMocodeHuTe gpyxecTBa He cTUraTt 40 cefem MPOLEHTHUS MakCMManeH pa3mep, a
ce Habnogaea gBwkeHne B pamkute 2.5 — 5%.

AKO MEHCMOHHOOCUTYpUTENHUTE JpYyXecTBa Xenaatr ga 3aabnbouar
pasrpaHMyYaBaHeTO CU OT KOHKYPEHTUTE U Aa crnevyensit BHUMaHMeTo M MHTepeca
Ha cBOWUTE KNWEHTW, pa3bupa ce, OTUMTalKM cneumdukata Ha npegnaraHarta
NMEHCUOHHa ycnyra, Te 6uxa MOrMM fda ce OpueHTMpaT KbM €4HU UNU Opyru
TaKTU4YEeCKM LLeHOBM NOXBaTW — KbM MbBKaBO LieHoOOpa3syBaHe, LeHoobpasyBaHe C
OTCTBINKa WM HamareHue, C NnogabpXaHe Ha BUCOKM LIEHW KaTo MokasaTten 3a
BMCOKO Ka4eCTBO U T. H.

[MeHcuoHHoOCUTYpUTENHNTE ApYXecTBa Ovxa Mornu ga Bb3npuemar T. Hap.
cnctema “boHyc”, KOATO HamMupa NPUOPUTETHO NPUITOXXEHUE B 3acTpaxoBaTenHarta
obract M ce CbCTOM B HaMarneHwe 3acTpaxoBaTenHata npeMus C orneg
3acTpaxoBaTensT Aa Nokpue cy6ekTUBHUS puck.> B KOHTEKCTa Ha JOBGPOBOMHOTO
NEHCUOHHO ocurypsBaHe “BoHyc’-cuctemata 6M Mmana CnegHoTo 3HAYeHuve:
noHmwkaBaHe pasMepa Ha HacoyBaHaTa B nocoka AMN® ocuryputenHa BHoOcKa B
3aBUCUMOCT OT M3MbIHEHWMETO Ha onpedeneHn YCroBUS WM MO onpeaeneHu
npusHauM — pasmepa Ha ocuryputenHaTa BHOCKA, MPOALIDKATENHOCTTa Ha

% [OparaHos, X., M. HeikoB. IMyLiecTBeHo 1 nuyHo 3acTpaxoBaHe. C., ,Tpakua-M”, 2000. c. 142.
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ocurypsisaHe. [lpumep 3a TakoBa AaudepeHuupaHe B  3aBUCUMOCT  OT
NPOabIMKUTENHOCTTA Ha ocurypsiBaHe e npaktukaTa Ha [NOK “Hosepue” ALL.

LleHoBaTa odbepTa, koato NMOK “Hosepne” ALl npegnara Ha CBOUTE KIMUEHTU,
Cce pa3nuyaBa OT Te3NW Ha KOHKypeHTMTe W. Pasnunumeto ce onpegens ot
OCHOBaTa, Ha KOATO Cce u3BbplBa AudepeHumnpaHeTo. lNeHcnoHHocnecToBHaATa
KOMMaHus He AudepeHuMpa pa3mepa Ha yapbXkKata BbpXy OcCUrypuTenHara
BHOCKa Ha ©0asa HelHWst pa3Mep, a Bb3 OCHOBa MNPOALIHKATENHOCTTA Ha
ocurypsisaHe B [MN®. PasmepbT Ha yapbxKKaTa OT BCSKa BHOCKa Npy ocurypsisaHe
C Mecey4Hu BHocku e: 4.5% 3a nbpBute 12 meceua; 4% ot 12 go 36 meceua; 3.5%
Hag 36 meceua. Tasu opueHTaumsa Ha NOK “Oosepue” 6 morna ga ce onpegenu
KaTo ycrellHa KOHKYpeHTHa cTpaTternsi, oTpassialla ycunusita Ha komnaHusTa ga
3a0bpPXKM CBOUTE HACTOSILLM KIWEHTW, KaTo M CTUMynupa ga crectsiBaTt 3a AbMbr
nepvoa 1 aa 6baaT NosinHW.

Bwkoa ce, 4e BbBMpPeKM OrpaHuYeHusiTa, MOCTaBsAHM OT 3akoHodaTens,
OpyXecTBaTa nposiBaABaT M300peTaTeNnHOCT U Ce KOHKypupaTt, Makap U B CTPOro
yCTaHOBEHUTE FpaHnLM — MoXe BM 3alloTo ca OCb3HaNM 3HA4YEeHUETO, KOETO nMa
LeHaTa He caMO BbpPXy TbPCEHETO OT CTpaHa Ha KIMMEHTUTE, HO U MO OTHOLUEHUE
Ha peHTabunHocTTa Ha BusHeca, MOBEAEHNETO U peakumsTa Ha KOHKYPEHTUTE.

2.3.  [lpodykmosa Oucmpubyyuss Ha  MEHCUOHHOOCU2ypumenHume
Opyxxecmea

M3knounTenHo BaXXHO € MACTOTO, KOeTO 3aema AUCTPUOYLIMOHHMAT MUKC
KaTo KOMMOHEHT Ha MapKeTUHIoBusa MHCTpyMeHTapuyM Ha [NOM. Beuukn yeunus ot
CTpaHa Ha pfpyxectBata noO “Npou3BOACTBOTO” Ha MEHCUOHHU MPOAYKTH,
yCTaHOBsIBaHe LleHaTa UM U LeHaTa Ha NeHCUOHHaTa ycryra, opraHusMpaHeTo Ha
eeKTMBEH KOMYHUKALIMOHEH MUKC, HACOYEH KbM NOMynspusMpaHeTo um, Hammpart
n3pa3 B Mpoueca Ha nracupaHe Ha MEHCUMOHHWUTE NpPoAyKTW. Pe3yntaThbT OT TO3M
npouec B ronsma creneH npegonpenensd eeKkTMBHOCTTA U pe3ynTaTHOCTTa Ha
NMOCOYEHNTE YCUNUSI.

[MeHCnoHHoOCUIYpUTENHUTE OpPY)KEeCTBa pasnonaraT M Cce Bb3nonseaT
NpPeanMHO OT ABEe Bb3MOXHOCTM 3@ HAacOYBaHE C LieNnl1 A4OCTUraHe Ha npoaykroBaTa
odepTa Ao notpebutens. Te morart Aa pasduntaTt Ha OUPEKTHUTE npogaxou unu ga
Ce OPUEHTUpPAT KbM aHraXXupaHeTO Ha OCUTYPUTENHW MOCPEeAHMUM, KakTo U aa
n3nonseaT B KOMOMHaLMA Te3n antepHaTuBw.

KnoHoBaTa Mpexa OT TepuTopuanHu npeacraButencTea u opucn moxe ga
ce onpegenu Kato TpaguUMOHEH HaYMH 3a OMCTPUBYLUS HAa MEHCUMOHHW NMPOJYKTY.
Mpuema ce, Ye TOBa € CpaBHUTENHO Mo-nacuBHa chopMa Ha AUCTpUBYLMS, npu
KOSITO OPY>XEeCTBOTO pas3uuTa KAMEHTBLT caM, Mo CBOS MHULMATMBA Ja noceTu
CbOTBETHOTO NPEACTaBUTESNICTBO, 3a Aa 3asiBY XXENaHNETO CU 3a ocurypsieaHe. Ako
MOXEM [a M3MoMn3BaMe M B HalueA crnydan TesaTa, Ye 3acTpaxoBKUTE He ca
NPOAYKT, KOUTO Ce TbpCU, a KOWUTO ce “npo,cl,aBa”,36 Ha npegeH nnaH W3HWKBA
BbMPOCHLT OOKOMKO edEeKTMBHA M OCUrypsiBallla BUCOKM pes3ynTtaTtu B Mnonsa Ha
NEHCUOHHOOCUTYPUTENHOTO [OPYXXECTBO € Heropata KIIOHOBaA Mpexa npu
N3NbNHEHNe Ha QUCTpnbyumnoHHaTa n pyHKUMS.

B ctpemexa cu ga nocturHat MakcMmanHa edeKkTMBHOCT OT NpoBexaaHaTa
ONCTPUBYLMOHHA LEMHOCT NEHCUOHHOOCUTYPUTENHUTE ApY)XeCcTBa Ce OpueHTupar

% XapucoH, T. UuT. cby., c. 179.
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N KbM aHraXXvMpaHeTo Ha OCUIypPUTENHU MOCPeaHVUUM WKW areHTn, 3a KOWUTO
0BGWKHOBEHO Ce Mpuema, 4Ye ocurypsiBaT no-Bucoka edeKTUBHOCT NMpu JOCTaBsHE
Ha MEeHCUOHHUS NPOAYKT Ha nasapa. OcUrypuTenHuaT MOCpenHVK MOoXe Ada ce
onpegenu kato nvue, koeto nocpegHnun mexagy MO, oT egHa cTpaHa, u
noTeHUManHusa My KIvMeHT, OT Jpyra, KaTo B OCHOBaTa Ha TOBa MOCPEOHVMYECTBO
CTOM naesita 3a JOCTUraHe Ha NEHCUOHHNS NPOAYKT [0 XXenaewns aa ro 3akymnu.

M3knounTtenHo MHOro ce LeHu paboTarta Ha OCUTYpPUTENHUTE NOCPeaHULN
OT CTpaHa Ha aHraxupanure v gpyXecTBa, nopagu ToBa, Ye Te Mo3HaBaT MHOro
pobpe nasapa Ha [0, HeroBuTe cneunuyHn OCOOEHOCTM M TEHOEHUUU Ha
pas3Butue. Bnageat metogute Ha MOTUBALMS, aKkTUBHO U QUHAMWYHO Bb3gencTeaT
BbpXy KIMEHTUTE, C Orfes OCUrypsiBaHETO Ha BUCOKA edeKTUBHOCT U
pe3ynTaTHOCT B Mof3a Ha NeHCUOHHOOCUTYPUTENHOTO APYXKECTBO.

CneunuyHmMAT M CNoXeH XapakTep Ha  MEHCUMOHHMA  MPOAYKT,
HeobXxo4MMOCTTa OT OpraHM3NpPaHeTO M NPOBEXOAHETO Ha CNOXHA U 3aabnboyeHa
passicHuTenHa paboTa, a CbLLo U KOMMeKcHaTa yHKLUMS Ha nocpegHuumTe (MUKC
OT MPacMeHT W KOMYHMKauus) moCcTaBAT Ha [HEBEH pea Bbhpoca 3a
HeoOxogMMocTTa OT Jobpe CTpykTypupaHa u edekTMBHO paboTella cuctema 3a
noabop, obyyeHue, 3annawjaHe U MOTUBUPaHE Ha Te3n nuua.

OcobeHo ronsMa e TexecTTa Ha MOParnHOTO CTUMYyNMpaHe 3a NOCTUraHeTo
Ha BNCOKM pesynrtaTtu oT nocpegHuyeckaTa OEenHocT, KOeTo
NEHCUOHHOOCUTYPUTENHNTE OpyXecTBa He 6OuBa pa wurHopupat. Hanpumep
LANMaHy, bbnrapnsa” XonauHr 4OMbAHUTENHO CTUMYNMpa CBOUTE NocpeaHUUM Ypes
pasgaBaHeTO Ha Mapu4HU M NpeaMeTHM Harpagu, Bb3 OCHOBa Ha oT4yeTeHaTa OT
TAX OEWHOCT Ha BCSIKO Tpmmeceqme.37 MOK “Oosepue” Al rapaHTupa 3a Han-
BUCOKOE(EKTUBHMUTE CU OCUTYPUTENHM NOCPEAHNLMN AOMBIHUTENHN CTUMYNN. ToBa
€ BbB3MOXHOCTTA [Jda npogaBaT 3acTpaxoBka “[paxgaHcka OTrOBOPHOCT”,
3acCTpaxoBKa Ha WMMYLLECTBO, MEAMLMHCKA 3acTpPaxoBKW M 3efieHa KkapTa npu
npedepeHunant ycrioBusl, KOETO Le UM rapaHTupa He camo npu3HaHue OT
CTpaHa Ha KOMMaHuATa, HO 1 NOCTUraHeTo Ha bnaronpuaTeH MHaHCOB pe3ynTar.

Tasn gonbrHUMTENHA BBL3MOXHOCT 3a peanu3auus Ha nocpefHuYecKuTe
dYHKUMN — MOCPEACTBOM OCBLLUECTBSABAHETO HA MakeTHa AUCTpUOYUUS, HA MUKC
OT OCUTYPUTENHN 1 3acTpaxoBaTesNHM NPOAYKTU W NakeTHO obCny>xBaHe, NOCTaBs
KayeCTBEHO HOBO MNPEAM3BMKATENICTBO NpPes OCUTypuTenHuTe nocpegHuun. To
npomn3Tnya oT HeobXoANMMOCTTa 3a HEMPEKbLCHATO NoBMLIABaHE KBanuduumMpaHiTe
3HaHWSA U cneumanuanpaHnuTe yMeHUs He caMo U eQMHCTBEHO B HanpaBreHNeTo —
OOMbIHUTENHO MEHCUOHHO OCUrypsiBaHe, HO M B 3acTpaxoBaTenHaTta [OewHOCT.
MakeTHaTa gucTpmbyumst n obcnyxBaHe, NPOBeXAaHW OT CTpaHa Ha Te3u nuua,
Hanara M HOBMW KOMIMIIEKCHU U MO-BUCOKM U3UCKBaAHUSA MO OTHOLLEHME Ha TsXHaTa
noarotoBka M npodecuoHanu3bM, 3agbnbovaBaHe Ha crneumnanusaumsita um u
Bb3MOXHOCT 3a cebenssiea n cebegokaspaHe.

[MeHCMOHHOOCUTYPUTENHUTE OPYXXECTBa BeYe NpeopueHTMpaT CBOsi MHTEpeC
KbM He TOJIKOBa TPaAMLMOHHN Bb3MOXHOCTM 3a peanusaumst Ha NEHCUOHHUTE UM
npoaykTn. TaxHaTa OpMEHTaUMsi € Haco4yeHa KbM MPOBEXOAHETO Ha T. Hap.
CbBMECTEH  MapkeTuHr, OnarogapeHne Ha  yCTaHOBEHUTE  BPb3KM U
B3aMMOOEWNCTBME C WUHAWPEKTHUTE UM KOHKYPEHTUM — GaHku K 3acTpaxoBaTesiHu
ApyxectBa. B pesyntaT OT TOBa Ce oO4epTaBa Bb3MOXHOCT 3a CbBMECTHO

¥ http://www.alianz.bg
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M3Mon3BaHe Ha HanuMyHW AUCTPUOYLUMOHHM KaHanmn W KIMEeHTW, KakTo M 3a
npegnaraHeTo Ha KOMOWHMpaHW ycrnyrM unn KoOMOMHUpaHe pasnpeneneHneTo Ha
noeeve OT efHa ycryra v npeanaraHeTo Ha egHO MSCTO M B e4uH U Cbll, MOMEHT
Ha KOMMSIEKC OT HAKOIKO MpoayKTa efJHoBpeMeHHo.*®

Mo npumepa Ha MexgyHapogHata GaHkoBa npaktuka®® 6u morno ga ce
M3BBLPLUN SICHO KIacuduuupaHe Ha TeputopuanHuTe npeacraBuTenctea Ha O[L
no dyHkumn. Pasbupa ce, ToBa 61 OMNO BL3MOXHO Ha eanH 6bael u moxe ou
AOCTa farieyeH eTan B pa3BUTMETO Ha gpyxecrtBaTa 3a [0, korato nasapHOTO
UM noBedeHue we Obae cbobpa3eHO eOMHCTBEHO C MasapHUTE MPUHUMNN U
camoperynauusTa.

Mpn M3NbIHEHWETO Ha Te3n YCroBWUSE MEHCUOHHOOCUNYpUTENHUTE
apyxectsa buxa mornu ga o6ocobAT Tpu rpynu npegcraBmTencTsa unu unvanm
B coOCTBeHaTa cu ANCTPMOYLIMOHHA cMcTemMa, @ UMEHHO:

e OPWEHTUPaHM W3UANO KbM MNIlacMpaHeTO Ha BCWUYKM nNpeariaraHn oT

OPYXXeCTBOTO MEHCUOHHU MNPOAYKTU 3a u3bpaHu rpynu KIMEeHTU Bb3
OCHOBaA Ha nNpegBapuUTENIHO  M3BBPLUEHO  CerMeHTupaHe, T.e.
YCTaHOBABAHETO Ha LeneBu nasap Ha NO[ n HacouyBaHETO My B MOCOKa
KbM Hero;

e npegnarawim mn3dpaHM MNEHCUOHHU MPOAYKTM, HACOYEHUM KbM BCUYKU
KNNEHTN, T.€. Te3N NPEACTaBUTENCTBA LLEe OKa3BaT ycryri, cbobpaseHu ¢
npoduna n xapakTepUCTUKUTE Ha NPOAYKTUTE;

e odbepupawm n3bpaHn NPoaykT! 3a n3bpaHu KNNMEHTKU, KOETo npeanonara
CTPOro npuabpXaHe KbM VMHOUBMAYanM3npaHusa noaxod no OTHOLUEHME
Ha KNWEHTUTE U NepcoHudumuMpaHe Ha ycnyrata CbobpasHO TexHuTe
npeanoYnTaHnsa U U3UCKBAHKS.

OT HanpaBeHWsi aHanM3 ce KOHCTaTupa, 4e He funcea kKanauuTteT B
NEHCMOHHOCMECTOBHUTE MHCTUTYLMM Aa NpPOsiBAT HOBATOPCTBO B NpoLeca Ha
usrpaxxgaHe v nogabpXaHe Ha pasBUTa U BUCOKOE(EKTMBHA OUCTPYOYUMOHHA
cuctema. BaxxHo e camo apyxectBaTta 3a [INO ga ocb3HaBaT KOMKO LIEHHO € KaKTo
NPoBeXOaHeTO Ha MapKeTUHroBa MONMUTUKA CbC CbBpPEMEHHA OpWeHTauus npu
B3EMaHEeTO Ha akTyanHu OUCTPUOYLIMOHHWN peLUeHUsi, Taka U Bb3NpUeMaHeTo Ha
CbBPEMEHHN MapKeTMHIOBU MOLXOAMW, TapaHTMpallM BWCOKM pesynTaTn 3a
nnacvpaHe Ha npogyktoBaTa UM odepTa.

2.4. KomyHukayuoHHa aKmMUuBHOCM Ha [EHCUOHHOOCU2ypumenHume
Opyxxecmea

Hopwn ako MO[ e cbymano ga oveprae onTMMarneH KOHKYpPeHTeH npodun
Ha NPOAYKTOBUA cU NopTdenn, HO He ycnee Aa Brnese B KOHTakT ¢ notpebutenure
W ga nogabpka HenpekbCHaTa KOMYHUKaUMs € TaX, TO He 6u 6uno B CbCTOsHME
Ja ocurypu peanu3vpaHeTo Ha npecrnefBaHUTe MapKeTUHroBu uenn. AKo
obllecTBEHOCTTAa He € OocBefoMeHa 3a cbllecTByBaHeTo Ha [0, 3a
Bb3MOXHOCTTa MO CBOE XeraHue W NuMYHa uHULMaTUBa Ada ce ocurypsisa 3a
jonbnHuTenHa neHcuss B AN, 3a npoaykroBute odepTu, npeanaraHu oT
OTOEeNHWUTE OPYXXeCcTBa, 3a TEXHUTE NpeauMcTBa, 3a LieHaTa, kKosaTo TpsibBa ga ce
3annaTtu 3a nonyyYyaBaHETO MM, U 3a MACTOTO, KbAeTo MoraT aa 6baaT 3akyneHu,

% Bpeuwkos, U1., M. Botywaposa. MapkeTuHr Ha ycnyrute. C., ,CtonaHcTBo”, 1999. c. 134-135.
% Baukos, C. LnT. cbu., c. 95-96.
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He O OunNo BB3MOXHO [Oa ce noTpebsiBa opraHu3vpaHaTa AOMbrHUTENHA
NMEHCUOHHOOCUrypuTernHa 3aLmTa.

Bcnuko TOBa npeponpepens  HeobxoaMMocTTa  OT  BMNUCBaHe Ha
KOMYyHMKauusitTa Mexay NEHCUOHHOOCUTYPUTENHOTO OpYyXecTBO "
obLecTBEHOCTTa, HeroBuTe Obaeliy M HACTOALWM KIIMEHTU, HEroBaTa KOHTaKTHa
ayauTopus KaTo KIKOYOB KOMMOHEHT, 3aCTbMBaLL BaXKHa MO3ULMST B KOMMIEKCHUS
MapKETUHIOB MHCTPYMEHTapuym.

KomyHukauusta e “copmMa Ha OMOCPeACTBEHA B3aMMOBpPB3Ka MexXay
pasnuyHK coLmanHy enemMeHTy Unu rpynu Ypes pasmeHsiHe Ha nHopmauws... Bes
BCWYKWM CMyyaum, KoraTo ce npejasa uUnvm npuema nHgopmaums mexay OBe CTpaHu
Ha 06LLlyBaHeTOo, ce Ka3Ba, 4e Te KOMYHWKMPAT NoMexay Cu, a caMudaT npouec ce
Hapwu4a KOMyHI/IKaLLI/Iﬂ.”4O OcHoBaBaWkun ce Ha nocoveHaTta geuvHuums, npuemame,
Ye BBbB BCEKM eauH crny4van, B KOMTO ce obMmeHs uHdopmauus mexay MOO um
npeacTaBnTen Ha obKpbXxasaliaTa cpefa Ha ApYXeCTBOTO (KMMEHTU — HacTosALWm
W MoTEeHUManHW, KOHKYPEHTWU, ObpXKaBHW WHCTUTYLUMM, MEPCOHan Wu T.H.), LWwe
rOBOPMM 3a KOMYHMKaLWs, T.e. Lie s pasrnexgame B HEeMHWS LUMPOK CMUCHIT.

KomnnekcbT OT peleHnss Ha MEHCUOHHOOCUTYPUTENTHOTO APYXECTBO,
OTHacAWM ce OO0 BCWUYKM acrnekTh Ha KOMyHuKaumsTa My C ODKpbxaBawiata ro
cpefja M HEMHWTE KOMMOHEHTU, ce mnobupa B pamKUTe Ha KOMyHMKauMOHHaTa
nonvTuMKa Ha [APYXeCTBOTO, KOSATO € KIYOB €eneMeHT Ha HeroBaTa obuwa
MapKEeTUHroBa NonuTuKa.

B nonsa Ha ycnelwHaTta peanusauus Ha KOMYHWKaULMOHHaTa NonuTuka Ha
apyxectBata 3a [NO e HyxHO TA Aa ce pasmnexga B KayeCTBOTO CU Ha
Hegenvma, WHTerpupaHa 4yacTt oT obLuiata MM MapkeTMHroBa MonuTuka. ToBa,
pa3bupa ce, TpsbBa Aa e MHOro BHMMATENHO CbOoOpa3eHo ¢ no3vuusiTa, KOsiTo
OPYXeCTBOTO 3aemMa Ha nasapa, C HeroBoToO MOSIOXKeHWe, NasapHUTE Bb3MOXHOCTHU
1 KOHKYPEHTHOCTTa My, XapakTepa v cneumdukaTa Ha opepuparmns npoaykt. "’

HesaBucumMo ot m3bpanaTta ot O[] KOMyHMKAUMOHHa cTpaTerMs HenmHaTta
OCHOBHa (DYHKUMSA e € Aa OCUrypy MHPOPMUPAHOCT Ha MOTEHLMANHNUTE KITMEHTM
Ha OpYXeCTBOTO 3a MapameTpuTe Ha nNpoAaykrtoBaTa My odepTa, Aa rm ybegu, ye
Tasn oepTa e Han-noaxodsLia 3a THX, Ye € KOHKYpPeHTOCnocobHa B CpaBHEHUE C
odepTaTta Ha KOHKYPEHTUTE.

YUpe3 ouyepTaBaHeTO Ha efgHa WM Apyra NWHUSA Ha KOMYHMKaLMOHHA
nonuTKKa, Ypes NpuMBeXa4aHeTo B AEWCTBME HA edHa WM pyra KOMYHUKaLMOHHA
ctpaterus MNO[M npecneasa peanusaumsata Ha TOYHO YCTAHOBEHU LiENU, Bb3MOXHU
OT KouTO Bmxa bunu: nsrpaxgaHe Ha BUCOK UMWUIX M MONOXMTENHa penyTauns Ha
MO0 wun cb3gaBaHe Ha MNONoOXWTenHa npeacTtaBa B oOLIeCTBEHOCTTa 3a
OPYXeCcTBOTO M HeroBaTa [JeWHOCT, OCBeOMSIBAHE Ha KIMEHTUTE WU
o6LLeCcTBEHOCTTa 3a NPEACTOSAWM UMM MUHANM CcbOUTKSA, B KOUTO APYXECTBOTO
yyacTBa MM KbM KOMTO MMa OTHOLWIEHWE; WMHAOPMMpaHe 3a  Bb3MOXHUTE
npobrnemu, npeg KoMTo ce U3npaes APYKeCTBOTO, U T. H.

LlenMte Guxa nony4mnu CBOSATa NpakTU4Yecka peanu3aums nocpencTsoMm
ONTMMAarnHoOTO  paHXWpaHe Ha CbBKYMHOCTTA OT  €eNneMeHT, rpagswm
KOMYHUKaLMOHHUS MUKC M 0BCMyXBaLLy npoLeca Ha KOMyHUKaLuS.

“° Banues, . CTpaTerMuecku pelueHUs 3a MapKETUHrOBUS WHCTpyMeHTapuym. Benuko TbpHOBO,
LAbarap”, 2002, c. 423.
“ Menuesa, 1., O. llo3aHos, MapkeTuHrosu komyHukaumm. C., , Tpakus—M”, 2003, c. 21.
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3a pa ocurypu csodata edpektuBHocTt, O Tpsbsa fa ce aHraxupa C
npoBexaaHeTo Ha akTMBHa peknama, Aa pabotm € npodecmoHanucTu 3a
CTMMyNMpaHe Ha npofdaxOuTe, ga MoAroTBM nporpamMa 3a MNpUOBWMXBAHE Ha
NPOOYKTOBUTE CU MPEANOXEeHUs W Aa noaabpXka HenpekbCHaToTO BPb3KU C
obLiecTBEHOCTTa 3a pa3paboTBaHETO M MOAAbPXKAHETO Ha BMCOK KOprnopaTUBEH
UMUK,

3aknoyeHue

lMeHCcMoHHOOCUIYpUTENHUTE ApYXXecTBa TpsiOBa Aa ce OpUEHTMPaT KbM TE3N
HaCOKM Ha MapKEeTUHroBaTa Ch AEWHOCT, KOUTO pasKkpuBaT Bb3MOXHOCT 3a NposiBa
Ha HOBaATOPCTBO 1 peanuampaHe Ha MHOBaLUN.

Cera Te Guxa MOrnuM ycnewHo Aa akueHTUpaT BbpPXy YCbBbPLUEHCTBAHE Ha
NeHCUOHHaTa ycnyra, nogyepTaBanky YHUKANHOCTTa W, Aa Npeanoxart Ha CBouTe
KNMeHTN Obp30 U KavecTBeHO obcnyxBaHe. TOBa € U3KMYUTENHO BaXKHO, TbH
KaTo e ocurypu yaoBrneTBOPEHOCT Ha KNWeHTa, Mpu OT4MTaHe Ha HeroBuTe
WHTEpecu, a ToBa Ce Hamupa B OCHOBaTa Ha CbBpPEMEHHaTa MapKeTUMHroBa
opueHTauus. [MpobnembT 3a edEKTUBHOTO YMNpaBfieHWE Ha KayecTBOTO Ha
MEHCMOHHATa ycryra ce uWHUUMMpa W OT aKTMBHOTO BMUSIHUE Ha MNpaBHO-
perynaTtopHus akTtop Ha MakpooOKpbxaBallata MNeHCUOHHOOCUTYPUTENHOTO
OPYXeCTBO cpefa.

MpeanaraHeTo Ha KOMOMHMPAHW WM MaKeTHU MNPOAYKTM, OTroBapsLUM Ha
CbBPEMEHHUTE  COLMAITHO-MKOHOMMYECKM  YCINOBWSl, €  Bb3MOXHOCT  3a
andepeHumpaHe Ha npogyktoBata odepta Ha MO n m3xon oT HanoxeHata
yHUucmKauma B ToBa OTHOLWEHWe. B3emanku cBouTe LEHOBU MapPKETUMHIOBU
pelueHust, NOL TpsibBa ga oTumTaTt NOTPEOUTENCKUTE peakuun, OT egHa CcTpaHa, a
OT Jgpyra, Aa CTUMynupaT CBOWUTE KIMEHTU KbM AbMArOCPOYMHA CMECTOBHOCT U
OeMOHCTpupaHe Ha nosanHocT. B npoueca Ha npoekTupaHe M opraHuaupaHe Ha
ancTpmbyumoHHaTa cu mpexa. NO[ ce opneHTUpaT KbM He TOMNKOBa TPaAULMOHHN
dopMn  Ha AMCTpubyumus, kouTto obellaBaT noBUWEHA €QEKTUBHOCT MNpuU
NPMEMITMBO HMBO Ha pasxoguTte. TexecTTa Ha KOMyHMKauusaTa B KOMMIEeKcHaTa
MapKeTMHroBa MonMTMKa He OuBa ga ce ocrnopBa Mopagu 3HA4YMMOCTTa Ha
KOMYHMKMPAHETO C KIMEHTUTE Ollle MnoBedve, KoraTo TeEXHUAT Opol HaaBuLlaBa
2 900 xun. YyoBeka.

Bcekn OT KOMMOHEHTUTE HA MapKeTMHroBata MOMWMTMKA Ha MEHCUOHHO-
ocuryputenHuTe apyxecrtsa 6u Tpabsano a ce pasrnexaa kato HefenvMMm oT Hes,
KoeTo ga e cbobpaseHO BbB BMCOKA CTeneH C nasapHute nosvuum Ha 0[,
Bb3MOXHOCTUTE, KOUTO O TpsibBano ga passuBa, U npobnemnte, ¢ KOUTO OM
TpsibBano ga ce cnpasBu Ha eavH ObaeLy eTan.
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Canem Canex Anu An-Macpu’ Foanka XV, 2006, 1

HEHUTE HA TIETPOJIA U IIPUMUHUTE 3A HACTOAILLIOTO
UM YBEJINMYEHUE

Llenma Ha cmydusima e pa3kpusaHe Ha MexaHu3Ma 3a UeHoobpasysaHemo 8
nemponHuss nasap. [lpobnemMbm ce pa3znexda 8 uCMOpPUYECKU acrekm.
Uzsichsiea ce modena ,Gulf Plus” u modena Ha ,0eolHama 6asa”.
Xapakmepu3supa ce 8udbm Ha HegpmeHusi nazap u cb3dasaHemo Ha OlEK.

B cbepemeHeH acriekm ce aHanuaupam fpuduHume 3a nosuwasaHe yeHume
Ha nempona — npobrnemume 3a pasxodume, 3a OaHbyume U
pasnpedeneHuUemo Ha nemponHama peHma, 3a nonumukama Ha OlEK.

JEL: Q34, L22, F42, Q43, F13

Mpe3 2005 r., neTpornHUTe LeHU ckoumxa Ha 50 pon./6apen, 3a fa
JocTurHaT B Kpasi Ha roguHaTta go 60 gon. HegoBoncTBOTO No Usn CBAT, CBbP3aHo
C TOBa OpacTMYHO MOBMLUEHME, HapacHa KaTo BCEKM Ccam onpederns BUHOBHMKA 3a
cTtaHanoto. EgHuM xBbpnaTt usnata otroBopHocT Bbpxy OFNEK (Organization
Petroleum Exporting Countries — OpraHusaumss Ha CTPaHUTE-U3HOCUTENKU Ha
neTpon); ApPyrM S OHEBWHABAT W CMATaT, Ye MpuyMHaTa € B nuncata Ha
nonuTMyecka M BoeHHa CTabunHOCT B panoHa Ha bnuskus M3Tok; cnopen TpeTw,
NOBULLEHNETO € NPeAM3BUKaHO OT Cnaja Ha pearHaTta LieHa Ha gonapa; YeTBbpTH
06BMHSIBAT Nasapa v gaHbuuTe.

BHVMMaHMeTo KbM LEeHWUTE Ha MEeTpona e NMPOBOKMPaHO OT XernaHUeTo HW da
OCMUCIMM Te3un npobrnemu, 3a Aa BUOUM KOW € OTFOBOPEH 3a MOBULLABAHETO Ha
NeTPOSHWUTE LEHM U Aann TO € onpaBAaHO UM U3KYCTBEHO NPean3BUKaHO.

OcHoBHaTa uUen Ha paspaboTkata € ga ce npocregaT konebaHusita Ha
LHWUTE Ha neTporna u Aa ce aHanuaupaT NPUYMHAUTE 3a TAXHOTO YBENNYEHNe.

KoHkpeTHUTE 3apaym ce OTHACAT OO: MCTOPUYECKOTO pasBUTWE Ha LieHUTe
Ha neTpona; cneuMduyHMa Mogen Ha HedpTeHus nasap; npuuMHUTE 3a
NOBWLUABAHETO Ha LEHUTE Ha NeTporna — npobnemunte 3a pasxoanTe N 4OCTaBKUTE,
3a JaHbuuTe ¥ pasnpedeneHneTo Ha netponHarta peHTa; nonutukata Ha OlMEK un
HeNHWTEe TeHAeHUUN.

1. MCTOpM‘leCKVI dCrnekTu Ha UeHuTe Ha neTpoina

1.1. eHume Ha nempona ro modena “Gulf Plus”

B mMuHanoTto He ca cbLyecTByBalin nasapun 3a netporsia n aopu TOWN He e
nmMmarln TOJIKOBa ronAamMo 3HaydeHue, BbIPEKN 4e e OMn no3HaT KaTo CTOKa oule Mo
BpemMeTo Ha q)apaOHVITe, KOUTO Ca ro n3nonseasnu 3a 3anevyaTBaHe Ha KoOBYe3nTe

" Canem Canex Anu An-Macpu e [JokmopaHm ebe BTY “Ce, ce. Kupun u Memoduti”.
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Ha MbpTbBUMTE. VICTUHCKa BaXHOCT neTponbT gobuea edBa crej kaTo 3anodsa
[a ce 13nonasa KaTto ropuBo 3a AsuraTenu.

[o BTopaTta cBeTOBHa BOWHa nasapHara LieHa Ha cypoBust HeddT, No gymmute
Ha Macveubo?®, e 6una npupaeBHsBaHa C 0asncHaTa UeHa Ha HedTa oOT
MekcukaHcknst 3anumB (€AMHCTBEHOTO MSICTO B CBETA, B KOETO OpOoAT Ha caoenknTe e
Ooun goctatbyeH 3a hopMmmMpaHe Ha pearneH nasap), Tbih kaTto 2/3 OT nNeTponHuTe
cOenkn B cBeTa ce ckntoyvsanu B Tekcac. lNMpe3 1928 r., obuebT oT bnnskmsa naTtok
e egBa 2.9% oT cBeToBHMA. HedTteHute komnaHum B CbeavHeHuTe LwWatu
nputexaeaT no-roniiMaTa 4acT OT Haxoguwarta B CBeTa, fnopaauM KoeTto Te
Hanarat uUeHatTa Ha HedTa oOT MeKcukaHcKMAa 3anMB KaTto 6a3uncHa,
He3aBMCUMO KbAe Ce OCblUiecTBABa AeMCTBUTENIHaTa cAenka 3a CypoB WUiu
obpaboTeH HedT. .

C popyrv gymun, Bcska ueHa e CIF | HesaBMCMMO OT MSICTOTO Ha caenkara, a
HeTHLT ce cMATa 3a BHeCEH OT MekcukaHckmsa 3anmB. To3n mogen ce Hapuya Gulf
Plus®. Toit cnoco6cTea 3a M3paBHsIBAHE Ha CBETOBHUTE LEHW M Ce n3passBa CbC
CNegHOTO ypaBHEHME:

X1+Y =Xo+Y,=X3, KbOeTo: "

X1 e ueHaTa Ha nony4yaBaHe FOB B MekcukaHcKkusi 3anms;

Y1 - ueHarta 3a npeBo3 oT MekcukaHckus 3anmB go Todka CIF — 3;

X, - ueHarta Ha nonyyaBaHe FOB oT bnuskus naTok;

Y, - ueHarta 3a npeBo3 oT bnunakns n3Tok go touka CIF - 3;

X3 - ueHarta Ha nonyyaBaHe “CIF” B MACTOTO Ha nony4vaBaHe.

N 1o KaTo Y <Y, LeHaTa 3a NpeBO3 Ha BCEKM TOBap CypoB NeTpon oT
bnnskma un3TOK A0 BCAka Toudka Ha EBpona, e HepeanHo 3aBuwieHa. AkoO
pasctoaHueTto Mexay MekcunkaHckua 3anuB u AHrnusa ce msuucngasa Ha 4500
MUK, To pasctosHneto mexay AHrnus n Knpkyk (Mpak) e 3500, T.e. ¢ 1000 munu
no-manko. Nopagu Tasn nNpuyMHaA, €BPOMNEnckuTe cCTpaHW NocTpagaxa oT ToBa
yBENUYEHNe B LieHaTa 1 3aToBa TpsbBalle To3u MOAEN Aa Ce MPOMEHWN.

1.2. Moden Ha dsolicmeeHa ba3a

HaTuckbT 3a nmpomsiHaTa OT €BPOMNEWNCKATE CTpaHW, 0COOEHO OT AHMus,
npoabikaBa, Tbi KaTO HEMHUAT Mopckn GnoT B IHOMIACKMSA OKeaH ce cHabasiea C
ropueo ot WpaH, a pasxogute no HedpTeHUTE ropuBa, KOUMTO ca Habnuso ca
ronemMmu, Kkato 4e nn ca BHeceHU oT MekcukaHckms 3anue. pe3 1944 r. To3m
mMoaen ce npoMeHAa n amepukaHunTe ca npuHydeHu ga npuemart HOBUA Moaden —
“mogena Ha [pBoicTBeHa 6as3a”, KOWTO yeaHakBsiBa ueHute “FOB” B pgBaTta
n3todHuka — Mepcuickms n MekcukaHckust 3anue. B pesynTaT, ueHaTa 3a 6apen
cypoB, nek apabcku HedT ¢ rbcrtota 36 rpagyca, ctaBa 1.05 gon. kaTo ce

fJ. Massevou;” L’economie des hydracarbures”, Publications de L’ Institut Francais du.

TepmuHa CIF (CronHocTt, 3acTpaxoBka u Haeno) osHayaBa, 4e npogaBavybT € OCbLUECTBUM
focTaBkaTta, KoraTo cTokaTta e mnpemuHana Hag/npe3 6Gopga Ha cbga/kopaba B OTNPaBHOTO
npucTaHuLLle.
il‘IaK Tam.

TepmuHbT FOB (®paHko 6opa) o3HavaBa, Ye MpofaBaybT € OCbLUECTBUIT 3aA4bIbDKeHusTa cu Mo
[ocTaBkaTta, KoraTo cTokata e npemuHana npes/Hap 6opaa Ha mocoveH OT KynyBaya cba/kopab B
YrOBOPEHOTO NpUCTaHULLE 3a HaToBapBaHe.
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u3paBHsBa C LeHaTa Ha cypoBus HedpT oT Buaa “West Texas” ¢ rbctota 36
rpagyca”.

Cnen kpass Ha Btopata cBeTOBHa BoOWHa NPOM3BOACTBOTO Ha HedT B
cTpaHuTe oT bnuskns natok n BeHeuyena psisko ce yBenuyaea, goctura o 25%
OT CBETOBHOTO. [10 TakbB HayuH, BrM3kMAT M3TOK ce npeBpbllia B OCHOBEH
N3HOCUTEN 3a EBPOMENCKNTE CTPaHN, a MPON3BOACTBOTO Ha aMepUKaHCKN HedT ce
HamansiBa U MNo4YTW MOKpMBa MecTHWUs nasap. C yBennyeHWeTo Ha u3Hoca 3a
€BpOonencKkMTe CTpaHu, NPOAMKTYBaHO OT HEOBXO0OUMOCTTa OT Bb3CTaHOBSBAHETO
UM creqg BowHaTa, npe3 1947 r. ueHuTe ce yBenuyaBatT u gocturat 2.75
pon./6apen B Amepuka n 2.22 gon./6apen B bnuskma natok. OTHOBO ce nosiBsiea
pasnuka mexgy aesete ueHn “FOB” 3a gBeTe TO4YkM, KOETO Ce AbMKM Ha
YMULLNTEHOTO HamandBaHe Ha uUeHuUTe Ha ONIN3KOM3TOYHUSA He(bT OT CTpaHa Ha
KOMMaHunTe Npu 3ana3BaHe HENMPOMEHEHA LieHaTa Ha Tekcackms HedT

Korato usHocbT Ha Tekcacku HedT 3a EBpona e noyTtn cnpsiH, ce nosiBsBa
HOBO ypaBHeHue. To npeacTaBs UeHaTa Ha BeHelyenckusa HedT, M3HACAH OT
amMepukaHkMTe KomnaHum 3a EBpona, kaTo GasucHa, makap 4e, KOMNaHuUTe ro
M3HacAT csikal Ton e HaTtoBapeH oT CALLL.

B nbpBusi eTan, BeHeuyencknss HedT Ce CpaBHsIBA C TeKCackusi OT
M3TouHoTo kpanbpexxme Ha Llatute — Hio Mopk. BbB BTOpMSs, ToukaTa Ha
n3paBHsIBaHe Ha LeHaTa Ha HedTa “OBucuHa” n nekus apabcku HedT, cTaBa B
Southampton (AHrnus), kato “OBrcKHa” ce cMsTa KaTo usHoc oT Hio Mopk, 3aLoto
KbM LeHaTa My ce faobaBs HepeanHa cyma 3a npesosa oT Hio Wopk go
Southampton.

Tabnuua 1
M3paBHsaBaHe LeHaTa B Southampton (AHrnns) 1948 r.
HedTt “OBUcKnHa” 36 rpagyca Jlek apabcku HedT
MpucTaHuLLe 3a N3HOC Puerto La Cruz, BeHeuyena | Pac TanHypa, C.Apabus
Ob6siBeHa UeHa (gon.) 2,65 2.03
Pa3xoawn 3a npeBo3 (gon.) 0.87 1.45
Pasnwuka (gon.) - 0.04
LleHa “CIF” Southampton (gorn.) 3.52 3.52

MaTounuk: Tarsian, Pier, “LieHn, npuxogn n goroBopu Ha HedTa”, (NpeBog oT apabcku esuk), Paris,
1982.

U Taka, ueHute B bnunskma nstok npogbrkasat Aa nagart, 4OCTUrankm npes
anpun 1949 r. 1.88 pon./6apen no Bpeme, B KOETO aMEPUKaHCKUAT HedT 3anassa
ueHata ot 2.75 gon./6apen.

1.3. Budbm Ha HegbmeHus na3ap

KakTo Gelle cnomeHaTo No-rope, aMepukaHcKuTe pupmn nputexasaxa 2/3
OT CBETOBHUSA [OOUB Ha HedT, HE3aBUCUMO Janv € B Amepuka nnm B Bnuskus
Ns3Tok. Heobxognmo e pa orbenexum, Ye roBopuM 3a NeTposieH nasap, B
KOWTO TbPCEHeTO M npeanaraHeTo He UrpasaT BaXkHa possi, 0co6eHo nNo ToBa
BpemMe, M 3aToBa MOXeM Ja ro Hapeyem ‘“onurononMcTuyeH nasap”.
MpuunHaTta e B nuncaTta Ha CunHa nasapHa KOHKYpeHLUMs, KOATO Aa cnocobcTea 3a

* Tarsian, Pier, “LieHn, npuxoau n goroBopu Ha HedTa”, (NpeBog oT apabcku e3uk ), Paris, 1982
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HamansiBaHeTo Ha LeHWTe A0 paBHWLWA, GnM3KkM OO0 NPOU3BOLCTBEHUTE Pa3xOfM,
KakTo TOBa CTaBa Npu CbBbpLUEHATa NnaszapHa KOHKYpeHLUs.

Onueornonucmu4yHusm rnasap € HegeposimHO pasHoobpaseH, Koemo e
npuduHama 0a cbwecmgysam MHO20 U pasiuyHuU modenu u opmu. Had-
npocmusim cry4al e osu2onosiucmu4YyHama KOHKypeHuusi nod ¢popma Ha
criopa3yMeHue 3a UeHama. [lpu Hes, HAKOMKO 2ofeMu ¢hupMu ¢ eOHopodeH
npodykm, ce Ooezosapsim 3a obema Ha rpou3sodcmeomo u ueHama. Taka ce
rosiesgea kKapmesibin — oOp2aHu3ayus Ha He3aeucUuMU, camMoCmosImesiHu
¢upmu-npouszeodumenu om dJdadeH ompacbsl, Koumo ce doz2oeapsam
nomexoy cu 3a yeHume u onpeodesissm npouseodcmeeHume cu kgomu. ONEK
— OpeaHu3auyuama Ha cmpaHume-u3HOCUMmMesKU Ha Nempos € KacudecKku npumep
Ha Kapmein.

MpousBoacTBeHuTe pasxoam Ha bnuskua mstok Bapupat mexagy 10 u 15
ueHTa 3a Oapen M He cbBnNagaT C BUCOKATE MPOM3BOACTBEHW pas3xoan 3a
Tekcackua HeddT, Aopu ako ce fobasu “xoHopap”(royalty) oT 4 3naTHu WunuHra 3a
TOH JOOUT HET KbM pasxoauTe 3a NPOM3BOACTBO, KOUTO KOMMAHUUTE NAalwart Ha
T.Hap. “npaBUTENCTBa Ha ObpXXaBUTe-goMakuH’ B brinskus N3TOK".

3a pa moraT komMnaHuuTe fa peanuavpaT uenta cu — ga rapaHtupar
npodaxkHaTta ueHa M fa MoKpuAT rofieMnTe pasxodu 3a aMmepuKkaHCkusa HedT, Te
npubareat [[oO ynpaeneHWe Ha nasapa NocpeacTBOM — nonutMkara  Ha
ropecnomMeHaTMTe LUEeHUW U1 UANOCTHO  XOPU3OHTarHO U BEepTUKarHo
MOHoOMonuanpaHe Ha HedTeHaTa UHAYCTPUsSi. XOPU3OHTANHOTO Ce OCbLLECTBSIBA
ype3 reorpad)CKOTO pasnpPoOCTpaHeHVMe Ha unmanuTe Ha KOMMaHWWTe MO LS
CBSIT, @ BEPTUKANHOTO — 4Ype3 MOHOMOS Ha BCWUYKM MPOU3BOLCTBEHU €Tanu, OT
HaxoAWLWeTo Aa KpanHus notpeburen.

CTpaHuTe-n3Hocutenkn Ha netpon ©Oaxa cnabu un 3aBucummn  6Ges
nonuTM4yecka U MKOHOMMUYECKA TEXECT B cBeTOBeH Mawab. CbLOTO ce OTHacs U
3a eBponenckMTe cTpaHu Mo Bpeme M crnep Bropata cBeToBHa BOWHA, AOKaTo
aMEpPUKaAHCKNTE KOMMaHMU MOHOMOMM3npaxa Han-roneMus Oan OT CBETOBHUS
HedTeH nasap. Cnopepn nnaHa “Mapwan” 3a nognomaraHe Ha Epona, CALL n
AOCTaBuxa ronsima yacT OT B6nM3KoU3TOYHMS HedT, MO 3aHWXKEHU LieHM 3a CMeTKa
Ha HamansiBaHe Ha pasxoauTe.

1.4. Cb30asaHe Ha oOpeaHu3ayusima Ha cmpaHume U3HOCUMESIKU Ha
nempon — OlNEK

Mpe3 50-te u 60-Te roguHu, obsiBeHaTa LeHa Ha nekns apabcku HedT
octaHa npubnuantenHo 1.80 pgon./6apen M eAUMHCTBEHOTO Helo, KOeTo
HanpaBMxa aMepuKaHCKUTe U OGpUTaHCKUTe KOMNaHUMWU, € pasrpaHuvaBaHe
MexXxay pasnuyHuTe BugoBe HedT u onpeaernsiHe Ha LieHa 3a BCEKU OT THAX.
Taka pasnukaTa Mexay BMAOBeTe cTaHa okono 1,3 ueHTa 3a Gapen u Ao AHec
AeNcTBa pasrpaHM4YaBaHeTO croped CTEMeHTa Ha IbCTOoTa, HO C pPasfnyHU
NMPOLIEHTMW.

® An Xehu, Ang, “CBeTOBHU HedTeHn ycunusa n 6baeweto Ha HedTa B bapcuctkn 3anue”. Apnea,
2001 .
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Ha 14 centemepu 1960 r. e cb3gageHa ONEKS. EQHun oT OCHOBHUTE Lenun
Ha KOAITO ca AOoCTUraHe Ha cnpaBeQsiMBa LieHa U HamasisiBaHe Ha pasnukara
Mexpy obsiBeHaTa M peanHaTa uUeHa. KomnaHumte cb3HaTeNHO HamanseaT
obsiBeHaTa ueHa, C uen Aa He nnawaT rofieMn gaHbuu 1 XOHOpapu Ha cTpaHaTta-
Npou3BOAMTEN, KOMTO Ca eQHOBPEMEHHO U npogasBad u kynysad. OINEK nposege
cepusi OT MpPEeroBopM C KOMMAHUUTE C LEN MOBULIABAHE Ha AaHbuuTe U
XOHOpapuTe, KakTo U LeHaTa Ha neTtporna kato uano. OpraHusaumsaTta ycns ga
Bb3BbpPHE BKIIHOYEHM B JOrOBOPUTE HamNM4YHW MOJieTa, KOUTO KOMMaHWUUTE He ca
M3nons3eanM 3a COHAaXW, HO He ycns Oda [OroBopy MOBULLIABaAHE Ha LeHaTta,
o4yakBaHo o 70-Te roguHu.

Ctpanute ot OlEK 3aegHo 1 nootaenHo ycnsixa ga NpoOMEHAT Buaa Ha
OOroBOpUTE C HOBUTE KOMMAHWW, BCNEACTBME Ha KOETO Ce MosiBuXa HOBU
[0roBopM.

2. TeHAaeHUWUM B paBHULLETO Ha LieHUTe U nonuTtukaTta Ha OMNEK

3a pa ce pasbepat NpUUMHUTE 3a CbLCTOSIHUETO M TEHOEHUUUTE Ha LeHUTe
Ha neTpona, € HeobxoAMMO Oa Ce aHanmMauMpaT OCODEHOCTUTE Ha LEHOBUTE
YCIOBMS HA ONUIOMOSIMCTUYHUS Na3ap Ha HedTa. [lobpe M3BeCTHO €, Ye hupmuTe
ONMUrOMONIUCTU MPSIKO BMAMAAT BbpXy (POPMUPAHETO HA Ma3apHUTE LEHU 4pes
pasxoguTe, KOUTO NpPaBsT 3a NPOM3BOACTBOTO M peanusauMsiTa Ha npogykra. 3a
pasnuka OT CbBBbPLUEHO KOHKYPEHTHUTE (DMPMUK T€ HE NMPOMEHAT BCEKN MbT LIEHUTE
CW B 3aBUCMMOCT OT KOHIOHKTYpHUTE KonebaHus B TbpceHeTo. [o-yecTo 3anassar
LeHuTe cTabunHu, a MaHunynuMpaTt CbC CbKpalaBaHe Ha MpPOU3BOACTBOTO M
KONMUYEeCTBOTO Ha npogaxouTe.
Bbnpocute, cBbp3aHu C LieHUTe Ha NeTporia Ha KOUTO TbPCUM OTFOBOP TYK
ca:
e [lokonko Mpu onpegensiHe Ha LEeHWTe Ha npoaykta cu cupmaTa € B
CbCTOsIHME [a U3XoXAda OT COOCTBEHUTE CU pa3xoau;
e KakBO e OTpaXxeHMeTO Ha pasxoguTe MO NETPOfHUTE MPOYYBaHMSA U
NneTponHOTO NPOM3BOACTBO BbPXY LieHaTa Ha NneTpona;
o KakBa e ponsita Ha UeHaTa 3a pasnpeaeneHMeTo Ha NeTposiHaTa peHTa
MeXay CTpaHWTe NPOU3BOSUTENKU N CTPAHUTE NOTPEOUTENKN;
e Kak ce oTpa3ssiBa BanyTHaTa MHQaumsa BbpXy LieHaTa Ha netpona.

2.1. lNpoussodcmeo u pa3xodu

Hsikon cmaTtar, ye He TpsibBa LeHaTa Ha 6apen ga HagmuHaea 15 gon., Tbi
KaTo B pe3ynTaT Ha TeXHUYeckute nogobpeHus pasxoauTe Mo paskonaBaHETO M
nNpoun3BOACTBOTO Mpe3 MnocrnegHuTe roavHu  oThenasBanyM  TeHOEHUMSs KbM
noHmxkaesaHe. CnepoBaTenHO M COOCTBEHMUMTE Ha MapXWHanHWTe rMoneTa,
M3NCKBaLLM BUCOKWN pasxodu, Lie ObaaT B CbCTOSIHME Aa M3NOMMBaT MeTpon Ha
nasapa B No-rofliemMu KONMYeCcTBa, KOETO Lie AOBede OO0 PbCT Ha KOHKYpeHumaTa u
nagaHe Ha LeHuTe.

® Skeet, lan. “OPEC Twenty-Five Years of Prices and Politics”, (npeBog Ha apaGcku.) Cambridge
University press, Cambridge, U. K., 1991.
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Tabnuua 2
MpeaBwxaaHe Ha rogvliHaTa HopMa 3a OTKpuBaHe M NpPon3BoacTBO Ha HTI B
CAL (1996-2020r).

O6nacTtn Ha TexHU4YecknTe NoaodpeHNs Hedt a3
Cywa | Mope | Cywa | Mope
CoHfaxHK pasxoam 1.3 2.3 1.3 2.3
OnepaTtuBHM pasxoau 0.8 1.2 0.8 1.2
Hopma 3a oTkpnBaHe 3.2 9.6 4.2 |1 10.2
Hopma 3a ycnex 0.5 0.5 0.5 0.5

MaTtouHuk: Abgonnax, XoceiiH, “ApabekusT netpon”, Kanpo, 2003 r. cTp. 34.

HNcTuHa e, 4e TeXHONMOIrM4YEeCKUAT Nporpec aoBeae Ao 3abenexum cnag B
pa3HOCKMTEe MO NeTPOoSIHuTe NpPOY4YBAaHUA U MNETPOSIHOTO NPOU3BOACTBO,
obaye KpanMHUTe pe3ynTaTu OT Te3u NofobpeHMA He onpaBAaxa HagexauTe.
MpuymHaTta 3a TOBa €, Ye CpegHOTO KOMMYECTBO Ha OHOBA, KOETO CbabpXKa eauH
TbProBCKM knageHew, cnagHa cpegHo ot okono 30 mnH. 6apena npe3 1970 r. Ha
okono 10 mnH. 6apena B Hawn AgHW. O6GeMbT Ha HOBOOTKPUTUTE MNofieTa CbLUO
cnagHa — ot 200 mnH. 6apena npe3 60-te rognHu Ha 50 mnH. npe3 90-Te roanHu.
CoblueBpeMeHHO HedbTEHUTE reonosn He U3KMnovBaT OTKpMBaHE Ha HOBWU OrPOMHU
noneta, HO cMmaTaT, Ye Te We ObaaTt B oTAanedeHn U TpyaHW 3a ekchnnoaTaums
panoHu.

B poknaga Ha Merrill Lynch, pasnpoctpaHeH Ha 14 anpun 2004 r.’, ce
KasBa, 4e pas3xoguTe MO pasKkpuBaHe Ha MNETPONHM Haxoguwa W TAxHaTa
paspaboTka ca ce nosuwasanu OT cpegata Ha 90-te roguHu cpegHo ¢ 10%
rognwHo. [lopagn TOBa, 3a Ada Ce MOOWPAT WHBECTUUMMTE B MeTponHaTa
NPOMMLLNEHOCT, € CTaHarno Hy>XHO Aa ce NoBuLAaT ueHuTe Ha neTpona. Jopu npu
€0HO BHe3anHo YyBenuyeHne Ha pasxoaute 6u TpsaAbBano HMBOTO Ha
Bb3BPbBLLAEMOCT [fJa ce 3ana3M. B cpepata Ha cegempgeceTte ro4vHU
HeobXxooMMUTE KanuTanosu WMHBECTULMM 3@ OTKPUBAHE Ha HOBM NPOU3BOACTBEHU
MOLLHOCTU M3BbH cTpaHute Ha OlEK ce paBHsBaT Ha eaumH Gapen OHEBHO B
TeyeHne Ha gecet roamHu /R/P ratio-10/ (okono 14,6 xun.gonapa). Pasxogute 3a
paskpvBaHe Ha HOBW METPONHM Haxoauwa M TAxHaTa paspaboTka ca CpefHo
oKomMno 4eTupu ponapa 3a Oapen. Npu ToBa MONMOXEHWE BbL3BPbLLAEMOCTTA OT
nHBecTUUmsiTa e okono 13%, korato cpegHata LeHa Ha neTpona e 18 gon./6apen.

Mpe3 nepuoga 2001-2003 r. obembT Ha HeobGXoAMMWUTE KanuUTanoBU
WHBECTULMM 3a OTKpMBaHe Ha nogobHa nMpou3BoACTBEHA MOL, CE € MOBULIUI Ha
okono 25.6 xvn. gon. o TakbB HauyvMH pasxoauTe No pasKpuBaHe M pa3BuUTUE Ha
NpOM3BOACTBOTO Ha NeTpora ca ce NOBULIMIM CpegHo Ao 7 gon. Ha 6apen. 3a ga
ce peanuaupa Bb3BpbLLAeMoCT Bbpxy kanuTtana oT 13%., ce u3ucksa ueHute ga
ce nosuLiaT o okono 28 pon./6apen.

[oknagbT noTBbpXAaBa, 4Ye Lie MMa MOBULLIEHME W B MpOLEHTa Ha
pasxoguTe u TO wWe cturHe cpegHo 10% roguwHo. Bb3MOXHO e CbLo Taka
noBuLIaBaHETO Ha onepaTMBHWUTE pasxoau [a € MNOo-rofsiMo, OTKOSKOTO mnpes3
nocnegHuTe roavHu. [JoknagbT NOTBbPXAABa CbLLO, Y€ MPOM3BOACTBEHATaA MOLY
n3ebH OlEK e gemoHcTpupana 6e3cunueto cu ga ce pasBuBa B JocTaTbyHa
cTeneH. Hewo noseye, MHBECTULMOHHUTE pa3xodu Tam ca ronemu. MimeHHo ToBa

" www.ir.ml.com
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€ npuymMHaTa, KoATO npaBu TO3M CeKTop 6e3cuneH a okasBa HaTWUCK 3a cnajaHe
Ha ueHuTe.

U3BoabT, 0o konTo ce ctura B [oknagbt Ha Merrill Lynch, e ue
NPOABbIPKABALLIOTO NOBULLIABAHE HA METPONTHUTE LIEHN BEYE Ce peanuanpa He camo
Ha BbTPELHMTE Ma3apu, HO M Ha Masapa Ha LEeHHWTe KHWka M B obnactra Ha
USANOCTHUTE MOMUTUKKN, KOUTO BOAAT CBETOBHMUTE METPONHM KOMMaHUK, T KaTo Te
rpagsaT CBOMTE MHBECTULMOHHM MIlaHOBE Bbpxy OasaTa Ha ueHa 25-26 pon. 3a
NeKknss aMmepuKaHCcKu MeTpor, a ToBa e noBeye c okoro 5%, oTkonkoto 6e B
HayvanoTo Ha 2003 r.

HedTeHute cneynanuctui (reonosn), KOMTO He ca CbrNacHU C TBbPAEHUETO,
ye nNeTponHUTE 3anacu npes nocrnegHuTe AsageceT roAvMHM ca Cce YBEnuuunu, u
XapaktepuaupaT ToBa yBenu4eHue KaTo BboOpakaemMo, TBbpAAT, OT Apyra
CTpaHa, Ye npupogata He MOXe [a KOMMEeHcupa CypoBUS NEeTporn, KOWUTO e
Npou3BELEH B TeYeHUE Ha nocrnegHuTe asageceT rognHu. Moxe 6y oHoBa, KOETO
NnoTBbPXAaBa TOBa IMNeaulle, € Ye HSIKOM yBenu4yeHusi, kouto Osixa BkapaHu B
pamkuTe Ha obema Ha NeTpoNHUTE pe3epBu, ca bunm nskycTeeHu. [encTBuTenHo
Hsikon cTpaHm Ha OTNEK npes BTopaTta nonosuHa Ha 80-Te rogMHM ca MOBULLUIIM
obema Ha neTponHuTe cu pesepsu cbe 70% HaBeOHBX, HO B JOKNaAM, B KOUTO ca
npepasrrneganu cTapuTe OLEHKN, a He Ype3 HOBM PasKpUTUS.

My6nukyBaHMAT [OKMaA 3a amMepUKaHCKUTE TreosIorM4eckn nrowm
(USGS) 3a 2002 r®. nokasea, ye cBeTOBHUTE NeTPoOSIHU 3anacu ce oueHsiBaT
Ha okono 959 munuapaa 6apena, koeto e ¢ 11% no-manko oT oueHKaTa B
Aoknaga Ha OMEK. Cbwo Taka oueHkute Ha USGS Ha peanHuTe pe3epBu Ha
ctpaHute ot OMNEK noTtBbpxAaaBaTt, 4e Te ca okono 612 munuappa 6apena,
KOETO e ¢ oKoso 28% no-manko ot ny6nmKyBaHoOTO.

2.2. [laHbyume

[MeTponbT e u3TowaBal, Ce WKOHOMWYECKM M3TOYHMK. [lopaau Heroswusi
MOHONMOJT KaTo CTOMAaHCKM CyBeKT, CbLUEeCTBYBa TEPMUHBLT “NeTporiHa peHTa’.

KonkoTo noBeye ueHaTa Ha CypoBuHaTa naga, TONKOBa HamarnsBa AenbT Ha
CTpaHWTE NPOM3BOAMTENKM OT Ta3n peHTa, n obpaTtHo. MNpomuIneHnTe abpxKasu C
nomMoLlTa Ha MraHTCKUTe CYM KOMNaHWM BOOAT HeddbTeHa MonuTrka, KOSTO BKITHOYBA
HaTUCK BbpXy LieHaTa Ha CypoBMsi MeTpor, KOeTo BOAW OO ronsiM HegocTur B
neTponiHaTa peHTa.

MeTponHaTta peHTa e passiuka mexdy obwume pa3xodu u kpaliHama
nompebumersicka yeHa. Ta ce pasnpegens mexay CTpaHUTE WU3HOCUTESKMU
(pa3nuka mexay NpousBOACTBEHUTE pPa3xoAu U LieHaTa Ha CypoBMsi neTpon)
M cTpaHuTe noTpeouTtenku (nog copmata Ha AaHbLUW, HanaraHu BbpPXy
npepaboTeHUTe NeTPOJIHN NPOAYKTH).

M Tbi kaTo neTponbT e M3TowaBall Ce MKOHOMUYECKM NMPOAYKT, CTpaHUTe
NpOM3BOAMTENKM CMATAT, Ye € Heobxoanmo Aa nosfy4vyaBaT Bb3MOXHO Hal-ronsm
OSn  OT neTponHata peHTa, 3a Qga pasBuBaT cobcTBeHaTta cu  MNeTposiHa
NPOMMLUINEHOCT U Aa YKPensT OoCTaHannte MKOHOMMWYECKU CeKTopu nog dopmara
Ha MHBECTULMM.

Mpeau 6nuskousToyHaTta BoMHa npe3 1973 r. genbT Ha CTpaHuTe,
n3HacsaLwm neTporn, € He noseye oT 1.42 gon./6apen, KOeTo ce paBHsABaLe Ha 32%

8 www.usgs.gov
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OT neTponHata peHTa. B cbwoTo Bpeme npaBuTencTtBata Ha CTpaHUTE
noTpebutenku Ha neTpon nog gopmMaTa Ha AaHbuu nonydaeat 4.65 gon./6apen,
KOeTo ce paBHsiBa Ha 77% oT peHTata. Cnen BomHata npes 1973r.° CTpaHuTte
M3HOCUTENKN Bb3BbpHaxa ceobodarta cu npeaun onpepensiie Ha NeTPoSTHUTE LEHU
W pasnpeaeneHMeTo Ha peHTaTa 3anoYHa Aa cTaBa Mo CreaHUst HaumH:

Mpe3 1980 r. cTpaHuTe NPoOM3BOAUTENKM NOMyYMxa OAn, OLUEHsABaH Ha OKOmMo
34.30 pon./6apen, koeTo ce paBHsABa Ha 64% oOT unctaTta peHTta cpey 18,95 gon.
OT [JdaHbLMTE Ha eBponencknte npasuTenctea, T.e. 36%. B cbuoTo Bpeme
KpaHaTa noTpebuTencka LeHa npe3 cbwarta rogvHa Gewe 65,5 pon./Gapen.
LleHnte Ha neTtpona nagHaxa psi3ko npes3 nbpBaTta nonosuHa Ha 80-Te roguHu,
pocturankm npes 1986 r. nonoBmHaTa Ha ropecnoMeHaTtaTa ueHa. 1o cbwoTO
BpeMe eBpOMneinckuTe Abp)XaBuM He MO3BONMXa TO3W crnag Aa ce OTpasv BbpXy
LeHaTa 3a kpaiHus notpebuTen, 3a Aa He HapacHe TbPCEHETO Ha neTporna.

Mpes BTOpata nonosuHa Ha 80-Te roAuHW €BPONENCKUTE AObpXaBu
nobbp3axa ga noBuLaT OaHbUUTE cpeaHo oT 22,5 gon. Ha 6apen goo 68 gon. Ha
Oapen. No BpeMe, koraTo AenbT Ha CTPaHUTE U3HOCUTENKN He npeBuiaBalle 15%
OT Ta3u peHTa, eBpoOnenckuTe cTpaHu nonyynxa 85 % oT Hesl.

Tabnuuya 3
LleHata Ha eguH Gapen obpaboTeH HeddT Ha Nasapa Ha KpawmHusi NoTpeduTen wu
pasnpegeneHne Ha HedpTeHaTa peHTa -cpefHo 3a nepuoga 1996-2000 r.

EC AnoHus CAL AHrnus
$ % | $ | % | % | % 3 %
LleHaTa Ha noTpebutens 100.7 [ 100 |92.6 | 100 | 46.8 | 100 | 133.2 100
LleHaTa Ha cypoBusi HedbT 19.5 [19.4]120.2(/21.8]19.0/40.6]19.9 [14.9
HdaHbum 64.1 [63.7]36.5/39.4]14.4|30.8]|85.7 |64.3
Pa3xoan 1 neyantu Ha 17.2 |17.2]135.9(38.8]113.4|28.6]27.5 |20.6
dupmute

MaTouHuk: Abgonnax, XocelH, “ApabckusT netpon”, Kanpo, 2003 r.

Cratnctmkmte 3a 2000 r. moTBbpXaaBaT, 4Ye AenbT, KOWTO W3nonsear
€BponenckMTe AbpXKaBu, € eaHa TpeTa OT CBETOBHUSA BHOC Ha neTpon. [MpoekTsT
Ha EBponenckms cbio3 ga HanoXu BbrnepoaeH AaHbK Bbpxy HedTa nog npegnor
onasBaHe Ha OKorHaTa cpefa, € AOMb/IHUTENHA TEXECT B cMcTeMarta OT AaHbLM,
KOATO HaKnaHA Be3HUTEe B MHTepeC Ha BbrnuuiaTa, BbNpeku, Ye Te ca € UITOYHUK,
3aMbpcsBall, Har-CUMHO OKOMNHaTa cpeaa.

Tabnuua 4
BbrrnepogeH faHbk, NpeanoXxeH Ha cTpaHute oT EBponeiickust cbio3 (gon./6apen
CpaBHEHO ¢ HedhTa)

1993r. 2000r.
Hedt 3.00 10.00
Bbrnvwa 3.45 11.50
MNpupogeH ras 8.80 12.65
ApnpeHa eHeprus 1.50 5.00

MaTouHumk: O6L, apabckn nkoHomuydecku goknag, 1993 r.

CblWoOTO € U nomnoXeHneTo B HAMOHWMA, KbOETO LUeHaTa 3a KpaVIHVIH
n0Tpe6|/|Ten 3a 6apen neTponHu npoaykTn npes3 BTOoparta norfioBMHa Ha 90-Te

“Tarsian, Pier, “LleHn, npuxoau 1 goroBopu Ha HedTa”, (MpeBeaeH Ha apabcku e3uk), Paris, 1982.
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rognHu cturHa cpegHo 93 gon. OT Tax 36 gon. ce NpegocTaBAT KaTo pPasxoaun U
neyan6a Ha oMpmMuTe NocpegHuun, a 6 Jomn. — KaTo pa3xoau 3a NPOoM3BOACTBOTO
Ha cypoBuWs NeTpor 1 TpaHcnopTta My Ao AnoHus. Mo TakbB HAYMH YMcTaTa peHTa
poctura 51 gon., oT KOUTO AMOHCKOTO MpaBMTENCTBO B3eMa 36 Aon., T.e. OKOMo
71%, nog dopmata Ha AaHbuu. CblLiEeBpPEeMEHHO CTpaHWTe MPON3BOAMTENKN
nony4ymxa no 15 gon., koeTo ce paBHsaBa Ha 29 % oT unctata peHTa. CbeanHeHuTe
lwaTt CbloO He ca Jdarnedye OT FOpHWTE nokasaTenu. Tam LeHaTa Ha KpanHus
notpebuten gocturHa 47 gon., OT KOUTO ce oTaensat nevanbute Ha dupmuTte
nocpeaHvuM 1 pasxoauTe 3a Npov3BoAcTBO M TpaHcnopT. OcTtasat 29 gon. uucra
peHTa, KOATO NOCPeaHMLUTE CY pasdensT CbC CTPaHUTE NPOU3BOANTENKM.

BbnpochT, KOWTO Ce MnocTaBsa TyK, € 3awo CTpaHuTe noTpebuTenku He
HamMansaT daHbuMTe CW, 3a Ja HaMmanaT TexecTTa 3a CBOMTE rpaxaaHu u ga
peanuavpaTt Mo-CNpaBeAnuBO pasnpejerneHve Ha netponHata peHta. OcobeHo
KaTo ce 3Hae, Ye Te3n OAbpXKaBu npuTexasaT OrpoOMHU (OPUHAHCOBU Bb3MOXHOCTMU.
W obpaTHO, CTpaHnTe usHacsaLwm NeTpos, ca pa3BuBallLuM ce, Mpu ToBa MMaT Hyxaa
OT (PUHAHCOBWM pecypcy 3a WMHBECTUUMM B MeTporiHata NpOMWLLIIEHOCT — 3a
HENHOTO pasLwmpsBaHe, KakTo 1 3a APYrY UKOHOMUYECKM CEKTOPM.

Tabnuua 5
PasnpegensHe Ha HedpTeHa peHTa mexay EC BHOCUTEN 1 N3HOCUTENKM ObpXKaBu
($/6apen)
LleHaTa Ha Uncra Asn na Asn Ha
lognHa| noTtpebuten peHTa Avpxasata Avpxasara
BHOCUTEN nortpeduren
$ $ $ % $ %
1970 11.42 6.07 1.42 23 4.65 77
1975 27.90 18.90 9.80 52 9.10 48
1980 65.50 53.25 34.30 64 18.85 36
1994 92.30 69.90 11.50 17 58.40 83
1995 103 79 13 17 66 83
1996 108.20 84 15.70 19 68.30 81
1997 101.30 77.60 14 18 63.60 81
1998 94.50 72.60 8.40 12 64.20 88
1999 96.90 77.30 12.60 16 64.70 84
2000 103.20 83 23.3 28 59.7 72
2001 89.60 5.7 19 25 56.7 75

MaTouHumk. Abgonnax, XocewH, “Apabckust netpon”, Kanpo, 2003 r., cTp.498

2.3 lleHama

“HomuHanHama” mekywa yeHa Ha nempoJia € MHO20 Mo-HUCKa, aKo ce
cpasHU Cc peajlHama UuUeHa - “UeHaTta B cTabunHo-ueHoBu pgonapu”.
MocnepHaTta oTpassiBa pa3BUTUETO Ha LieHaTa Npes3 eavMH BpeMeBW Nepuod, KaTo
ce urHopmpar caktopuTe, NPOBOKMpanu BanyTHaTa WHMNaums u NpoMeHuUTE B
0OMeHHMSA Kypc Ha gorapa, 4OKOJIKOTO 4oNapbT € OCHOBA Ha NeTposiHaTa LeHa.

Cymarta ot 40 gon. B Halwm OHKU Npeau3BuKBa ronsiMa Tpeeora, Tbil KaTo He
Moxe Aa ce cpasHu ¢ 40 gon. npe3 1980 r., kakBaTo € Guna Toraea ueHaTa Ha
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eaunH 6apen. Cymata ot 40 gon. npe3 1980 r. ce paBHsiBa Ha okono 20 gon. npes
1973 r., a 40 pon. B Hawm AaHW ca nosede oT 9 gon. npe3 1973 r.

Tabnuua 6.
HomuHanHaTa u peanHarta LeHa Ha HedTa 3a nepuoga 1970-1989 r.
HomuHanHa PeanHa HomuHanHa |PeanHa

Noanna [oanna
LueHa ueHa LueHa LueHa
1970 1.3 2.1 1980 30.5 17.2
1971 1.7 2.6 1981 34.3 19.3
1972 1.9 3.1 1982 31.0 17.7
1973 2.7 3.3 1983 28.1 16.4
1974 11.2 11.2 1984 27.5 16.4
1975 10.9 9.8 1985 26.5 15.6
1976 11.7 10.4 1986 13.7 6.7
1977 12.8 10.3 1987 17.6 7.3
1978 12.9 9.1 1988 13.8 5.3
1979 18.6 11.5 1989 16.7 6.4

M3TouHumk: O6L, apabckn nkoHoMuydecku goknag, 1993 r.

OT pgpyra cTpaHa, pa3BUTMTE MPOMULLNIEHN CTpaHM ycnsixa Aa nosuwwat
e(eKTMBHOCTTa Ha M3MNON3BaHETO Ha MeTpona, KOeTo HamManu KOMM4ecTBOTO
netpon, HeobxoaumMo 3a Mpou3BOACTBOTO Ha ctomHocT oT 1000 gon. oT obwms
BBI1 (B ctabunHu pgonapu) ot 1.43 6apena B cpegata Ha 70-Te roguHu Ha 0,74
Gapena B HalW OHW.

EpHa npocTta cmeTka nokasea, Ye cTonHocTTa Ha 40 gon. B cpegata Ha 70-
Te roguHu npeacrtaensBa okono 2.9 % ot pasxoaute 3a BBI1. CtoHocTTa Ha 40
JOnN. B Halle BpemMe e He MnoBeye OT Te3n pa3xogu, ako CPaBHEHMETO € BbpXY
fOasata Ha crtabunHute ponapu. B cnyyas Te ca He noeye ot 0.7 %, T.e.
pe3yntarbT OT cToMHOCTTa Ha 40 gon. AHeC BbpXy pas3xoguTe Ha pasBUTUTE
AbpXXaBW He HadBULIABa edHa YeTBbPT OT OHOBA, KOETO € burno B kpas Ha 70-Te —
Havanoto Ha 80-Te roguHu. MNpun ToBa cpaBHEHME CTaBa ACHO, Ye NoBULLABAHETO
Ha UeHuUTe HAMa Aa 3annaluv CBETOBHATa MKOHOMMKA.

M3noxeHuTe TyK oueHkn He TpsbBa Aa ce B3eMart kato abCoNTHN N KpanHK
undppu. lMo-ckopo Te ca B Ham-oOLW, acnekt n moraT ga 6baat npoyvyeHu oT
nscrnegosaTenuTe AeTannHo.

OpraHusaungara ONNEK urHopupa BAuSHMETO Ha MHMnauuaTa n BAUSHUETO
Ha NpoMeHnTe B OOMEHHUTE LIEHM Ha Adonapa, uanonaeaviki npu ToBa 1973 r. 3a
fasoBa. CtaHa fAcHO, Ye ueHaTa Ha neTpona, B AOMbI/IHEHVME Ha HOMWHAanHaTa My
CTOMHOCT, € npoAabilKMIa fa noaskga peanHata My CTonHocT. U pokato
peanHata My ctorHocT goctura 16.39 gon. Ha 6apen npe3 1981 r., HOMMHanHaTa
My cTorHocT € 32.51 gon. Ha 6apen. HommnHanHaTa LeHa 3ano4Ba NOCTENEHHO Aa
ce Bb3BpblUa npean kpas Ha 1986 r., koraTo peanHaTa ueHa goctura 13.53 gon.,
a HOMuHanHata ueHa —28 pon. [Npe3 90-Te rogvHM UeHWTE Ha neTpona B
peanHata UM CTOMHOCT gocturat 4,5 gon. cnopeg ueHata Ha gonapa npes 1973 r.,
a ToBa € Marko noeevye OT eAHa YeTBBbPT Ha pearnHarta CTOMHOCT 3a 1981 T.

B penctBUTENHOCT onpedensHeTO Ha LeHaTa Ha cToka kaTo neTpona,
KOWTO e u34yepnBealy ce MNpuMpodeH MpoaykT, He TpsibBa ga ce nog4vvHsBa Ha
Teopusita Ha cBoOogHaTa KOHKYpeHUMsi, Tbi KaTo LeHaTa B paMKUTE Ha
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cBoGoaHaTa KOHKypeHUMss ce npubnuxkasa [0 MapXuHanHuTe pasxoau Ha
npou3BoAcTBOTO. [MpK M3yepnBalmMTe Ce Pecypcu cuTyauusTa e pasnuyHa, 3a aa
KOMMEeHcHpa K34eprnBaHeTo, LeHaTa TpsbBa [da CbAabpXa W3BECTHA 4acT oT
MKOHOMMYEecKaTa peHTa Haf pasxoauTe 3a NPOU3BOACTEO.

2.4. Nonumukama Ha OFEK Ha nemponHus nasap

OlNEK ce HagsiBalle CBETOBHOTO TbpCEHe Ha neTpona ga cnagHe ot 81.5
MunuoHa. 6apena gHeBHo (MB[]) npe3 nbpBaTa 4eTBbLPT Ha 2004 r., Ha 79 MB[]
npes3 BTOpaTa YeTBbPT Ha CblyaTa roguHa. ToBa e 0OMKHOBEH CEe30HEH cnag. Taka
TbpceHeTo Ha neTtpona Ha OlEK cnaga, BkntoumtenHo n Ha Upak ot 28,1 MB[
npes nbpeBata 4eTBbPT Ha 25 MB/[] npes BTopaTa 4eTBbPT. Ha koHdepeHuusaTa cu,
cBukaHa B Amxup npe3 despyapu 2004 r., opraHmsauudta pewwun ga Hamanm
TaBaHa Ha NPOU3BOACTBOTO Ha AeCeTTe CTPaHU-UYIIEHKUN, aHraXMpaHU C pexmma Ha
KBOTWUTE, C OKONO eauH MununoH 6apena gHeBHo (T.e. oT 24.5 Ha 23.5 MB[), kosiTo
na 3anoyHe ot anpun 2004 r. Tean HamaneHust HAMaxa 3a uen HamansiBaHe Ha
UEeHNTEe WNN M3Nu3aHe OT MexaHu3mMa 3a HaTucka BbpXy LIEHUTE, C KOWTO
opraHusaumaTa ce Oewe aHraxupana (22-28 pon./6apen OT KowHuuUata Ha
OlEK). TaxHaTta uen Gewe onuT ga He ce gonycHe obwyamHOTO 3a BTOpaTta
YeTBBLPT Ha rogvMHaTa CpuBaHE Ha LEHUTE Mpu crnaga Ha CBETOBHOTO TbPCeHe Ha
netpona. OlMNEK B3emalle cbLio NpeaBui, Kakto Gelle npueTo OT YreHOBETE W,
TO3M TaBaH da Ce HaaxBbprisl, 0COGEHO B Mepuoau Ha pPbCT Ha ueHuTe. ToBa
HaucTuHa ce uanbrHsBawe. Npe3 mecey sHyapu 2004 r. Npou3BOACTBOTO Ha
rpynata HagxBbpnu onpegeneHus TaesaH ¢ okono 2 MB[. ToBa HagBuwaBaHe
npoabikaea v 4o cera.

LleHnte ce BbpHaxa o6paTHO Ha nNpPeanorioKeHUTe — npeBuLInxa
yeTnpuceT gonapa. ToraBa cBeTbT ce onbnuu cpelly OMNEK n xBbpnu Bbpxy Hed
OTrOBOPHOCTTA 3a psA3KOTO MOBMLWIABaHE Ha LEHUTe, KOUTO 3annawBaxa
CBeTOBHaTa MKOHOMMKA CbC 3aCTOMN.

Bb3HukBaT gBa Bbhpoca: [anu HaucTMHa ToBa MOBULLIABAHE 3annallBa
CBETOBHaTa MKOHOMMKa 1 ganu HauctuHa OlNEK Hocu oTroBopHocTTa?

OoknagabT, nybnukyBaH HeotmaBHa oOT MexayHapoaHUA BanyTeH
q:aou.qm, TBbPAW, Y€ MOBULLABAHETO Ha METPOSIHUTE LIEHW MOXe Oa [noBede OO
3abaBsiHe Ha CBETOBHOTO MKOHOMUYeCKO pa3BuTtue ¢ okosno 0.3%.

3abaBsHeTO Ha neTponHuWTe UeHn obadve Jovige KaTo pesynTtar oT efHo
MOLLHO WKOHOMMYECKO pasBuTue, no-cneumanHo B Kutan, NHams wn CALL. Tyk
HAAMa HeAOCTUI Ha NEeTPOSfHM AOCTaBKWU, T.e. MMa PbCT Ha CBETOBHOTO TbPCEHE.
[oknaabT B3emMa CbLO Taka NpeaBua PaBHULLETO HA MONMUTUYECKUTE BbIIHEHNS B
bnnskua unatok, nocousariku, 4e OlNEK npoBexga noanomarawia nonuTtuka, B
CMUCDBIT, Ye TS Nomna Ha nasapa pacTsLM KonuyecTBa NeTpos, BegHara LWom Mma
Hy>Xga OT TOBa, KakTO CTaHa Mo BpemMe Ha BTopaTa BoWHa B 3anvBa v Npu HAKOM
apyrv ceouTums.

CayguTckuaT MMHUCTBP Ha neTpona Ann AH-Hyarmn B nekuusi, n3HeceHa B
LleHTbpa no cTpaternyecku npoyvBaHus BbB BalumHrtoH Ha 27 anpun 2004 r.,
notebpau, Ye Cayamntcka Apabus e aHraxupaHa ¢ MexaHu3ma 3a onpegensiHe Ha
ueHata Ha 22-28 pgon./6apen.

1% Outlook World Economic”, 04/2005, www.imf.org
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OMNEK obaye uma cnabu BB3MOXHOCTM [a BnacTtBa Hag LeHUTe, ce
NoAYMHSABALLM CE Ha HAKOMKO ApYrn dbakTopa, Mexay KOUTO ca cregHuTe:

e nonuTuyecka HectabunHocT B brmakusa nsTtok;

e pexBbprisiHe Ha (PUHAHCOBM MHBECTULUMOHHWM hoHOOBe Ha Bopcute 3a

NPOTUBOOENCTBME Ha NETPOSTHNTE LEHMW;

e CKNnagosa MonuTuka;

e MOBWLLEHW CTAHOAPTM 3a ONasBaHe U 3aluTa Ha OKoNHaTa cpefa.

MotBbpaeHo Gewe, ye CayauTtcka Apabus ce e 3agbrmkuna ga 3anasu
pe3epBHa NPOM3BOACTBEHA MOLL, 3a Aa ObAe rotoea 3a M3BbLHPEOHU CUTyauuu U
3a Ja KOMMeHcMpa HegocTura OT NETPOHU SOCTaBKM.

Cnopeg MuHMCTbpa Ha neTpona Ha Katap HuMe 4YyBame OHe3Mu, KOUTO
HagaBaT BMK cpelly MOBULIAaBaHETO Ha UEHUTe, HO He YyBame HMKOM Aa
TBBPAU, Ye NpUUInHaTa e He[oCTaTbYHOTO NpeanaraHe Ha NeTpon Ha nasapa.

MuHUCTBPBT Ha neTpona Ha Apabckute emmnpceTea Cbluo TBbpAN, Ye ONMEK
HEe HOCW OTroBOPHOCT 3a MOBMLIABAHETO Ha LUeHUTe, TbW KaTo THAXHOTO
NPON3BOACTBO HaZBKLUABA TaBaHa C OKOSO eauH MUMNMOH Bapena AHEBHO.

OT gpyra cTpaHa, Hakou YneHoBe Ha CeHaTta M genyTtatu B amepuKaHCKUs
KoHrpec Ha 1 anpun 2004 r. npegnoxuxa NPOEKTO3aKOoH, LEns, npoMsHa B
3aKkoHa 3a bopba ¢ MmoHononNuTe B AEWHOCTU, KOUTO NPOTMBOPEYaT Ha U3UCKBAHETO
Ha KOHKYpeHUusiTa 1 aBall NoBOA Aa O0baaT CbAEHU B aMEPUKAHCKUTE CbaunmLa
ctpaHuTe oT OMNEK B kauecTBOTO MM Ha kapTen, KOWTO LeniM MOHOMONM3NPaHETO
Ha neTporna u onpedensiHeTo Ha LeHuTe My.

OcBeH TOBa, npe3 anpun 2001 r. eanH depepaneH cbaus B amepuKkaHCKus
wat Anabama nsgage pelueHne, B koeto obsuHssa OlEK, ye ce gorosapsna ga
orpaHuMyaBa cBobogata Ha neTporiHaTa TbProBusi, HapyllaBalku npu ToBa
amMepuKaHCcK1UTe 3akoHu 3a 6opba ¢ MoHononnama.

3akntovyeHue

e [lasapbT Ha NeTPON, KAKTO U Ha APYrM MbPBUYHM NPOOYKTU U CYPOBUHW,
Ce KOHTponupa OT BMCOKO pPasBUTUTE CTpaHW, KOMTO KaTo MpaBuio ce
CTpemMAT da HanaraT HWUCKM LeHu, KouTo obaye He moraT ga OCurypsit
npuxoan 3a CTpaHUTE NPOU3BOAMTENKU OT apabckusa CBAT, 3a Aa moraT
Te Aa pa3BMBaT MKOHOMUKUTE CU C BUCOKU TEMIOBE.

o [lencTBuTENHUTE Bnagetenn Ha HedTeHaTa MHAOYCTPUA “BepTUKAITHO U
XOPWU3OHTaNHO” BUHArM ca OMNM amepukaHckuTe HedTeHU ruraHTu. Te
ycnsBaT ga npeB3eMaTr HedTeHus nasap, kowto e 6un “onuronon’,
ocobeHo npes3 neTaeceTTe U LWecTaeceTTe roanH.

e Cnep cb3paBaHeTo cn OlEK He ycna ga noBnvsie BbpXy LEHUTE Ha
netpona , BbMNpekn ycnexute cu B gpyrn cdepu. MNpn nHaekc=100 3a
1950-59 r., peanHaTa UeHa Ha neTpona npe3 1960-69 r. e 68, 3a 70-Te
roavHn e NoYTK ABa NbTU No-BUCOKA, a 3a 1980-85 r. — 468, 1.e. noBe4e
OT 4 NbTM 1 nonoBuHa. NMogabpKaHeTO Ha BMCOKA LieHa Ha neTpona 3a
noseye OT AeceT roguHu, cneg 1973 r. e Aoka3aTeNncTeo 3a ycrnexa Ha
OlMEK n Bb3MOXHOCTUTE W 3a npeofonsiBaHe Ha npobnemuTte. B TO3M
CMMCBI MOXe Oa ce CcMsATa, Ye BomHaTa npes3 oktomepn 1973 r., nsaurpa
ronsiMa ponsi Bbpxy nasapa u LeHuTe Ha netpona. Kpaar Ha egHa enoxa
nopoan Hoea ernoxa.
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Bbnpekun, ye TEXHONMOTMYHUAT MPOrpec AOBeAe A0 3abenexum
cnag B pasHOCKATE MO MNETPOSIHWTE MNPOYYBaHUA W METPOSHOTO
NPOM3BOACTBO, TOBA HE CE OTpa3n BbpXy KpavHUTe pe3yntaTtu, Tbih KaTo
Ha HOBOOTKPUTUTE NoseTa HaMa MapXXuHanHu obemu.

MponssoacteeHata wmow, u3BbH OFEK e noteBbpguna
Ge3cunmeTo cu Aa ce pasBuBa B 4OCTaTbyHa CTENEH.

PasnpepeneHveto Ha poxoaute (peHTaTta) Mexay CcTpaHuTe
Npou3BOAUTENKN U CTpaHuTe noTpedutenku (begHn n Goratn) e KparHo
HepaBHOMepHO. [aHbuuTe, KOWTO Ce HanaraT Bbpxy MEeTporHuTe
NpoayKTW B MPOMMLUMIEHUTE AbpXaBu, ocobeHo B cTpaHuTe oT EC, ca
ronsiMa TEeXeCT 3a TEXHUTE rpaXkaaHu, Tbi KaTo Te noslydaBaTt noBeye oT
2/3 oT neTponHaTta peHTa, JoKaTo CTpaHUTe-NoTpebuTenkn nosy4vasa no-
Marko OT egHa TpeTa OT NeTporiHaTa peHTa.

40 pon. ueHa 3a eauH Bapen B HawuW OHW He ce paBHsaBa Ha 40
pon. npe3 1980 r., kakBaTto e 6una ToraBa ueHaTa Ha eguH Gapen; 40
pon. npe3 1980 r. ce paBHsBa Ha okono 20 gon. npe3 1973 r., a 40 gon.
B HalumM gHW ca He noseYe oT 9 gon. npe3 1973 r.

[MoBMWAaBaHETO Ha NETPOSIHUTE LEHW € B pe3yntaTr OT CUITHO
MKOHOMWYECKO OXMBIEHne, no cneunanHo B Asuns n CALL, n 3aTtoBa He
3annawBa CBEeTOBHaTa WKOHOMMKA, a MOXe [da [oBege camMo [0
3abaBAHe Ha pas3BuTMETO W. To We [JoBede A0 WHBECTMPaHe B
neTposiHatTa UHAYCTpuUs, a He B NeTPONHUTE Gopcu.

CerawHaTa cutyaums B bnuskua M3Tok He gaBa CUrypHOCT Ha CTpaHuTe
notpebutenkn 3a poctaBkute oOT HedT. CALL n Hakom oT cTpaHute oT EC
opobpsiBaT TOBa MONOXeHWe, TbA kaTo ca Bne3nu B Wpak v nogkpensaTt
6e3pesepBHO W3paen. Te3n cTpaHu moraT a HanaraT MUMP U CUrypHOCT B TO3W
PEervoH, ako NoXxenasr.
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SUMMARIES

Anna Nedialkova
GLOBAL ASPECTS OF ECONOMIC GROWTH

The study is dedicated to the connection between the economic growth and globalization
process. Different definitions of the globalization are suggested. Connections
internationalization, world economy, regionalization, globalization are interpreted. The
globalization of the economy is treated as a side of the globalization development. Certain
place is given to the problem of the connection between the autonomics of the globalization
process, the state of the countries and nations, including of the small countries. Examined is
the reflection of the globalization process on the object of the theoretical economy, on its
term system, on the necessity of measuring the globalization effect. Finally the attention is
drawn to the forming of a general model of the development and the economic growth, as
well as the regionalization as a new format of the society.

JEL: F02, O11

Baiko Baikov
APPLICABILITY OF BRANDING PRINCIPLES AND LAWS IN POLITICS

Lately branding has experienced fast development as an individual part of commercial
marketing, whose object of knowledge is the creation, maintaining and protection of the
trade mark. Gradually it turned into the main marketing instrument and main goal of
commercial marketing. We can easily say that it is the main focus, gradually replacing
everything else.

In parallel with the development of branding there are realized the first attempts with respect
to its principles and methods in the creation, maintenance and protection of the trade mark
to be used also in other areas of public life and mostly in politics. Contemporary politics in
the conditions of a democratic transition and market organization of society is oriented
towards rational political and the connected with those economic programs. The creation
and the lasting presence in the minds of people require stability, transparency and
predictability. Contemporary political marketing originates from the same principle of new
consumer culture, trying through branding to form in society or certain segments of it a
stable and heightened interest in political parties as in a “group of homonymous goods” and
this is understandable since it is easier to raise and impose a whole party (or rather its
brand) than each separate candidate for a position of authority. Branding is not only a
modern word in the vocabulary of marketeers, but an activity, which prospering companies
do every day in order to keep their competitiveness. The same also goes for political
subjects which in time turn into sustainable political brands through the creation of trust
between their own brand and its supporters.

The object of this study is to reveal how the principles and laws of branding in the creation,
affirmation and protection of the trade mark can also be applied in politics or at least to find
specific similarities between the trade mark and the political brand. The main objective is to
initiate an academic discussion on the applicability of the laws and principles of branding in
politics as a specific area of public life.

JEL: M39
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Rangelova, R., J. Kalchev, K. Vladimirova
V. Minchev, V. Boshnakov, S. Blajeva

GENDER DIMENSION OF THE BULGARIA'S NEW MIGRATION:
POLICY IMPLICATIONS

The article presents the main findings of the basic paper contributors at the workshop under
the above title. The aim was to increase gender awareness and open channels of discussion
on the new migration from Bulgaria by gender. The authors have delivered papers on
gender dimension issues of the emigration process in Bulgaria since 1989 onwards and
have discussed them with representatives of the official (executive) institutions and relevant
NGOs. Data from the National Statistical Institute, in particular the last Population Census
(2001) and a sample survey in 2003 are used to shed light on patterns of people's mobility in
gender perspective in the last 15 years and in the years to come - by age, reason for
migration, education, ethnic group, geographical destination of the Bulgarian migrants, etc.
Gender aspects of external migration statistics, labour market performance and policy and
social consequences are considered. In conclusion implications are given in two aspects:
concerning improvement of migration statistics by gender and concerning building an
adequate national policy towards the ongoing migration processes, in particular in view of
the soon integration of Bulgaria into the EU.

JEL: J16; J19; J61

Stoyan Totev

COMPARATIVE ANALYSIS OF THE PROCESSES OF REGIONAL
SPECIALIZATION AND CONCENTRATION IN EU

The study discusses the development of the regional differences and the integration
processes in EU in accordance with the changes of the regional specialization and the
industrial concentration — theoretical and empirical aspect. The development of these
processes in Bulgaria is analyzed in the context of the similar processes running in some
countries members of EU and Romania. This allows determining the expected tendencies
according to the level of economic development, branch structure and regional differences.
Based on empirical analysis the potential winning and losing regions are determined. Some
conclusions are made concerning the opportunities for the regional economic policy to
shade the negative effects as a result of the increase of the regional differences.

JEL: F15; R12; R58

Georgi Shopov

SOCIAL DIFFERENCES BETWEEN MUNICIPALITIES IN THE
BEGINNING OF XXI CENTURY - STATE AND CHANGES

The objective of the study is to determine, analyze and evaluate the state and development

of the social differences between the Bulgarian municipalities in the period 2001-2002. the

concrete research tasks concern the execution of:

e analysis and evaluation of the arranging and differentiating of the municipalities by
chosen social indexes in 2002

e analysis and evaluation of the dynamics of the changes in the arranging and
differentiating the municipalities in the period 2001-2002

e generalizations and conclusions concerning the state and changes in the social
differences between the municipalities in the studied period

e generalizations and conclusions for the identifying changes in the social differences
between the municipalities in the studied period compared with the period 1998-2000.
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With the help of a model, based on the taxonomic method, the generalizing evaluations for
the social state of the municipalities are calculated and analyzed. The evaluations are based
on statistical information for the following indexes: taxable incomes per capita; size of paid
social assistances per capita, share of the population in a regime of water usage from the
water-supplied population (%), medical practices/1000 people and dentist practices/1000
people.

JEL: 138, 018, R13

Valentina Grozdeva

ELECTRONIC MONEY AS BASIS OF PAYMENTS AT ELECTRONIC
BANKING: DEVELOPMENT AND CONSEQUENCES

The study discusses the basic kinds of electronic bank operations — electronic payments.
These operations are based on electronic money. The analysis of the economic nature of
electronic money in wide and narrow sense is done. Features and prospects of regulation by
the Central bank of electronic money in the future are discussed. Attention is drawn to an
opportunity of occurrence so-called electronic seigniorage. At the presence of private
electronic money this seigniorage will not belong any more to the state. The analysis of a
condition of electronic payments in the Bulgarian bank system for 6 years period (from 1999
up to 2004) is made.

JEL: E41, E52, E58, FO1, G21, G28

Silvia Panteleeva-lordanova

MARKETING APPROACH IN THE ACTIVITY OF PENSION
INSURANCE COMPANIES

The contemporary social-economic conditions set pension-insurance companies, operating
on the market of financial services against the serious challenge to compete with already
confirmed financial institutions offering similar products with a definite saving element, as
well as with each other in their desire to dominate on this market. The carrying out of an
active marketing policy by the pension-insurance companies, focusing on differentiation
concerning their complex marketing offer, could turn into a profitable strategy for success
and the occupying of highly competitive positions in the conditions of continuously changing
dynamic social-economic environment.

Study object in the article are: the offered by the pension-insurance companies portfolio of
pension products, the opportunities for making price decisions concerning the pension
service, their distribution projects and communication solutions for promoting the
consumption of product suggestions with definite saving character.

JEL: G23, M31

Salem Saleh Ali Al-Masri
GAS PRICES AND THE REASON FOR THEIR CURRENT RISE

The objective of the study is revealing the mechanisms of pricing on the gas market. The
problem is studied in historical aspect. Examined is the “Gulf Plus” model and the “double
base” model. Characterized are the type of petrol market and the creation of OPEK.

The reasons for rise of the gas prices — the problems of costs, taxes and the
distribution of the petrol rent, the OPEK policy, are analyzed in contemporary
aspect.

JEL: Q34, L22, F42, Q43, F13

177



	sad1
	contents
	1_Nedialkova_f
	Анна Недялкова 

	2_Baikov_f
	Baiko Baikov 
	Problem emergence 
	Common group
	Familiar group
	Group for consideration
	Selection group
	Choice
	NMSS
	NMSS
	NMSS
	NMSS
	?


	3_Rangelova_f
	Rangelova, R., Y. Kalchev, K. Vladimirova
	V. Minchev, V. Boshnakov, S. Blazheva 
	 Purpose of migration - looking for:
	I period – 1989-1992:
	II period – since 1993:
	 Structure of potential migrants by sex:
	Yes
	Purpose of migration
	Sex





	 The increasing mobility of population all over the world is a natural result of the ongoing globalisation, in particular the free movement of goods, services, capital and information. The latter together with the labour market are more and more functioning as interconnected vessels.
	 The problems of migration from Bulgaria concern this country not only because of the large percentage of migrants, representing the two sexes and labour force both with higher and low education and professional qualification, but mainly because migration is going on in the conditions of the European integration and working out common strategies and policies in the field of immigration and employment. The studying of these problems is of great importance in view of the pending membership of Bulgaria in the EU and later the inclusion of the country in the common European labour market as well as in the EU strategies for employment, social security, social cohesion, and integration of immigrants into the labour market.



	4_Stoyan_f
	Стоян Тотев 
	H1
	H5
	Испания  (Krieger-Boden, 2005) 
	Франция (Krieger-Boden, 2005)  

	Австрия (Fölzer and Brandl, под печат)  
	Германия (Krieger-Boden, под печат)  


	Ирландия (Morgenroth, 2005)
	Унгария (Szemler, под печат)
	Полша (Wisniewski, под печат)
	Чехия (Kippenberg, под печат)
	България (Тотев, 2005)
	Румъния (Iara, под печат)
	Fotopoulos, G., D. Kalioras and G. Petrakos (под печат) A Southern Perspective of  Integration and Regional Structural Change: The case of Greek regions,  to be published in: C. Krieger-Boden, E. Morenroth и G. Petrakos (eds). The Impact of European Integration on Regional Structural Change and Cohesion. Routhledge Publishers
	The Impact of European Integration on Regional Structural Change and Cohesion (под печат), monograph. C. Krieger-Boden, E. Morenroth and G. Petrakos (eds). Routhledge Publishers.
	Morgenroth, E., (2005) The Impact of Regional Specialisation on Manufacturing Output. ESRI mimeo.






	5_Shopov_f
	Георги Шопов 

	6_Grozdeva_f
	Валентина Гроздева 

	7_Panteleeva_f
	Силвия Пантелеева-Йорданова 

	8_Salem_f
	Салем Салех Али Ал-Масри 
	Целта на студията е разкриване на механизма за ценообразуването в петролния пазар. Проблемът се разглежда в исторически аспект. Изяснява се модела „Gulf Plus” и модела на „двойната база”. Характеризира се видът на нефтения пазар и създаването на ОПЕК.
	В съвременен аспект се анализират причините за повишаване цените на петрола – проблемите за разходите, за данъците и разпределението на петролната рента, за политиката на ОПЕК.
	През 2005 г., петролните цени скочиха на 50 дол./барел, за да достигнат в края на годината до 60 дол. Недоволството по цял свят, свързано с това драстично повишение, нарасна като всеки  сам определя виновника за станалото. Едни хвърлят цялата отговорност върху ОПЕК (Organization Petroleum Exporting Countries – Организация на страните-износителки на петрол); други я оневиняват и смятат, че причината е в липсата на политическа и военна стабилност в района на Близкия изток; според трети, повишението е предизвикано от спада на реалната цена на долара; четвърти обвиняват пазара и данъците. 
	Вниманието към цените на петрола е провокирано от желанието ни да осмислим тези проблеми, за да видим кой е отговорен за повишаването на петролните цени и дали то е оправдано или изкуствено предизвикано.
	С други думи, всяка цена е CIF*, независимо от мястото на сделката, а нефтът се смята за внесен от Мексиканския залив. Този модел се нарича Gulf Plus . Той способства за изравняване на световните цени и се изразява със следното уравнение:
	 X1+Y1=X2+Y2=X3, където:
	 Х1 е цената на получаване FOB** в Мексиканския залив;
	 Y1 - цената за превоз от Мексиканския залив до точка CIF – З;
	 X2 - цената на получаване FOB от Близкия изток;
	 Y2 - цената за превоз от Близкия изток до точка CIF - З;
	 X3 - цената на получаване “CIF” в мястото на получаване.
	И тъй като У1<У2, цената за превоз на всеки товар суров петрол от Близкия изток до всяка точка на Европа, е нереално завишена. Ако разстоянието между Мексиканския залив и Англия се изчислява на 4500 мили, то разстоянието между Англия и Киркук (Ирак) е 3500, т.е. с 1000 мили по-малко. Поради тази причина, европейските страни пострадаха от това увеличение в цената и затова трябваше този модел да се промени. 
	 Натискът за промяната от европейските страни, особено от Англия, продължава, тъй като нейният морски флот в Индийския океан се снабдява с гориво от Иран, а разходите по нефтените горива, които са наблизо са големи, като че ли са внесени от Мексиканския залив. През 1944 г. този модел се променя и американците са принудени да приемат новия модел – “модела на двойствена база”, който уеднаквява цените “FOB” в двата източника – Персийския и Мексиканския залив. В резултат, цената за барел суров, лек арабски нефт с гъстота 36 градуса, става 1.05 дол. като се изравнява с цената на суровия нефт от вида “West Texas” с гъстота 36 градуса .
	След края на Втората световна война производството на нефт в страните от Близкия изток и Венецуела рязко се увеличава, достига до 25% от световното. По такъв начин, Близкият изток се превръща в основен износител за европейските страни, а производството на американски нефт се намалява и почти покрива местния пазар. С увеличението на износа за европейските страни, продиктувано от необходимостта от възстановяването им след войната, през 1947 г. цените се увеличават и достигат 2.75 дол./барел в Америка и 2.22 дол./барел в Близкия изток. Отново се появява разлика между двете цени “FOB” за двете точки, което се дължи на умишленото намаляване на цените на близкоизточния нефт от страна на компаниите при запазване непроменена цената на тексаския нефт 
	Когато износът на тексаски нефт за Европа е почти спрян, се появява ново уравнение. То представя цената на венецуелския нефт, изнасян от американките компании за Европа, като базисна, макар че, компаниите го изнасят сякаш той е натоварен от САЩ. 
	В първия етап, венецуелския нефт се сравнява с тексаския от Източното крайбрежие на Щатите – Ню Йорк. Във втория, точката на изравняване на цената на нефта “Овисина” и лекия арабски нефт, става в Southampton (Англия), като “Овисина” се смята като износ от Ню Йорк, защото към цената му се добавя нереална сума за превоза от Ню Йорк до Southampton.
	Източник: Tarsian, Pier, “Цени, приходи и договори на нефта”, (превод от арабски език), Paris, 1982.
	И така, цените в Близкия изток продължават да падат, достигайки през април 1949 г. 1.88 дол./барел по време, в което американският нефт запазва цената от 2.75 дол./барел.
	 Както беше споменато по-горе, американските фирми притежаваха 2/3 от световния добив на нефт, независимо дали е в Америка или в Близкия Изток. Необходимо е да отбележим, че говорим за петролен пазар, в който търсенето и предлагането не играят важна роля, особено по това време, и затова можем да го наречем “олигополистичен пазар”. Причината е в липсата на силна пазарна конкуренция, която да способства за намаляването на цените до равнища, близки до производствените разходи, както това става при съвършената пазарна конкуренция.
	Олигополистичният пазар е невероятно разнообразен, което е причината да съществуват много и различни модели и форми. Най-простият случай е олигополистичната конкуренция под форма на споразумение за цената. При нея, няколко големи фирми с еднороден продукт, се договарят за обема на производството и цената. Така се появява картелът – организация на независими, самостоятелни фирми-производители от даден отрасъл, които се договарят помежду си за цените и определят производствените си квоти. ОПЕК – организацията на страните-износителки на петрол е класически пример на картел.
	Производствените разходи на Близкия изток варират между 10 и 15 цента за барел и не съвпадат с високите производствени разходи за тексаския нефт, дори ако се добави “хонорар”(royalty) от 4 златни шилинга за тон добит нефт към разходите за производство, които компаниите плащат на т.нар. “правителства на държавите-домакин” в Близкия изток .
	За да могат компаниите да реализират целта си – да гарантират продажната цена и да покрият големите разходи за американския нефт, те прибягват до управление на пазара посредством политиката на гореспоменатите цени и цялостно хоризонтално и вертикално монополизиране на нефтената индустрия. Хоризонталното се осъществява чрез географското разпространение на филиалите на компаниите по цял свят, а вертикалното – чрез монопол на всички производствени етапи, от находището да крайния потребител.
	Страните-износителки на петрол бяха слаби и зависими без политическа и икономическа тежест в световен мащаб. Същото се отнася и за европейските страни по време и след Втората световна война, докато американските компании монополизираха най-големия дял от световния нефтен пазар. Според плана “Маршал” за подпомагане на Европа, САЩ й доставиха голяма част от близкоизточния нефт, по занижени цени за сметка на намаляване на разходите.
	През 50-те и 60-те години, обявената цена на лекия арабски нефт остана приблизително 1.80 дол./барел и единственото нещо, което направиха американските и британските компании, е разграничаване между различните видове нефт и определяне на цена за всеки от тях. Така разликата между видовете стана около 1,3 цента за барел и до днес действа разграничаването според степента на гъстота, но с различни проценти.
	На 14 септември 1960 г. е създадена ОПЕК . Едни от основните цели на която са достигане на справедлива цена и намаляване на разликата между обявената и реалната цена. Компаниите съзнателно намаляват обявената цена, с цел да не плащат големи данъци и хонорари на страната-производител, които са едновременно и продавач и купувач. ОПЕК проведе серия от преговори с компаниите с цел повишаване на данъците и хонорарите, както и цената на петрола като цяло. Организацията успя да възвърне включени в договорите налични полета, които компаниите не са използвали за сондажи, но не успя да договори повишаване на цената, очаквано до 70-те години.
	Страните от ОПЕК заедно и поотделно успяха да променят вида на договорите с новите компании, вследствие на което се появиха нови договори.
	Таблица 2 
	Предвиждане на годишната норма за откриване и производство на НТП в САЩ (1996-2020г).
	Източник: Абдоллах, Хосейн, “Арабският петрол”, Кайро, 2003 г. стр. 34.
	Истина е, че технологическият прогрес доведе до забележим спад в разноските по петролните проучвания и петролното производство, обаче крайните резултати от тези подобрения не оправдаха надеждите. Причината за това е, че средното количество на онова, което съдържа един търговски кладенец, спадна средно от около 30 млн. барела през 1970 г. на около 10 млн. барела в наши дни. Обемът на новооткритите полета също спадна – от 200 млн. барела през 60-те години на 50 млн. през 90-те години. Същевременно нефтените геолози не изключват откриване на нови огромни полета, но смятат, че те ще бъдат в отдалечени и трудни за експлоатация райони.
	През периода 2001–2003 г. обемът на необходимите капиталови инвестиции за откриване на подобна производствена мощ се е повишил на около 25.6 хил. дол. По такъв начин разходите по разкриване и развитие на производството на петрола са се повишили средно до 7 дол. на барел. За да се реализира възвръщаемост върху капитала от 13%., се  изисква цените да се повишат до около 28 дол./барел.
	  
	Петролът е изтощаващ се икономически източник. Поради неговия монопол като стопански субект, съществува терминът “петролна рента”.
	Колкото повече цената на суровината пада, толкова намалява делът на страните производителки от тази рента, и обратно. Промишлените държави с помощта на гигантските си компании водят нефтена политика, която включва натиск върху цената на суровия петрол, което води до голям недостиг в петролната рента.
	Петролната рента е разлика между общите разходи и крайната потребителска цена. Тя се разпределя между страните износителки (разлика между производствените разходи и цената на суровия петрол) и страните потребителки (под формата на данъци, налагани върху преработените петролни продукти).
	И тъй като петролът е изтощаващ се икономически продукт, страните производителки смятат, че е необходимо да получават възможно най-голям дял от петролната рента, за да развиват собствената си петролна промишленост и да укрепят останалите икономически сектори под формата на инвестиции.
	Преди близкоизточната война през 1973 г. делът на страните, изнасящи петрол, е не повече от 1.42 дол./барел, което се равняваше на 32% от петролната рента. В същото време правителствата на страните потребителки на петрол под формата на данъци получават 4.65 дол./барел, което се равнява на 77% от рентата. След войната през 1973г.  страните износителки възвърнаха свободата си преди определяне на петролните цени и разпределението на рентата започна да става по следния начин:
	През 1980 г. страните производителки получиха дял, оценяван на около 34.30 дол./барел, което се равнява на 64% от чистата рента срещу 18,95 дол. от данъците на европейските правителства, т.е. 36%. В същото време крайната потребителска цена през същата година беше 65,5 дол./барел. Цените на петрола паднаха рязко през първата половина на 80-те години, достигайки през 1986 г. половината на гореспоменатата цена. По същото време европейските държави не позволиха този спад да се отрази върху цената за крайния потребител, за да не нарасне търсенето на петрола.
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	Източник: Общ арабски икономически доклад, 1993 г.
	Същото е и положението в Япония, където цената за крайния потребител за барел петролни продукти през втората половина на 90-те години стигна средно 93 дол. От тях 36 дол. се предоставят като разходи и печалба на фирмите посредници, а 6 дол. – като разходи за производството на суровия петрол и транспорта му до Япония. По такъв начин чистата рента достига 51 дол., от които японското правителство взема 36 дол., т.е. около 71%, под формата на данъци. Същевременно страните производителки получиха по 15 дол., което се равнява на 29 % от чистата рента. Съединените щати също не са далече от горните показатели. Там цената на крайния потребител достигна 47 дол., от които се отделят печалбите на фирмите посредници и разходите за производство и транспорт. Остават 29 дол. чиста рента, която посредниците си разделят със страните производителки.
	Въпросът, който се поставя тук, е защо страните потребителки не намалят данъците си, за да намалят тежестта за своите граждани и да реализират по-справедливо разпределение на петролната рента. Особено като се знае, че тези държави притежават огромни финансови възможности. И обратно, страните изнасящи петрол, са развиващи се, при това имат нужда от финансови ресурси за инвестиции в петролната промишленост – за нейното разширяване, както и за други икономически сектори.
	Таблица 5
	Разпределяне на нефтена рента между ЕС вносител и износителки държави ($/барел)
	Източник. Абдоллах, Хосейн, “Арабският петрол”, Кайро, 2003 г., стр.498
	“Номиналната” текуща цена на петрола е много по-ниска, ако се сравни с реалната цена – “цената в стабилно-ценови долари”. Последната отразява развитието на цената през един времеви период, като се игнорират факторите, провокирали валутната инфлация и промените в обменния курс на долара, доколкото доларът е основа на петролната цена.
	Сумата от 40 дол. в наши дни предизвиква голяма тревога, тъй като не може да се сравни с 40 дол. през 1980 г., каквато е била тогава цената на един барел. Сумата от 40 дол. през 1980 г. се равнява на около 20 дол. през 1973 г., а 40 дол. в наши дни са повече от 9 дол. през 1973 г. 
	Таблица 6.
	Номиналната и реалната цена на нефта за периода 1970-1989 г.
	Източник: Общ арабски икономически доклад, 1993 г.
	От друга страна, развитите промишлени страни успяха да повишат ефективността на използването на петрола, което намали количеството петрол, необходимо за производството на стойност от 1000 дол. от общия БВП (в стабилни долари) от 1.43 барела в средата на 70-те години на 0,74 барела в наши дни. 
	Една проста сметка показва, че стойността на 40 дол. в средата на 70-те години представлява около 2.9 % от разходите за БВП. Стойността на 40 дол. в наше време е не повече от тези разходи, ако сравнението е върху базата на стабилните долари. В случая те са не повече от 0.7 %, т.е. резултатът от стойността на 40 дол. днес върху разходите на развитите държави не надвишава една четвърт от онова, което е било в края на 70-те – началото на 80-те години. При това сравнение става ясно, че повишаването на цените няма да заплаши световната икономика.
	Изложените тук оценки не трябва да се вземат като абсолютни и крайни цифри. По-скоро те са в най-общ аспект и могат да бъдат проучени от изследователите детайлно. 
	Организацията ОПЕК игнорира влиянието на инфлацията и влиянието на промените в обменните цени на долара, използвайки при това 1973 г. за базова. Стана ясно, че цената на петрола, в допълнение на номиналната му стойност, е продължила да подяжда реалната му стойност. И докато реалната му стойност достига 16.39 дол. на барел през 1981 г., номиналната му стойност е 32.51 дол. на барел. Номиналната цена започва постепенно да се възвръща преди края на 1986 г., когато реалната цена достига 13.53 дол., а номиналната цена –28 дол. През 90-те години цените на петрола в реалната им стойност достигат 4,5 дол. според цената на долара през 1973 г., а това е малко повече от една четвърт на реалната стойност за 1981 г. 
	 В действителност определянето на цената на стока като петрола, който е изчерпващ се природен продукт, не трябва да се подчинява на теорията на свободната конкуренция, тъй като цената в рамките на свободната конкуренция се приближава до маржиналните разходи на производството. При изчерпващите се ресурси ситуацията е различна, за да компенсира изчерпването, цената трябва да съдържа известна част от икономическата рента над разходите за производство.
	ОПЕК се надяваше световното търсене на петрола да спадне от 81.5 милиона. барела дневно (МБД) през първата четвърт на 2004 г., на 79 МБД през втората четвърт на същата година. Това е обикновен сезонен спад. Така търсенето на петрола на ОПЕК спада, включително и на Ирак от 28,1 MБД през първата четвърт на 25 MБД през втората четвърт. На конференцията си, свикана в Алжир през февруари 2004 г., организацията реши да намали тавана на производството на десетте страни-членки, ангажирани с режима на квотите, с около един милион барела дневно (т.е. от 24.5 на 23.5 МБД), която да започне от април 2004 г. Тези намаления нямаха за цел намаляване на цените или излизане от механизма за натиска върху цените, с който организацията се беше  ангажирала (22–28 дол./барел от кошницата на ОПЕК). Тяхната цел беше опит да не се допусне обичайното за втората четвърт на годината сриване на цените при спада на световното търсене на петрола. ОПЕК вземаше също предвид, както беше прието от членовете й, този таван да се надхвърля, особено в периоди на ръст на цените. Това наистина се изпълняваше. През месец януари 2004 г. производството на групата надхвърли определения таван с около 2 MБД. Това надвишаване продължава и до сега.
	Цените се върнаха обратно на предположените – превишиха четирийсет долара. Тогава светът се опълчи срещу ОПЕК и хвърли върху нея отговорността за рязкото повишаване на цените, които заплашваха световната икономика със застой. 
	Възникват два въпроса: Дали наистина това повишаване заплашва световната икономика и дали наистина ОПЕК носи отговорността?
	Докладът, публикуван неотдавна от Международния валутен фонд , твърди, че повишаването на петролните цени може да доведе до забавяне на световното икономическо развитие с около 0.3%.
	Забавянето на петролните цени обаче дойде като резултат от едно мощно икономическо развитие, по-специално в Китай, Индия и САЩ. Тук няма недостиг на петролни доставки, т.е. има ръст на световното търсене. Докладът взема също така предвид равнището на политическите вълнения в Близкия изток, посочвайки, че ОПЕК провежда подпомагаща политика, в смисъл, че тя помпа на пазара растящи количества петрол, веднага щом има нужда от това, както стана по време на втората война в Залива и при някои други събития.
	Саудитският министър на петрола Али Ан-Нуайми в лекция, изнесена в Центъра по стратегически проучвания във Вашингтон на 27 април 2004 г., потвърди, че Саудитска Арабия е ангажирана с механизма за определяне на цената на 22–28 дол./барел. 
	ОПЕК обаче има слаби възможности да властва над цените, се подчиняващи се на няколко други фактора, между които са следните:
	 политическа нестабилност в Близкия изток;
	 прехвърляне на финансови инвестиционни фондове на борсите за противодействие на петролните цени;
	 складова политика;
	 повишени стандарти за опазване и защита на околната среда.
	Потвърдено беше, че Саудитска Арабия се е задължила да запази резервна производствена мощ, за да бъде готова за извънредни ситуации и за да компенсира недостига от петролни доставки.
	Според министъра на петрола на Катар ние чуваме онези, които надават вик срещу повишаването на цените, но не чуваме никой да твърди, че причината е недостатъчното предлагане на петрол на пазара.
	Министърът на петрола на Арабските емирства също твърди, че ОПЕК не носи отговорност за повишаването на цените, тъй като тяхното производство надвишава тавана с около един милион барела дневно.
	От друга страна, някои членове на Сената и депутати в американския Конгрес на 1 април 2004 г. предложиха проектозакон, целящ промяна в закона за борба с монополите в дейности, които противоречат на изискването на конкуренцията и даващ повод да бъдат съдени в американските съдилища страните от ОПЕК в качеството им на картел, който цели монополизирането на петрола и определянето на цените му.
	Освен това, през април 2001 г. един федерален съдия в американския щат Алабама издаде решение, в което обвинява ОПЕК, че се договаряла да ограничава свободата на петролната търговия, нарушавайки при това американските закони за борба с монополизма.
	 Пазарът на петрол, както и на други първични продукти и суровини, се контролира от високо развитите страни, които като правило се стремят да налагат ниски цени, които обаче не могат да осигурят приходи за страните производителки от арабския свят, за да могат те да развиват икономиките си с високи темпове.
	 Действителните владетели на нефтената индустрия “вертикално и хоризонтално” винаги са били американските нефтени гиганти. Те успяват да превземат нефтения пазар, който е бил “олигопол”, особено през петдесетте и шестдесетте години.
	 След създаването си ОПЕК не успя да повлияе върху цените на петрола , въпреки успехите си в други сфери. При индекс=100 за 1950–59 г., реалната цена на петрола през 1960–69 г. е 68, за 70-те години е почти два пъти по-висока, а за 1980–85 г. – 468, т.е. повече от 4 пъти и половина. Поддържането на висока цена на петрола за повече от десет години, след 1973 г. е доказателство за успеха на ОПЕК и възможностите й за преодоляване на проблемите. В този смисъл може да се смята, че войната през октомври 1973 г., изигра голяма роля върху пазара и цените на петрола. Краят на една епоха породи нова епоха.
	 Въпреки, че технологичният прогрес доведе до забележим спад в разноските по петролните проучвания и петролното производство, това не се отрази върху крайните резултати, тъй като на новооткритите полета няма маржинални обеми.
	 Производствената мощ извън ОПЕК е потвърдила безсилието си да се развива в достатъчна степен.
	 Разпределението на доходите (рентата) между страните производителки и страните потребителки (бедни и богати) е крайно неравномерно. Данъците, които се налагат върху петролните продукти в промишлените държави, особено в страните от ЕС, са голяма тежест за техните граждани, тъй като те получават повече от 2/3 от петролната рента, докато страните-потребителки получава по-малко от една трета от петролната рента.
	 40 дол. цена за един барел в наши дни не се равнява на 40 дол. през 1980 г., каквато е била тогава цената на един барел; 40 дол. през 1980 г. се равнява на около 20 дол. през 1973 г., а 40 дол. в наши дни са не повече от 9 дол. през 1973 г. 
	 Повишаването на петролните цени е в резултат от силно икономическо оживление, по специално в Азия и САЩ, и затова не заплашва световната икономика, а може да доведе само до забавяне на развитието й. То ще доведе до инвестиране в петролната индустрия, а не в петролните борси.
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