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ABROAD FOR THE PERIOD 2000-20192 
This study presents the state and dynamics of Bulgarian and foreign trademark activity 
in Bulgaria, measured by the number of trademark applications and the number of 
registered trademarks for the period 2000 – 2019. We also show Bulgarian trademark 
activity abroad. Some of the existing trends in trademark research and their role as an 
indicator of the business development environment are also considered. We have 
defined the impact of legislative changes on trademark activity during the examined 
period. We have confirmed the existence of a relationship between the trademark 
activity and the state of the business environment. 
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1. Introduction 

The importance of trademarks has increased in recent years along with other objects of 
industrial property. In the conditions of increasing competition, trademarks and their 
commercial value assume a critical role in the market success and competitiveness of 
trademark owners. 

The object of this study is the legal protection of trademarks. 

The subject of the study is the Bulgarian and foreign trademark activity over the period 
2000-2019 and the mutual commitment between trademark activity and business 
environment. 

The purpose of this study is to: within the period 2000-2019 to investigate the state and 
dynamics of Bulgarian and foreign trademark activity in Bulgaria, measured with trademark 
applications and registered trademarks; establish the impact of legislative changes on 
trademark activity in trademarks and unpredictable economic changes; analyse the existence 
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of mutual commitment between trademark activity and the state of the business environment. 
The study period includes twenty years during which the impact of important economic 
events such as the accession of Bulgaria to the European Union in 2007 and the Global 
economic crisis in 2008-2009. This allows the dynamics of trademark activity to be taken 
into account compared to these specific events and reveal a link between trademark activity 
and the changing business environment. 

With regards to the above, the formulated objective is achieved through the following tasks: 

1. Analysing trademark application activity for the period 2000 – 2019 of Bulgarian and 
foreign applicants. 

2. Following up the registered trademarks for the period 2000 – 2019. 

3. Conducting an empirical analysis revealing the mutual commitment between trademark 
activity and the state of the business environment. 

The author’s hypothesis is: There is a mutual commitment between trademark activity and 
the business environment for business development. 

In order to prove or reject the author’s hypothesis, data has been used for the number of 
trademark applications and registered trademarks, considering that the application for and 
registration of a trademark can be done in the following ways: 

• Direct registration (national registration) – at the competent national intellectual 
property office of the state where legal protection is sought. The owner’s rights have a 
limited territorial scope in the country where the application has been submitted. 

• International registration – the Madrid System for international registration of a 
trademark provides a wider scope of protection. Through an application, the applicant 
may seek protection on the territory of more than one Member State under the Madrid 
Agreement and the Protocol to the Madrid Agreement. 

• Regional trademark registration systems – one of the most famous regional systems is 
that of the European Union Intellectual Property Office, EUIPO. A “Community 
Trademark” is registered via EUIPO, which is common for all EU Member States. In 
2017 the “Community Trademark” was replaced by European Union TradeMark (EUTM) 
according to Regulation (EU) 2017/1001 of the European Parliament and of the Council 
of 14 June 2017 on the European Union trademark. 

The source of analyses is the WIPO Statistic Database supported by the World Intellectual 
Property Organization (WIPO), including submitted applications and registered trademarks 
through the Madrid Registration System and the national intellectual property offices of the 
countries included in the study. 

The data provided by WIPO offer a different perspective for consumers. For the purposes of 
this study, the information for the number of submitted applications and registered 
trademarks is categorised according to the following criteria: 

• Count by filling office – provides information about where the legal protection is sought 
and which national intellectual property office makes the decision to register a trademark. 
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• Count by applicant’s origin – the count shall be carried out according to the nationality 
of the applicant/trademark owner. The criteria show the number of trademark 
applications/trademark registrations at an equivalent count. 

• Equivalent count – the data is received, with one trademark application taken into account 
many times according to the number of territories where legal protection is sought. 
“Applications at regional offices are equivalent to multiple applications, one in each of 
the states member of those offices” (WIPO, 2020, p.15). 

• Resident – applications/registrations of trademarks from Bulgarian citizens at the 
Bulgarian Patent Office. 

• Non-resident – applications/registrations of trademarks from foreign citizens in the 
Bulgarian Patent Office. 

• Abroad – applications/registrations of trademarks from Bulgarian citizens in a foreign 
intellectual property office. 

Indicators used for trademark activity analysis are: 

1. Total number of Bulgarian and foreign trademark applications: 

1A – direct application at the Bulgarian Patent Office; 

1B – applications submitted via the Madrid System. 

2. Total number of registered trademarks by Bulgarian and foreign owners: 

2A – direct application at the Bulgarian Patent Office; 

2B – application submitted via the Madrid System. 

4. Foreign activity measured by a total number of trademark applications submitted by 
foreign applicants in Bulgaria. 

5. Foreign activity measured by a total number of registered trademarks by foreign owners 
in Bulgaria. 

Indicators 1 and 2 are measurements of trademark activity, which, by a number of submitted 
applications and registered trademarks, are indicators of the business environment stability 
and the aspirations of companies to develop and expand their market share. 

Indicators 3 and 4 testify to the existence of a foreign interest in carrying out economic 
activity on the territory of Bulgaria and imply the existence of an adequate and appropriate 
legal framework for carrying out this activity complying with the international trademark 
legislation. 

 

1. Existing Trademark Research 

The specialised economic literature analysis testifies to the increasing interest of researchers 
towards trademarks as an indicator with a strong impact on business development (Millot, 
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2009; Çela, 2015; Graham et al., 2018). The increasing attention to trademarks has been 
addressed in several aspects (Castaldi, 2019). First: the role of symbols and signs used by 
companies for attracting consumer attention is increasing. Second: the increasing role of 
services nowadays encourages the use of objects of industrial property other than patents to 
protect non-technological assets and forms of innovation. Third: the share of strategic 
intangible assets of companies is increasing, and in a number of cases, the market value of 
trademarks is more than half of the market value of some global companies (Corrado & 
Hulten, 2010). 

The founding works in which trademarks are subject of study are organised in the following 
categories: 

• Using a historical and legal or economic approach – Higgins & Rubin (1986) examine 
the replicas of “snobbish” goods; Wilkins (1992) demonstrates the relationship between 
the number of registered trademarks and the clustering of large companies in the US; 
Huntley & Stephen (1995) explore the copying of trademarks in the context of unfair 
competition. 

• Focused on the presentation of trademarks on the oligopolistic markets – Rozek (1982) 
analyses the impact of advertising strategies in the trademark transformation process in a 
generic trademark and distinguishes trademarks from brands by examining their 
interaction; Perry & Groff (1986) present the role of trademarks in differentiating 
products but do not clarify its specificity; Veall (1992) examines patents and trademarks 
as equivalent legal protection instruments. 

• Focusing on the relationship between trademarks and the market value of companies and 
their innovation ability – Bosworth, Rogers (2001), Feeny, Rogers (2003), Mendonça, 
Pereira & Godinho (2004), Griffiths, Jensen, Webster (2005), Fink, Javorcik, Spatareanu 
(2005), Malmberg (2005), Greenhalgh & Rogers (2007), Helmers & Rogers (2008), 
Krasnikov, Mishra, & Orozco (2009), L. Davies, J. Davies (2011), Brahem, El Harbi, 
Grolleau (2013), Çela (2015). 

• Focusing on the relationship between trademarks activity and the business environment 
for business development – Ovaska & Sobel (2005) explore the relationship between 
entrepreneurial activity and business environment conditions. The authors consider key 
to entrepreneurial activity indicators, including patent and trademark applications. In its 
study on types of innovations, which can be measured by market-based indicators, Götsch 
and Hipp (2012) reveal a number of factors influencing the use of trademarks, including 
the competitive business environment. Authors deGrazia, Charles and Myers, Amanda 
and Toole, Andrew A. (2019) present trademark activity as an indicator of business 
cycles. The latest researches in the field emphasise the importance of trademark as an 
indicator of the influence of COVID-19 on environmental and business activity (Reading, 
2020). 

These research directions on the specificity of trademarks and their relationship with business 
do not exhaust the possible fields for trademark analysis as an indicator of the business 
environment for business development. Moreover, turning into a source of reputation and 
consumer loyalty, trademarks are a strategic asset for companies and a prerequisite for 
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generating high revenues. This determines the growing interest of researchers in trademarks 
and opportunities for sustainable development they provide to companies. 

The economic functions of trademarks to differentiate products of one trademark owner from 
those of another by distinguishing them with high quality and encouraging consumers to buy 
them, make trademarks a major competitive advantage for companies. 

Flikkema, De Man, Wolters (2010) indicate four main motivations for trademark registration: 

First: sustainability of other company assets. The approach is used in cases where, by 
registering trademarks, the company seeks to increase the value of the owned assets. 

Second: strengthening the importance of innovation. The aim is by registering a trademark 
to “inform” stakeholders (natural and legal persons) that the company is capable of expanding 
its innovation activity. 

Third: improving market competitiveness of company assets. “The trademarking” of an 
asset increases its recognition and indicates its “value”. The registered trademark also 
hampers direct imitation by competitors. 

Fourth: the company’s management opinion that the increase in registered trademarks is 
an indicator of the company’s striving for acquisitions of sustainable market benefits 
(Greenhallgh, Rogers, 2007). 

By confirming the conclusions of the abovementioned authors and for the purposes of this 
paper, the author assumes that: Trademark application activity is an indicator of the 
business environment’s state and also an indicator of foreign interest in the registration 
of trademarks. 

 

2. General Analysis of Trademark Applicant Activity  

The state and dynamics of trademark activity of Bulgarian and foreign citizens, measured by 
the number of submitted trademark applications in Bulgaria for the period 2000-2019, are 
presented in Table 1 and Figure 1. 

The data in Table 1 illustrate trademark activity, measured by a number of applications 
submitted to the Bulgarian Patent Office by both Bulgarian and foreign applicants. There is 
also information on how to submit a request – direct application or via the Madrid System. 

The total number of applications during the study period submitted to the Bulgarian Patent 
Office is 168,773, with 44.03% of them by foreign applicants. These data testify to the greater 
interest of Bulgarian trademarks applicants for the submission of direct trademark 
applications at the Bulgarian Patent Office (55.97%). 

The image (see Figure 1) presenting the Bulgarian and foreign applications outlines two 
periods: 2000-2006 and 2006-2019. During the first period, foreign trademark activity 
predominates, and after 2006, Bulgarian trademark activity prevails. By 2006, the total 
number of applications increased with an average annual of 9.02%. After 2006 and until 
2019, total activity decreased with an average annual of 7.05%. 
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Table 1 
General (Bulgarian and foreign) trademark application activity in Bulgaria (number of 

applications) 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

Figure 1 
Dynamic of the trademark application in Bulgarian Patent Office  

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

2.1. Bulgarian Trademark Applicant Activity 

Bulgarian trademark applicant activity can be traced by the number of applications submitted 
by Bulgarian citizens in Bulgaria and abroad (see Table 2 and Figure 2). 

The total number of trademark applications during the study period increases continuously, 
with the trend being analogical for the number of trademark applications submitted abroad 
(by equivalent count). The trademark applications on the territory of Bulgaria increased by 
2006, after which, by 2009, the number of applications was 1.5 times lower. From 2009 to 
2019, submitted trademark applications in Bulgaria are approximately 4,000 to 5,000 and 
maintain a relatively constant level. 
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Table 2 
Bulgarian trademark application activity in Bulgaria and abroad (number of applications) 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

The dynamics of Bulgarian activity (see Figure 2) clearly outlines two trends: 

• Trademark applicant activity of Bulgarian citizens on the territory of Bulgaria marks a 
slight increase by 2006, from 2006 to 2009 – some decline, and then it hit a relatively 
sustainable level until the end of the period. 

• Bulgarian applicant activity abroad has an increasing trend throughout the surveyed 
period, which gives reason to argue that the total Bulgarian applicant activity is mainly 
influenced by the activity abroad. 

Figure 2 
Dynamic of general Bulgarian trademark activity – in Bulgaria and abroad 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

From the beginning till the end of the period 2000-2019, the total Bulgarian applicant activity 
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throughout the surveyed period marked a significant average annual growth of 17.58%. This 
indicates the aspirations of Bulgarian trademark applicants for business development, market 
expansion and targeting their activity abroad. 

A comparison between the methods for submitting trademark applications abroad by 
Bulgarian applicants is presented in Figure 3. 

 Figure 3 
Dynamic of general Bulgarian applicant activity abroad by the methods for submitting the 

trademark application 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

For the entire surveyed period, direct applications abroad dominate (177,875) over those 
submitted through the Madrid System (85,456). The national applications increase is 3.76 
times more than the submitted applications via the Madrid System. 

For the period 2000-2007, trademark applications via the Madrid System increased with an 
average annual of 25.35%, while direct applications at foreign intellectual property offices 
maintained a low level (Figure 3). In 2007, trends differed. There was a significant increase 
(62.89%) of trademark applications from 2006 to 2019 and a decrease in the applications 
submitted via the Madrid System that remained relatively constant with more significant 
fluctuations from 2015 to 2019 when the growth was 27.77%. 

Information about the territories where Bulgarian applicants are looking for legal protection 
is provided in Table 3 and Figure 4. Please note that the data do not cover all countries in 
which Bulgarian applicants are interested. Out of a total of 139 countries where more than 
70,000 trademark applications have been submitted for the specified period 2000 – 2019, 
those (19 territories) are presented where trademark activity exceeds 1,000 trademark 
applications. They form a 54.24% share. 
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Table 3 
Bulgarian trademark applicant activity abroad (number of applications) 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

The data in Table 3 and Figure 4 testify that Bulgarian trademark applicants are mainly 
oriented towards neighbouring Balkan and European countries and the period 2006-2007 is 
a turning point with regards the number of applications to EUIPO. From 2007 to 2019, 
submitted trademark applications via EUIPO increased more than 3 times. Thus, Bulgarian 
applicant activity abroad for the period 2000 – 2019 was mostly targeted at the registration 
of an “EU TradeMark/Community trademark” (7,288). Germany ranks second among the 
preferred territories for business expansion by submitting trademark applications (3,809) and 
Russia ranks third (3,187). The countries that follow them are Ukraine (2,557), Northern 
Macedonia (2,331), Romania (2,260), Serbia (1,734), Turkey (1,641), Kazakhstan (1,512), 
Austria (1,459), Belarus (1,368), Moldova (1,327), USA (1,305), Bosnia and Herzegovina 
(1,284), China (1,236), Poland (1,215), Greece (1,201), Croatia (1,161), Albania (1,028). The 
other countries in which Bulgarian trademark applicants are interested to form a 45.76% 
share. 
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Figure 4 
Total number of trademark applications from Bulgarian applicants abroad 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

2.2. Foreign Trademark Applicant Activity 

The image in Figure 5, drawn up according to Table 2, presents foreign trademark 
applications in Bulgaria via the Madrid System and direct applications at the Bulgarian Patent 
Office. 

Throughout the studied period, the submitted applications via the Madrid System (60,087) 
significantly outnumber those submitted by direct application (14,224). From 2000 to 2006, 
submitted applications via the Madrid System were 34,834, and direct applications were 
8,021 (nearly 4.5 times less). After 2006, the gap between the two types of application 
decreased significantly. For the period 2007 – 2019, the trademark applications via the 
Madrid System are 25,253, whereas direct applications are 6,203. During the period 2015-
2019, the gap remained at a relatively constant level – the applications via the Madrid System 
were about 3.5 times more. 

The described trends in the dynamics of the ways of submitting trademark applications give 
rise to the conclusion that direct applications, for which a slow decline has been observed 
from 2000 to 2002 followed by an increase in 2006, retained a relatively constant level after 
2007 till the end of the study period. This trend is due to foreign trademark applications 
outside the Member States via the Madrid System, which submits direct applications to the 
Bulgarian Patent Office. 
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Figure 5 
Dynamic of foreign trademark registration activity in Bulgaria (direct registration and via 

Madrid system)

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

Application submitted via the Madrid System mark a decline in 2001 and an increase by 
2006. The image presents two periods of decrease in activity: 2006 – 2009, during which the 
decrease was with an average annual of 26.37%, and after 2009 to 2019, when activity 
dropped with an average annual of 5.27%. The reasons for these trends can be found in: 

• Macroeconomic stability, improving the institutional environment and high investment 
activity in Bulgaria prior to 2007 – the basis for accelerated economic development in the 
years before the accession of Bulgaria to the European Union (EU). These, along with the 
harmonisation of trademark legislation, are a prerequisite for high foreign trademark 
application activity in the period 2000-2006, with applications submitted via the Madrid 
System. 

• Following Bulgaria’s accession to the EU (2007), foreign application activity declined 
compared to the 2006 level. The data in Table 3 clearly shows that, for the most part, this 
decrease is due to the redirection of applicants from the EU Member States to submit an 
EU TradeMark/Community trademark application. 

• Highly impacted by the global economic crisis (2008-2009) and the subsequent 
contraction of markets, the instability of the environment, as well as the reduced business 
costs and investments during a crisis, foreign trademark applications in Bulgaria 
maintained a downward trend for the period 2008-2015. 

An analysis was carried out for the study period of foreign trademark application activity in 
Bulgaria of applicants from 122 countries, and Table 4 and Figure 6 show data for 18 of them 
who submitted more than 1,000 applications for the specified period, with a total share of 
84.55%. The information is also indicative of pinpointing the countries for which the business 
environment in Bulgaria is an economic interest and an opportunity for development. 
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Table 4 
Foreign trademark applicant activity (number of applications) 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

The data show a high foreign activity of EU applicants by 2006, after which the number of 
trademark applications from the Member States decreased. A comparatively sustainable 
number of applications for the analysed period was submitted by persons (both natural and 
legal) from non-EU countries. 

The image in Figure 6 shows a total number of submitted trademark applications from those 
countries for the period 2000 – 2019 ranged by activity. The data highlight the applicants 
from Germany as the most active when submitting trademark applications on the territory of 
Bulgaria. The country that follows is the USA, although, for the analysed period, trademark 
applicant activity is twice as low (5,749) compared to Germany (12,102). The third country 
whose citizens are interested in business development on the territory of Bulgaria is France 
(5,631). That is followed by Switzerland (5,534), Italy (4,557), Turkey (4,253), China 
(4,111), Russia (2,909), the Czech Republic (2,558), Austria (2,477), the United Kingdom 
(2,206), the Netherlands (2,040), Poland (1,965), Hungary (1,884), Spain (1,495), Belgium 
(1,250), Slovenia (1,055) and Japan (1,054). The share of foreign trademark applicant activity 
from other countries is 15.45% (11,481). 
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Figure 6 
Foreign trademark applicant activity in Bulgaria according to the applicants’ nationality 

(number of applications) 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

3. General Analysis of Trademark Activity, According to the Number of Registered 
Trademarks 

In order to assess to what extent these trends are also observed in registered trademarks, a 
similar analysis of registered trademarks during the period 2000 – 2019 has been carried out 
in Bulgaria. 

Table 5 presents data on registered trademarks at the Bulgarian Patent Office by Bulgarian 
and foreign trademark owners. 

By comparing the number of registered trademarks for the period 2000 – 2019 and the 
number of trademark applications submitted for the same period, the impression is that the 
applications submitted (168,773) exceed the registered trademarks (140,765) by only 16%. 
Unlike trademark applicant activity, different trends (see Figure 7) are observed in registered 
trademarks. 

From 2000 to 2006, total activity is largely determined by foreign activity and by average 
annual growth of 7.93%. During this period, a total of 58,790 trademarks were registered, 
with those owned by foreigners (43,913) being 2.95 times more than the trademarks with 
Bulgarian owners (14,877). Since 2006, with some fluctuations, the number of registered 
trademarks of Bulgarian and foreign trademark owners decreased with an average annual of 
4.32% by the end of 2019, with the decrease being more significant by 2011 (7.95%). From 
2012 till the end of the period, Bulgarian trademark owners outnumber the foreign owners. 
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Table 5 
General (Bulgarian and foreign) trademark activity in Bulgarian Patent Office (number of 

registrations) 

 
Source: WIPO Statistic Data Center, Author’s calculations 

Figure 7 
Dynamic of registered trademarks in Bulgaria from Bulgarian and foreign trademark 

registrar  

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

Until 2008 the activity of Bulgarian trademark owners increased with an average annual of 
17.5%, after which strong fluctuations were reported until the end of the study period. In 
2015, Bulgarian and foreign trademark activity marked similar levels. 

 

0

2,000

4,000

6,000

8,000

10,000

12,000

number of 
registrations

Total Resident Non-resident



 
 – Economic Studies Journal (Ikonomicheski Izsledvania), 31 (2), pp. 173-196.  

187 

3.1. Activity of Bulgarian trademark owners in Bulgaria and abroad 

Registered trademarks by Bulgarian citizens for the period 2000-2019 on the territory of the 
country and abroad are presented in Table 6 and Figure 8. Numbers of registered trademarks 
were obtained at “equivalent count”. 

Table 6 
Bulgarian trademark owners in Bulgaria and abroad (number of registrations) 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

The dynamics of the total Bulgarian activity – registered trademarks in the country and 
abroad throughout the study period are determined by and, to a large degree, depend on 
Bulgarian activity abroad (see Figure 8). Registered trademarks abroad are 207,721 – 3.3 
times more than those registered in Bulgaria. 

Registered trademarks on the territory of Bulgaria during the study period increased with an 
average annual of 8.71% and in 2000 were 1,318, increasing to 3,831 in 2019 (a total number 
for the period – 62,840). 

Registered trademarks by Bulgarians abroad also increased during the study period. In 2000 
they were 2003, and in 2019 their number was 25,344, which is 12.65 times more – the 
average annual growth was 16.48%. This gives reason to argue that the total Bulgarian 
activity – registered trademarks – is mainly influenced by Bulgarian activity abroad (207,720 
in total). 

Analysing the methods of trademark registration (see Figure 9), we observe the trends 
outlined in the process of submitting trademark applications – preference to the use of the 
Madrid System by 2008. In 2008, trends turned in favour of direct applications until the end 
of the study period. From 2007 to 2010, there was a sharp increase in direct applications, 
with an average annual of 130.72%. After 2010 and until 2019, the growth was 9.58%. 
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Figure 8 
Dynamic of general Bulgarian activity of trademark owners in Bulgaria and abroad 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

Figure 9 
Dynamic of general Bulgarian activity (in Bulgaria and abroad) by the methods for 

submitting the trademark registration 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

Typical of the trademarks registered via the Madrid System is their significant increase after 
2016 and until 2019, with an average annual of 66.13%. 

The activity of trademark owners abroad is largely oriented towards neighbouring Balkan 
countries and European countries, and there is a strong orientation towards economically 
significant countries such as the United States of America and China. Table 7 and Figure 10 
provide information on 18 (47.73% share) of 143 territories in which Bulgarian trademark 
owners have submitted more than 1,000 trademark applications for the study period 2000-
2019. Bulgarian trademark owners express the greatest interest in registering an “EU 
TradeMark/Community trademark” via EUIPO. 
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Table 7 
Number of trademark registrations from Bulgarian trademark owners abroad 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

Figure 10 
Number of trademark registrations from Bulgarian trademark owners abroad 

 
Source: WIPO Statistic Data Center, Author’s calculations. 
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Ranked second among the Bulgarian owners is a trademark registration in Russia (2,765) and 
third is Ukraine (2,316). Following them are Romania (1,848), Northern Macedonia (1,846), 
Serbia (1,470), Belarus (1,433), Turkey (1,387), Kazakhstan (1,374), Moldova (1,299), USA 
(1,239), Poland (1,219), Bosnia and Herzegovina (1,140), Croatia (1,123), China (1,095), 
Germany (1,081), Greece (1,038), Albania (1,025). On the remaining 125 territories with a 
share of 57.27%, a total of 33,023 trademarks were registered for the study period. 

 

3.2. Foreign trademark activity of trademark owners in Bulgaria 

By analysing the methods of trademark registration (see Figure 11), we observe a significant 
majority throughout the period (4.36 times) of foreign owners using the Madrid System 
(67,741) compared to a direct application (15,532). The reason for this majority is the 
facilitated trademark registration procedure via the Madrid System, allowing legal protection 
of a registered trademark on the territory of more than one Member State specified by the 
trademark owner. 

The image (see Figure 11) highlights two periods in the registration of a trademark via the 
Madrid System: a first period (2000 – 2006) when registered trademarks increased with an 
average annual of 7.13% and second period (2006 – 2019) when there was a decrease in 
registered trademarks with an average annual of 9.99%, significantly more pronounced by 
2012 (17.6%). 

Figure 11 
Dynamic of foreign trademark activity in Bulgaria by the methods for submitting trademark 

application – direct registration and via The Madrid system 

 
Source: WIPO Statistic Data Center, Author’s calculations. 

 

The dynamics of registered trademarks issued following a direct application is different, and 
its level remained relatively constant, with one exception in 2008 when they had their highest 
number. The average annual decrease from 2008 till 2019 is by 10.72%. 
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Table 8 
Number of registration according to trademark owner nationality 

Source: WIPO Statistic Data Center, Author’s calculations. 
Figure 12 

Number of trademark registrations according to trademark owner nationality  

 
Source: WIPO Statistic Data Center, Author’s calculations 
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These trends and changes in the methods of foreign trademark registrations are significantly 
influenced by two factors:  

First: Bulgaria’s accession to the EU (2007) – we observe a distinct decrease in trademark 
owners registering a trademark via the Madrid System in 2007 compared to 2006 (27.67%).  

Second: The World Economic Crisis (2008) – decline trends were observed during the period 
2008 – 2009 both for the registration of trademarks via the Madrid System and the direct 
application process by foreign trademark owners in Bulgaria. 

An analysis of foreign trademark activity was carried out in 122 countries, with a total of 
72,819 registrations. Table 8 and Figure 12 present data for 19 of them, whose citizens have 
more than 1,000 registered trademarks, during the analysed period with a total share of 
87.45%. 

The image in Figure 12 shows the total number of registered trademarks in the period 2000-
2019. According to the data Germany again is the country with the highest activity in 
registration of trademarks on the territory of Bulgaria (15,624). Following Germany, with 
owners who have registered a large number of trademarks in Bulgaria, are: France (6,926); 
Switzerland (6,286); USA (5,923); Italy (5,585); Turkey (4,303); China (4,227); Russia 
(2,967); Austria (2,907); the Netherlands (2,647); Czech Republic (2,542); United Kingdom 
(2,325); Poland (2,049); Hungary (1,849); Spain (1,816); Belgium (1,542); Japan (1,148); 
Slovenia (1,107); Serbia (1,050). The share of foreign trademark activity from other countries 
is 12.55% (10,454). 

 

4. Summary and Conclusions  

Four periods can be outlined as a result of the analyses of Bulgarian and foreign trademark 
activity in Bulgaria and of trademark activity of Bulgarian trademark owners abroad. 

First Period: 2000-2006: The trends observed are associated with trademark application 
activity growth. By 2002, it was less pronounced and under the influence of foreign activity, 
and higher for the period 2003 – 2006, strongly influenced by Bulgarian applicant activity. 
The observed trends for trademark owners are similar for the specified period, and the 
trademark activity rises by 2006. 

Second Period: 2007-2008: This period is a cornerstone for trademark applicants/trademark 
owners in the business environment. The accession of the Republic of Bulgaria in the 
European Union (EU) is a determining factor. Bulgaria’s EU membership provides Bulgarian 
citizens with the opportunity of protecting trademarks by submitting an “EU 
TradeMark/Community trademark” application. It is common to all EU Member States. 
Bulgaria’s EU membership is the reason for the observed continuous increase in the number 
of registered trademarks in the EUIPO system since 2007. The importance of Bulgaria’s 
accession to the EU is also evident from another trend – the decreasing number of 
applications and trademark registrations after 2007 via the Madrid System. By 2006 there 
was a steady increase of these applications, as the European Union is a party to the Madrid 
System, allowing Bulgarian applicants to register trademarks in European Union countries 



 
 – Economic Studies Journal (Ikonomicheski Izsledvania), 31 (2), pp. 173-196.  

193 

through the membership of Bulgaria in the Madrid System. Following Bulgaria’s accession 
to the EU in 2007, this “roundabout” access to European countries is losing its importance 
due to the possibility of a direct “EU TradeMark/Community trademark” application through 
EUIPO. 

The trend is proven through its visualisation and the dynamics of registered trademarks by 
Bulgarian trademark owners in the EU Member States and registered EU TradeMarks 
(Community trademarks) via EUIPO for the period 2000 – 2019 is presented (figure 13). 

After 2007, the number of registered trademarks via EUIPO grew progressively (with an 
average annual increase of 29.16% from 2007 till 2019) compared to the decreased number 
of registrations in the EU Member States. The trend of increasing trademark registrations 
after Bulgaria’s accession in the EU proves the hypothesis for a mutual commitment 
between trademark activity and the business environment conditions in which natural 
and legal persons operate. 

The access of Bulgarian trademark applicants to the single European market through a 
simplified application and trademark registration procedure expands the opportunities for the 
development of Bulgarian enterprises and provides equal conditions for carrying out their 
activities. 

Figure 13 
Number of trademark registrations from Bulgarian trademark applicants in the EU Member 

States and via EUIPO 

 
Source: WIPO Statistic Data Center, Author’s calculations. 
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Third Period: 2008-2011: There is a decline in trademark activity by Bulgarian and foreign 
trademark applicants and trademark owners on the territory of Bulgaria and by Bulgarian 
trademark applicants and trademark owners abroad. This fact is defined by the World 
Economic Crisis, which began in 2008. It led to a high degree of uncertainty and the 
environment for business development deteriorated. The key points of this period are related 
to increasing the bankruptcy degree of credit institutions (dates back to 2007), collapsing of 
stock markets and real estate markets, a gross world product decrease, the increase of product 
prices, record high values of gold and oil, growth of unemployment in some of the affected 
countries. Negative trends in the deterioration of the environment for business development 
also affected trademark activity and defined the reported decline in trademark applications 
during the World Economic Crisis of 2008, which again confirms the output of the 
hypothesis. The negative impact of the crisis on trademark activity is also confirmed by a 
WIPO report (2010, p. 26-28). The report also states that the trademark activity by the Madrid 
system is most affected. Prerequisites for this are sought in the reorientation of natural and 
legal persons to national markets. 

Fourth period: 2012-2019: During that period, the total applicant activity (Bulgarian and 
foreign) is relatively stable. The activity of trademark owners is characterised by a lack of 
clearly outlined trends – we observe both an increase and decrease in activity. Since 2017 
there has been a downward trend in the activity of Bulgarian and foreign trademark owners 
in Bulgaria. 

The results of the analyses of trademark applicant activity and the activity of trademark 
owners on the territory of Bulgaria as well as the activity of Bulgarian applicants and 
trademark owners abroad for the period 2000-2019 allow for the following conclusions to be 
made: 

1. There is an increased trademark applicant activity for the period 2000-2006, after which 
the number of applications for trademark registration on the territory of the country by 
Bulgarian and foreign trademark owners decreased. 

2. In 2007, trademark owners changed their method of submitting trademark applications 
abroad. Until 2006, the number of trademark applications submitted through the Madrid 
System was constantly increasing, while direct applications were fewer. Since 2007, the 
trend sharply changed with an increase in the direct applications at the Bulgarian Patent 
Office and a decrease of trademark applications through the Madrid System. 

3. There is a sharp decline in the number of trademark applications and trademark 
registrations in Bulgaria from 2008 to 2009, both from Bulgarian and foreign trademark 
applicants. 

4. There is an increase in the number of trademark applications by Bulgarian citizens abroad, 
and this growth maintains a higher positive change of 22.99% for the period 2000 – 2007 
and 15.09% for the period 2008-2019. 

5. The highest trademark activity is observed in the application and registration of an “EU 
TradeMark” (Community trademark). For the period 2000-2007, the average annual 
change was 271.3% and from 2008 till 2019, trademark activity decreased but maintained 
positive growth of 11.03%. 
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As a result of the study, we have achieved the following: 

• We presented existing studies in the field of trademarks related to the subject. 

• We studied and analysed the state and dynamics of Bulgarian and foreign trademark 
activity in Bulgaria for the period 2000-2019, on trademark applications and registered 
trademarks. 

• We identified the countries in which Bulgarian trademark applicants and trademark 
owners are mostly interested. 

• We identified the impact of legislative changes in the field of trademarks and 
unpredictable economic changes on trademark activity. 

• We analysed the impact of business environment change in Bulgaria on trademark 
activity. 

We can conclude that the study tasks have been completed and the objective has been 
achieved. 

Some issues remain that are not included in this paper and would be the subject of future 
studies: other factors, in addition to the business environment conditions, affecting the 
trademark activity of natural and legal persons; the correlation “competitiveness index – 
trademark activity”; the relationship between the Nice Classification of trademarks and the 
economic sectors of Bulgaria. 

 

References 
Bosworth, D., Rogers, M. (2001). Market Value, R&D and Intellectual Property: An Empirical Analysis of Large 

Australian Firms. – Economic Record, 77, pp. 323-337. 
Brahem, M., El Harbi, S., Grolleau, G. (2013). What drives trademarks registration among Tunisian clothing firms? 

An econometric investigation. – International Journal of Intellectual Property Management, 6, p. 1-14. 
Castaldi, C. (2019). All the Great Things You Can Do with Trademark Data: Taking Stock and Looking Ahead. – 

Strategic Organization. doi: 10.1177/1476127019847835. 
Çela, М. (2015). The importance of Trademarks and a review of empirical studies. – European Journal of Sustainable 

Development, Vol. 4, N 3, pp. 125-134, ISSN: 2239-5938. 
Corrado, C. A., and C. R. Hulten. (2010). How Do You Measure a Technological revolution?. – The American 

Economic Review 100 (2), pp. 99-104. doi: 10.1257/aer.100.2.99. 
Davies, L., Davies, J. (2011). To What Extent Do Trademarks Enhance – or Hinder – Innovation? Exploring an 

intriguing yet Ambiguous Relationship. – 6th Annual Conference of the EPIP Association, Bruxelles, 
Belgium, http://epip.eu/conferences/epip06/. 

deGrazia, C., Myers, A., Toole, A. A. (July 2019). Innovation Activities and Business Cycles: Are Trademarks a 
Leading Indicator?. – USPTO Economic Working Paper N 2019-04. 

Feeny, S., Rogers M. (2003). Innovation and Performance: Benchmarking Australian Firms. – Australian Economic 
Review, 36, pp. 253-264.  

Fink, C., Javorcik, B. S., Spatareanu, M. (2005). Income-Related Biases in International Trade: What Do Trademark 
Registration Data Tell Us?. – Review of World Economics, 141 (1), pp. 79-103. 

Flikkema, M. J., de Man, A. P., Wolters, M. J. (2010). New trademark registration as an indicator of innovation: 
results of an explorative study of Benelux trademark data. – Research Memorandum, N 2010-9, Faculty of 
Economics and Business Administration. 

Götsch, M., Hhipp, C. (2012). Measurement of innovation activities in the knowledge-intensive services industry: a 
trademark approach. – The Service Industries Journal, 32 (13), pp. 2167-2184. 



Nikolova-Minkova, V. (2022). Bulgarian and Foreign Trademark Activity in Bulgaria and Bulgarian 
Trademark Activity Abroad for the Period 2000-2019. 

196 

Graham, S. J., Marco, A. C., Myers, A. F. (2018). Monetizing Marks: Insights from the USPTO Trademark 
Assignment Dataset. – Journal of Economics & Management Strategy, 27 (3), pp. 403-432, 
doi:10.1111/jems.12261. 

Greenhalgh, C., Rogers, M. (2007). Trade Marks and Performance in UK Firms: Evidence of Schumpeterian 
Competition through Innovation. – Economics Series Working Papers 300, University of Oxford, 
Department of Economics.  

Griffiths, W., Jensen, P., Webster, E. (2005). The Effects on Firm Profits of the Stock of Intellectual Property Rights. 
– Intellectual Property Research Institute of Australia, Working Paper N 05/05, pp. 1-24, ISSN 1447-2317. 

Helmers, C., Rogers, M. (2008). Innovation and the Survival of New Firms Across British Regions. – Department 
of Economics Discussion Paper Series, British Regions, (416). 

Higgins, R. S., Rubin, P. H. (1986), Counterfeit Goods. – Journal of Law and Economics, 29, pp. 211-230. 
Huntley, J. H. K., Stephen, F. H. (1995). Unfair Competition, Consumer Deception, and Brand Copying: An 

Economic Perspective. – International Journal of Law and Economics, 15, pp. 443-462. 
Krasnikov, A., Mishra, S., Orozco, D. (2009). Evaluating the Financial Impact of Branding Using Trademarks: A 

Framework and Empirical Evidence. – Journal of Marketing, 73(6), pp. 154-166.   
Malmberg, C. (2005). Trademarks Statistics as Innovation Indicator ?. – A Micro Study (No. 17), Papers in 

Innovation Studies from Lund University, CIRCLE – Center for Innovation Research. 
Mendonça, S., Pereira, T. S., Godinho, M. M. (2004). Trademarks as an indicator of innovation and industrial 

change. – Research Policy, 33(9), pp. 1385-1404. 
Millot, V. (2009). Trademarks as an Indicator of Product and Marketing Innovations. – OECD Publishing, 

No.2009/6.  
National Statistical Institute, Republic of Bulgaria, Available at: https://www.nsi.bg/en. 
Ovaska, T., Sobel, R. (2005). Entrepreneurship in Post-Socialist Economies. – Journal of Private Enterprise, Vol. 

21, N Fall, pp. 8-28. 
Patent Office of the Republic of Bulgaria, Available at: https://www.bpo.bg/. 
Perry, M. K., Groff, R. H. (1986). Trademark Licensing in a Monopolistically Competitive Industry. – Rand Journal 

of Economics, 17, pp. 189-200. 
Reading, R. (2020). Trademark filing activity as an economic indicator during COVID-19, Available at: 

https://www.linkedin.com/pulse/trademark-filing-activity-economic-indicator-during-covid-19-reading. 
Regulation (EU) 2017/1001 of the European Parliament and of the Council of 14 June 2017 on the European Union 

trade mark. 
Rozek, R. P. (1982). Brand Identification and Advertising: The Case of a Generic Trademark. – Applied Economics, 

14, pp. 235-248. 
Veall, M. R. (1992). Brand/Product Innovation and the Optimal Length of Trademark/Patent Protection. – 

Economics Letters, 4, pp. 491-496. 
Wilkins, M. (1992). The Neglected Intangible Asset: The Influence of Trade Mark on the Rise of the Modern 

Corporation. – Business History, 1, pp. 66-95. 
WIPO. (2010). World Intellectual Property Indicators 2010, Geneva: World Intellectual Property Organization, 

WIPO Publication N 941(E), ISBN 978-92-805-1978-5. 
WIPO. (2020). World Intellectual Property Indicators 2020. Geneva: World Intellectual Property Organization. 

ISBN: 978-92-805-3201-2. 
WIPO Statistic Data Center, Available at: https://www3.wipo.int/. 


